Visitor analysis SUFF

Trade Fair for the Meat Industry

Development of the visitor numbers Visitors' interest in the
exhibition areas*

47 %
Working and
operating technology

# No trade fair in 2020
due to the corona
pandemic
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2014 2015 2017 2018 2020 2021 conditions
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Business fittings
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39% 37 % 28%
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were definitely planning to invest were probably intending to invest

and hygiene

Over 24%
Up to €20,000 €20,000 to €100,000 €100,000 I Raw materials and

41% 42% 17% semi-finished products

for production

Catchment area of the visitors* ) 22%
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Sales promotion and
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advertising
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Top visitor countries

Austria, Switzerland, S§UFF2 .

from outside Germany:
France, Italy

Overall verdict* of the

trade visitors 22%
(School marks) 1 Food and
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15%
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Feedback by visitors*
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‘ Kitchen systems and
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said they would were involved in were trade visitors held specialist and P 13%
recommend SUFFA investment decisions managerial positions 1 Services and
to other people in their company 0 information

21-23 October 2023

1 Only trade fair for the meat industry in High density of companies in southern
German-speaking countries Germany - right on the doorstep

A" the ingred ients 2 Complete range of products and services Strong networking platform with numerous

for the entire industry encounters

for your business
3 Large number of trade visitors with Modern trade fair centre and all-round

SUCCESS ! investment needs service for your participation

*Source: Representative visitor survey in 2021



Exhibitor information SUFF

Trade Fair for the Meat Industry

Development 300 263..iiiiiiiiiii.. 245+ eee- 267 Planning basis
of the exhibitor 23 o —° for 2023
numbers DO0 e .% ...... 1:2
100 wormmmmrmr 4 No trade fair in 2020 due E
to the corona pandemic
O Trade fair staged in 2021
2014 2015 2017 2018 2020 2021 under pandemic conditions

October 2022
Start of exhibitor

advertising
e 9 O 7 2 9 7 |
by exhibitors* (o) 0, (o)
% % % £
were definitely intending said they had attained all

to exhibit again or some of their trade fair
; objectives March 2023
Start of hall layout
planning

said they would recommend
SUFFA to other people

Messe Stuttgart

k3
@ ’% Mw“" 15,000 parking spaces around the
% @ trade fair grounds, own trade fair
% % . " motorway exit an der A8
e e _ May 2023
) 30 minutes by urban/underground .
3 aos?™ X i X Dispatch of
o railway from Stuttgart Main Station/
2 K stand placement proposals
3\ city centre
@ / % & Q 300 metres from Stuttgart Airport
e West 2
gntran® L
2 Truck access to every exhibition hall, ! ‘
° e halls at ground level with large
logistics areas
July 2023
Start of visitor advertising
All information on ] l
registration can
be found at
sueffa.com/2023

Row stand Corner stand End stand Island stand SUFF

21 - 23 October 2023

. h "\ Measures for the controlled and safe staging of events at
Regl Ster now % S Messe Stuttgart: sueffa.de/safeexpo
sueffa.de/registration

Organiser Exhibitor Support

Sophie Stahle

Manager Trade Fair and Event Management
Tel. +49 711 18560-2711
sophie.staehle@messe-stuttgart.de

#sueffa2023
Landesmesse Stuttgart GmbH
Messepiazza 1
70629 Stuttgart

Tel. +49 711 18560-0

O twitter.com/sueffa

Q youtube.com/MesseStuttgart

Uta Gotze
Mitten im Markt  Messe Stuttgart @ Manager Trade Fair and Event Coordination
3 Tel. +49 711 18560-2540

uta.goetze@messe-stuttgart.de SUEffa.de

*Source: Representative exhibitor survey in 2021



