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A lot of thought is involved in the 
preparation for a trade fair appearance 
and this is best done in advance: The 
strong business area  Stuttgart Messe 
Service (SMS) is made up of 16 staff 
members who boast many years of  
experience and are on hand to assist  
exhibitors in their preparations. Up to 
now it was also possible to order most 
services online: from the stand con
struction, stand technology, stand 
equipment to logistics, catering and 
their services to mandatory approvals 
and licenses, marketing and advertis
ing measures, IDs and tickets. 

From the beginning of 2012 exhib
itors are now also able to book their slot 
at a trade fair online via the new SMS 
portal, thus speeding up the booking 
process and making it more conve
nient. “With the new Internet portal 
our customers now have access to an 
online platform with links to the other 
online shops of Messe Stuttgart”, is 
how Richard Costa, Deputy Area Man
ager of SMS, explains one of the many 
advantages of the new onestop shop 
tools. “On the homepage customers 
can find current upcoming events and 
with a click of the mouse are taken 

from there to the individual shop offers 
for their trade fair”, adds SMS Project 
Manager Agnes Hanko, who together 
with Costa and colleagues from the IT 
Department, are responsible for the 
new online site. “For instance we can 
respond to customers' needs more 
specifically.” 

For example whoever is looking for 
suitable technology for his or her trade 
fair stand, not only finds the appropri
ate products with images online, but 
also obtains information on techni 
cal details and licensing regulations, 
among other things. “Customers who 
participate in several trade fairs or ex
hibit in several halls now only need one 
access code for everything. This makes 
the booking process more transparent”, 
explains Hanko. 

A order processing system, which is  
also new, is behind the new SMS portal.  
The system automatically forwards 
bookings onto the various contracting 
partners of Messe Stuttgart. Because 
only those who have already planned a 
trade fair know: Only those who have 
booked services on time, have every
thing under control at the stand. 

Optimal online preparation for a successful trade fair:  
this is possible and easy to do using the new SMS portal. 

From the homepage with direct access to 
current upcoming trade fairs to the relevant 
connection for the electrical equipment  
at the stand: The new SMS portal quickly 
guides exhibitors to their destination. 

Convenient booking 
From 2012 exhibitors are able to organise their individual trade fair event quicker 
and more conveniently with the new online portal from Stuttgart Messe Service. 

News – Trends
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A visit to Stuttgart was on the agenda as 
part of the visit to Germany by the Presi 
dent of Turkey, Abdullah Gül. The Mayor  
of Istanbul, Dr. Kadir Topbas, travelled  
to Stuttgart at the same time. The Turkish  
delegation  met locally to establish contacts 
with representatives from politics and busi 
ness. A visit to Messe Stuttgart was on the 
programme agenda. Topbas was welcomed 
at the Messepiazza with Turkish represent
atives. Managing Director of Messe Stutt
gart, Roland Bleinroth, provided informa
tion on the trade fair location and showed 
an interest in the Turkish subsidiary. 

Maintaining contact 
Mayor of Istanbul visits Messe: 

Ingo Rust, State Secretary of the  
Ministry of Economic Affairs and Finance 
and Member of the State Parliament of  
BadenWürttemberg, is the new President 
of the Board of Directors of Messe Stutt
gart. Rust takes over the rotating post 
from Stuttgart’s first mayor Michael Föll, 
who now acts as Vice President of the 
Board of Directors. 

Other new members to the Board of 
Directors include State Secretary Klaus
Peter Murawski, Andrea Lindlohr (Mem
ber of State Parliament) and Peter Hofelich 
(Member of State Parliament). 

Handover 
New members: 

Mayor of Istanbul, Kadir Topbas (centre), with  
a delegation as guests at Messe Stuttgart. 

Ingo Rust takes over post of head of the Board of 
Directors of Messe Stuttgart from Michael Föll. 

An unprecedented successful year. This 

phrase captures the 2012 trade fair year 

like no other. It is already becoming apparent 

that Messe  Stuttgart will have an excellent, 

if not even a recordbreaking, year in 2012. 

69 events will take place during 2012 at 

Messe Stuttgart, including all the “big fish” 

such as CMT, R+T and also AMB, to mention 

just a few highlights. Thus in 2012 we are  

expecting roughly 1.2 million visitors in 

Stuttgart, the key to markets.

“Record-breaking year”

But 2011 was also a success for Messe Stuttgart; although in the trade 

fair cycle the uneven years usually represent economically weaker years, in 

which fewer exhibitors and events can be expected. And also the current 

Euro crisis certainly did not make our work any easier. The 2011 financial 

statements, which turned out significantly better than originally expected, 

are therefore all the more pleasing for Messe Stuttgart.

The two successes are only possible thanks to the active support of the 

employees of Landesmesse Stuttgart GmbH. It is to them we must extend 

our thanks first and foremost that we, as key to markets, are commonly  

considered as a showcase of the economic potential in the technology  

region of BadenWürttemberg, and that we are one of the trade fair centres 

with the highest hall turnover rates and sales per employee. But we also 

must say “thank you” to our exhibitors and visitors – for their trust in the 

competence of our company.

We want to use this Message  to present once again some of our Messe 

employees. You might have already noticed a new face smiling at you here! 

As well as other Messe employees, I will also introduce myself briefly in this 

edition (on page 41). Furthermore, you obtain an insight into the upcoming  

trade fair season and more interesting information on what's happening  

inside Messe Stuttgart and the region of Stuttgart. I wish you lots of fun  

reading this new issue of Message!

Thomas Erken, 

Company Spokesperson  

of Landesmesse 

Stuttgart GmbH (LMS)
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Building site(s)

We look forward to seeing you!
by Ulrich Kromer, spokesman for the Management of Landesmesse Stuttgart GmbH

Above all, I wish you a successful New Year 

and on a personal note I wish you good 

health and well-being. 

You have certainly read, or at least heard, that 

the S21 project (the new train station for Stutt-

gart) was approved by the voters in Baden-

Württemberg through a referendum. For 

Messe Stuttgart this means another quantum 

leap with regard to transport infrastructure 

and service quality: An ICE train station will be 

built between the airport and the trade fair 

centre as part of the major project. This will 

make it even easier for people to reach the 

trade fair centre from many German and 

southern European cities. 

It is also pleasing that the German trade fair 

industry and primarily you as our partners 

have coped well with the economic turmoil  

of recent months and are optimistic about  

the future. What has fallen slightly by the 

wayside in recent months is, in my opinion, 

the decision-making of many exhibitors with  

regard to participation in a trade fair. 

Trade fairs are pure networking events and are 

still one of the most important, if not the most 

important, marketing instruments and thus for 

many products requiring explanations are the 

most efficient form of personal contact with 

the customer. If for instance there is a delay in 

making the decision to participate in a trade 

fair, automatically the preparation time suffers 

as a result and thus also the necessary market-

ing measures for the trade fair; perhaps the 

decisive milestone for successful participation 

in a trade fair. 

The trade fair organiser is partly, but not  

wholly, responsible, for the success of the ex-

hibitors. The organiser creates the platform 

for offer and demand. And invites visitors,  

often also from all over the world. In addition 

to the marketing measures implemented by 

the trade fair organiser, the exhibitor's own 

marketing measures also contribute to the 

success of the respective event. Messe Stutt-

gart offers many suitable instruments with  

all its events and also provides support for  

the marketing activities of exhibitors. I recom-

mend each and everyone of you to make  

active use of these instruments.

Despite the cyclical weaknesses in an uneven 

year, Messe Stuttgart looks back on a success-

ful 2011. 2012 will probably be our best trade 

fair year yet. Many of our trade fairs, also the 

special themes, will grow or are already al-

most or completely booked out. A more than 

encouraging outlook for the fifth year of  

the “New Messe Stuttgart” and above all a 

sign of the acceptance of the new trade fair 

grounds and our trade fairs. In this regard, I 

would like to extend my thanks to you as a 

partner and to all my colleagues and staff. 

The humanist Ulrich von Hutten (1519) once 

said: “Stuttgart is the name the Swabians 

gave to paradise on earth.” Come to Stutt-

gart in 2012, and do so often, and enjoy –  

insofar as your time allows outside the trade 

fair stress – the large and diverse cultural and 

culinary offering – and the ambience of the 

state capital. We look forward to seeing you! 

Within one month the catering 
company ARAMARK received two 
prestigious awards at the end of 2011. 
The first was the industry award  
“Caterer of the Year”, which ARA
MARK has now won for the sixth 
time. For the second award the jury  
of the German Sustainability Award 
2011 selected ARAMARK Holdings 
GmbH & Co. in the top 3 in the  
category “Germany's Most Sustaina
ble Companies”. This was the first 
time a catering company (ARAMARK)  
received an award in this category. 

A nice success also for Messe 
Stuttgart, who have had ARAMARK 
as one of its contracting partners since 
2007. “The awards are an important 
indicator that quality awareness and 
sustainable management pay off in  
the long term”, states Stefan Lohnert, 
Area Manager for Guest Events at 
Messe Stuttgart.

Top Services 
ARAMARK awarded 

The Bosch car park at Messe Stutt
gart is exemplary. On 15 November  
last year Dieter Roßkopf, Vice Chair
person of the ADAC Württemberg, 
awarded the architectural masterpiece 
over the A8 motorway, which has ca
pacity for 4,253 vehicles, the ADAC 
certificate “Userfriendly Car Park”. 
Ralf Bender, Managing Director of the 
car park operator APCOA, accepted 

Bosch car park obtains ADAC certification 
Rare honour for high user-friendliness 

The car park  
at Messe Stutt- 
gart which 
stretches over  
the A8 motor- 
way obtained  
the sought- 
after ADAC 
certification  
in the middle  
of November  
last year.

the ADAC Car Park Plaque in the  
presence of the Managing Director of 
Stuttgart Airport Walter Schoefer, as 
well as the two Managing Directors of 
Messe Stuttgart, Ulrich Kromer and 
Roland Bleinroth. 

To date only 36 car parks in the 
state of BadenWürttemberg have  
received this award since its intro
duction in 1987. 



www.neumannmueller.com

Wenn Menschen zueinander kommen, um Neues zu erfahren und Meinungen 

auszutauschen, wenn Unternehmen einladen, um Produkte und Dienstleistungen 

vorzustellen – dann zählt das perfekte Zusammenspiel von Sprache, Bild und Licht. 

Wenn Sie Menschen perfekt erreichen wollen – dann sollten Sie auf einen Partner 

zählen, der Know-how, Erfahrung, Kreativität und Zuverlässigkeit mitbringt: uns. 

Ihr Vertragspartner der Messe Stuttgart.

ARAMARK awarded 
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Export hit 
R+T, the leading world trade fair for roller shutters, doors/gates 

and sun protection, is expanding its network in key future markets. 

Leading world trade fair R+T

“R+T is a prime example of the  
successful positioning of a trade fair 
brand in the future markets of this 
world. The presence with successful 
R+T subsidiaries abroad has made a sig
nificant contribution to the further in
crease of the international character  
of the Messe on the home market”,  
enthuses Managing Director of Messe 
Stuttgart, Roland Bleinroth. 

R+T Asia in Shanghai has been at
tracting a growing number of exhibitors 
and visitors each year since 2005. The ex
hibition, which takes place in the SNIEC, 
Shanghai International Exhibition Cen
tre, is currently the world's second larg
est event for roller shutters, doors/gates 

Proper German does not provide a 
superlative for the adjective “interna
tional”: Because the entry in the Ger
man dictionary is clear and unambigu
ous. But for R+T the grammar rules have 
to be slightly bent. “The leading world 
trade fair for roller shutters, doors/gates 
and sun protection has always been  
our most international event”, is how 
Thomas Walter, Area Manager of In
dustry & Technology, Messe Stuttgart, 
applies this exception to the rule. “And 
indeed both in terms of the exhibitors  
as well as the visitors.”

 The concrete figures are impressive 
not only to Messe insiders: On the occa
sion of the last R+T in 2009 the percent

age of foreign companies participating in 
the trade fair (total number of exhibiting 
companies: 747) climbed from 60 to 65 
percent and the percentage of interna
tional visitors increased from 46 to 48 
percent. The key countries of origin 
were France, Italy, Switzerland, Spain, 
the Netherlands and Austria. But R+T 
was also able to record growth in the 
“Rest of Europe”, i.e. outside the EU, – 
and also in South America and Central 
America, Australia and Oceania. Visitors 
even travelled from China, Korea, Japan, 
Brazil, Mexico, the USA, SaudiArabia, 
Argentina, Taiwan, Malaysia, Morocco, 
Algeria, Uruguay, India, Kuwait, Colum
bia, Pakistan, Nigeria and the Lebanon.
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“The Russian market provides the 
roller shutters, doors/gates and sun 

protection industry with huge,  
previously untapped potential with 

R+T Russia.” 

Ulrich Kromer, Spokesman for the Management of 
Landesmesse Stuttgart GmbH 

The area of roller shutters and Venetian blinds (below), as well 
as the relevant drive technology, has been part of the product 
portfolio of the Stuttgart-based leading world trade fair since 
the foundation of R+T, which at the time was called “R”, in 1965. 

Useful sun protection – in its textile variant in  
the image below – and the necessary materials 
are a central component of the comprehensive 
exhibitor offering of R+T. 

and sun protection and Asia’s leading  
industry trade fair of its kind.” In 2011 
R+T Asia once again generated record  
figures with 369 exhibitors and over 
13,000 visitors; in 2012 the event will 
take place from 27 to 29 March in the 
Chinese economic metropolis. 

R+T Russia, as a second satellite 
trade fair to R+T, will take place for the 
first time from 26 to 28 September 2012. 
At the Russian première in the Crocus 
Expo Center Moscow there will be a co
operation venture with Messe Frankfurt 
which will be organising its HEIMTEX
TIL Russia (home textiles trade fair), 
and Deutsche Messe Hannover with its 
Domotex. “The Russian market offers 
the roller shutters, doors/gates and sun 
protection industry huge, previously 
untapped potential” states Messe Stutt
gart Managing Director Ulrich Kromer 
confidently. “The fact that R+T Russia 

will take place at the same time as Domo
tex Russia and Heimtextil Russia means 
visitors and exhibitors stand to bene 
fit threefold. They will benefit greatly 
through the resulting synergy effects.” 

If the trade fair public ask themselves 
the question: Why does “of all things” a 
trade fair for roller shutters, doors/gates 
and sun protection create such a furore 

around the world? Simple answer: That's 
why! “R+T represents its special segment 
so incisively like no other event in this 
world”, is how Project Manager Sebastian 
Schmid describes the recipe for success 
for the Stuttgartbased trade fair. “Who
ever concentrates on this sector and 
wants to obtain specific information  
on the products in this industry, must  
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simply be at one of the three R+T 
events.” “And those who really want to 
see all innovations and world premières 
must come to the parent trade fair in 
Stuttgart”, adds Area Manager Walter. 
“Because for us foreign trade fairs are  
primarily marketing measures, a small 
showcase. The full perspective can be 
seen in Stuttgart.” 

A brief look back on the history of 
the trade fair confirms what is meant by 
the full perspective of R+T: 1965 saw 
the birth of “R” in the Stuttgart Lieder
halle by the Federal Association for 
Manufacturers of Roller Shutters, two 
years later Messe Stuttgart took over as 

organiser of the biennial industry event. 
The second specialist area, doors and 
gates, came in 1991and saw the renam
ing of the event from “R” to “R+T” and 
since 1994 the event has been taking 
place every three years; from 2009 at the 
new trade fair grounds at Stuttgart Air
port. “Today our R+T exhibitors occupy 
double the area of that on the old Killes
berg grounds”, asserts Walter. “And yet 
the space is becoming tight again.”  
Because for the current 2012 event 
Messe Stuttgart Managing Director 
Kromer is estimating “a further increase 
to roughly 800 exhibitors from approx
imately 40 countries and a completely 

booked out trade fair centre”. Messe 
Stuttgart is also expecting another jump 
in the number of visitors. Around 
60,000 industry experts are expected to 
come from over 100 countries, every 
second visitor an international one.

Also hoping for another growth 
spurt during R+T are their sectors and 
related associations. These include the 
professional and conceptual supporter 
of the trade fair, the Federal Association 
for Manufacturers of Roller Shutters and 
Sun Protection (BVRS) and the Associ
ation of Doors and Gates (BVT), as well 
as a new professional supporter, the In
dustrial Association for Technical Tex
tiles, Roller Shutters and Sun Protection 
(ITRS). “The roller shutter and sun pro
tection trade is by all means in prime 
condition ahead of R+T 2012”, explains 
BVRS President Wolfgang Cossmann. 
“At 98 per cent our companies are al
most working to full capacity.” Over 
half of the companies are planning on 
making investments in the near future, 
a quarter want to employ more staff, and 
around 50 percent of the companies are 
expecting a further increase in demand. 
The BVT President Dr. Claus Schwen

Leading world trade fair R+T

Also the manufacturers of industry, garage and area doors and gates, as well as of the drives, 
control systems and protective devices needed for these, are optimistic about 2012. 

Presence in future markets: R+T Russia  
in Moscow (above), R+T Asia in Shanghai. 

“R+T is a prime example  
of the successful positioning  
of a trade fair brand in the  
future markets of this world.”

Roland Bleinroth, Managing Director of  
Landesmesse Stuttgart GmbH
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zer is also reporting bulging order books 
for the door and gate industry. “The 
manufacturers of industry, garage and 
area doors and gates, as well as the 
drives, control systems and protective 
devices needed for these, are on the best 
path to reach the recordbreaking figures 
of 2008 already after the turn of the year 
2011/2012, a good twelve months ear

lier than optimists thought possible dur
ing the financial and economic crises.” 
And ITRS President Bernd Seybold, is 
also assuming a “clear upward trend” in 
the current year based on surveys con
ducted among association members. 

Visitors can examine what innova
tions the R+T industry has to offer in 
2012 from 28 February to 3 March in 

trade fair halls 1 to 9 in the trade fair 
centre in the Filder region. In addition to 
many other topics, the responsible use 
of energy will be a focal point. “A job in 
which the Stuttgartbased leading world 
trade fair feels right at home”, states 
Messe Managing Director Kromer. 
“Roller shutters and shading elements 
make an important contribution to  
energy saving; in winter heat costs can 
be reduced through the use of roller 
shutters, and in the summer external 
sun protection prevents rooms heating 
up, thus reducing the costs of aircondi
tioning systems. The manufacturers of 
the door and gate industry are focussing 
on energy saving in the drives and flexi
bly configurable control systems.” 

New forum for architects 

In its framework programme which 
is oriented specifically to the needs of 
users, R+T 2012 provides – in addition 
to the many other offers – a separate fo
rum for the key target group, architects. 
During the architects’ and planners’ day 
“The Art of Planning”, the “Smart Inter
façades – the façade congress 2012” will 
be all about the key architectural topic 
“Intelligent façade design” (see page 25 
for information on this). Also here the 
list of wellknown keynote speakers 
reads like a who's who in the architec
ture and research world, which is befit
ting of the “most international” leading 
world trade fair in Stuttgart.

The leading world trade fair for roller shutters, doors/gates and sun 
protection is traditionally the “most international” event at the trade fair 
centre in Stuttgart.
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Location Stuttgart

The holiday land BadenWürttem
berg plays an extremely successful and 
stable role in tourism in Germany. This 
is ultimately proved by the statistical 
surveys conducted by Tourismus Mar
keting GmbH BadenWürttemberg. 
The first three quarters of 2011 saw a 
seven per cent increase in the number 
of arrivals. In the case of overnight 
stays, tourism managers recorded an 
increase of around 4.7 per cent com
pared with the same period last year. In 
spite of the ordinary summer, the indi
vidual holiday areas in BadenWürt

temberg profited from the desire to 
travel among its German and foreign 
guests. The poor weather in July did 
not seriously impair the overall results. 
In particular, the Stuttgart region, the 
Swabian Alb and north BadenWürt
temberg enjoyed success in the holiday 
month of August; by contrast, the in
crease in the number of overnight stays 
in the Black Forest and Lake Constance 
holiday areas was rather small. 

The biggest hit among foreign mar
kets was scored by Switzerland, which 
passed the one million mark for over
night stays in August. In 2010 this  
figure was not attained until Septem
ber. Second place was occupied by 
guests from the Netherlands. There 
were pleasing developments – with in
creases, at times, of more than 50 per 
cent  in regard to the overseas markets 
of China and India. However, South 
Korea, Russia and the Arab Gulf states 
also posted doubledigit growth rates. 

In 2012 one of the focal points of 
the tourism activities in BadenWürt
temberg will be the combination of  
environmentallyfriendly and nature

oriented holiday forms. This has not 
just been taking place since the Land
tag (state parliament) election in 2011 
and the accompanying incorporation 
of the tourism department in the  
Ministry of Agriculture headed by 
Minister Alexander Bonde. 

“Green South” Project

“Green South” is the name of the 
campaign whose main objective is to 
pool sustainable holiday programmes: 
from environmentallyfriendly travel 
and local mobility through to suitable 
offers in the areas of gastronomy, nat
ural experiences and leisure facilities. 
“The Green South Project takes ac
count of the trend towards envi 
ronmentallyfriendly holidays”, said  
Alexander Bode, the Green Minister  
of Tourism, Nature Conservation and  
Agriculture in BadenWürttemberg.  
“I therefore want to make BadenWürt
temberg one of the leading regions  
for naturebased and environmental
lyfriendly holidays, especially since 
the interlinking of the magic triangle  

Naturally 
successful
An increasing number 
of people want to 
spend their holidays 
close to nature and 
showing respect for 
the environment. 
Greater priority will 
therefore be attached 
in Baden-Württem-
berg in 2012 to envi-
ronmentally-friendly 
holiday forms. 

The number of tourists in the Stuttgart 
region also increased in 2011. 

Environmentally-friendly holidays are one of the focal points of tourism planners in Baden-Württemberg. 
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The managers at BadenWürttem
berg Tourism have also ascertained that 
there is a need for further action in re
gard to wine tourism compared with 
rival holiday regions. This is particular
ly important since the German Natio
nal Tourism Board has chosen “wine 
culture” as one of its key topics for 
2012. The tasks here include combin
ing the Württemberg wine routes –
Wine Road, Wine Cycle Path, Wine 
Hiking Trail – some of which already 
exist and some still have to be devel
oped, and to supplement them by at
tractive wine offers almost “by the 
wayside”. Guests will therefore obtain 

of tourism, agriculture and nature 
conservation provides great opportu
nities for BadenWürttemberg, the 
land of connoisseurs.” 

The components of this unprece
dented project in Germany include 
wilderness trails, which are being cre
ated in the Black Forest, and holidays in 
environmentallycompatible accom
modation: from holiday apartments on 
organic farms, biohotels and city hotels 
which generate electricity in roof gar
dens by means of solar systems and 
wind turbines, and so called biosphere 
hosts through to camp sites with ex
tremely strict environmental criteria.

a complete holiday offer specially tai
lored to wine lovers. The Württemberg 
Wine Institute and the State Teaching 
and Research Institute for Viticulture 
and Fruit Cultivation in Weinsberg 
have long been training experts as 
competent local tour guides. Since 
2008 these organisations have been 
training “wine guides” for the organi
sation and implementation of wine 
related guest programmes, wine expe
rience tours and wine tasting sessions. 
During the CMT in Stuttgart from 14 
to 22 January 2012, a large number of 
attractive holidays in BadenWürttem
berg will be offered.

Wilderness 
trails and other 
attractive 
offers will also 
bring nature  
in Baden- 
Württemberg 
closer to 
young holiday- 
makers. 

“The Green South 

Project takes account 

of the trend towards 

environmentally-

friendly holidays.”
Alexander Bode,  

Baden-Württemberg Minister of 
Tourism, Nature Conservation  

and Agriculture

Three questions to:

Ulrich Dietz
Chairman of the Executive Board/Chief Executive Officer GFT Technologies AG, Stuttgart 

In your capacity as an IT entrepreneur, what do you believe are the strengths of the Stuttgart region as an 
industrial location? 

The IT location of Stuttgart is one of the most renowned high-tech regions in Germany and Europe. With a long tradition of imagination and 
hard work, our region has an evolved innovation culture. A healthy mixture of large and medium-sized IT companies and user segments form 
an ideal constellation comprising a digital economy and a manufacturing industry. The excellent study and training opportunities, as well as a 

good transport infrastructure are also an ideal basis on which our industry can build. All this makes the location attractive to IT companies. 
According to recent surveys, consumer confidence in investment advice given by banks has suffered enormously. This will also 
be one of the topics at INVEST, the Stuttgart trade fair for finance and investment. GFT sees opportunities for a trend change 

through the use of modern IT solutions. What specific form could this take?
In spite of negative experiences in the last few months, consumers and industrial customers still basically trust banks. There is a great deal 
of uncertainty, however, and banks must take wide-ranging measures to win back lost trust. Legal regulations are becoming increasingly 
tougher. For example, financial institutes must now provide their customers with much more transparent and efficient advice than in the 
past. This is not possible without intelligent IT solutions. We have therefore developed an interesting software for tablet computers that 
enables bank advisers to show their customers, for example, the potential development of investment solutions during personal discus-
sions.The structured discussion regarding investments is conducted with IT support. It is documented and automatically summarised in the 
discussion report. Legal requirements are therefore simply fulfilled. This may be a small component in the trusting relationship between the 
bank and its customer.

In 2011 your company recorded enormous sales increases in the area of resourcing. What are the reasons for this? 
We have long been seeing great demand for highly qualified experts. We can very easily satisfy this demand with our network of 

international experts. In the resourcing business segment we advise companies all over the world which are looking for information or  
engineers for special applications or projects. Using our experts, companies can increase their flexibility when carrying out complex IT tasks 
at home and abroad. Especially in economically uncertain times, this is an enormous advantage and a trend which I believe will continue 
in the next few years. 
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ultimately played by my family's company, 

Gottlob Auwärter GmbH & Co. KG, at first 

with hand-made bodies and later with self-

supporting omnibuses under the Neoplan 

brand. Although the earlier parent plant in 

Möhringen no longer exists, I hereby cor- 

dially invite you, esteemed readers, to come 

and see the lifework of the Gottlob Auwärter 

family and the development of Neoplan  

buses from their beginnings right up to the  

present day in the Gottlob Auwärter Muse-

um. Our small Museum, which contains a 

large number of original exhibits, models and 

graphically illustrated boards, is located in the 

Neotel Hotel at Vaihinger Strasse 151. 

I can also warmly recommend another trip, 

i.e. a visit to the “Retro Classics” exhibition 

which will be held at the New Stuttgart Trade 

Fair Centre from 22 to 25 March 2012. You 

will not only see and experience classic pas-

senger cars and sports cars at this event. In 

2012 I and many friends from the commercial 

vehicle oldtimer scene will again put to- 

gether for you a remarkable cross-section from 

the world of omnibuses, trucks, fire engines 

and tractors in Hall 8. Visit us at Retro Classics 

in Hall 8 – it will be definitely worthwhile.

Stuttgart Faces (21): Dr. Ing. E. h. Konrad Auwärter 

“Homeland of many important bodybuilding companies”

As a native of Stuttgart and the son of  

the master bodybuilder Gottlob Auwärter, 

who founded his bodybuilding company in 

Möhringen in 1935 – known later under the 

brand name Neoplan – I have a very per- 

sonal relationship with Stuttgart and automo-

biles. I have devoted my entire career to the 

development, construction and worldwide 

sale of omnibuses from Stuttgart. Nowadays, 

long after my retirement, I have made it  

my task to ensure that the importance of  

medium-sized bodybuilders for mobility,  

automotive technology and the economy 

does not become forgotten. 

Anyone, like myself, who goes looking in 

Stuttgart for people and companies who 

made a major contribution towards the devel-

opment of bodybuilding will find them here 

in many places and in relation to numerous 

occasions. For example, the name of Reutter 

is closely associated with the construction of 

the first Porsche sports car, the Porsche 356, 

which was built at the Reutter body plant in 

Zuffenhausen. In exactly the place where Por-

sche now still produces sports cars. The roots 

of the well-known seat manufacturer Recaro 

also go back to that very Reutter body plant.

Founded in Fellbach in 1922, Walter Vetter 

Fahrzeug- und Karos-seriefabrik GmbH pro-

duced over a period of  more than 60 years 

city buses and coaches which set standards 

during their era. The first streamlined bus 

was built there back in 1935. And some  

people may still remember the one-and-a-

half-decker buses, which Vetter produced  

later and were still operated in many cities 

well into the 1980s. 

A significant role in omnibus production in 

Stuttgart and throughout the world was also 

Dr. Ing. E. h. Konrad Auwärter, Director of 
the Auwärter Museum, Stuttgart-Möhringen.

Brunnerz
Where to go after the trade fair or congress? In this series Message has 
selected bars in Stuttgart and the surrounding region for you to try out. 

A short holiday in Latin America in the centre of Stuttgart? Drink cocktails, eat lunch 

or dinner, or sit comfortably on the terrace in the sun – all this is possible at Brunnerz 

in Stuttgart city centre. After the trade fair or congress, you can pleasantly spend the  

often short leisure hours eating Latin American dishes prepared according to original 

recipes, as well as tasty steak variations or Mediterranean treats. Brunnerz offers a  

varied lunch menu for guests with an appetite at that time of day. This menu changes 

daily. Special menus with seasonal delights and delicious desserts round off the  

varied food selection.

The range of cocktails on offer at Brunnerz is just as wide. Lovers of exotic beers can 

sample, for example, a Presidente from the Dominican Republic while wine connoisseurs 

can choose from a large range of select varieties. Whether for a business meal or  

a private visit, whether for lunch or dinner, Brunnerz is a good choice for every occasion 

during the day and at night – Latin American flair included. Address: Brunnerz, Rote-

bühlplatz 10, D-70173 Stuttgart, Tel.: +49 (0)711 7220930, e-mail: info@brunnerz.de,  

Internet: www.brunnerz.de 

Relaxation in the city centre: 
Brunnerz is both a bar and restaurant. 

Stuttgart Bars (22):
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The large district town of Herren
berg (around 31,000 inhabitants) lies 
at the heart of “Gäu”, the area be
tween the Black Forest and the state 
capital Stuttgart. Herrenberg is re
garded as one of the most beauti 
ful halftimbered towns in Baden 
Württemberg. All of its historical 
centre – with the imposing Collegiate 
Church as a landmark – is classified as 
a historical monument. 

For residents, visitors and local 
companies, Herrenberg is also a mod
ern mediumsized town in Gäu and 
an attractive business location in  
the Stuttgart region. “Subsidiaries of 
multinational groups are domiciled 
in Herrenberg along with renowned 
mediumsized and small enter 

prises”, says Mayor Thomas Sprissler 
with pride in his business location. 
The global players include, for exam
ple, IBM Central Holding GmbH and 
the health company GlaxoSmith
Kline with around 130 employees  
in research, development and produc
tion. The creative industry is also 
wellrepresented in Herrenberg; space 
is available for investments on the 
HerrenbergGültstein Industrial Es
tate or in Schanzenwiesen V.

The town's transport connections 
are also excellent. Herrenberg is,  
for example, the last stop on the S1 
rapidtransit railway line. Messe 
Stuttgart and Stuttgart Airport can 
therefore be reached in approxi 
mately 40 minutes. 

Medium-sized town with flair: the Collegiate Church is the landmark of Herrenberg.

Potential and projects
Lots of communities around of Stuttgart are impor-
tant business locations of the state. Message is pre-
senting them in a series. In this edition: Herrenberg.

Herrenberg is  
an attractive 
business location 
for renowned 
medium-sized 
companies and 
some global 
players. 
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Trade Fairs – Markets

TRADE FAIR CALENDAR

14. – 22.01. | CMT  
International Exhibition for 
Caravanning, Motoring, Tourism

14. – 22.01. | KulturReisen
A special exhibition during CMT 

14. – 15.01. | Fahrrad- & Erlebnis 
Reisen with special section Wandern
A special exhibition during CMT 

19. – 22.01. | Kreuzfahrt- & 
SchiffsReisen 
A special exhibition during CMT 

19. – 22.01. | Golf- & WellnessReisen 
A special exhibition during CMT

27. – 29.01. | MEDIZIN 
Trade Fair + Congress 

31.01. – 03.02. | DACH+
HOLZ International  
International Trade Fair and Congress for Timber 
Construction and Interior Works, Roof and Wall  

02. – 04.02. | EXPO 4.0  
Four trade fairs under one roof for all areas of  
visual communication: TV TecStyle Visions, wetec, 
POS Masters, Digital Signage Tec 

11. – 15.02. | INTERGASTRA  
Leading Trade Fair for Innovative Gastronomy 

11. – 15.02. | GELATISSIMO 
The Special Trade Fair for the Manufacture 
of Home-Made Ice Cream

28.02. – 03.03. | R + T  
Leading World Trade Fair for Roller Shutters,  
Doors/Gates and Sun Protection Systems

13. – 15.03. | LogiMAT  
International Trade Fair for Distribution, Materials 
Handling and Information Flow 

13. – 15.03. | SÜDTEC  
The International Subcontracting Exhibition  
for Design and Production Professionals in  
the Technical and Manufacturing Industries of  
Southern Germany  

13. – 15.03. | MEDTEC  
Exhibition and Congress: Components,  
Materials, Subcontracting Services 
and Equipment for Medical Manufacturers 

Fantastic start 
The exhibition areas in the caravanning halls of CMT 
2012 were booked up three months before the start 
of the exhibition: an industry heading for a record. 

The mood before the start of CMT 
in Stuttgart could not be better: three 
months before the start of Europe’s 
largest public exhibition for leisure and 
tourism, every exhibition area in the 
caravanning halls is already occupied. 
“This is the best booking situation we 
have ever seen before a CMT”, said 
Matthias Balz , CMT Project Manager. 
“Visitors to CMT from 14 to 22  
January 2012 can look forward to the 
largest ever display of mobile homes 
and caravans at the start of the season.” 

These exhibits will also again in
clude a large number of innovations in 
2012. That’s because CMT has increas
ingly turned into an exhibition for in
novations. In 2012 the industry will 
probably present more than 50 world 
premieres on the Filder at the start of 
the caravanning year.  

Whereas manufacturers and retail
ers of caravans and mobile homes were 
badly affected by the economic reces
sion in the last few years, they were 

back in the black at the end of 2011. 
Statistical evaluations by the German 
Caravanning Industry Association 
(CIVD) show that in the third quarter of 
2011 alone, the number of new regis
trations of leisure vehicles rose by 14.9 
per cent compared with the same peri
od in 2010. The vehicle genres of cara
vans and mobile homes are benefiting 
from this growth. The number of new 
registrations of mobile homes rose by a 
good 18.1 per cent while caravans re
corded an increase of 7.9 per cent, i.e. 
the best ninemonth result in the last 
three years. “And there is no end in 
sight to the positive trend”, enthused 
HansKarl Sternberg, Managing Direc
tor of CIVD. “2011 will therefore prob
ably be one of the most successful years 
for the German caravanning industry.” 

More than 750 leisure vehicles of 
all types, sizes and price categories will 
be presented at CMT 2012 in Stuttgart. 
The innovation show will be accompa
nied by an extensive range of accesso

Caravanning industry will present over 50 world innovations at CMT 2012 in Stuttgart.
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Alternative

Ihr Zuhause während des
Messeaufenthalts in Stuttgart.

Hotelapartments mit Küchenzeile,
reichhaltigem Frühstücksbuff et und
Hotelservice zum günstigen Preis.

Nur 7 km vom neuen Messegelände
und dem Stuttgart-Airport entfernt.

member of
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www.residenz-hotel.de
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ries and, naturally, suitable holiday des
tinations. Anyone travelling to Stutt
gart in their own motor home will find 
comfortable accommodation on the 
new parking area at the north access of 
Messe Stuttgart. The newly terraced 
site can accommodate 39 motor homes 

and provides the following convenient 
services: electricity, water, sewage dis
posal and separate sanitary facilities. 
The snack bar will also be an evening 
meetingpoint where exhibitors and 
visitors can informally exchange ex 
periences and information. 

Fantastic start 

Comfortable, environmentally-friendly and cosy: the new parking area for motor 
homes at Messe Stuttgart.

TRADE FAIR TICKER

20. – 22.09.  |  IT & Business 2011 
The Stuttgart trade fair for software, in- 
frastructure and IT services is becoming  
a must-attend event. Around 11,000  
decision-makers came to Stuttgart with 
specific investment plans. 

02. – 04.10. SÜFFA 2011 
SÜFFA, Germany's largest trade fair  
for the meat industry in 2011, turned out  
to be a success. 

22. – 25.10.  |  südback 2011 
The most successful ever südback on the 
Fildern attracted 32,069 visitors, who 
were greatly impressed by the products 
and services presented by the 521 ex-
hibitors from 14 countries.

08. – 10.11.  |  VISION 2011 
VISION 2011 once again surpassed its 
hitherto best result from 2010. More than 
7,000 visitors came to Stuttgart com-

A real crowd-puller: around 160,000  
visitors came to the eight individual events 
in the Stuttgarter MesseHerbst. 

pared with 6,752 in 2010. Visitors from a 
total of 50 countries attended VISION 
2011. There was a pronounced rise in the 
number of visitors from Asia.

11. – 20.11.  |  Stuttgarter 
MesseHerbst  
This year's Stuttgarter MesseHerbst ex-
ceeded expectations many times over. 
Over 1,300 exhibitors from a wide range 
of industries were delighted with the  
undiminished purchasing power of the 
approximately 160,000 visitors.
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• 92 komfortable Zimmer
• Parkplätze im Hotel vorhanden
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• Kostenfreies W-Lan im ganzen Haus
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H O T E L

Lernen Sie ein privat geführtes Businesshotel kennen und genießen Sie den liebevollen und persönlichen Service

Cateringservice an
Ihrem Messestand

www.erikson.de      info@erikson.de      Hanns-Martin-Schleyer-Straße 8 • D-71063 Sindelfingen      Tel.: +49 (0)7031 / 935 - 0

Trade Fairs – Markets

Financial professionals will rely on INVEST, the leading 
trade fair and congress for finance and investment, when it is 
held in Stuttgart for the 13th time. This is demonstrated by 
the possibly recordbreaking number of registrations months 
before the start of the event: the exhibitors will include mar
ket leaders such as the Bank of America/Merill Lynch, Bank 
Vontobel, Bankhaus Jungholz, BNP Paribas, Citigroup, CMC 
Markets, Commerzbank, Cortal Consors, DAB Bank, Flatex, 
Gruner & Jahr, BSBC Trinkaus & Burkhardt, Landesbank 
Berlin, LBBW Asset Management, Miller Forest, the Austrian 
Mint, Raiffeisen Centrobank, Sauren, S Broker, Sino, the 
BadenWürttemberg Savings Bank Association, The Royal 
Bank of Scotland and UniCredit. 

“During volatile times on the stock market, information 
relating to financial products is even more important than in 
stable phases”, said Ulrich Kromer, Managing Director of 
Messe Stuttgart. “After achieving a record number of exhibi
tors at this early stage, we are certain that the number of visi
tors will also reach the record figure from 2011 when just un
der 16,000 investors attended.” INVEST has been organised 
every year since 2000 by Messe Stuttgart and Stuttgart Stock 
Exchange, the partner and copromoter. Private and institu
tional investors will come to the trade fair from 27 to 29 April 
2012 to obtain information about trends and new financial 
products. Guests at the opening ceremony can look forward 
to topclass keynote speaker Richard David Precht – philoso
pher, book author and much soughtafter talk show guest. 

Around 160 leading companies from Germany, 
France, Belgium, the USA, Japan, China and Taiwan  
attended the China Machine Tool Exhibition (CMTE)  
at the Nanjing International Expo Centre in midOcto
ber 2011 and achieved great success during this event. 

The main topics of CMTE, whose opening ceremony 
was also attended by Roland Bleinroth, Managing  

Success for AMB of the east
China Machine Tool Exhibition: 

Private and institutional investors obtain the latest investment 
tips at first hand during INVEST in Stuttgart.

In the fast lane 
INVEST in Stuttgart still highly rated 
by the finance industry.

Director of Messe Stuttgart, were metal cutting machine 
tools, precision tools, machine tools and components  
for metal working, as well as parts, components  
and accessories. 

The exhibition will next be staged from 15 to 17  
October 2012. After the extremely successful debut, 
Messe Stuttgart has decided to use its brand name AMB 
for this year's event. AMB China will therefore be held  
in future with the full support of the successful Stuttgart 
parent brand as an international industry platform  
in China's strongest production region. 
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LogiMAT can again exceed its own best mark in its anni 
versary year 2012. Months before the start of the10th inter 
national trade fair for distribution, materials handling and  
information flow, the entire exhibition area in Stuttgart is prac
tically booked up. LogiMAT 2012 will occupy, with Hall 9, a 
fifth hall containing an additional 10,500 square metres. It will 
therefore offers its exhibitors just under 20 per cent more exhi
bition space than in previous years. “LogiMAT 2012 will be the 
Europewide trade fair event of the current year for our indus
try”, said trade fair manager Peter Kazander. “Our exhibitors 
have therefore already booked at an early stage. The extremely 
positive response clearly shows that the LogiMAT concept of a 
trade fair of short distances and an intensive exchange of infor
mation has proved worthwhile “In the tenth year of its exist
ence”, added Kazander, “LogiMAT has established itself as the 
leading trade fair for the intralogistics industry”. This is also re
flected by the trade fair logo in the anniversary year: “Innova
tions + networks for sustainable growth” In Stuttgart compa
nies from the segments of business equipment, packaging, la
belling, handling systems and warehouse technology through 
to logistics software will present the entire range of products 
and services in the intralogistics industry and will show inno
vations for futureoriented, ecologically optimised growth.

An anniversary of records 
LogiMAT 2012: Growth in its tenth year 

Successful concept: LogiMAT has established itself as the 
leading trade fair for the intralogistics industry in its tenth 
year of existence. 
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The World of Classic Automobiles 

It’s a round dozen: The international classic car exhibition, Retro Classics, will be 
taking place for the 12th time from 22 to 25 March in Stuttgart. A success story.

Breaking records has become al
most par for the course at Stuttgart’s 
Retro Classics. Following on from the 
top marks awarded by exhibitors and 
visitors during the 2011 event, the 
success continues for the 12th outing 
of the international classic car exhibi
tion with superb registration figures 
already reported months ahead of the 
event. “Stand turnover is currently 
around 60 percent higher than it was 
in 2011,” explains Karl Ulrich Herr 
mann, Organiser of Stuttgart’s auto
mobile trade fair. In addition to the 

is the show taking place in Hall 5: “US 
Vehicles from 1950 to 1980”, dealers 
and restorers of these models includ
ed. This new show is set to become a 
firm feature of Retro Classics. Round
ing off this area will be the premiere  
of the special show “Street’s Finest”. 
Here, visitors will have the chance to 
admire converted and finely tuned  
prewar vehicles that included models 
from the traditional company Ford, a 
typical American player on the global 
automotive stage. 

The classic models from Maserati 
will also be showcased as part of a spe
cial exhibition in Hall 4, dedicated to 
absolute rarities. In the same hall, there 
will be a new joint stand of Italian ex
hibitors representing the idea “Made  
in Italy”, which has been organised in 
collaboration with Messe Padua. Oth
er highlights include numerous British 
steam cars, a special show of fire fight
ing vehicles from the 1930s, 1940s 
and 1950s, as well as many vehicles 
that display the NSU brand. 

traditional departments of the major 
automobile manufacturers, many new 
exhibitors from the restoration and 
dealership sector have registered for 
Retro Classics 2012.

The concept of “themed halls” re
mains a firm feature of the exhibition 
in its twelfth year, where both famous 
and less wellknown classic cars, as 
well as the neoclassics, will tell the 
story of the automobile. By the time of 
the move to the new trade fair grounds 
in 2008, Stuttgart’s automobile show 
had established itself as one of the 
highlights and mandatory events for 
the international and national auto
motive scene. 

In each of the eight halls, across the 
entire exhibition space, a unique story 
unfolds. From the prewar models to 
the classic cars and youngtimers of  
the postwar era, from the legendary 
racing cars to the classic models of the 
future, there really is something spec
tacular on show for every car fanatic or 
motorsport enthusiast. New for 2012 

Full house: Stuttgart’s classic car exhibition 
Retro Classics is a real crowd puller. 

In Hall 5 of Retro Classics 2012, the spotlight will be turned on the new special show “US Vehicles from 1950 to 1980”. 
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Elektrotechnik
 . Elektroanlagen
 . Beleuchtungsanlagen
 . Gebäudeleittechnik
 . Niederspannungs-
  Schaltanlagen

Wir knacken jede Nuss

Offizieller Vertragspartner der Stuttgarter Messe

Ihr Lösungsanbieter für

Demographic changes have a much 
greater impact on municipalities than 
on the free economy. The average age of 
those employed by its organisations is 
considerably higher. At PERSONAL 
2012 Süd on 24 and 25 April, the or
ganiser spring Messe Management will 
be addressing a new series of topics 
concerning “HR in the Public Sector”. 
Experts, who largely have a handson 
role in this sector, will be showing HR 
professionals from the civil service how 
to successfully manage HR work in 
public administrations. 

And not without reason: The civil 
service is currently facing particular 
challenges as an employer. On the one 
hand, administrations are being con
fronted with spending constraints. On 
the other, they need to be able to hold 
their own on an extremely competitive 
market in order to attract young talent. 
The series of talks will be focusing on 

the requirements of these target groups. 
In contrast to the freely accessible prac
tical forum programme, the workshops 
will give participants the chance to en
gage in intensive discussion, sharing 
experiences and bestpractice examples 
among small groups of people. Invited 
to the event are HR managers, HR de
velopers, HR controllers and the ad

ministration management from author
ities, municipalities, the civil service, 
NPOs and service providers. The Cor
porate Health Convention will take 
place at Messe Stuttgart at the same 
time as PERSONAL2012 Süd, as well 
as Public 12 and Public IT under the 
umbrella brand “Zukunft Kommune”, 
the “future of the municipality”. 

Challenge
PERSONAL2012 Süd:

PERSONAL2012 Süd is dedicating a series of talks to the young talent of the civil service. 

Regional quality 
INTERGASTRA 2012:

They are the stars of the regional 
menus as so many guests know to ap
preciate homegrown quality: From 11 
to 15 February 2012, INTERGASTRA 
will be showing visitors how to com
bine a clear conscience and good taste 
with particularly sustainable organic 
produce from the region. Trade visitors 
will be shown how to optimally inte
grate these products into the eatingout 
market at the Bioland Congress “Profes
sional World of Gastronomy”, taking 
place for the first time at Stuttgart’s  
culinary trade fair INTERGASTRA. 

The demand in Germany for organ
ically produced foodstuffs, primarily in 
the organic food trade, is so great that 
national organic production is finding it 
hard to keep up. Every second organic 
carrot is imported, as confirmed by the 
German Organic Food Production Alli
ance (BÖLW). The new redgreen coali
tion for the federal state government of 
BadenWürttemberg is thus planning  
to further promote regionally produced 
agricultural and organic products. 
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Begegnen.
Befähigen.
Begeistern.

Tagungszentrum Bernhäuser Forst
70771 Leinfelden Echterdingen

Tel: 0711-797 61-0  Fax: 0711-797 61-33
E-Mail: info@b-forst.de  www.b-forst.de

Veranstalten Sie Tagungen und Kongresse mit bis zu 350 
Teilnehmern – nur wenige Minuten vom Flughafen Stuttgart  
entfernt – und dennoch mitten im Grünen. 
Das ejw-Tagungszentrum Bernhäuser Forst bietet dafür 
ideale Bedingungen: mit hochwertiger Tagungstechnik, 
anspruchsvoller Gastronomie, komfortablen Zimmern und 
fl exiblen Tagungsräumen für mehrtägige Veranstaltungen. 

Buchen Sie jetzt Ihren Tagungserfolg!

Der Bernhäuser Forst: 
Innovativ. Interessant. Ideenreich.
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Trade Fairs – Markets

Fair and sustainable products are very much in vogue: 
“Sales of Fairtrade products have tripled in the last five 
years”, said Nicole Kimmel from the BadenWürttemberg 
Foundation for Development Cooperation (SEZ). “In 2009 
consumers in Germany spent €322 million on Fairtrade 
products. This represents an increase of 21 per cent com
pared with the previous year. Increases in the figures for 
2010 can probably be expected again.”

FAIR HANDELN, which will be held in Stuttgart from 
12 to 15 April 2012, sets the trends in its industry and will 
reflect them in a comprehensive manner. In addition to Fair
trade, the trade fair will feature “related” exhibition areas: 
sustainable tourism, sustainable finance, development coop
eration and corporate social responsibility (CSR), all of which 
will focus on involvement in newly industrialising and de
veloping countries. “We are convinced that important syn
ergy effects are produced through the creation of this unique 
platform”, said Kimmel with optimism. “This has been con
clusively confirmed by the development of the trade fair in 
the past and through conversations with exhibitors.”

Forum for Fairtrade 
FAIR HANDELN 2012 

In addition to Fairtrade, the focal points of the trade fair will include 
sustainable concepts for tourism and finance. 

More and more consumers are choosing sustainable products.
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www.bluepool.de/message

Wir schaffen Raum für Ihre Ideen.
 [Lassen Sie uns gemeinsam beginnen.] 

[Jetzt die nächste  
 Messe planen!]  

Überlassen Sie Ihr nächstes Event oder Ihren nächsten Messe-
auftritt doch einfach uns. Setzen Sie auf bluepool, einen starken
Partner, der Sie von der ersten Idee bis zur perfekten Realisation 
begleitet und umfassend betreut. 

Klingt gut? Dann sollten wir uns unbedingt kennenlernen. 
Fordern Sie auf www.bluepool.de  /  message gleich einen 
persönlichen Kennenlern-Termin an und lassen Sie sich 
faszinieren … 

Trade Fairs – Markets

In its industry “GARTEN outdoor ambiente” is Germa
ny’s best indoor exhibition for end users. At the exhibition 
in spring 2012 (12 to 15 April), firms will be able for the first 
time to use spectacular show gardens as an attractive envi
ronment for company and product presentations. The new 
concept of Messe Stuttgart is totally in line with the current 
“green style trend”, i.e. the symbiosis of nature and design.

The participating companies will obtain attractive 
premium benefits for their sponsors. It will be possible, for 
example, to use the show gardens for their own events and 
profit from the extensive communication measures of 
Messe Stuttgart. Synergy effects, for example when ad
dressing target groups, can therefore be utilised to the full. 

“With their fascinating ambience, the show gardens 
are predestined for this sponsorship concept”, said Roland 
Bleinroth, Managing Director of Messe Stuttgart. “We are 
therefore offering mediumsized regional companies a 
unique platform to present their products and services in a 
green sustainable environment and cultivate their image.” 
Reiner Bierig, Managing Director of the BadenWürttem
berg Association for Horticulture, Landscape Gardening 
and Sports Field Construction, also expresses optimism: 
“The impressive atmosphere of the show gardens will  
be a unique opportunity for partner companies to offer  
their customers an unforgettable experience. The sponsors 
of the Chelsea Flower Show and Giardina Zurich have long 
recognised this opportunity.” 

The “Night of Senses” on the opening evening of  
GARTEN will also act as a specific invitation to an exclu
sive group of customers of Messe Stuttgart, the Baden
Württemberg Association for Horticulture, Landscape 
Gardening and Sports Field Construction, and the partici
pating companies. The GARTEN Prize for outstanding 
show gardens will be presented during this evening. 

Green show worlds: GARTEN outdoor ambiente. 

New concept
Messe Stuttgart offers exhibitors at 
GARTEN presentation opportunities  
in attractive show gardens.
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Hotspot: 
Gastro
scene
The gastronomy sec- 
tor traditionally meets 
at INTERGASTRA.  
Trend theme 2012: 
Nightlife. 

Anyone looking to go far in today’s 
drinks market needs to make a note  
of Stuttgart’s INTERGASTRA, taking 
place from 11 to 15 February 2012. 
This is the first port of call for the indus
try when it comes to the drinks sector 
and the only gastronomy trade fair in 
the Germanspeaking region with a hall 
dedicated solely to beverages. 

On the 13 and 14 February, Stutt
gart will also become the hotspot for 
those looking to make their mark on the 
trendy gastronomy scene. With the new 
concept “INTERGASTRA Nightlife”, 
Stuttgart is set to become “the” place for 
the happening club, bar and restaurant 
scene to meet. The new area will be par
ticularly interesting for decisionmakers 
and professionals from the bars and 

INTERGASTRA has to offer. Around 
30 breweries will also be participating  
in the trade fair, along with the miner
al water and soft drink manufacturers. 
Added to this is the comprehensive  
offer of drinks dispensing and refrig
eration systems, as well as furniture  
for bars and hip restaurants. The theme  
of coffee has also developed in re 
cent years to become one of the main  
sources of turnover for the gastrono
my scene. For this reason, INTERGAS
TRA 2012 will be dedicating two  
entire halls to this trend, showcasing  
machinery, accessories and the new 
“Rösterdorf ” or “Roasting Village” 
where smallscale coffee manufacturers 
will exhibit their wares.

INTERGASTRA continues to grow 
and, where exhibition space is con
cerned, is slowly becoming the largest 
industry meeting point for the eating
out market in the Germanspeaking  
region. For the third time in a row  
already since the move to the new trade 
fair grounds, the trade fair for inno 
vative gastronomic business has in
creased its hall space to reach what is 
now over 90,000 square metres. 

Due to the superb reputation of the 
trade fair, a large number of exhibitors 
have decided to return to the event  
after taking a break last year, joining the 
many new faces who will be attending 
for the first time.

clubs and will take place across two days 
running concurrently with INTER
GASTRA in the ICS International Con
gress Center Stuttgart. The innovative 
programme on the main stage will host 
presentations, talks and competitions, 
while forums with expert speakers from 
Germany and other international gas
tronomic cities will provide guests with 
further information and promote inter
national networking among industry 
experts. In order to guarantee a close ex
change between club owners, bar own
ers, bar keepers and trendy eateries, the 
special event has its own registration. 
Admission is permitted for guests aged 
18 years and over. 

Another highlight of “Nightlife” 
are the synergies created with all that  

INTERGASTRA 
is the largest 
trade fair for 
the eating-out 
market in the 
German-spea-
king region. 

Exotic cocktails are an important part of the image promoted by “in” clubs and restaurants. 
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Gute Geschäfte 
macht man nur  
in besten Lagen.

5 Minuten zur Messe.
5 Minuten zum Flughafen.

Neu. Erfrischend anders.
Und so erfolgreich wie Sie!

Das neue Airport-Messe-Hotel 
in Stuttgart-Filderstadt.

 � Kostenloses W-LAN
 � kostenloses Parken
 � Flat-TV
 � Zimmersafes
 � gratis Kaffee & Tee im Zimmer 
 � und ein Frühstück, das Sie den 
Tag so richtig genießen lässt.

Business Rooms 
for Business People

Airport-Messe-Hotel Stuttgart
Industriestrasse 9  
70794 Filderstadt

Tel. 07158/70 97 97-0
Fax 07158/70 97 97-99

info@airport-messe-hotel.de
www.airport-messe-hotel.de

Stuttgart/Fi lderstadt

Technical innovation and further 
developments in the exhibition part  
of R+T 2012 are just one side to the 
world’s leading trade fair for roller shut
ters, doors/gates and sun protection. A 
programme of accompanying events 
tailored exactly to the needs of the user, 
in collaboration with renowned associ
ations, institutes and industry experts, 
rounds off this comprehensive offer. 

Specifically addressing the archi
tects and planners is the Architects’ and 
Planners’ Day “The Art of Planning”. 
With “Smart Interfaçades – The Façade 
Congress 2012”, the Architects’ and 
Planners’ Day for R+T 2012 is offering 
its own platform for the architec 
turally significant theme of intelligent 
façade design. 

Because today’s façades are expect
ed to meet a variety of requirements. 
They are the interface between the in
terior and the exterior, between city 
and building, energy generation and 
consumption. Façades not only serve as 
aesthetic and functional covers to build
ings, they also provide a space for pro
motional purposes and form the “face” 
of every construction. 

The spotlight will be on impressive 
architectural feats, as well as the latest 
trends and research developments, dur
ing “Smart Interfaçades – The Façade 
Congress 2012”. What does the façade 
of the future look like? How are themes 
such as sustainability, new materials 
and technologies integrated into the 
modern façade? Renowned experts will 
be present in Stuttgart to provide the 
answers to these questions. Dominique 
Perrault (Paris) will demonstrate with 

Focus architecture
R+T 2012: 

preliminary sketches the function and 
meaning of the façade for his archi 
tectural designs, among them projects 
such as the Onix office building in Lille 
or the Fukoku Tower in Osaka. Other 
speakers include Prof. Dr. Ulrich Knaack 
from the Delft University of Tech 
nology in the Netherlands, who will 
demonstrate how the façade becomes 
an interface between the building and  
its surroundings. Matthias Sauerbruch 
from Sauerbruch Hutton (Berlin) will 
be looking at resourcefriendly and in
novative façades, Dr. Jan Wurm from 
Arup Materials (Berlin) will be present
ing bionic engineering, while Matthias 
Schuler from Transsolar Stuttgart will 
be addressing the theme of “Climate 
Engineering”. 

The conversion of an existing façade 
into a contemporary one will be pre
sented by Andreas Hild, from Hild and 
K in Munich. Heike Klussmann and 
Thorsten Klooster from the FG Bildende 
Kunst at the University of Kassel will be 
showing visitors the new materials and 
functional surfaces for smart surfaces. 

The daylong congress will take 
place on Thursday, 1 March 2012. It is 
primarily aimed at architects and struc
tural engineers, however may also be  
of interest to students and others in
volved in this area. Special promotions 
for the interior decorator and electri
cian target groups round off this exten
sive programme. 

Intelligent façades from Dominique Perrault at 

the Fukoku Tower in Osaka.

R+T is the meeting point for the roller shutter, 

doors/gates and sun protection industry. 
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Starting into the new golfing season 
Golf and wellness holidays are in fashion. Messe Stuttgart offers both. 

Global golfing: Golf- & WellnessReisen appeals to lovers of the green sport with attractive tourist offers around the world. 

Whether the interest is in new 
equipment or the overwhelming 
range of trips on offer for golfing  
and wellness, which is now a flour
ishing sector – the CMT special event 
Golf & WellnessReisen is the first 
highlight at the start of the new sea
son – also in 2012, when the trade 
fair will again attract tens of thou
sands of visitors to Stuttgart for the 
second CMT weekend from 19 to 22 
January 2012.

The great popularity has a reason: 
Golf is just as much in fashion as hol
idays that serve the specific purpose 
of regeneration and balance between 

Messe Stuttgart is expecting a si 
milarly huge rush of visitors when 
around 280 manufacturers, associa
tions, holiday providers and institu
tions present their latest products, 
services and holiday destinations.

Golf workshops for everyone 

One of the new features at Golf 
& WellnessReisen is the daily visitor 
workshops. For example, if you are 
interested in golfing fitness, the right 
putting technique or a professional 
analysis of your swing technique, as 
well as correct course management, 
you can obtain information at the 
trade fair and under expert guidance 
come a little closer to perfection. A 
central theme at the trade fair is “golf 
and health”. Medical facts show that 
the two go together: For example, in 
the course of a fourhour, 18hole 
round of golf, the body burns up over 
1,200 calories. At the same time, the 
low but constant physical exertion is 
ideal for the heart and circulation. 
Playing golf properly promotes men
tal and physical fitness, enhances per
formance and improves mobility.

body and soul. Here, the green sport 
offers a modern mixture of relaxa
tion, fitness and recreation. Statistics 
show that around 600,000 people 
play golf actively on a regular basis in 
the approximately 800 member clubs 
of the DGV (German Golf Associa
tion). And the number of attractive 
holiday destinations for golfers is in
creasing every year worldwide. Golf 
& WellnessReisen in Stuttgart bene
fits from this development. In 2011, 
over 30,000 visitors obtained infor
mation on the diverse offers, which 
resulted in great satisfaction on the 
part of the exhibitors. For 2012, 

A striking 
success: The 
right material  
is an important 
factor in the 
sport of golf. 
At Golf- & 
WellnessReisen, 
visitors can  
try it out on 
location.

Trade Fairs – Markets



• Ihr Messe Wohnort
Nur 15 min von der Neuen Messe entfernt

**** balladins SUPERIOR Hotel Sindelfingen
• 135 geräumige Zimmer, davon 18 Deluxe Studios  
 mit Klimaanlage
• reichhaltiges Frühstücksbuffet
• Bar & Restaurant
• kostenfreie Benutzung unserer Sauna und des Fitnessraumes
• kostenfreie Benutzung der Hoteltiefgarage 
• kostenfreies W-Lan

Calwer Straße 16-18, 71063 Sindelfingen
Tel.: + 49 (0) 7031 933-0    
Fax.: + 49 (0) 7031 933-100
Internet: www.balladins-sindelfingen.de
E-Mail: sindelfingen@balladins-hotels.com
 



14. – 22. Jan. 2012
Messe Stuttgart

Täglich: 10 – 18 Uhr

M e s s e k a t a l o g
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Not a job for shy people: This could be a rough description of Corina Lang's “exciting” activity. “As  

Manager for Marketing & Sales for Messe Stuttgart guest events, I come into daily contact with all kinds 

of trade fair and event organisers from the most diverse industries,” is how the 29-year-old Stuttgarter 

describes her job, which she took up in October last year. “Here, I am above all involved in the acqui-

sition of new guest trade fairs and events, as well as processing customer requests for the trade fair 

halls and the hiring of special areas.” Thus, by adding the important function of professional acquisition,  

Lang completes the existing Marketing and Sales department, which previously worked exclusively for 

the ICS International Congress Centre Stuttgart. 

In her new position, the graduate business economist, who specialises in marketing and media business, is “the first contact to po-

tential customers”; together with them – or the commissioned agency – for example, she looks for a suitable event schedule, or 

conducts tours for customer delegations around the trade fair site to inspect possible locations directly on site. “After conclusion 

of a contract, a customer then becomes the complete responsibility of the respective Project Manager, explains Lang. “The colleagues 

there are then the customer's competent contact partners for all procedures at the trade fair site and for all requests, however  

individual they may be. They support him from set-up to dismantling, and even beyond with the planning of a follow-up event.” 

Lang knows the department back to front – after all, she previously worked there as a Project Assistant and then Project Manager  

in the ICS. Her current functions also cover the complete marketing activities involved with the successful Messe Stuttgart guest 

events – including Internet and press work. “In 2012 we will be organising around 30 guest events in the trade fair halls alone, not 

counting ICS events,” Lang is pleased to say. “That's a great result.” 

There is, of course, not much scope for time-consuming hobbies. Jogging, Pilates, skiing in winter are on Lang’s list of leisure  

activities. And painting and drawing – with acrylic paints or pencil.

Trade Fair People (14): “Do you know...”

Corina Lang

Only optimum marketing ensures a 
trade fair's success on a European scale,  
such as, for example, the tourism exibi
tion CMT in Stuttgart. For this purpose, 
within the framework of the events 
Messe Stuttgart provides its trade fair 
public with the complete range of  
modern information media: websites, 
a modern visitor information system 
and of course trade fair catalogues. For 
the exhibitors these marketing tools are 
advertising media by means of which 
they can publicise their trade fair ap
pearance in the media in a manner ori
ented toward the respective target 
group. In this context, today (almost) 
everything is possible: Extended cata
logue entries, advertisements, banners, 
logos, product images and much more. 

Production and marketing of the 
catalogue for CMT 2012, as well as all 
associated digital media, are the respon
sibility of MEILLERGHP. The company 
has locations in Germany, Austria, 
France, England, Sweden, Czech Re
public, Poland and Russia and is strate
gically focused, on, among other things, 

Cross-media concepts from a single source 
Trade Fair Partner: MEILLERGHP

the development of marketing and CRM 
solutions for gaining customers and  
ensuring their loyalty. 

This means for the example of CMT: 
meiller dialogservice prepares the order 
documents, markets the entries with  
direct marketing instruments in a tar
geted manner, and several times a day 
updates the online catalogues in a com

The new trade fair partner MEILLERGHP is responsible for the 
production and marketing of the catalogue for the CMT 2012 
tourism exhibition and all associated digital media. 

bined marketing and production data
base, from which the data are trans
ferred directly to online media and cat
alogue pages. The production time thus 
saved increases the time available for 
marketing. In addition, MEILLERGHP 
operates an online booking system in 
order to facilitate the ordering proce
dure for the exhibitors. 



26. Control

Die internationale Fachmesse
für Qualitätssicherung
08. – 11.05.2012  Messe Stuttgart

16. Echtdampf-Hallentreffen

Ausstellung - Fahrbetrieb - Verkauf
13. – 15.01.2012 Messe Karlsruhe

21. Faszination Motorrad

Verkaufsausstellung rund um das Motorrad
20. – 22.01.2012 Messe Karlsruhe

3. Stanztec

Die Fachmesse 
für Stanztechnik
19. – 21.06.2012 CongressCentrum Pforzheim

11. Optatec

Die internationale Fachmesse optischer Technologien, 
Komponenten, Systeme u. Fertigung für die Zukunft
22. – 25.05.2012 Messegelände Frankfurt / M.

28. Modellbahn

Internationale Modellbahn–Ausstellung
22. – 25.11.2012 Messegelände Köln

6. Bondexpo

Die Fachmesse für 
industrielle Klebtechnologie
08. – 11.10.2012   Messe Stuttgart

6. Microsys

Themenpark für Mikro- und Nanotechnik in 
der Entwicklung, Produktion und Anwendung
08. – 11.10.2012  Messe Stuttgart 

11. Motek Italy

Die Fachmesse für Montage-
und Handhabungstechnik
29. - 31.03.2012  Messe Parma / Italien

11. Control Italy

Die Fachmesse
für Qualitätssicherung
29. - 31.03.2012  Messe Parma / Italien

18. Faszination Modellbau KARLSRUHE

Ausstellung für Modellbahnen und Modellsport 
22. – 25.03.2012 Messe Karlsruhe

8. Control France

Die Fachmesse für 
Qualitätssicherung
April 2012 Paris-Nord Villepinte / Frankreich

4. Faszination Modellbau BREMEN

Ausstellung für Modellbahnen und Modellsport 
18. – 20.11.2011 Messe Bremen

14. Agri Historica

Traktoren - Teilemarkt - Vorführungen
28.+29.04.2012 Messe Sinsheim

4. Motek Schweden

Die Fachmesse für Montage-
und Handhabungstechnik
08. - 11.05.2012 Messezentrum Jönköping / Schweden

20
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29. Modellbahn

Internationale Modellbahn–Ausstellung

22. – 25.11.2012 Messegelände Köln
nternationale
 odel lbahn
 usstel lung

I
M
A29. 

11. Blechexpo

Die internationale Fachmesse 
für Blechbearbeitung
05. – 08.11.2013  Messe Stuttgart

27. Control

Die internationale Fachmesse
für Qualitätssicherung
14. – 17.05.2013  Messe Stuttgart

20
13

18. Druck+Form

Die Fachmesse für die grafische Industrie
10. – 13.10.2012 Messe Sinsheim 

31. Motek

Die internationale Fachmesse für Montage-, 
Handhabungstechnik und Automation
08. – 11.10.2012  Messe Stuttgart

22. Fakuma

Die internationale Fachmesse 
für Kunststoffverarbeitung
16. – 20.10.2012 Messe Friedrichshafen

11. Faszination Modellbau FRIEDRICHSHAFEN

Ausstellung für Modellbahnen und Modellsport
01. – 04.11.2012 Messe Friedrichshafen

4. Schweisstec

Die internationale Fachmesse 
für Fügetechnologie
05. – 08.11.2013  Messe Stuttgart

2. Elmia Polymer

Die Fachmesse für Kunststoff-
und Gummiverarbeitung
08. - 11.05.2012 Messezentrum Jönköping / Schweden

I N D I A

3. Fabtec

Die internationale Fachmesse für Blechbearbeitung, 
Fügetechnologie, Lackieren und Beschichten
Januar 2012 Codissia Messe Komplex, India

Messen + Ausstellungen 

2012 –  2013

Control China

Die Fachmesse für Qualitätssicherung
15. – 17.08.2012 SNIEC Shanghai / China 

P.E. Schall GmbH & Co. KG
Gustav-Werner-Straße 6 · D - 72636 Frickenhausen  
Fon +49 (0) 7025.9206 - 0 · Fax +49 (0) 7025.9206 - 620 
info@schall-messen.de · www.schall-messen.de 

Messe Sinsheim GmbH
Neulandstraße 27 · D - 74889 Sinsheim 
Fon +49 (0) 7261.689 - 0 · Fax +49 (0) 7261.689 - 220
info@messe-sinsheim.de · www.messe-sinsheim.de



Großartiges Design  herzlicher Service.

www.moevenpick-hotels.com

Mövenpick Hotel Stuttgart Airport & Messe
Flughafenstraße 50, 70629 Stuttgart, Deutschland 

Tel +49 711 55344 0, Fax +49 711 55344 9000  
hotel.stuttgart.airport@moevenpick.com

Charmant, modern und stilvoll – das Mövenpick Hotel Stuttgart Airport & Messe.  
Erleben Sie Schweizer Gastfreundschaft und Top Service an einem außergewöhn-
lichen Standort – nur wenige Meter vom Flughafen und der Messe entfernt.
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the POS Masters will be taking place in 
Hall 2. The aim of EXPO 4.0 is to create  
synergies between the four trade fairs. 
Exhibitors will have the chance to ac
quire new companies as clients; visi
tors will be shown ways to expand 
their business. Only one admission  
ticket is required for all four fairs.

TV TecStyle Visions has been  
tak ing place every second year since 
2000 in Stuttgart and has slowly  
become the most important European 
platform for clothing decorators and 
textile finishers.

Textile printing  
is one of many 
themes addressed 
at TV TecStyle 
Visions. The umbrella brand EXPO 

4.0 stands for all aspects 
of visual communication. 

Four- 
in-One

Taking place at the same time as 
TV TecStyle Visions, the international  
trade fair for textile printing, embroi
dery, transfers and flocking, there 
will be three specialist promotional 
fairs taking place for the first time in  
Stuttgart from 2 to 4 February 2012:  
wetec, POS Masters and Digital 
Signage Tec. The new umbrella brand 
EXPO 4.0 links all areas of visual 
communication while maintaining 
the original ity of each one and thus 
providing visitors with an easily 
identifiable structure. 

wetec is the name of the new trade 
fair for advertising, digital printing 
and light promotion, which will be ta
king place in Hall 8. During the POS 
Masters event for marketing, design 
and technology at the point of sale 
(POS), service companies will be pre
senting their products and services  
for shopinshop concepts and shop
fittings, as well as mobile presenta
tions and trade fair systems. 

Together with the new Digital
Signage Tec, the trade fair for digital 
advertising and information systems, 

AMB 2012: Further growth expected.

Even more visitors, increasing inter  
national interest, topclass accompany
ing events: AMB 2012 is looking to top 
the major successes of 2010 when it  
returns from 18 to 22 September 2012. 
Last time, more than 1,300 exhibitors 
and over 86,000 trade visitors attended 
the exhibition for the metalworking  
industry. Messe Stuttgart is once again 
expecting the halls to be booked out  
for AMB 2012 and to see even more in
ternational guests. The number of inter
national exhibitors already rose from 20 
to 25 percent back in 2010. 

Path to success
AMB 2012: Internationalisation
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� Messe-Mini-Raten
� 3 Minuten zur Autobahn A8/A81
� S-Bahn Anschluss Stuttgart City
� 20 Autominuten zur Messe Stuttgart
� HBF Stuttgart: 15 km
� Flughafen-/Messe-Taxi zum Fixpreis

AMBER HOTEL Leonberg/Stuttgart
Römerstraße 102 - 71229 Leonberg 
� 07152 / 303-3 • Fax 07152/ 303- 499
leonberg@amber-hotels.de 

www.amber-hotels.de

First-Class

zu Messe-Mini-Preisen

� 139 Zimmer
� 3 Appartements
� 5 Etagen

mit Klimaanlage
� 5 Tagungsräume
� WLAN im gesamten 

Haus verfügbar
� Restaurant mit 

internationaler Küche
� Parkplätze und 

Tiefgarage 
direkt am Hotel 

� Shopping Center 
in 2 Gehminuten

� Stadtpark vor der Tür

Schon gebucht? 
AMBER HOTEL 
Leonberg/Stuttgart: 
Faire Preise, guter Service, nah zur Messe

Futura_Leonberg_ANZ_75/297  28.10.2008  10:29 Uh

Treasure island: 
The spotlight will 
be on Madagascar 
and its minerals 
during a special 
show at the 
Internationale 
Mineralien- und 
Fossilienbörse.

When the doors to the Internatio
nale Mineralien- und Fossilienbörse  
open from 13 to 15 April 2012, it 
won’t just be the precious stones that 
light up but also the eyes of many trade 
fair visitors. Exhibitors from all over 
the world will be presenting an exqui
site selection of geological rarities, as 
well as valuable crystals and jewellery 
pieces, at the Messe Stuttgart event. 
Furthermore, there will be a diverse 
programme of talks and accompanying 
events that will impress guests of all 
ages. Familiar stands include the silver

Klondike gold rush for mineral collectors 
Internationale Mineralien- und  Fossilienbörse 2012: 

Anyone looking to start building, 
carry out renovations or implement 
modernisation plans needs to attend 
Stuttgart’s HAUS, HOLZ, ENERGIE 
from 13 to 15 April 2012 – especially if 
their first choice of material is wood. 
And anyone with plans to use this nat
ural material for heating purposes will 
also find the relevant information here. 

The solution is wood 
HAUS, HOLZ, ENERGIE 2012: 

Because wood really is the frontrunner 
when it comes to construction and heat
ing. Wood and wood pellet heating, also 
fireplaces and ovens, are set to increase 
according to the experts. The profes
sionals predict that wood will also  
become a popular wallbuilding ma 
terial, overtaking traditional materials 
like brick, limestone or concrete.

HAUS, HOLZ, ENERGIE 2012: Ecologically sensible building, modernisation, heating and operation.

smiths, precious stone massages, a 
grinding presentation, a stand for iden
tifying precious stones, as well as an 
expanded children’s programme with 
precious stone digging, excavations 
and fossil prints. A special show dur
ing the Inter nationale Mineralien und 
Fossilienbörse in spring will be de- 
dicated to the island of Madagascar  
and its unique tourmaline, quartz and  
celestine minerals: a Mecca for mineral 
fans from all over the world who are 
continually surprised by what this 
place of discovery has to offer. 
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Headaches, stomach cramps, nerve 
and back pain: For around 11 million 
adults in Germany, chronic problems 
have unfortunately become part of 
everyday life. At MEDIZIN, taking 
place from 27 to 29 January 2012 in 
Stuttgart, doctors in private practices, 
medical assistants and medicine stu
dents can gather comprehensive infor
mation on the theme of “pain”. The 
exhibition will turn the spotlight on 
new medication and therapies aimed 
at reducing persistent aches and pains, 
as well as products and applications for 
the prevention and alleviation of back 
pain in patients. Also included here are 
ergonomic solutions for the medical 
profession in the workplace. 

Focus on further training 

A new feature of MEDIZIN 2012 
will be, in addition to the annual  
Medical Congress, the 6th Physio
therapy Congress organised by pub
lisher Georg Thieme. The congress 
will look at physiotherapy in ortho
paedic/traumatological and neurolog
ical therapy, and will be accompanied 
by its own exhibition pavilion, thus 
perfectly complementing the main 
theme of “Pain”. 

The Medical Congress, held by the 
Medical Association of BadenWürt
temberg, District of North Württem

berg, conceptual supporter and organ
iser of Stuttgart’s MEDIZIN congress, 
will be taking place for the 47th time. 
This event provides the numerous 
members with plenty of opportunities 
to network and benefit from further 
training. Doctors can collect up to  
22 training points over the three  
days, valid as proof that they have par
ticipated in mandatory further train
ing measures. 

New this year is the recognition  
of seminars from the Regional Asso 
ciation of SHIAccredited Physicians  
in BadenWürttemberg, taking place 
during the DMP presentations. This 
means that participating doctors can 
provide evidence of both further train
ing and the corresponding DMP certi
ficate. This will be made clear to visi
tors during the event programme. 

Focus on pain therapy 
MEDIZIN 2012: Successful combination of trade fair and congress 

Health professionals find out about the latest medical innovations at MEDIZIN. 

Therapies to help deal with chronic back pain 
are one of the main themes of MEDIZIN.
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After four events, the Slow Food 
trade fair or “Market for Good Taste” 
has established itself as the leading 
Slow Food event in Germany. One 
reason for its success: The triad of 
“good, clean, fair” setting the trend 
for the entire range of products at the 
exhibition. Thanks to the strict ad
mission criteria for Slow Food (all 
products are carefully considered be
fore going on display at the event), 
visitors can expect unique quality 
and a culinary event like no other.  

Networking hub

For four whole days in Stuttgart, 
there is regional and sustainable pro
duce of the highest quality on dis
play. Farmers, food producers, chefs, 
processing businesses, consumers 

and scientists meet in Stuttgart’s 
trade fair halls, which becomes a net
working hub that contributes to
wards bringing about change in the 
current food systems. 

Strong spring gathering

From 12 to 15 April 2012, Messe 
Stuttgart is expecting more than 400 
exhibitors to come and meet with  
approximately 70,000 visitors on 
around 15,000 square metres of space. 
Just like last year, the successful  
Slow Food event will take place as 
part of the Stuttgart spring trade fairs. 
This includes events such as FAIR 
HANDELN, GARTEN outdoor ambi
ente, the Internationale Mineralien  
und Fossilienbörse, as well as HAUS, 
HOLZ, ENERGIE. 

Good, clean, fair: All products at Slow Food have passed the strict admission requirements.

The Market of Good Taste: Organisers are expecting over 400 exhibitors and around 70,000 
visitors to attend the fifth outing of the Slow Food event in Stuttgart. 

Knowing and appreciating what you eat 
Slow Food 2012: Meeting place for conscious connoisseurs 
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Around 200 professional outof
house service providers represent 
Schöller Direct on the ground, pro
viding visitors with individual advice 
and information. Customerspecific 
training sessions and consultations  
given by 200 professionally trained  
telesales employees also provide a  
direct link to the market. What results 
from the dialogue between customer 
and company flows directly into  
the development of customer and 
guestoriented products, concepts 
and promotions. 

Ice-cream creations presented 
in the right light  

The professional expertise of the 
Schöller Direct specialists is shown  
in their ability to come up with new 
creative ideas and suggestions time  
and again – a selection of which will  
be on display at GELATISSIMO, tak
ing place from 11 to 15 February at 
Messe Stuttgart. 

Ice-cream tradition 
Company Portrait: Nestlé Schöller 

Anything on ice will last longer: a 
thrifty piece of domestic advice also 
applicable for larger companies, as 
proven by Nestlé Schöller. Since 1937, 
the company has wowed the public 
with its icecream creations; whether 
colourful and loud for the younger fans 
or delicately creamy for the older en
thusiasts of this meltinyourmouth 
summer treat. 

At Stuttgart’s GELATISSIMO, the 
special trade fair for the manufacture of 
hand-made ice-cream, Nestlé Schöller 
will be represented by Schöller Direct, 
for decades a trusted partner and sup
plier of icecream for the gastronomy, 
hotel and specialised trade. 

Schöller Direct is regarded as an 
experienced specialist, more than fa
miliar with the many nuances of the 
complex and multifaceted eatingout 
market. Personal service, tailored so
lutions and product concepts from 
preparation to presentation – all of  
this is brought to you by the Nurem
berg experts. 

At GELATISSIMO, Schöller Direct will 
be showing trade fair visitors how  
the innovative ice-cream creations  
are prepared. 

Room for a view 

Spacious location: The viewing platform  
at the top of the trade fair carpark is suitable 
for hosting events. 

Special event locations at Messe Stuttgart (5): Viewing Platform 

Anyone looking to keep track of the big picture, during an informal reception, exhibitor 

evening or exclusive product presentation, should certainly consider using the viewing  

platform atop the Bosch multi-storey carpark at Messe Stuttgart as a location. This plat-

form is situated high over the A8 autobahn on the roof of the 4,000 vehicle-strong carpark 

and offers visitors a breathtaking 360-degree view: of the runway of Stuttgart Airport, the  

Swabian Alps, the rooftops of the many small towns nearby and Stuttgart’s TV Tower. And, 

of course, the entire grounds of Messe Stuttgart with its impressive greenery and one  

of the largest solar systems in the world to be installed 

on buildings. 

The spacious viewing platform, furnished with high  

tables, can hold up to 50 people. A narrow bridge leads 

from the elevator to the sturdy, concrete semi-circular 

area that includes a sickle-shaped podium from which 

guests can enjoy a fantastic view. Catering is supplied  

by Messe Stuttgart’s contractual partner ARAMARK.  

Further information can be requested by email from 

gastveranstaltungen@messe-stuttgart.de

 

Architectural highlight: Bosch  
multi-storey carpark above the A8.
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The new hall  
of the EJW 
Bernhäuser Forst 
Conference 
Centre in Stetten 
has capacity  
for up to 400 
people, as well 
as four further 
conference 
rooms. 

With an investment of around 
7.7 million Euro, the new EJW  
Bernhäuser Forst Conference Centre  
was built on the edge of the town  
of Stetten. The building, run by  
the Evangelical Youth Ministry in  
Württemberg, is not only used for  
churchrelated events but its rooms 
can also be hired by companies  
and associations. 

Slightly out from the city and yet 
centrally located with its connection 
to Stuttgart Airport and the A8 auto

Rooms with a special atmosphere
EJW Bernhäuser Forst Conference Centre: 

bahn, the new churchrun building 
boasts an impressive hall that holds 
up to 400 people, as well as a further 
four rooms – all furnished with state
oftheart conference technology. A 
total of 13 conference rooms can be 
hired for events here. And with 90 
beds in 46 double and single rooms, 
the centre is also equipped to offer 
overnight stays. Further information 
can be found online at www.bern
haeuserforst.de, email: info@bforst.
de, phone: +49 (0) 711/ 797610.

Small and mediumsized compa
nies, as well as global players, will be 
presented with new ideas for export
ing and a successful international pres
ence at the trade fair and conference 
platform GlobalConnect 2012. The 
largest event of its kind in Germany 
will be held in 2012 for the third time, 
taking place from 14 to 15 November 
2012 on the grounds of Messe Stutt
gart. For the first time, participation in 

Stuttgart’s export forum 
GlobalConnect 2012: International focus

Export 
successfully, 
make waves 
internationally: 
the Global 
Connect trade 
fair provides 
the vital 
impetus. 

the GlobalConnect congress, the Inter
national Consultancy Days of the Ger
man Chambers of Commerce (IBT) 
and the Cooperation Exchange will  
be free for every visitor. Messe Stutt
gart as organiser, the state of Baden
Württemberg, the state’s chambers of  
industry and commerce, Handwerk  
International and BadenWürttem
berg International are thus expecting  
a further increase in visitors. 



KKL-AZ-Message-2011-NEU.indd   1 26.10.10   14:31

Trade Fairs – Markets

Complete 
service  

Looking to drive away  
from the trade fair  
with your newly purchased 
classic car? It’s possible  
at Retro Classics 2012. 

As anyone who drives a classic car 
will know: Purchasing a vintage mod
el is exciting, actually registering the 
vehicle can prove to be more of a chal
lenge, however. 

Which is why Stuttgart’s Retro 
Classics 2012 will be providing visi
tors with this special service. From 22 
to 25 March, buyers of classic cars and 
youngtimers, some attending a classic 
car fair for the first time, will be given 
the opportunity to register their pur
chased vehicles directly at the exhibi
tion. The Böblingen District Office 
has made this possible and will be set
ting up a “branch” in Hall 6 during 
the event. Also on hand will be vehi
cle inspection agencies, car insurance 

lection over the three trade fair days. 
Vehicle inspection agencies such as 
TÜV and GTÜ will be on hand to pro
vide potential buyers with informa
tion and support during the selection, 
assessment and purchase. 

Insurers such as Württember 
gische or Allianz will also be present 
to prepare the necessary documenta
tion required for registration, as well 
as the temporary or customs licence 
plates for the “new” oldie.

Retro Classics will be taking place 
in 2012 for the twelfth time. In 2011, 
around 65,000 visitors admired the 
vehicles in eight trade fair halls,  
on display across a space of around 
100,000 square metres.

companies and licence plate makers. 
Altogether, forming a temporary Ser
vice Centre for classic cars in the trade 
fair hall. 

Information and support

One of the eight halls will be used 
for commercial vehicle selling during 
Retro Classics 2012, with the honour 
this year going to Hall 6, previously 
home to the private sellers. Private 
sellers are to be relocated to their own 
area in the gallery in Hall 1. 

Commercial sellers in Hall 6 will 
be exhibiting at one or several stands, 
with new vehicles replacing those 
that are sold to guarantee a varied se

All inclusive: New purchases can be registered there and then at Retro Classics 2012.
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Right before the summer season 
kicks off, GELATISSIMO will be tak
ing place for the second time from  
11 to 15 February 2012 at Europe’s 
stateoftheart trade fair grounds be
side Stuttgart Airport. Following on 
from the INTERGASTRA trade fair, 
GELATISSIMO provides the ideal 
communications platform for hotel
iers, restaurant owners, confectioners 
and icecream parlour proprietors 
looking to find out more about the 
icecream, coffee and dessert sector. 

An important part of the GELA 
TISSIMO success story are the syner
gies created with INTERGASTRA, 

which boasts the coffee and con 
fectionery themed halls and will be  
expanding its exhibition space in 
2012 for the third time in a row to 
reach approximately 90,000 square 
metres. Thanks to the connection to 
Germany’s leading trade fair for inno
vative gastronomy, exhibitors have 
access to the entire market potential 
of southern Germany and its neigh
bouring countries. 

Indulgence with tradition

The frozen sweet treat taking cen
tre stage at GELATISSIMO has a long
standing tradition. Even European 
'antiquity enjoyed sorbettype ice
cream. The Greek poet Simonides 
von Keos described it as a mixture of 
glacier snow, fruit, honey and rose 
water. There is also evidence that 
both Alexander the Great and Hip
pocrates were fans. The idea of ice
creamtogo no doubt dates back to 
the Italian immigrants in Great Brit
ain, who first sold icecream from 
portable stands on the streets of the 
major cities from around 1870. 

Ice-cold temptation
At Stuttgart’s GELATISSIMO, the spotlight is  
on delicious hand-made ice-cream.

A colourful cold selection: A whole variety of ice-cream possibilities at GELATISSIMO 2012. 

How it all started: an ice-cream vendor with 

his ice-cream cart. 
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MEDTEC Europe 2012: 

UBM Canon, organiser of the lead
ing European trade fair for medical 
technology MEDTEC Europe, is re
porting a continuously increasing ex
hibitor interest. The event will take 
place from 13 to 15 March at Messe 
Stuttgart. MEDTEC Europe has long 
been the leading specialist event  
for medical technology at which ap
proximately 1,000 companies pre
sent their products and services for 
this industry. 

In Halls 2, 4, 6 and 8 of the Stutt
gart trade fair centre MEDTEC Eu
rope provides the ideal platform for 
products and services from well

Leading trade fair for medical technology 

MEDTEC 2012: latest medical technology. 

known companies on roughly 36,000 
square meters. The exhibitors include 
manufacturers of components for 
medical equipment such as pumps, 
hoses, motors, electronics and me
chanical components, as well as man
ufacturers of CNC processing ma
chines and packaging technology, 
software developers and suppliers for 
quality assurance and joining tech
nology. With the supplementary 
themes of the parallel trade fairs 
SÜDTEC and DesignMed, exhibiting 
companies from this special indu
strial area are at home in the context 
of extensive medical technology.

High health and safety standards 
at the workplace not only improve 
the wellbeing of the staff, they  
also have a positive effect on the  
productivity and performance of  
a company. 

In the era of a knowledge society 
employees are the most important 
business resource. If the staff are  

Health at the workplace 
Corporate Health Convention 2012: 

to be retained in their jobs up until  
they retire, the conditions at the 
workplace must be adapted to meet  
this objective. 

The Corporate Health Conven 
tion 2012 focuses on the themes of 
preventative measures, ergonomics 
and workplace health promotion 
and management. New features in

clude, among others an interactive 
health course with the motto “Tack
ling, evaluating and experiencing 
health and fitness”. 

The Corporate Health Conven 
tion 2012 will take place parallel to 
PERSONAL Süd and Zukunft Kom
mune on 24 and 25 April 2012 at 
Messe Stuttgart.

Sustainable processes are the focus of the trade fair for surface treatment technology O&S. 

Increasing prices of raw materials, 
scarcity of resources and high energy 
costs are causing many companies  
in the surface treatment industry to 
adopt a more prudent approach than 
before to existing resources. 

And this is precisely where O&S 
2012 comes in. From 12 to 14 June 
the focus will be on the main topic 
“Materials/Resources/Process Opti
misation”. “We are tackling this chal
lenge with our main topic”, states  
Oliver Frese, Business Unit Manager 
at Deutsche Messe AG, Hanover. “The 
trade fair shows how the combination 
of efficient processes, environmen 
tally compatible materials and sus
tainable products guarantees compet
itiveness in a dynamically changing 
market. We are thus consistently  
developing the main topic of the pre
ceding event.”

Better utilisation of resources
O&S 2012: International trade fair for surface treatments and coatings 
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DACH+HOLZ International 2012: The industry forum for roofers and carpenters.

A façade forum, the European cham
pionships for carpenters, as well as a new 
ticket system for exhibitors and visitors: 
DACH+HOLZ International 2012 pre
sents new products and services from 31 
January to 3 February. Over 500 compa
nies in five halls turn the Stuttgartbased 
trade fair into the European meeting 
point of their industry. 

“The high number of participants 
highlights the importance of ROOF+ 
TIMBER International, also with regard 
to the energy age”, enthuses Dieter 
Dohr, Managing Director of GHM  
Gesellschaft für Handwerksmessen. 
“The standards of roofers and carpenters 
are also increasing with the require
ments for energy efficiency. The cus
tomers onsite are expecting new, cost
efficient solutions in addition to techni
cal and professional knowhow and 
expertise.” For KarlHeinz Schneider, 

President of the Zentralverband des Deut 
schen Dachdeckerhandwerks (Central  
Association of the German Roofing  
Industry/ZVDH), DACH+HOLZ Inter
national represents a comprehensive 
trade fair offering for the specialist: “Our 
attention will be directed to future 
oriented technologies on sustainable 
energy management in buildings such 
as solar technology and modern insu
lation technology.”

A much enhanced framework  
programme also awaits visitors to 
DACH+HOLZ International. This in
cludes for example a façade programme 
which is taking place for the first time in 
Stuttgart. In Hall 7 roofers can obtain in
formation in presentations taking place 
several times a day on the benefits of 
ventilated façades. A “Day for the Hous
ing Industry” and an architects' forum 
are also other trade fair premières.

Top event for roofers 
and carpenters
Energy efficiency of buildings is one of the 
several on-trend themes at the Stuttgart-based 
trade fair DACH+HOLZ International. 
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Media – People

“One does not see the best build
ing department” is one of the mottoes 
of Thomas Glawa when it comes to his 
job at Messe Stuttgart. To confuse this 
professional view with false modesty 
would, however, be wrong. In fact, a 
high level of discreet professionalism 
is hidden behind Glawa's – typically 
Swabian – understatement. Because as 
Manager of the Buildings & Facility 
Management Department the trained 
structural engineer and architect of the 
state of BadenWürttemberg is to
gether with two teams responsible for 
the smooth technical functioning of 
the trade fair mechanism. 

Highest level of service safety

“We function like a proper small 
town”, is how Glawa summarises the 
complexity of his area of responsibili
ty. The “Technical Infrastructure” 
team with six confessed masters and 
technicians from the trade mainly 
looks after the functioning of the  
elaborate inhouse technology. The 
“Buildings Management” team with 
two architects and two structural en
gineers is responsible for example for 
the repair and maintenance of the 
structural shell of the Stuttgart trade 

fair centre, which incorporates the 
grounds as well as the roads and paths 
infrastructure in and around Messe 
Stuttgart. “I am very proud of the  
extremely high professional compe
tence of the entire department”, states  
Glawa. “Such a highlevel of inhouse 
knowhow and expertise means the 
highest level of service safety for  
our customers.”

“Because ultimately”, continues 
Glawa, “we are not operating a single
family home, but a structural high
tech shell, which if necessary is indi
vidually expanded for new tenants  
on a weekly basis”, describes Glawa 
the heart of the bustling trade fair 
business. “Trade fairs – this means 
smooth and problemfree functioning 
of inhouse technology”, states the 
44yearold knowingly. For example, 
CMT: In the evening the exhibitors 
apply the finishing touches to their 
stands with hall doors wide open and 
in minus temperatures, at 10 a.m. the 
halls have to be pleasantly warm so 
that even those sporting exotic bikini 
styles do not shiver! And of course  
all this has to be done – in times of  
continuously rising energy prices – 
with exemplary consumption values 
and at optimal efficiency. 

The fact that Glawa, four years  
after the opening of the trade fair  
centre at the airport, still has, in his 
second role as an authorised represen
tative of the project company Neue 
Messe, something to do with the  
processing of old contracts from the 
start of the Neue Messe, comes as no 
surprise to insiders. After all, the  
father of two together with Hans 
Ulrich Rollmann is responsible for  
the structural work within the frame
work of the project company Neue 
Messe and are therefore very familiar 
with all processes. 

Glawa prefers to build new. In the 
super trade fair year of 2012 an example 
of easy maintenance concerning service 
bridges outside will be introduced to 
the trade fair halls. Glawa explains why 
these were not already thought of in 
the building phase: “At the time it was 
not clear that there would be a huge  
solar system on the hall roofs. In addi
tion, more and more antennae have 
been installed over the years. Custom
er requirements are changing and with 
this also inhouse technology. Because 
no industry is as dynamic as the trade 
fair industry.” This also means Messe 
Stuttgart will continue to be expanded 
and optimised.

“We function 
like a proper 
small town”

Message portrait: Thomas Glawa, 
Manager of Buildings & Facility 
Management Messe Stuttgart/
Authorised representative of 
project company Neue Messe 
GmbH & Co. KG
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Thomas Erken, 
new Company 
Spokesperson of 
Messe Stuttgart. 

The ICS International Congress 
Center Stuttgart is wellequipped for  
the awarding of new radio frequencies  
by the Federal Network Agency (BNA).  
Already in the summer of 2011 Messe 
Stuttgart applied for new radio frequen
cies for its grounds from the BNA so that 
it can offer its customers, also in the fu

ture, top quality in event technology. Thanks to the network expansion of the new 
LTE mobile phone technology radio frequencies which were previously reserved for 
wireless microphones will be available exclusively to the mobile phone industry from 
2015. Parallel operation is not possible  this would result in faults with wireless mi
crophones. “Functioning event technology takes top priority with us”, states Stefan 
Lohnert, Area Manager of Guest Events at Messe Stuttgart. “That’s why we respon
ded immediately and through the individual allocation of fixed radio frequencies for 
the entire trade fair grounds ruled out any type of risk of failure of our wireless mi
crophones.” The Congress Technology Department of Messe Stuttgart also used the 
upgrading to new transmission routes to further improve the quality of the equip
ment. The certified contracting partner of Messe Stuttgart, Neumann & Müller, is 
also contributing to quality assurance in the ICS with new radio microphones. 

Well-equipped 
ICS: New radio frequencies 

LMS Internal

Landesmesse Stuttgart GmbH 

(LMS) has a new Corporate Press 

Spokesperson. Thomas Erken 

(33), previously Public Relations 

Manager and Youth Officer of  

the Bundeswehr (Federal Armed 

Forces) for the administrative dis-

trict of Freiburg, took up his role 

at Messe Stuttgart in the middle 

of October last year. 

Erken is a graduate of political science and boasts  

extensive experience also in international communi- 

cation – for example during his deployment in Feyz-

abad, Afghanistan, the Munich Security Conference and 

within the framework of the United Nations Conference 

in New York. In his new role Erken reports to Elvine- 

Isabella Schuller (36), Manager of the LMS Department 

Legal & Corporate Affairs, as well as the Office of the 

Managing Director, Ulrich Kromer.

The wireless event technology in the ICS has 

been upgraded with new transmission routes.

Messe Stuttgart: Social media

Messe Stuttgart is now on the  
social network Facebook with pages 
on the public trade fairs CMT, Krea
tiv und Bastelwelt and the specialist 
trade fair INTERGASTRA. Messe 
Stuttgart is also flying the flag for the 
south German games trade fair and 
with a central Messe Stuttgart page 
(www.facebook.com/MesseStutt
gart), on which nonFacebook mem
bers can also obtain information  
on trade fair dates, etc. Registered  
Facebook “fans” have access to many 
other offers: from the online ticket 
service to competitions to the career 
page with a link to the jobs portal of 
Messe Stuttgart.

New for Facebook

Messe Stuttgart on Facebook.
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Musical with huge emotions 
A top-class music event recently started a run in the Palladium Theatre  
in the Filder region. “Rebecca” promises excitement and suspense.

A young woman, one big love, 
one dark secret: Diehard film fans 
are certainly still able to remember 
the film “Rebecca” from the King  
of Suspense Alfred Hitchcock from 
1940; younger people perhaps might 
remember the cinema remake with 
Faye Dunaway in 1997. Since De
cember 2011 the musical based on 
the novel classic by Daphne du Mau
rier has been running in the Palla 
dium Theatre in the Filder region. 
The German première with the lavish 
production by Michael Kunze and 
music by Sylvester Levay follows 

celebrated its world première in 
2006, is staged in Stuttgart by Stage 
Entertainment. Stage Entertainment 
were able to get the internationally 
acclaimed musical star Pia Douwes  
to play the fascinating role of the  
demonic Mrs. Danvers. “I’m looking 
forward to returning to Stuttgart”, 
explains the charismatic actress. As 
well as playing international roles on 
Broadway and in London’s East End, 
Douwes played the role of Milady de 
Winter in the Stuttgart production of 
the musical “3 Musketeers”, as well 
as Elisabeth in the musical of the same 
name by Kunze and Levay.

Kunze is considered one of the 
most successful Germanspeaking 
songwriters of the 20th century. Some 
of his works include the German ver
sions of the international musicals 
such as Evita, Cats, Phantom of the 
Opera, A Chorus Line, Little Shop of 
Horrors Mamma Mia, Elton John's 
Aida and Wicked, among others. 

For tickets and more informa 
tion on “Rebecca” please visit www.
musicals.de or call 0 18 05/44 44.

Lavish stage 
designs, songs 
from Michael 
Kunze: Promises 
to deliver pure 
musical enjoy- 
ment.

“Tanz der Vampire” (Dance of the 
Vampires). Librettist Kunze is im
pressed with the qualities of his latest 
work: “It's about illusion and reality, 
fear and redemption, innocence and 
murder. And includes fascinating 
people searching for happiness. Who 
ever is not affected must be made  
of stone!”

Stuttgart-based star cast

The independent production by 
the Vereinigte Bühnen Wien (United 
Stages Vienna), where the musical 

The internationally successful musical star Pia Douwes (right) plays the demonic Mrs. Danvers in the Stuttgart production of “Rebecca”.



Im Herzen der Stadt

günstige Verkehrsanbindung

eigene Hotelgarage

Gourmet-Frühstücks-Buffet

S-Bahn zur Messe

Business-Zimmer mit
Internet-Zugang

Klimaanlage

Hotel Unger
Kronenstraße 17
70173 Stuttgart

Telefon: (0711) 20 99-0
Telefax: (0711) 20 99-100
E-Mail: info@hotel-unger.de

www.hotel-unger.deMessage 1 | 201243

ICS/Congresses 2012 

03.02.2012 
Sportswear & Fashion 
T-shirt Printing Conference
Organiser: ESMA 

08.02.2012 
LBV Entrepreneurs Day 2012
Organiser: Landesbauernverband  
in Baden-Württemberg e. V.  
(LBV/State Farmers’ Association)

16. – 19.05.2012
47th Annual Conference  
of the German Diabetes  
Association 
Organiser: German Diabetes
Association 

26.06.2012 
stb marketplace 2012
Organiser: MICE AG 

05. – 07.07.2012 
32nd Annual Conference  
of the German Senalogy 
Association 
Organiser: German Senalogy 
Association 

26. – 29.09.2012
85th Annual Conference  
of the German  
Orthodontics Society (DGKFO)
Organiser: DGKFO

ICS Head Stefan Lohnert is new Chairman 
of the ICCA German Committee. 

There is a new face at the head of 
the ICCA German Committee: Stefan 
Lohnert from Messe Stuttgart was elec
ted as chairperson of the association 
within the framework of the ICCA 
Congress 2011 in Leipzig. 

As Chairman of the German Com
mittee Lohnert presides over one of the 
largest national groups within the ICCA 
International Congress & Convention 
Association. The International Con
gress and Convention Association is the 
world’s umbrella organisation for the 
congress and convention industry. It 
combines over 950 congress centres, 
event organisers and service providers 

Challenge
ICS:  

from 87 countries. Leading representa
tives from the respective national con
gress and convention industry unite in 
the national committees.

“Germany is one of the most popu
lar congress destinations in the world”, 
states Lohnert. “Against this background 
I look forward to my time in office and 
the challenge associated with it.”

Stuttgart will play host to four big 
medical annual conferences in 2012. 
The 47th annual conference of the 
German Diabetes Association will kick 
off the series of events (16. – 19.5.). 
This will be followed by the 32nd An
nual Conference of the German Seno
logy Association at the start of July. In 
autumn 2012 the 85th Annual Con
ference of the German Orthodontics 
Society (26. – 29.9.), as well as the An

ICS focuses on health 
Four big medical events in 2012: 

nual Conference of the German, Aus
trian and Swiss Societies of Haematol
ogy and Oncology (19. – 23.10.), will 
take place in the ICS International 
Congress Center Stuttgart. The ICS  
is specifically promoting the area of 
medical congresses: “Four big medical 
annual conferences in one year is a nice 
success”, states Stefan Lohnert, Area 
Manager of Guest Events, Messe Stutt
gart, with satisfaction.
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Stuttgart Sightseeing

The nicest thing 
in the world 

At the State Natural History 
Museum in Schloss Rosenstein, 
there is currently a special 
exhibition on the topic of sex. 

What is actually the point of sex?  

The current exhibition SEX in the  

State Natural History Museum in Schloss 

Rosenstein promises enlightenment on 

the many strategies involved with regard 

to the simple fact that two sex cells come 

together to create new life. This applies 

across the plant and animal kingdoms.

More than birds and bees

But why sex? Why two genders? How do 

the interests of males and females differ? 

And what do they do to assert their own 

interests in a more or less subtle manner? 

That organisms multiply is a matter of 

fact. But only with the “invention” of  

sexual reproduction did evolution be-

come dynamic, which is reflected in  

the vast variety of life today. Sex drives 

the engine of evolution, and is omni- 

present not only in the media in our mod-

ern society, but is usually only considered 

from an anthropocentric perspective. 

Here, the exhibition on SEX is intended 

to broaden the context. Among other 

things, it shows the subtlety and methods 

used by animals and plants to ensure suc-

cessful reproduction. It's about evolution, 

the birds and the bees, the struggle be-

tween the genders, experimental sex, 

parthenogenesis (or virgin birth), love, un- 

faithfulness, giant sperm, splendid colours 

and much more. 

In all of this, visitors to the exhibition  

may also discover a familiar pattern:  

first finding someone, then testing, and 

then (maybe) commitment. Information 

at: www.naturkundemuseum-bw.de

All you ever wanted to know about  
sex – Visitors can find out all about it at 
Schloss Rosenstein.

Nature meets culture: Schloss Rosen-
stein is located in the middle of a  
park and is the main site of the State 
Natural History Museum. 

Sightseeing tip: State Natural History Museum – Schloss Rosenstein
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Highlights 2012

Until 31.01. 
Harald Wohlfahrt‘s Palazzo 
Cannstatter Wasen

Until 31.12. 
Rebecca – The Musical
Palladium Theater

11.02. – 28.05. 
Turner – Monet – Twombly. 
Later Paintings
Staatsgalerie Stuttgart (State Gallery)

21.04. – 13.05. 
Stuttgart Spring 
Festival 
Cannstatter Wasen

From 25.05. 
LegendäreMeisterWerke 
(Legendary Masterpieces) 
– Baden-Württemberg 
cultural history  

Landesmuseum Württemberg  

in the Altes Schloss (Old Palace) 

That the Italian restaurateur Ema
nuele Pinto has a penchant for all 

things maritime becomes clear at the 
latest when you experience the atmos
phere in the Flying Ship, whose classy 
design and furnishings resemble the 
interior of a ship. 
The menu of the restaurant, which is 
located in LeinfeldenEchterdingen, 
includes the classics of Italian cuisine – 
properly presented as starters, pizzas, 
fish and meat dishes – a good selection 
with reasonable prices. If you want to 
enjoy a pleasant evening in a convivial 
atmosphere and you like traditional  
Italian food, the Flying Ship is the place 
for you. Address: NikolausOttoStr. 3, 
LeinfeldenEchterdingen, Tel. 07 11/ 
72 24 85 65. Opening times: Mon – Fri 
11.00 – 15.00 and 17.00 – 24.00, Sat 
17.00 – 2.00, Sun 17.00 – 1.00. 

All on board

The Flying Ship in Leinfelden-Echterdingen: 
Italian cuisine in a special atmosphere.

From wine tavern to gourmet  
temple: Stuttgart has it all. 

Gastronomy tip: The Flying Ship (Leinfelden-Echterdingen)

Where can you experience a relaxing stay and conduct effective conferences 
during the trade fair? Message presents attractive hotels in the Stuttgart region. 
 

Four-star luxury with a view 

Pleasant atmosphere, courteous staff, 

modern sauna and wellness facilities 

with a great view of the old town of Esslin-

gen, and a top breakfast buffet: If the Best 

Western Premier Hotel Park Consul was not 

a business hotel par excellence, you'd want 

to go there for a holiday! Situated a brief 

walk away from the historic town centre 

and about a 20-minute drive to the airport, 

for visitors to the Messe Stuttgart and the 

ICS International Congress Centre Stuttgart 

it is ideal as a comfortable place to stay and 

work effectively. For in addition to 143 rooms, four suites and three long-term apart-

ments, the four-star hotel also has nine multi-purpose event rooms. In cooperation with 

the Neckar Forum/Congress Centre, the foyer and big hall, which accommodates up 

to 1,200 people, are available to guests for big events. And if you stay at the hotel  

in the summer, to wind down your working day you can enjoy a cool drink on the  

roof terrace with a wonderful view of Esslingen Castle. More information: www. 

pcesslingen.consul-hotels.com

Hotel tip: Best Western Premier Hotel Park Consul 

Comfortable rooms, good wellness 
facilities – the Esslingen Hotel Park Consul.

The trade fair and airport are easily 
accessible from the Best Western Premier 
Hotel Park Consul.
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Opinions

Imprint

Yes, I play golf, but I'm almost ashamed to admit it – I think of nothing else. I recently read this sentence in 

one of those gossip magazines at the barber's. It was said by actor Hugh Grant. He apparently now only makes 

films if there's a golf course in the vicinity.

And precisely now, at this moment, the readers of these lines will split into 

two groups. Those who shake their heads in disbelief, not even under- 

standing what the actor is talking about. And the others. The golf players.  

If golf were a medicine, the package insert listing the side effects would 

have to be as big as a telephone book. 

Let's face it: Golf is an addiction. When you hold a club for the first time, 

feel the soft “whack” and see the ball fly through the air almost as if by 

magic, then land somewhere near the horizon, you will want to experience 

it again and again. You'll do it over and over again. You'll creep out of your 

house early in the morning when everyone else is still asleep, you'll play  

your first rounds, in summer you won't go home straight after work in the 

“Golf is an addiction”
evening. You'll neglect your wife, family and job – you'll lose your friends, and tell yourself: I regret nothing,  

I've done everything right. 

Do you think I exaggerate? Then take the risk. Are you at CMT right now? Come to “Golf- & Wellness-

Reisen” in Hall 9. Have a look around – but be careful! Don't touch anything. Especially no golf clubs.  

And please don't let anyone show you photos of golf courses around the world. You have been  

warned. Ask your doctor or chemist about any risks and side effects. They know about it. I've already met  

mine today in Hall 9.
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Klaus R. sieht gern mehr von der Region: ab 1,21€/Tag mit dem Senioren-
Ticket im Abo*. Und damit schützt er gleichzeitig die Natur. Sich selbst schont er  

beim Wandern hin und wieder aber auch: „Werde ich müde, lass ich mich einfach heim-

fahren“, erzählt Klaus schelmisch. Machen wir gerne, antworten wir, und chauffieren  

mit Vergnügen auch Sie durch die Gegend: jetzt-umsteigen.com
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Klaus R. (63), 
Rentner und leiden- 
schaftlicher Wanderer  
aus Stuttgart

Besuchen Sie uns 

auf der CMT:  

Halle 6 / Stand 6D58
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