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GERMANY'S CARAVANERS
ARE LOOKING FORWARD
TO YOURREGION

Awaken the yearning fora camping destination of
akind. Caravaners and campers with a passion for
travelling want to experience and discover with all
theirsensesyourscenicattractions, peopleand
culture. Through your presence, you will win new
guests and attract the attention ofa globally
recognised media landscape.

Benefit as the caravaning partnerregion
and make your sites the stars of CMT,
Caravaning Hamburgand TC.
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Die FreizeitWelten der Hamburg Messe

Stuttgart Southern Germany

Hamburg Northern Germany

January | Duration 9 days

February | Duration 5 days

300,000

77,000

2,100 from around 100 countries

784 from 37 countries

120,000

77,000

Over 1,700

169 on-site | 191 online

Reach everyone with
one partnership

Visitors from all over Germany

19 exhibition days

447,000

3,384 from up to 100 countries

257,000

Over 2,000


https://www.messe-stuttgart.de/cmt/en/exhibitors/accompanying-programme/b2c/atrium-stage/
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CMT CARAVANING PARTNER
REGIONS 2011-2020

Health and well-being from nature (spas and
health resorts in Baden-Wiirttemberg)
Carinthia/Austria

2018 Trentino/ltaly
S 2017 NorthernBlack Forest
P i e, 2016 Denmark
1_ YAR™ *ERG 2015 Kvarner Gulf/Croatia
) 2014 CostaBrava/Catalonia
g, ° 2013 Mecklenburg-Western Pomerania
T : 4 L. 2012 Ticino /Switzerland
p e - af 2011 LowerSaxony
Key topics 2022

2020
2019
2018
2017
2016
2015
2014
2013

THE CARAVANING PARTNER REGION - A STAR

The caravaning partner regionis the main player and centre of attraction for the entire camping scene at CMT. Classic camping lovers
take theirinspiration from the caravaning partnerregionaswellas the ever-growing Van life community who becomes a new potential
target group foryou. Visitors and the entire press and media focus their attention on the partnerregion.

This means: a guaranteed high public attendance, maximum visitor interest and intensive reporting.
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- Country holidays, farm holidays, (mobile home sites)
-National parkregion Black Forest

HAMBURG PARTNERS

USA

Mediterranean Special
Denmark

Spain

Focal Point: AlpineDreams

Focal Point: CruiseDreams
Seychelles
Iceland




Arne Mellert,

Managing Director of the Baden-Wiirttemberg Spa Association:

“Initially, we had to get used to being the CMT partnerin the
caravaning section, but we will never regret this decision.

CMT providedthe platformto reach an audience that we would
otherwise not have found at all.”

Gotz Rutenkolk,
Managing Director of VanTourer

“We are very, very, very satisfied with the quality and the
numberofthevisitors. The Paul Horn Hallturned out to be an
excellent platform for the Van topic because it was visited
mostly by people who had an interest in it already. Especially
the young and sportive visitors recognise and value the multi-
purpose uses of vans. Allin all, it was the most successful
CMT we ever had!”
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BEFORE & DURING )) Exclusive visitor magnet

THE EXHIBITION 35 Maximum mediainterest

AFTER THE )»» Moretrafficonthe homepage

EXHIBI

ION 35 Increasedtravel
>» Riseinthe numberofhotelbookings
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Whether Stuttgart, Hamburgor Leipzig, your countryis the centre of attention at all three
holiday exhibitions. Your premium stand positions directly at the hall entrances attract
the attention of every visitor.

Modern infrastructures ensure an easier stay for your team throughout the exhibition.

HALLE ,

Touristj
Bi L

O Provisional placement of the caravaning partnerregion

. Tourism, camping grounds . Caravaning, mobile homes, caravans . Caravaningand camping accessories . Caravaning, offroad vehicles



Photo call
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Presstripin
late summer
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OpeningPress
Conference

Opening Galawith aspeech
«'\\ by ahigh-ranking country
§\ representative

(e.g. Tourism Minister)

\

Our partners are the number one destination at the trade fair for avid
travellers. Showing a great deal of curiosity and enthusiasmvisitors,
journalists and tourism experts let themselves be surprised and thrilled by
your attractions.

Acquire new guests and use the caravaning partnership for medial and
political networking.
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xposphere—online extension
ofthe exhibition
Allexhibitors and partner countries at the three
exhibitions are represented with their offering .
on the online platform xposphere. 365 days, ‘ —
?4 hours aday. :I'he complete e:xhibition offfaring _—
is therefore available to an estimated 1.2 million
users the whole year round and can be updated —
by the exhibitors if necessary.
Yy r/ @ Press
J compartment
J and press centre
_
' /\

Possibility of
anaccom-
panying
business Stand presentation with all senses

conference @%\ (e.g. gastronomy, music, handicrafts)

including services of co-exhibitors



https://www.messe-stuttgart.de/cmt/en/exhibitors/accompanying-programme/b2c/atrium-stage/
https://www.messe-stuttgart.de/cmt/en/journalists/press-material/
https://www.messe-stuttgart.de/cmt/en/journalists/press-material/
https://www.youtube.com/watch?v=H62CyK3EE68&list=PLHrtOGRF5qz_yK8Gzd1YLuqoUtQrDwxwm&index=30
https://www.messe-stuttgart.de/blogger-willkommen/
https://www.youtube.com/watch?v=uhN6zgENR54&list=PLHrtOGRF5qz_yK8Gzd1YLuqoUtQrDwxwm&index=28
https://www.youtube.com/watch?v=uhN6zgENR54&list=PLHrtOGRF5qz_yK8Gzd1YLuqoUtQrDwxwm&index=28
https://www.youtube.com/watch?v=u1oZhdnukW8&list=PLHrtOGRF5qz_yK8Gzd1YLuqoUtQrDwxwm&index=29

We will arouse the interest of the international media through extensive
pressrelations. Over 2,000 accredited journalists fromall over the world
reporton CMT, oohh!and TC.

Eye-catchingadvertising via traditional media and social media channels
create ahuge reach and make the caravaning partner the focus of attention

amongthe general public.

TV reports on all
important German
news channels

28

Articles in specialist

Radio reporting throughout the
exhibition on all regional and many
national radio stations
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Press and advertising

Pillars and
advertising towers

Displays at turnstiles and
in the visitor signage

Additional

/ Ground plots

_. "~ Staircases

activities of the

opportunities for

the partner

" Ambient advertising °

on the trade fair
grounds

Ambient
Flagpoles at the advertising in city
entrances to the centres
" exhibitions

grounds:

- 'magazines :
| . holiday exhibitions ,
Articles in Articles in national /
regional newspapers -
newspapers : Banners or
ceiling danglers
' Columnson : | - Large hall overviewplan-
Internet presence the trade fair =~ “at the entrances - TV advertising

Invitations to Ofﬂme advertlsing et
V|S|tors/ma|l|ngs : : : AR

~ Exhibition magazineasa Advertisements in -
supplement in daily newspapers and
newspapers magazines

’fuu

Online- Werbung ___ '

" Radio ad\'/elrt'i's.ing

TV advertising -

Billposting -

Radio advertising :

(Can'be booked
for the partner)

On-screen-.p'l_a-ying at
rapid-transit railway
stations °
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CMT

The Holiday Exhibition.

Die FreizeitWelten der Hamburg Messe
CMT DATES: OOHH! DATES: TC DATES:
»15TO 23 JANUARY 2022 »>9TO 13 FEBRUARY 2022 »>17 TO 21 NOVEMBER 2021
»21TO 29 JANUARY 2023 »> 8 TO 12 FEBRUARY 2023 »>16 TO 20 NOVEMBER 2022
»13TO 21 JANUARY 2024 »>7 TO 11 FEBRUARY 2024 »22TO 26 NOVEMBER 2023

»20TO 24 NOVEMBER 2024

v"-—n.{ - 1. . |
- i ,-nﬁ .l-‘,;. -

* [ L ] H‘ .I'-'lr-.-l’h

- i 4-3 _;:_. - ;

.-L*

1. Cooperation contribution for CMT, oohh!, TC Leipzig

2. Stand fees
CMT Individual stand area
oohh! Individual stand area
TC Individual stand area

3. Individual costs
Stand construction | Additional advertising, brochures, give-
aways, etc. | Press trip | Folklore/music group | Delegation |
Travel | Hotel accommodation | Speakers | Catering for stand
party (security: included)

A worthwhile investment



CMT

{ The Holiday Exhibition.

Professional and promotional supporters

Organiser Contacts

Landesmesse Stuttgart GmbH AlexanderEge Andreas Ott DCHV Deutscher Caravan Handels-Verband
Tel: +4971118560-27301Fax: +49711 18560-2701 Tel: +4971118560-2752 | Fax: +49711 18560-2701 ADAC Wiirttemberg
alexander.ege@messe-stuttgart.de a.ott@messe-stuttgart.de

@y\ MESSE-STUTTGART.DE/EN/HOLIDAY-EXHIBITIONS/ XING” Linked [T



mailto:andres.gicic@messe-stuttgart.de
mailto:kerstin.heim@messe-stuttgart.de
https://www.messe-stuttgart.de/urlaubsmessen/
https://www.messe-stuttgart.de/urlaubsmessen/
https://www.messe-stuttgart.de/en/holiday-exhibitions/

