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TC Leipzig 2025

Visitor survey – age of the visitors

Visitor survey – catchment area

Not only popular in Saxony – visitors also come to 
TC Leipzig from Saxony-Anhalt and the other 
neighboring federal states.
the latest trends in caravaning and tourism.

60,000 visitors at TC Leipzig 2025

Representative survey of 578 random samples

Visitor survey – duration of stay

14 up to 17 years

18 up to 20 years

20 up to 30 years

30 up to 40 years

40 up to 50 years

50 up to 60 years

60 up to 70 years

more than 70 years

The average age of the TC Leipzig Visitor is 47 years.

below 900 €

900 € up to 1,500 €

1,500 € up to 2,000 €

2,000 € up to 2,600 €

2,600 € up to 3,600 €

3,600 € up to 5,000 €

more than 5,000 €

The average net household income of the TC visitors 
is 3,638 €.
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TC Leipzig 2025

Visitor survey – interest in the offer

Visitor survey – frequency of holiday (at least five days)

Globetrotters at TC Leipzig – almost half of the 
visitors plan to travel more than three times next 
year

Visitor survey - destination

Three-quarters of visitors have a holiday in Europe on 
their calendar for next year. A third plan to travel 
within their own country, and a growing number are 
also planning long-distance trips.

*Mehrfachnennungen

Once

twice

three times

four times

more than four times

Germany

Europe

long distance travel

Representative survey of 578 random samples

not at all

Caravan / Camping Tourism Bike & Outdoor Ship Cruise GenussReise

62 % 44 % 25 % 16 % 14 %
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TC Leipzig 2025

Visitor survey – duration of stay

Visitor survey – purchase / purchase intention

Visitor survey – generall assesment

Representative survey of 578 random samples

Visitors spend an average of 4 hours strolling 
around TC Leipzig.

In a booking and buying mood – two-thirds of 
visitors had already invested at TC Leipzig at the 
time of the survey or intended to do so.

Good / very good! Poor

88 % 1 %

Moderat.

10  %

Happy faces – the visitors assess TC Leipzig 
with an overall grade of 1,8.

Visitor survey – fulfillment of expectations

Expecations 
fullfilled

98  %

Expectations
not fulfilled

2 %

For 98 %, their expectations of the trade fair 
were fulfilled.

Yes! No

45 % 25 %

Maybe

30 %
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