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Sie finden uns auch in Salzburg und Shanghai

„Muda“ ist das japanische Wort für Verschwendung. 
Jede menschliche Aktivität, die Ressourcen wie Zeit 
und Material verbraucht, aber keinen Wert erzeugt, 
ist Muda.

Das Minimieren von Muda ist der Teil der japani-
schen Kaizen-Philosophie, mit der wir von Bluepool 
uns ganz besonders gerne identifizieren. Denn als 
Schwaben sind wir von Natur aus sparsam und 
gehen sehr bewusst mit Ressourcen um. Vor allem 
mit unserer Zeit und Ihrem Geld.

Muda? Nein danke!
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"Within a very short time, we have 
developed to become firmly established 
on the national and international market, 
we are one of the top ten locations and 
are looking forward to a busy year in 
2010", says Stefan Lohnert, Manager of 
the ICS International Congress Center 
Stuttgart, reviewing two successful  
years since the ICS opened in autumn 
2007. For 2009 he expects a turnover of 
over 4.1 million Euro. As a location for 
national congresses and events and 
above all as a destination for interna
tional events, the ICS was quickly able to 
gain a good reputation and present im
portant acquisitions, for example the 

News – Trends

ESV Conference in June 2009, the most 
important international congress for  
vehicle safety, and the fourth national IT 
summit in December. In 2009 the 
number of foreign exhibitors presenting 
themselves at an ICS event increased 
threefold compared with 2008. There 
was also a rise in foreign visitors of over 
15 per cent compared with 2008. Also 
the number of events using the ICS 
without an accompanying exhibition 
will rise by more than ten per cent from 
2008 to 2009. "Nevertheless, we too can 
feel the recession. Our customers are in 
some cases more reserved with their 
 calculations, sometimes recording lower 
participant numbers at their events", says 
Lohnert. Altogether, he explains, the con
gress market has declined a little in 2009, 
which will probably also be reflected in 
the ICS overall statistics. In addition to 
the international events, the ICS has 
made a name for itself in particular in the 
area of medicine and pharmaceuticals. 
The congress calendar included, for 
 example, Interpharm with 3,400 visitors, 
the 60th anniversary conference of the 
German Society of Urology with 4,400 
visitors, and the German Dentists' 

 Conference with 4,000 visitors. Also for 
2010, the ICS can show some important 
acquisition successes: The German So
ciety for Thoracic and Cardiovascular 
Surgery is coming to Stuttgart for its 
 annual conference for the second year in 
succession, the German Diabetes Asso
ciation and the German Savings Banks 
Conference are scheduled for May, stb 
marketplace 2010 will take place in June, 
and the Visceral Medicine Conference 
2010 will be held in September. Since it 
has successfully positioned itself in this 
demanding segment over the past two 
years, there is also continuing demand 
for annual general meetings in the ICS. 
Beside intensive customer support, state
oftheart congress technology and indi
vidual service, in future the ICS will 
 increasingly place the emphasis on envi
ronmental and climate protection: "The 
theme of 'green meetings' is at the top of 
our agenda, even though we are already 
setting the standards with Messe Stutt
gart", says Lohnert, referring to the 
28,000 square metres of photovoltaic 
modules on the trade fair hall roofs and 
the 7,000 square metres of collector  
surface on the multistorey carpark. 

Since its opening in 2007, the ICS International Congress Center Stuttgart has developed to become a popular location for events.  

"Within a very 
short time, we 
have developed 
to become one 
of the top ten 
locations". 
Stefan Lohnert, 
Manager of the 
ICS International 
Congress Center 
Stuttgart

Popular venue 
Two years after its opening, the ICS International Congress Center Stuttgart takes 
stock: The ICS has successfully established itself nationally and internationally. 
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In cooperation with Deutsche Bahn 
(DB), the new Stuttgart Trade Fair Centre 
will offer exhibitors and visitors of inde
pendent events attractive special conditions 
in 2010. Up to a distance of 350 kilometers, 
the ticket price from any DB railway station 
to Stuttgart Airport/Trade Fair will cost 
139 Euro for first class and 79 Euro for  
second class. From 351 kilometres, first 
class will cost 219 Euro, second class 139 
Euro. The offer applies to all DB trains,  
including the ICE highspeed trains. Tickets 
can be booked via the DB events hotline, 
Tel.: +49 (0)1805/311153.

Special conditions
Cooperation with Deutsche Bahn

The fire service at the New Messe 
Stuttgart has recently acquired a new 
emergency response fire engine. It is 
equipped with a highpressure extin
guishing system and a 160litre water tank. 
Thanks to its compact dimensions, it can 
also enter all the carparks, thus ensuring 
rapid firefighting in the event of car fires. 
In addition, the new vehicle can be used 
for technical assistance. A fire engine with 
a 1,200litre water tank is also available to 
the trade fair fire service. Of the 45 mem
bers of the trade fair fire service, 20 are 
fulltime and 25 are volunteers. In the 
event of a major incident, they are sup
ported by the voluntary fire brigade of 
LeinfeldenEchterdingen. 

New fire engine
Messe Stuttgart fire service: 

In the event of a fire, the new compact fire 
engine can enter any car-park without problem.

Every three years, Stuttgart becomes the 

Mecca for the world of wine and fruit juice. 

Roughly 600 exhibitors from over 20 countries 

present technical innovations and services for the 

production of wine, fruit, fruit juice and spirits to 

the expected 40,000 visitors from all continents 

at INTERVITIS INTERFRUCTA. IVIF is the 

most international trade fair of its kind, despite 

strong competition from the two biggest wine

growing countries Italy and France. 1,500 experts 

from around the world come to the IVIF congress 

alone. Its very international character is the trump card of IVIF: With smaller  

satellite events in South Africa, Chile, Russia, India and Vienna, the flagship 

"Global network for 
new markets" 

trade fair in Stuttgart has built up a global network and thus helps customers  

develop new markets. Specifically how this takes place – against the background 

of a significant shift in power between the New and the Old Worlds – is shown 

in the title story of this issue of Message. 

Messe Stuttgart's calendar for the first months of 2010 is already quite full: 

in addition to the again completely booked up CMT, the parade of historic and 

classic cars at RETRO CLASSICS and a still growing INTERGASTRA (for the 

first time with FOKUS HOTEL and the ice cream trade fair GELATISSIMO), 

guest trade fairs such as LogiMAT, Medtec and the new arrival from Munich, 

Photon’s Photovoltaic Technology Show Europe, are on the schedule. We are  

especially looking forward to this newest baby – after all, Messe Stuttgart, with 

35,000 square metres of collector surface, does have one of the largest photo

voltaic systems in the world! Our ICS will for the first time host the annual  

conference of the German Diabetes Association, and other important company 

events have also been booked. Despite the economic crisis, we are cautiously  

optimistic for the new year. We hope you enjoy reading this issue of Message!

Thomas Brandl,

Company spokesman 

of Landesmesse 

Stuttgart GmbH (LMS)



�Message 1 | 2010  

News – Trends

Building site(s)

Changes 

by Ulrich Kromer, Spokesman for the management of Landesmesse Stuttgart GmbH.

2009 was a difficult year. After the record 

figures in 2008 – also for the trade fair 

business – the sudden change, and, for 

many companies and people, a time of 

 uncertainty whose end is not yet foresee-

able. We all know that almost all difficult 

phases come to an end and can be 

 mastered sometime, but it is equally clear 

to see that this time we must recognise 

more long-lasting signs of change.

The situation is compounded by the immi-

nent change that our society quite evi-

dently faces. Although I believe the many 

predictions of various 'wise men' only with 

reservation, some figures and findings 

 presented by the Fraunhofer IAO recently 

at one of our press conferences have 

 indeed made me a little pensive – regard-

less of whether they in fact come true 

 precisely as predicted: in 2025 65 per cent 

of people will be female, and 59 per cent 

of senior citizens will be in employment. 

Five years later, 28 per cent of the popula-

tion will be over 65 years of age, and a  

78-year-old will be as fit as a 48-year-old 

today. Moreover, we will continue to ex-

perience the extraordinary mobilisation 

and miniaturisation of technology, and 

therefore, among other things, evidently a 

reduction in the volume of traffic (by 2025 

15 per cent of meetings will be held using 

teleconferencing technology).

Probably one of the most important busi-

ness challenges facing companies will be 

resource management, for already in 2006 

we reached a price level that was originally 

predicted for 2020. The trade fair business, 

with its many highly specialised trade fairs 

as a platform for relevant suppliers, will be 

able to provide an answer to some, maybe 

even many of the questions on this topic. 

For already today a large number of the 

themes affecting society and therefore 

also the international economy are some-

times anticipated and considered at the 

relevant trade fairs. This too shows how 

important trade fairs are in an increasingly 

fast-changing world.

Ten years after the turn of the millennium, 

I wish for all of us that we will soon over-

come the second economic crisis of the 

past decade. For this purpose – and for 

the changes still to come in the future – 

we need patience and a good deal of time 

and creativity. I wish this for you, dear 

readers, as well as much success, personal 

happiness and good health.

The LBankForum (Hall 1) of the 
New Messe Stuttgart has been among 
the largest, most modern and best 
event halls in southern Germany also 
in the perception of the wider public 
at the latest since top events such as 
the party conference of the German 
CDU at the end of 2008, the Radio 
Energy Music Tour in the same year, 

Modern and multifunctional 
L-Bank-Forum: Southern Germany's big event hall

The party 
conference of the 
German CDU in 
2008 was just one 
of several top 
events held in the 
ICS International 
Congress Center 
Stuttgart.

and the BWBank Jazz Open 2009. It 
was designed as a multifunctional 
event location, to provide an optimum 
venue for, among other things, con
certs, large congresses, company 
events, political party conferences, 
TV productions and sporting events. 
It is 14 to 24 metres high, is equal to 
two standard trade fair halls placed side 

by side in mirrorimage fashion, and 
has a gross exhibition surface of 
26,800 square metres, of which 5,900 
square metres are on the allround 
gallery. By way of comparison: The 
Stuttgart TV tower would comforta
bly fit diagonally into Hall 1. For 
events without seating 22,000 people 
are admitted to the LBankForum, 
while 14,000 visitors can be accom
modated in rows of seats. The sup
porting structure of the LBank
 Forum is the same as that of the other, 
smaller trade fair halls, and therefore 
offers the same advantages: its sup
portfree design allows smooth 
 setting up and dismantling, and in 
 addition emphasises the impressive 
size of the roof support structure. 

When required, Hall 1 can, of 
course, be completely darkened. During 
the daytime, the partially glazed 
 facades, the central skylight, and the 
circumferential windows ensure plen
ty of natural light – and additionally 
emphasise the open and transparent 
character of the architecture. 
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Global trade fairs 
The New Messe Stuttgart is using the INTERVITIS INTERFRUCTA 

and its satellites to steadily press ahead with internationalisation.

man Riesling and other grape varieties 
from German growing areas. Over 20 
percent of German wine is exported to 
more than 70 countries throughout the 
world. Today, the “juice of the grape” as 
an expression of a modern lifestyle has 
spread across the continents and be
come a “Global Business”. Since 1990, 
exports worldwide have risen by 120 
percent. Roughly a third of the total an
nual volume of approx. 270 million 
hectolitres of wine is shipped across 
borders. It was 14 percent in 1990.

It is no surprise then that the Messe 
Stuttgart and its partner, the German 
Viticulture Federation (Deutsche 
Weinbauverband, DWV), have been 
steadily pushing ahead for years with 
the internationalisation of INTERVITIS 
INTERFRUCTA. Started in 1972, the 

High-tech: the most up-to-date filling and packaging technology at the Stuttgart INTERVITIS INTERFRUCTA. 

Cover Story Global trade fairs 

IVIF South America in Talca, Chile.

What would you like today? Caber
net from Changyu? Sula Shiraz or Uru
guayan Tannat? Carménère from Chile, 
Georgian Tsinandali, Feteasca Neagra 
from the shores of the Black Sea? Or 
would you prefer a tasty Sauvignon 
Blanc from Marlborough, grown in the 
cool climate of New Zealand’s South  
Island? Welcome to the “Global Vil
lage”. The world has long since become 
a village. And nowhere else has this be
come more quickly obvious than with 
the example of wine. A walk through 
the supermarket is enough evidence. 
Gone are the days when the Swabian 
bravely and almost exclusively drank 
his Trollinger and countries like China 
or India had (hardly) even discovered 
wine consumption. Around the globe, 
wine lovers are able to delight in a Ger
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Stuttgartbased Technology trade fair 
for the production of wine, fruit, fruit 
juice and spirits now has smaller “sat
ellites” in Cape Town (South Africa), 
Talca (Chile), Krasnodar (Russia), 
Nashik (India) and Vienna. Ulrich 
Kromer, LMS Managing Director, ex
plains the idea behind it: “We want to 
be the global marketing partner for our 
exhibitors and help them to open up 
important future markets on location.” 
Kromer does not see this as competi
tion to the main trade fair in Stuttgart: 
“As is the case with other large trade 
fair corporations in Germany, the sat
ellites function very well at attracting 
people to the main event. At IVIF 
2007, there was a significantly higher 
number of specialist visitors from Aus
tria and Chile, even though, or perhaps 
because we launched new events in 
these countries in the previous three 
years. Recognition of the INTERVITIS 
INTERFRUCTA brand is growing 
worldwide through these sorts of for
eign offshoots.”

India is an example. Who actually 
knows that in the subcontinent 200 
new wine growers have sprouted up in 
recent years, primarily in the state of 
Maharashtra, in the higher regions of 

the hinterland around the metropolis of 
Mumbai? 60,000 hectares are already 
planted with vines. The annual growth 
rates in production are between 20 and 
25 percent, and at the top vineyards of 
Sula Wines by 35 percent. Per head 
consumption in India, with its 1.1 bil
lion inhabitants, is little more than a 
teaspoon. The rapidly increasing mid
dle classes have long since discovered 
wine as an expression of a Western life
style and are renouncing whisky and 
gin. According to Rajev Samant, owner 
of the Sula Winery in Nashik, “30 
 million Indians regularly enjoy wine, 
however the potential number is at 
least 100 million!” In order to improve 
the quality of the vintages from the hot, 
humid subcontinent, the most modern 
technology and expertise “Made in 
Germany” is needed. IVIF exhibitors 
such as Clemens, Erbslöh, Scharfen
berger or Pall therefore used the 2nd 
INTERVITIS India in November 2009 
to make first steps into the Indian 

 market during the oneday conference. 
Motto: First come, first served. The 
“Gargi Agriculture Research and Train
ing Institute”, the first training centre 
for wine technology in Asia has been 
operating in Nashik since 2006. Its 
 Director, Rajan Bachhao, and Dr Pra
deep Pachpatil, President of the Nashik 
Valley Wine Producers, are planning to 
come to INTERVITIS INTERFRUCTA 
2010 in Stuttgart with a large delega
tion from the 24th – 28th of March 
2010. To increase the number of 
 specialist visitors from India even 
 further, Messe Stuttgart and DWV 
 finished the conference in Nashik with 
a large and very wellattended IVIF 
press conference. 

India is not currently a significant 
wine growing country. The extent to 
which forces have already shifted in  
the global market, can be seen in the 
 figures. Two thirds of the wine pro
duced globally still comes from Europe, 
yet the old world has lost six percent 
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Stuttgart and DWV have become active 
in the middle of the largest wine
 growing area in Chile, the Maule region. 
In 2004, together with the regional 
trade fair organisation Fimaule in Talca, 
they launched INTERVITIS INTER
FRUCTA South America. According to 
Dr Rudolf Nickenig, DWV General 
Secretary, “the beginning was not easy, 
but in the meantime the event is 
 heading in the right direction. It has 
been accepted by the Chilean wine and 
fruit juice industry as the most impor
tant forum for the industry, and also 
enjoys the full support of the Ministry 
of Agriculture.” At the beginning of 
September 2010, the biennial event 
will take place for the fourth time. In 
addition, a joint German pavilion is 
planned, but France and Italy have an
nounced to IVIF exhibitors of their 
 interest in a first appearance in Chile. 
Managing Director of Fimaule Hector 
Brito would like to expand IVIF South 
America into a trade fair platform for 
neighbouring countries Argentina, 
Peru and Bolivia..

Partners DWV and Messe Stuttgart 
have had a presence in South Africa 
since 1995. Through participation in 
the former “Wine Farmers & Fruit  
Growers Exhibition”, a majority stake 
was acquired three years ago – the name 
was changed to INTERVITIS INTER
FRUCTA Southern Africa for the most 
recent trade fair at the end of July in 
Cape Town. It is organised by copart
ner Rocky Swartz, an experienced trade 

of its market share since the year 2000. 
France still ranks first in the world with 
50.7 million hectolitres, followed by 
Italy with 48.1 million and Spain with 
37.5 million. They are followed by the 
USA, Argentina, Australia and China. 
In terms of consumption, according to 
market specialist Dr Klaus Rückrich 
(DWV), “It is only a matter of a few 
years until America overtakes France to 
become the largest market in the 
world”. Germany ranks fourth with 
consumption at 21 million hectolitres, 
just behind Italy and before China.

So how much vino does the average 
German enjoy in a year? About 21 
 litres, plus four litres of sparkling wine, 
which is a favourite here in Germany. 
Germans therefore consume less than 
the European average of 32 litres. How
ever, the average German household 
now spends more on wine than on 
beer. Interestingly, while traditional 
winegrowing countries have been 

Cover Story Global trade fairs 

Vergelegen Estate: icons of the wine-making industry in South Africa. 

complaining that per head consump
tion has been decreasing for years, in 
“beer countries” such as Ireland, Great 
Britain, Belgium, the Netherlands, Po
land, Czech Republic and Scandinavia, 
it is rising significantly. In terms of the 
share in global wine exports, the trio of 
Italy, France and Spain continue to hold 
their top position – but countries like 
Chile in fifth place, the USA, Argentina 
and South Africa (eighth place) are 
gaining ground. Germany, with 3.5 
million hectolitres, is in a respectable 
seventh place. 

There is continuing heavy invest
ment in winegrowing countries in the 
new world. Chile, with nearly 200,000 
hectares of vineyards, almost twice the 
area of German vineyards, has de
veloped very dynamically. Within a 
few years, the area under cultivation at 
the foot of the Andes Cordillera has 
doubled, the export share of Chilean 
bodegas today is 70 percent. Messe 

Napa Valley: trailblazer in wine and tourism. 

Launch of IVIF Russia with DWV General Secretary Dr Rudolf Nickenig (2nd from right). 



Grabbrunnenstraße 19 · D-73728 Esslingen am Neckar · Tel. +49 (0)711 41111-0 · pcesslingen@consul-hotels.com · www.pcesslingen.consul-hotels.com

Im Herzen der historischen Altstadt · 15 km zur Messe   
150 moderne Businesszimmer und Suiten · Dachterrasse 

Designerrestaurant mit Terrasse · Business Center Kongresszentrum 
für Events bis zu 1200 Personen

Sauwohl fühlen in Esslingen!
Lassen Sie sich überraschen und verwöhnen von einem Gastgeberteam, das
es sich zur Aufgabe macht, Ihren Aufenthalt in Esslingen nicht nur so ange-
nehm wie möglich, sondern unvergesslich zu gestalten. Ob privat oder ge -
schäftlich: Hier erwartet Sie Gastfreundschaft – von Herzen anders!

fair organiser with German roots. Si
milar to wine growing in Chile, South 
Africa is very much exportoriented. 
The export of Chardonnay, Chenin 
Blanc, Pinotage & Co. to Germany for 
example has risen in the last ten years 
by 43 percent. Because labour in vine
yards in South America, Chile and Ar
gentina is inexpensive, mechanisation 
still lags behind there in comparison 
with Europe. However, heavy invest
ment will be necessary even in this area 
in future, as well as in wine cellars. 
Only those who can deliver good quali
ty at acceptable prices have a chance on 
the global market. If the new world has 
been the winner for the last two de
cades, it has been at the expense of 

 almost all winegrowing countries in 
Southeastern Europe, who have lost a 
significant market share. The “Golden 
Age” of Amselfelder and Krimskoje, of 
sweet Mädchentraube and Tokaj is long 
since gone. After communism ended, 
the totally outdated technology of the 
wine industry in traditional countries 
such as Hungary, Romania and Bulgaria 
had to be adapted to changed market
ing structures and consumer interests. 
This costs a lot of money, and in many 
cases only flowed into the country as 
foreign investment after joining the 
EU. Moldova, with a larger area of vine
yards than Germany, and in Soviet 
times wine supplier to the huge “red 
empire” thanks to its inexhaustible 

wine source, due to political unrest was 
hit just like Georgia in 2005 by Russian 
boycotts, and thereby lost its main mar
ket. Both countries today are therefore 
turning towards new markets with im
proved wines for export. Technology at 
trade fairs such as the IVIF in Stuttgart 
is evaluated and purchased. This is also 
happening with the most recent IVIF 
offshoot in Krasnodar, Southern 
 Russia. This fair is being organised by 
the local trade fair organisation together 
with DWV and Messe Stuttgart. In 
practically no other country, apart from 
China, have largescale political deci
sions had such an impact on the condi
tions for developments in the wine
making industry as in Russia...

“To your health”: Georgia is the world‘s oldest wine growing country. Contrasting range from the new world: Vasse Felix wine estate in Australia. 
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Location Stuttgart

Message: You have taken over the  
position as head of the Tourism  
for the city and region of Stuttgart  
in a time of crisis. How does the  
struggling economy affect tourism  
in Stuttgart? 
Dellnitz: The overnight stay figures  
are currently running at around minus 
10 per cent and it looks likely that 
they will remain at this level until the 
end of 2009. That's a relatively hard 
blow. Although overnight stay and 
guest figures have fallen in almost all 
German cities, the drop in Stuttgart 
has been above average. I assume that 
the recession will be with us for an
other one to two years. High growth 
rates are therefore not to be expected. 
Following this, however – in part due 
to the new form of external presenta
tion and through qualitative improve
ment in the overall tourism offer of 
city and region – these rates will rise 
again. Tourism in Stuttgart can never 
be a selfrunner. Stuttgart always has 
to make a great effort. We always have 
to offer more quality, infrastructure 
and service than other destinations. 
And when we do this, we find ourselves 
competing at the top of the league.

Message: One of your messages is: 
Diversity alone is not sufficient to 
make a successful tourism region.  
Instead, the region needs a clear profile. 
How do you think this profile should 
look like? 
Dellnitz: When someone in tourism 
defines their profile in terms of the di
versity of their offer, this is for me 
nothing but a lot of hot air. Diversity 
cannot be marketed in tourism; it 
doesn't permit profiling of the loca
tion and has a ring of mediocrity.  
Nobody can be really good every
where. We therefore have to boost 
and develop, above all, the tourism 
image content of the Stuttgart region 
to produce a unique profile. This is the 
only way potential guests in Germany 
and abroad can build up an unambig
uous relationship. At the same time, 
we will also have to omit tourism  
offers in marketing in order that we  
do not dilute Stuttgart as a brand.
Message: What practical measures 
do you wish to take? 
Dellnitz: In the last few months, I 
have rearranged Stuttgart Marketing 
so that we can achieve our new ob
jectives. I have also become acquainted 

with all partners. Now we can deal 
with the conceptual process. First, we 
will work through all available market  
research data and define our additional 
requirements in this area. The second 
phase is concerned with the outward 
image of the region. For me, this is not 
simply a question of logo or work/
picture mark but a question of brand 
development. Which image should 
this region receive? Which facets do 
we want to strengthen? Only after 
this has been clarified, can we talk 
about the target groups we want to  
address, about issues and, finally 
about appropriate tourism offers. We 
expect the new marketing concept for 
Stuttgart and the region to be in place 
by summer 2010. Although it will 
probably not come into effect fully 
until 2012, by 2011 we will clearly 
see the direction we are going in. 
Message: What role does trade fair 
and congress tourism play in your 
strategic consideration?
Dellnitz: The area of trade fairs,  
conferences and congresses is tremen
dously important for Stuttgart and the 
region and is therefore very high up in 
my list of priorities. We have an excel

"Stuttgart 
always has 
to make a 
great effort"
Message interview 
with the new head of 
tourism in Stuttgart, 
Armin Dellnitz. 
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� Messe-Mini-Raten
� 3 Minuten zur Autobahn A8/A81
� S-Bahn Anschluss Stuttgart City
� 20 Autominuten zur Messe Stuttgart
� HBF Stuttgart: 15 km
� Flughafen-/Messe-Taxi zum Fixpreis

AMBER HOTEL Leonberg/Stuttgart
Römerstraße 102 - 71229 Leonberg 
� 07152 / 303-3 • Fax 07152/ 303- 499
leonberg@amber-hotels.de

www.amber-hotels.de

First-Class

zu Messe-Mini-Preisen

� 139 Zimmer
� 3 Appartements
� 5 Etagen

mit Klimaanlage
� 5 Tagungsräume
� WLAN im gesamten 

Haus verfügbar
� Restaurant mit 

internationaler Küche
� Parkplätze und 

Tiefgarage 
direkt am Hotel 

� Shopping Center 
in 2 Gehminuten

� Stadtpark vor der Tür

Schon gebucht? 
AMBER HOTEL 
Leonberg/Stuttgart:
Faire Preise, guter Service, nah zur Messe
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Three questions to:

Michael Graf Adelmann 
Owner of the Graf Adelmann wine estates and member of 
the board of the Württemberg Winegrowers' Association

Glass, plastic, carton: Where is the best place for a good wine?
From the perspective of a traditional wine estate, glass is clearly the best 
packaging for a noble wine; less sophisticated wines are also at home in plastic 

or cartons. The same applies to closures: For top wines, in particular the best red wines, 
corks are still indispensable. The natural product wine, agrees very well with the  
breathable natural product cork, which permits post-maturation in the bottle. Our  
customer expect glass bottles with cork closures. However, what applies today, may be 
different in a few years.

Globalisation has also arrived on the wine market. Does this internationali
sation provide more opportunities than risks?
The decisive question is how German wine succeeds in positioning itself abroad. 

In the past, cheap wines were sold as quality, which caused confusion among customers. 
In future, it will be important to clearly identify different qualities by, among other things, 
vineyard classification. Then I would regard internationalisation as a real opportunity.

From 24 – 28 March, 2010, INTERVITIS INTERFRUCTA will be held in Stuttgart. 
What is the significance of the technology trade fair for the wine trade? 
The trade fair is an absolute must for German winegrowers and their colleagues 

in Europe. The IVIF is the best technology trade fair we have in the sector. Apart from the 
technical innovations that will be presented at the trade fair, I am primarily interested in 
the expert conferences with their interesting and high-class lectures on an extremely wide 
variety of oenological subjects.

lent infrastructure here in Stuttgart  
no doubt about it. The target group of 
classic business travellers has to be  
addressed by means of more individ
ualised, improved, highquality offers 
in order to fully exploit its potential. 
This is now the challenge facing, 
above all, the Product Development 
Department of Stuttgart Marketing. 
Furthermore, I would like to achieve 
a situation where 25 to 30 big players 
in the area of conferences and trade 
fairs in Stuttgart and region operate 
according to a common concept, the 
implementation of which also has to 

be binding. The aim of Messe Stuttgart, 
ICS, Stuttgart Airport, Liederhalle, 
other congress and conference loca
tions, approximately ten hotels with a 
focal point in this segment, as well as 
Stuttgart Marketing, must be the 
preparation of a strategy paper with 
common goals and delimitation of  
responsibilities. My aim is that we 
think and operate in a networked 
manner. I believe the accompanying 
strategies must be set down in writing 
and remain applicable for several years 
after this. This is the only way to create 
a solid basis of trust. 

Up to 2008, the 
number of overnight 
stays in creases 
continuously. In 2009, 
the figures fall for  
the first time. 
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strasse slowly became a thing of the past, 
along with what was, for many years, my 
retail shop in the Rathauspassage. Since 
October of last year, I have been working 
together with my employees in Eberhard-
strasse 6 in Stuttgart city centre. 
That so many of my jewellery-loving  
customers have remained loyal for over 
almost two decades and that from  
customer relationships personal contacts 
have been made, sometimes even  
intense friendships, throws another light 
on Stuttgart and its people. They do tend 
to appear reserved and maybe not very 
sociable at first. However, they have  
plenty of merits which are also of  
enormous benefit in business. I have  
always considered the Stuttgart people 
to be extremely fair, honest and authentic. 
There is a Swabian understatement  
instead of flaunted wealth, more refined 
and quiet than flashy and loud. And it  
is with these positive character traits  
that my modern jewellery pieces really 
sparkle.

Stuttgart faces (1�): Ruth Sellack, Goldsmith/Jewellery Designer

"A feel for modern design"

I can honestly say today that when I came 
to Stuttgart from Munich 19 years ago, I 
had no idea what would await me, as  
a Nuremberg native, here in the state 
capital. I had successfully completed my 
studies in jewellery design and the  
Masters in Goldsmithery was already in 
the bag. At the time, I made my jewellery 
in a backyard workshop in the south of 
Stuttgart city. It was all done by hand 
back then too, following designs drawn 
on a page and not the CAD programme 
on the PC. Using traditional, craft tech-

niques together with modern design and 
individual style elements, the pearls, 
stones and other decorative elements 
formed, after close collaboration with the 
customer, unique pieces of jewellery. The 
question was, what would the people in 
Stuttgart think? In Munich, where I had 
also worked as an apprentice, jewellery 
design was still very much following a  
traditional route. And in Stuttgart? 
To my then surprise, the people here met 
my design ideas with an enormous open-
ness. That in Stuttgart there had always 
been a feel for modern design in the  
visual arts and architecture soon became 
clear to me during a walk through the 
'Weissenhof Settlement' in Killesberg or 
during my visits to the New State Gallery, 
a building which isn't exactly conventional, 
built in 1984 by James Stirling. I sensed 
back then that I was in the right place 
with Stuttgart for contemporary jewellery 
design. And I still think it to this day. 
Things certainly changed over the years: 
The small backyard workshop in List-

Ruth Sellack, Goldsmith and Jewellery 
Designer, Stuttgart. 

Fou Fou 
Where to go after a trade fair or congress? In this series, Message has selected bars for you to try out.

There are areas in Stuttgart which still possess the old charm 

of times gone by. For example, the Leonhardsviertel with its 

own mix of Swabian wine taverns and the 'Little Paris' red light 

district. This is where Gianni De Palo, Kai Binder and Joachim 

Stahl have recently opened the stylish cocktail and champagne 

bar FOU FOU. A team of professional and experienced bar 

keepers know exactly what drink the guests are looking for. 

With a range of drinks concocted by the bar staff themselves, 

the menu offers a welcome change from the old favourites. The 

whiskey, gin and vodka selection is also very much up to 

scratch. Smokers will find a stylish smokers lounge, complete 

with fire, for a comfortable place of retreat. And since the end 

of last year, FOU FOU has also added small snacks to the menu. 

Further information: FOU FOU, Leonhardstrasse 13, 70182 Stutt-

gart. Opening times: Mon – Wed 17.00 – 01.00, Thurs – Sat 18.00 –  

03.00, Closed on Sundays. Fri and Sat: DJ nights.

Message Series: Bars in Stuttgart (16)

Stylish new bar in Stuttgart's red-light district: FOU FOU. 

Location Stuttgart
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Kreuzbrunnenstraße 103 · 73760 Ostfildern
Telefon: (0711) 341 688 -0, Fax: -430

info@parkhotel-ostfildern.de

Wireless LAN
in allen Zimmern

Herzliche Professionalität
vor den Toren Stuttgarts.

Drei-Sterne-Komfort-Zimmer
und erstklassige Gastronomie

www.parkhotel-ostfildern.de

In den Anlagen 1
73760 Ostfildern-Nellingen

Telefon: (0711) 34 01 95 -0  ·  Fax: - 55
info@filderhotel.de

Verkehrsgünstig
Ruhig im Grünen gelegen

Komfortabel ausgestattete Zimmer
Tiefgarage und Parkplatz kostenfrei

Restaurant · W-LAN         

www.filderhotel.de

Ostfildern

Hauptbahnhof

Flughafen

Neue
Messe

Nur 6 bzw.
7 Kilometer
zur Messe!

When it comes to the economy, 
Reutlingen was always an important 
location. The former 'Free Imperial City' 
is among one of the earliest industrial
ised towns in Württemberg and is today 
the largest economic centre between 
Stuttgart and Lake Constance. Reutlingen 
is located in the most southern part of  
the Stuttgart metropolitan region and 
forms, together with the neighbouring  
Tübingen, the joint regional centre for 
the NeckarAlb region. Traditionally 
involved with the textile industry, today 
internationally active electrotechnical 
companies dominate in Reutlingen, as 
well as mechanical and plant engineering 
and the automobile industry, along with 
nationally recognised companies such as 
Robert Bosch GmbH and forklift truck 

manufacturer Still Wagner. Also Willi 
Betz, Europe's largest haulage company, 
is located in the 112,000strong city of 
Reutlingen, whose centre is less than 30 
minutes away from the New Messe Stutt
gart and Stuttgart Airport. 

In Reutlingen, the focus is on the 
promotion of futureoriented industries 
such as biotechnology, nano and mate
rials technology, as well as medical engi
neering. Together with the university 
town of Tübingen, Reutlingen speci
fically supports young companies and 
entrepreneurs active in the areas of  
biotechnology and medical engineering. 
The Technologiepark TübingenReut
lingen (TTR), Germany's largest startup 
centre for biotechnology, is to be found  
at its core. 

The historic 
centre of 
Reutlingen,  
with 112,000 
inhabitants,  
invites you to 
take a stroll or  
go shopping. 

Potential and projects
Many communities in the conurbation of Stuttgart are 
important business locations in the state. Message is 
presenting them in a series. In this edition: Reutlingen.

Reutlingen at the 

foot of the  

Achalm is the 

largest economic 

centre between 

Stuttgart and  

Lake Constance. 
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TRADE FAIR CALENDAR

RETRO CLASSICS 2010: 
The crème de la chrome 
Stuttgart's car show has developed over ten years into 
a real highlight on the international classic car scene.

The fascination with classic cars 
has had a name since 2001 in Stutt
gart: RETRO CLASSICS. Back then, 
the historic vehicles fought for space in 
the cramped halls of the previous trade 
fair grounds in the Killesberg region. 
In this anniversary year, RETRO 
CLASSICS will be filling eight halls 
from 12 to 14 March and thus almost 
the entire new Stuttgart Trade Fair 
Centre, occupying approximately 
100,000 square metres of space. It is 
one of the top events of its kind in the 
whole of Europe. Organiser Ulrich 
Herrmann sums up the rapid develop
ment: "Here in Stuttgart you have,  
accurately described, the 'crème de la 
chrome' of classic cars." Altogether, 
there will be around 2,500 vehicles, 
both 2 and 4wheelers, on display at 
the trade fair centre. Each hall will have 
its own theme. Hall 1 will be housing, 
among other highlights, the great car 
manufacturers and suppliers such as 
Jaguar, Aston Martin, Ferrari, Daimler, 
Peugeot and Bosch, as well as topclass 

restorers and premium dealers. There 
will also be the special show "200 
Years of Peugeot", as well as a unique 
collection of 20 rare cars from Japan on 
public display for the first time in  
Germany: the Frey private collection 
from Augsburg will include approxi
mately 20 Mazdas from the late 1950s 
right up to the mid1970s. Further 
dealers and restoration businesses will 
be setting up their stands in Hall 3. 
This hall will also feature the "Neo 
Classics" exhibition with today's luxury 
limousines, special edition cars and 
sports cars which, due to their low 
numbers, are already deemed to be 
classics. Also in Hall 3, the special 
show "110 Years of Electric Mobility" 
will look back on a history of electric 
cars spanning over 100 years. 

The increasingly important theme 
"Youngtimers", i.e. vehicles which have 
been "on the road" for at least 25 to 30 
years, will be presented in Hall 5.  
In Hall 7, the Country Halls, both  
German and international classic car 

Eye-catcher: historic AFM Formula 2 Type 50 racing car for RETRO CLASSICS 2010. 

Trade Fairs – Markets

16. – 24.01.  |  CMT 
Int. exhibition for caravanning, motoring and 
tourism with the special exhibitions: Fahrrad- & 
ErlebnisReisen mit Wandern und Treffpunkt Kanu, 
Golf- & WellnessReisen, Kreuzfahrt- & SchiffsReisen, 
Motorfaszination, KulturReisen mit Kongress 
Stuttgart CULTURE Open

29. – 31.01.  |  MEDIZIN
Specialist Trade Fair + Congress 

04. – 06.02.  |  TV TecStyle Visions
Int. trade fair for textile printing, embroidery, 
transfers and flocking 

06. – 10.02.  |  INTERGASTRA 
Int. trade fair for hotels, restaurants, catering, 
confectionery and café with the special exhibition 
GELATISSIMO for the manufacture of hand-made 
ice-cream

23. – 25.02.  |  PFLEGE & REHA 
Trade fair for elderly care, nursing and rehabilitation 
with accompanying congress 

25. – 27.02.  |  CEP CLEAN 
ENERGY & PASSIVEHOUSE  
Int. trade fair for renewable energy, energy-efficient 
building and renovation with congress

02. – 04.03.  |  LogiMAT  
Int. trade fair for distribution, materials handling 
and information flow  

09.03.  |  Sicherheit + Automation 
6th Designers' Conference with Specialist 
Exhibition 

12. – 14.03.  |  RETRO CLASSICS
The World of Classic Automobiles

23. – 25.03.  |  MEDTEC 
Exhibition and Conference – Components, 
materials, subcontracting services and equipment 
for Europe's medical manufacturers  

23. – 25.03.  |  R+T Asia 
Asian Platform for Doors, Gates & Sun Protection 
(Shanghai/China) 

23. – 25.03.  |  3C Contamination 
Control and Cleanroom Products 

23. – 25.03.  |  SÜDTEC
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Miet- und Veranstaltungsservice

Beschallung

Planung

Konferenz- und Medienräume

Videokonferenz

Broadcast

Videoüberwachung

Reparaturservice

* 

mevis.tv GmbH · Blumenstraße 40–42
70182 Stuttgart · E-Mail: messe@mevis.tv

Telefon:  +49 (0) 711 / 2142 - 165
Telefax:  +49 (0) 711 / 2142 - 249

Servicepartner der Landesmesse

www.mevis.tv

With a little help  
      from my friends *clubs will share the limelight. Hall 4 

will also be the Mecca for motorsport  
enthusiasts in 2010. Two special 
shows promise to be absolute high
lights: A world premiere of approxi
mately 50 unique legendary Alfa 
Romeo vehicles will be on display 
from the private collection of Corrado 
Lopresto, as well as from the Alfa 
Romeo Museum in Arese near Milan. 

Highlight number two is the two
wheeled area, doubled in size on 4,000 
square metres of space, where this year 
the Hockenheim Ring and BMW, as 
well as all the other brands, will be on 
display. And for anyone looking to pur
chase their own classic car, this dream 
can finally be fulfilled in Hall 6: This is 
where around 240 vehicles will be 
waiting for their new owners.  

TRADE FAIR TICKER

27. – 29.10.  |  
COMPOSITES Europe 
The European trade fair for fibre com-
posites saw sensational growth rates with 
48 percent more specialist visitors and 15 
percent more exhibitors. A total of 313 
exhibitors from 24 nations and 6,120 
specialist visitors came to Stuttgart for 
the fourth event.

03. – 05.11.  |  VISION  
Very little of the economic crisis was to 
be seen at VISION 2009. With approxi-
mately 5,900 visitors, the result was only 
5% below the previous year's result and 
thus exceeded the rather cautious expec-
tations of the 293 exhibitors. 

06. – 15.11.  |  Stuttgarter 
Messeherbst 
With 1,100 exhibitors, the Stuttgarter 
Messeherbst successfully stemmed the 
tide of the financial crisis. A total of  

COMPOSITES 
Europe  

saw a visitor 
growth of 48 

percent in 
2009. 

150,000 visitors came to Familie & Heim, 
Hobby & Elektronik, Modellbau Süd, 
Süddeutsche Spielemesse, Kreativ-/ 
Bastelwelt, the Mineralien- und Fossilien- 
börse as well as the BabyWelt. 

22. – 23.11.  |  hair & style 
management 
The visitor numbers for last year's hair-
dressing equipment and cosmetics trade 
fair reached the level of the previous year. 
Around 13,000 hair and beauty experts 
came to the exhibition in Stuttgart. 

? RETRO CLASSICS is celebrating its 
tenth anniversary in 2010. Did you think 
it would be so successful?
We couldn't have foreseen this level of  
success in the autumn of 2000 when the 
idea for a classic car exhibition in Stuttgart 
was first presented. It became a reality 
five months later. However, back then I was  
already pretty certain that we could organise 
such a trade fair successfully in a city and 
region with such a globally unique  
automobile tradition. 
? And what do you think of RETRO  
CLASSICS now ten years on? 
I think of a trade fair grounds with 100,000 
square metres of occupied space, more 
than 1,000 exhibitors, approximately �0,000 
visitors, increasing numbers, international 

acceptance from both exhibitors and the 
press, some of the most unique collectors' 
exhibitions, the establishment of the im-
portant Youngtimers and Neo Classics 
themes, tens of thousands of kilometres 
travelled to make contacts all over Europe, 
as well as the establishment of a functioning 
network within the classic car scene. 
? Finally, where will RETRO CLASSICS  
be in 2020? 
It will be the world's leading Youngtimers 
and classic car event with Neo Classics as a 
particular niche for special edition cars. It 
will be a must-see event with plenty of 
prestige and business success for the  
exhibitors, as well as a trade fair with ex-
traordinary exhibits really worth seeing. 
Something all visitors can look forward to.

Interview with Ulrich Herrmann, Organiser of RETRO CLASSICS 

"A event with plenty of prestige"



Auf Messen zeigen Sie,
    was Sie können. Wir auch.
SCHENKERfairs

Guter Stand, starker Auftritt. – SCHENKERfairs
bietet Messelogistik nach Maß. Damit Ihre 
Exponate immer Vorsprung haben. Weltweit. 
Mit dem Fullservice der Schenker Deutschland 
AG. An allen wichtigen Messeplätzen sind wir 
offizieller Messespediteur. 

Alles eine Frage der Logistik.

Schenker Deutschland AG
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70629 Stuttgart
Telefon +49 711 18560-3300
Telefax +49 711 18560-3349
fairs.stuttgart@schenker.com
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Healthy delights guaranteed 
Slow Food 2010: good, sustainable and fair. 

The spotlight will be on topclass 
handmade food at Slow Food, which is 
taking place from 15 to 18 April in 
Stuttgart. At the "Market of Good  
Taste", companies will be presenting 
traditionally manufactured products 

lights at this event. All of the products 
featured at Slow Food are tested before
hand by an expert panel. Only when all 
conditions have been met is permission 
granted for the products to be exhibited 
at the trade fair. What these criteria are 
will be explained at the information 
points in the trade fair halls. The pro
ducts exhibited are to be manually  
manufactured, free from genetically 
modified raw materials and as free as 
possible from chemical additives. Pro
ducts with synthetic preservatives or 
colourings and foods which contain 
thickening agents are also forbidden. 

According to the Slow Food Decla
ration, highquality food must be pro
duced as naturally as possible, as well as 
fairly traded. The promotional sponsor 
of the exhibition is Slow Food Deutsch
land. Together with Messe Stuttgart, 
the association works to ensure that the 
strict quality criteria are consistently 
adhered to. 

Foodstuffs must 
meet the strictest 
of quality criteria 
at Stuttgart's 
Slow Food trade 
fair in order  
for them to be 
included in the 
exhibition.  

from the agriculture, fishing and food 
manufacturing industries, as well as the 
produce cooperatives and delicatessen 
companies. Literature about the theme 
of "Nutrition" and a varied selection of 
cooking utensils round off the high

Trade Fairs – Markets
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Wenn Sie zur Neuen Messe Stuttgart kommen, sind Sie schon in Leinfelden-Echterdingen. Und hier finden Sie selbstverständlich auch alles
andere, was eine Messestadt ausmacht: Hotels, Restaurants, Kultur, Natur, Sport, Erholung ... mehr Info unter w w w . w e l c o m e c i t y . d e

Italy will be appearing at its best 
at MondoItalia 2010. Whether culi
nary or artistic, technical or for tou
rists, the variety of products and 
services presented at the consumer 
fair is massive. From 15 to 18 April 
2010, the doors will be opened in 
Stuttgart to everyone who appre
ciates the topquality of Italian pro
ducts and simply can't get enough of 
the famous Italian flair.

The MondoItalia concept is sim
ple: The trade fair wants to bring the 
Italian flair to the rest of Europe and 
to promote the products and servic
es which are "Made in Italy". It is the 
largest event for the promotion of 
quality Italian products abroad and 
an event which displays almost  
everything that is produced and sold 

in Italy. A particular highlight is the 
culinary delicacies for which Italy is 
famous. Visitors can taste topqua
lity Italian specialities, purchase pro
ducts directly from the stand or take 
part in the cookery courses taking 
place during the fair. Numerous 
workshops, fashion shows and exhi
bitions will be providing informa
tion and entertainment for all Italian 
enthusiasts. 

The colourful framework pro
gramme will also be accompanied by 
shows, musical presentations and 
competitions. Happy Hour is also 
not to be missed where the most 
popular Italian aperitifs, such as the 
Venetian Spritz, will be on offer. 
Bright orange, a little bit sweet and 
slightly bitter. 

Italian flair on the Filder 
Dolce Vita in Stuttgart: All things sweet at the 
lifestyle fair "MondoItalia". 

Murano Glas from Venice is just one of the numerous artistic 
craft products presented at MondoItalia. 
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Hotel Unger
Kronenstraße 17
70173 Stuttgart

Telefon: (0711)20 99-0
Telefax: (0711)20 99-100

E-Mail: info@hotel-unger.de

www.hotel-unger.de

günstige Verkehrsanbindung

eigene Hotelgarage

Gourmet-Frühstücks-Buffet

U-Bahn zur Messe

Business-Zimmer mit
Internet-Zugang

GARNI

Im Herzen der Stadt

Trade Fairs – Markets 

The FOKUS HOTEL Pavilion during 
INTERGASTRA 2010 will provide the 
hotel industry with a unique information 
and purchasing platform in Hall 6 where 
Messe Stuttgart will recreate handson 
hotel areas that have been developed and 
designed by the interior architecture  
office of Cornelia MarkusDiedenhofen. 
Other topics will include new fittings  
ideas, technical innovations, purposeful 
renovation measures during "construc
tion in existing buildings" and modern 
logistics concepts which prove economi
cal either in the short or medium term. 

As the first gastronomy trade fair in 
2010, INTERGASTRA in Stuttgart will 
be the main event for the industry in 
 Germanspeaking countries. However, it 
will be more than just a pure information 
trade fair and product exhibition as it will 
provide trade visitors with specific 
 solutions to problems in the areas of 
 energy efficiency, personnel deployment 
and kitchen technology, for example,  
and through the key topic of restau
rant chains. 

INTERGASTRA 2010 will also be 
unique thanks to its firstclass interactive 
accompanying programme. For example, 
the German Hospitality Congress – the 
annual opening event for decisionmak
ers from restaurants, hotels and catering 
– will be held for the first time in Stuttgart 
with the main topic "Trends for marke
ting, service and employees". 

"With the Silver Jubilee event in 
Stuttgart from 6 to 10 February 2010, we 
will celebrate the largest ever INTER
GASTRA since its inception in 1985", 
said Ulrich Kromer, Managing Director of 
Messe Stuttgart, revelling in superlatives. 
Back in 1985,  INTERGASTRA was still 
called "Gastlicher Süden“ and was held at 
the old Stuttgart Trade Fair Centre at the 
Killesberg. "A great deal has happened 
since then“, continued Kromer, "and we 
can proudly say that we will present the 
best ever INTERGASTRA this year with 
the Silver Jubilee event." 

Unique information platform

Exhibitors at INTERGASTRA are not 
letting themselves be swayed by the  
current mood of crisis. On the contrary, 
the Stuttgart Trade Fair for Hotels,  
Restaurants, Catering. Confectionery and 
Cafés has expanded still further after the 
record year in 2009 with the premiere  
at the New Messe Stuttgart. INTER 
GASTRA 2010 will have more exhibi
tors, more visitors and new key topics 
such as FOKUS HOTEL and the special 
exhibition entitled GELATISSIMO. Kro
mer: "The new topics alone will attract 
over 200 new exhibitors to INTER
GASTRA 2010. Due to the high de
mand, the trade fair next year will  
occupy eight exhibition halls covering  
a total area of 80,000 square metres."

Record number of exhibitors 
INTERGASTRA 2010: trade fair of superlatives 

The Silver Jubilee of INTERGASTRA will be larger and more varied than ever before. 
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Good 
business 
Spectacular premieres, 
attractive holiday  
destinations: At the 
CMT 2010 in Stuttgart 
caravanning will show 
off its best side.

(DCHV), also described his expectations 
of CMT 2010 as "positive and optimistic", 
and referred in this respect to the wide 
range of leisure vehicles "which really 
satisfy every demand and suit every 
pocket". CMT 2010 in Stuttgart will fea
ture all vehicle classes ranging from inex
pensive familyfriendly caravans and 
compact box wagons fitted out as living 
accommodation through to luxury mo
bile homes costing one million Euros. 
They will be complemented by any 
amount of practical accessories for on the 
road, a large number of municipalities and 
camping sites which welcome mobile 
homes, and offers by several companies 
which rent out leisure accommodation 
vehicles. One ideal destination for cara
vanning holidaymakers this year will be 
the camping partner region of CMT, i.e. 
Campania with the Gulf of Sorrento, the 
Amalfi Coast, the islands of Ischia and 
Capri, numerous individual tourist loca
tions and wellequipped camping sites – 
a perfect piece of Italy!

Holidays in a caravan or a mobile 
home are very much in vogue at present. 
There are no signs of a crisis. On the 
contrary, the German Federal Statistical 
Office reported an increase of 8.9 per 
cent in the number of overnight stays 
in the first seven months of 2008. 
"Outdoor holidays have bucked the trend 
and become more popular", enthused 
Klaus Förtsch, President of the German 
Caravanning Industry Association 
(CIVD) and Managing Director of Fendt 
Caravan GmbH in Mertingen, Bavaria. 
"Whereas a large number of hotels  
recorded decreases in the number of 
overnight stays last year, many cam
ping sites were booked up solid." 

Return to growth

2008 was not quite so successful 
for manufacturers of leisure accommo
dation vehicles. The caravanning in
dustry clearly felt the effects of con
sumers' purchasing restraint in its sales 
of new motor homes and caravans.  
However, Förtsch is looking forward to 
CMT 2010 and the new holiday season 
with optimism: "There have been some 
signs of recovery in the caravanning in
dustry since the start of the second half of 
2009. This is strengthening our confi
dence in a return to growth next year." 

The caravanning industry traditio
nally presents suitable leisure accom
modation vehicles during CMT in Stutt
gart. CMT opens the new holiday season 
and will take place this year from 16 to 
24 January. Visitors will be able to see 

more than 700 mobile homes and car
avans, including a large number of world 
premieres with which manufacturers 
will once again demonstrate their pow
er of innovation. The industry leader  
Hymer AG from Bad Waldsee will 
demonstrate how important CMT has 
now become for many of these manufac
turers by presenting new models for the 
first time during the exhibition. Innova
tions will also be presented, for example, 
by Dethleffs from Isny and Bürstner from 
Kehl (Baden). The EuraMobil and Kar
manMobil brands, Knaus and Hobby 
from Fockbek in SchleswigHolstein 
have also announced that they will be 
coming with absolute innovations. Dr. 
Till Beyer, Managing Director of Hobby, 
is impressed by the symbiosis between 
leisure accommodation vehicles and the 
countless holidays available at CMT: "This 
combination is unique. You can only find 
such a marvellous mixture in Stuttgart.“

Wolfgang Liebscher, President of the 
German Caravan Trade Association 

Caravanning 
holidays were 
very popular  
last year. 
Manufacturers  
of leisure 
accommodation 
vehicles had to 
contend with 
losses though.  
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Interesting prospects: it's already looking good for eltefa 2011. 

Leading position 
eltefa in Stuttgart is one of the most important regional trade 
fairs for electrical engineering and electronics in Germany. 

When eltefa opens its doors in 
Stuttgart from 23 to 25 March 2011, 
it will be the most important industry 
trade fair in Germany after the leading 
event "Light & Building". 412 exhibitors 
and 24,500 visitors came to eltefa 
2009; this result was not matched 
by any other regional trade fair. The 
omens also certainly look good for the 
next event on the Filder in 2011. 
That's because exhibitors and visitors 
at eltefa will then benefit again from 
the excellent location conditions:  

Europe's most modern trade fair centre, 
excellent transport infrastructure for 
easy accessibility and a large number 
of main customers direct from the 
Stuttgart region. It is now already cer
tain that eltefa 2011 will occupy Halls 
3, 5, 7 and 9, i.e. a gross exhibition 
area of 40,000 square metres. The 
trade fair is again expected to attract 
around 400 exhibitors and more than 
23,000 visitors from electrical craft 
trades, electrical wholesalers and com
mercial agents.

Trade Fairs – Markets

GARTEN will be held concurrently, 
as part of a spring package, with the slow 
food exhibition "Market of good taste", 
FAIR HANDELN and MondoItalia at the 
New Messe Stuttgart from 15 to 18 
April 2010. Show gardens presenting 
different garden topics will attract visi
tors with ideas for their own green king
dom. GARTEN will also contain a wide 
range of plants and furniture. One of the 
new features of GARTEN will be a 
 bazaar with handicrafts and green ambi
ence. Visitors will be able to take part in 
flower arranging workshops and take 
home their creations. 

Completely individual gardens
GARTEN 2010: 

Magic blooms at GARTEN in Stuttgart. 
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Messen + Ausstellungen 

2009 – 2010

P.E. Schall GmbH & Co. KG
Gustav-Werner-Str. 6
D - 72636 Frickenhausen
Fon +49 (0) 7025.9206 - 0 
Fax +49 (0) 7025.9206 - 620
info@schall-messen.de
www.schall-messen.de

Messe Sinsheim GmbH
Neulandstraße  27
D - 74889 Sinsheim 
Fon +49 (0) 7261.689 - 0 
Fax +49 (0) 7261.689 - 220
info@messe-sinsheim.de 
www.messe-sinsheim.de

Zeitgleich mit 
der weltweit 
größten Modell-
bahn-Ausstellung

4. Bondexpo

Die Fachmesse für 
industrielle Klebtechnologie
13. – 16. 09. 2010
Neue Messe Stuttgart

29. Motek

Die internationale Fachmesse 
für Montage- und Hand-
habungstechnik
13. – 16. 09. 2010
Neue Messe Stuttgart

2
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0
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2
0

10

2
0

10

6. Kölner Echtdampf-Treffen
Dampfbetriebene Modelle von 
Eisenbahnen, Straßenfahrzeugen,
Schiffen, stationäre Anlagen und 
Originalmaschinen
18. – 21. 11. 2010
Messegelände Köln

10. Optatec
Die internationale Fachmesse 
optischer Technologien,
Komponenten, Systeme und 
Fertigung für die Zukunft
15. – 18. 06. 2010 
Messegelände Frankfurt / M.

EDMexpo

Die Fachmesse für Senk- und 
Drahterodieren mit internationalem
Kongress für Fertigungstechnik
2010
Messe Sinsheim

3. Bondexpo

Die Fachmesse für 
industrielle Klebtechnologie
21. – 24. 09. 2009
Neue Messe Stuttgart

20. Fakuma

Die internationale Fachmesse 
für Kunststoffverarbeitung
13. – 17. 10. 2009
Messe Friedrichshafen

8. Faszination Modellbau 
FRIEDRICHSHAFEN

Verkaufsausstellung für 
Modellbahnen und Modellsport
30.10 – 01. 11. 2009
Messe Friedrichshafen

4. Faszination Modellbau 
BREMEN

Verkaufsausstellung für 
Modellbahnen und Modellsport
20. – 22. 11. 2009
Messe Bremen

2. Schweisstec

Die internationale Fachmesse
für Fügetechnologie
01. – 04. 12. 2009
Neue Messe Stuttgart

2. FISW

Faszination Internationale
Sammler-Welt
November 2009 
Messe Sinsheim

9. Blechexpo

Die internationale Fachmesse
für Blechbearbeitung
01. – 04. 12. 2009
Neue Messe Stuttgart

16. Faszination Modellbau 
KARLSRUHE

Verkaufsausstellung für 
Modellbahnen und Modellsport
25. – 28. 03. 2010
Messe Karlsruhe

6. Control France

Die Fachmesse
für Qualitätssicherung
22. – 26 .03. 2010
Paris-Nord Villepinte / Frankreich

7. Motek France

Die Fachmesse für Montage-
und Handhabungstechnik
22. – 26. 03. 2010
Paris-Nord Villepinte / Frankreich

2. Stanztec

Die Fachmesse
für Stanztechnik
22. – 24. 06. 2010
CongressCentrum Pforzheim

15. Druck+Form

Die Fachmesse für
die grafi sche Industrie
14. – 17. 10. 2009
Messe Sinsheim

17. Car+Sound

Die internationale Leitmesse
für mobile Elektronik
08. – 11. 04. 2010
Messegelände Köln

4. Agri Historica

Traktortreffen, Teilemarkt, 
Vorführungen, Bauernmarkt
April 2010 
Messe Sinsheim

28. Motek

Die internationale Fachmesse 
für Montage- und Hand-
habungstechnik
21. – 24. 09. 2009
Neue Messe Stuttgart

2. QualiPro

Die Fachmesse für Qualitäts-
sicherung in der Produktion
16. – 19. 11. 2010
Messe Westfalenhallen 
Dortmund

3. Motek Schweden

Die Fachmesse für Montage-
und Handhabungstechnik
18. – 20. 05. 2010
Messezentrum Jönköping / 
Schweden

8. Qualitec

Die internationale Fachmesse
für Qualitätssicherung
18. – 20. 05. 2010
Messezentrum Jönköping / 
Schweden

9. Control Italy

Die Fachmesse
für Qualitätssicherung
25. - 27. 3. 2010
Messe Parma / Italien

9. Motek Italy

Die Fachmesse für Montage-
und Handhabungstechnik
25. - 27. 3. 2010
Messe Parma / Italien

24. Control

Die internationale Fachmesse
für Qualitätssicherung
04. – 07. 05. 2010
Neue Messe Stuttgart

19. Faszination Motorrad
Die größte Motorradmesse 
im Süden Deutschlands. 
Europas größte Gespanne-
Verkaufsausstellung
22. – 24. 01. 2010
Messe Karlsruhe

14. Echtdampf-Hallentreffen

Dampfbetriebene Modelle von 
Eisenbahnen, Straßenfahrzeugen,
Schiffen und stationäre Anlagen
08. – 10. 01. 2010
Messe Karlsruhe

Terminer_105x297_dt 26.8.indd   1 28.08.2009   13:31:10 Uhr

LogiMAT, International Trade Fair for Distribution, 
 Materials Handling and Information Flow, will again set stan
dards in 2010 as the largest annual event for intralogistics in 
Europe. International exhibitors will meet decisionmakers 
from industrial, commercial and service enterprises, who are 
looking for competent partners, at the New Messe Stuttgart   
from 2 to 4 March 2010. The focal points of LogiMAT 2010 
will be innovative products, solutions and systems for pro
curement, warehouse, production and distribution logistics. 
"One important topic at this year's LogiMAT will be the sus
tainability of logistics processes", said Peter Kazander, Logi
MAT Trade Fair and Project Manager. "Socalled green logis
tics include potential energy savings in materials handling, 
for example by reducing conveying distances or reducing 
rolling resistance. We will therefore kill two birds with one 
stone. That's because green logistics not only conserves 
 resources, but also reduces costs above all. In spite of the 
 economic recession, Kazander anticipates that the amount 
of exhibition space and the number of exhibitors at LogiMAT 
2010 will match the figures from 2008. 

Sustainable solutions 
LogiMAT 2010: Efficient logistics processes

LogiMAT 2010: Europe's largest annual intralogistics trade fair.

Europe's most modern and "greenest" trade fair centre 
can again boast a successful acquisition: the leading inter
national trade fair for photovoltaic production engineer
ing, i.e. Photon‘s Photovoltaic Technology Show Europe, 
is moving to the New Messe Stuttgart from 2010 
 onwards. The Show and the related international Con
gresses are being organised by Fachverlag Photon Europe 
GmbH from Aachen. The first Photovoltaic Technology 
Show will be held in Stuttgart from 27 to 29 April 2010. 
Ulrich Kromer and Roland Bleinroth, Managing Direc
tors of Messe Stuttgart, are delighted about the new event 
at the New Messe Stuttgart: "The topic is ideally suited to 
the hightech location of Stuttgart. One of the world's 
largest photovoltaic systems is also installed on the roofs 
of our exhibition halls." 

Move to Stuttgart 
Photon‘s Photovoltaic Technology Show Europe:
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INTERVITIS INTERFRUCTA 2010 
(IVIF), the world's leading trade fair, 
will be staged for the first time at the 
New Messe Stuttgart. The focal points 
of the trade fair and the technical ac
companying programme from 24 to 28 
March 2010 will include the latest 
trends in closures and packaging for 
wine. "The perfect closure does not 
 exist", emphasised Dr. Rainer Jung from 
the Geisenheim Research Centre. Jung 
and his colleagues have extensively 
 examined the topic of closures over the 
last few years. Their research was trig
gered by problems with corks, which 
primarily had a negative sensory effect 
on filigree German white wines, where
as the problems with cork taint caused 

by TCA (2,4,6trichloranisole) were 
perhaps less conspicuous elsewhere. 

Plastic stoppers initially enjoyed 
success and now have a considerable 
market share. However, there is also 
strong demand at present for screw
type caps, especially the socalled BVS 
variants with an integrated cap. Gener
ally speaking, there is a fair amount of 
activity on the closures market, which 
means that a whole range of innova
tions can be expected at IVIF 2010. In 
the meantime, however, the reputation 
of natural cork has also improved again. 
This is due to enormous investments in 
cork production  practically every com
pany uses a special selection process, 
washing process or cleaning process. 
Amorin, the market leader from Portu
gal, uses ROSA for example. This is  
a steam distillation process which, 
 according to the company, is capable of 
extracting TCA from the cork material. 
"We are planning to extend this process 
to all our natural cork batches by the 
end of 2010. We will present the new 
industry standard based on this process 
at INTERVITIS INTERFRUCTA 2010”, 
said Gert Reis, Managing Director of 
Amorim Deutschland. 

In the area of containers, German 
bottling companies are still primarily 
using the good old glass bottle. How
ever, the at times difficult supply situa
tion on the glass bottle market, high 
prices, more design options for alterna
tive containers and, not least, environ
mental considerations mean that an in
creasing number of bottling companies 
are now towards alternative packaging 
systems. Baginbox containers (BiB), 
which are already being used for milk or 
juices, are now also a topic of discussion 
in the wine industry and will therefore 
become the focus of even more atten
tion during IVIF 2010. Cardboard pack
aging and BiB containers are already 
very important on the Scandinavian 
market. Packaging professionals are 
 actually discussing wine in cans or 
 aluminium bottles at present. 

Wine out of a can? 
Alternative closures and containers will be some of 
the focal points of INTERVITIS INTERFRUCTA 2010.

Good old natural corks now facing competition from 
other closure methods. 

Trade Fairs – Markets
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Hoppenlaustrasse 3-5 . 70174 Stuttgart 
Tel. 0711/22 00 778-0 . info@ziegler-sh.de
www.ziegler-systemhaus.de 

Sicherheitstechnik
 . Zutrittskontrollen
 . Störmeldungen
 . Video & Medientechnik
 .  Firewall

Wir knacken jede Nuss

Offizieller Vertragspartner der Stuttgarter Messe

Ihr Lösungsanbieter für

Pflege & Reha in Stuttgart has long been a must-attend event in its segment.  

Messe Stuttgart and its partner, Al
tenhilfe Beratungs GmbH, are expec
ting around 250 exhibitors at PFLEGE 
& REHA, one of the most important 
German trade fairs for elderly care, nurs
ing and rehabilitation. This event will be 
held from 23 to 25 February 2010. "We 
can therefore build on the excellent figu
res at the previous event where we saw 
enormous interest in the industry with 
243 exhibitors", said Andreas Wiesing
er, Head of Division at Messe Stuttgart. 

The accompanying programme and 
the firstclass congress are key elements 
in the concept of this mustattend event 
in Stuttgart for decisionmakers and 
specialists from hospitals, nursing 
homes and rehabilitation centres. After 
the great demand at the previous event, 
the accompanying programme and con
gress have now been extended to around 
90 special talks and workshops. The 

workshops and discussions during the 
Congress. Trade visitors will have the 
opportunity in the ICS International 
Congress Centre Stuttgart to exchange 
ideas and experiences with congress 
speakers and experts regarding current 
topics of interest in the nursing industry 
on all three days of the event. 

wideranging programme of Pflege & 
Reha includes the areas of inpatient and 
outpatient nursing, management/or
ganisation/education, rehabilitation and 
therapy, building/fixtures/fittings, as 
well as housekeeping. All the topics in 
the trade fair can also be found in the 
 Exhibitors' Forum and in the talks, 

The 24th CONTROL, International 
Trade Fair for Quality Assurance, mana
ges once again to underscore its world
wide leading role even in times of crisis. 
The majority of old exhibitors and a 
large number of new exhibitors will 
take part in this leading event, which is 
being organised by Paul E. Schall in 
Stuttgart from 4 to 7 May 2010. The 
Fraunhofer Institute for Manufacturing 
Engineering and Automation (IPA) and 
Fraunhofer Allianz Vision will also be 
represented again at CONTROL. 

The event forum of the Fraunhofer 
Institute for Manufacturing Enginee
ring and Automation will examine the  
topic of "Energy efficiency in produc
tion" and will therefore describe the 
current useroriented framework for 
the new initiative entitled "Understan
ding and experiencing technology" of 
the trade fair organiser Paul E. Schall. 
Fraunhofer Allianz Vision will orga
nise special shows on the topics of  
"Vision systems" and "Machine vision" 
at CONTROL 2010. 

Meeting point
CONTROL 2010: 

Enormous interest
Pflege & Reha 2010: 
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S A L E S F O L D E R
K A T A L O G E
K A L E N D E R

BERTSCH KG
MEDIENPRODUKTION

FRIEDRICH-LIST-STRASSE 4
70771 LEINFELDEN- ECHTERDINGEN
TEL. 0711/79 68 86
FAX 0711/7 97 98 10
EMAIL: KONTAKT@BERTSCH-MEDIA.DE

DRUCKE
M O D E R N
PROFESSIONELL
WIRTSCHAFTLICH

zum Geniessen
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On course for growth
City breaks and culture tours are more popular  
now than ever. CMT has given them their own area.

City breaks and culture tours have 
rarely been in such demand. Increasing 
numbers of tourists wish to immerse 
themselves in an undiscovered urban at
mosphere, and enjoy the diverse cultur
al offerings of metropolises and their re
gions. “In these times of crisis, cultural 
tourism is developing into the quiet 
winner of the travel industry”, explains 
cultural tourism specialist Kai Geiger, 
Managing Director of Art Cities in Eu
rope. “People are taking a little time out 
and choosing to fill up on exhibitions, 
concerts or theatre. While many are cut
ting back on a proper, longer vacation 
more often than before, the cultural 
break, as a spontaneous, lastminute 
getaway, is continuing to grow”. 

The Stuttgart holiday exhibition 
CMT (16th to 24th January 2010) is 
taking hold of this trend and dedicating 
a separate area to it. Under the banner 
“KulturReisen with Congress Stuttgart 
CULTURE Open”, the conference on 
the 22nd and 23rd of January will be all 
about the sophisticated and fast growing 
segment of cultural tourism. The latest 
trends are put together tastefully for 
specialist visitors and culture vultures: 
The CMT offshoot “KulturReisen” 
(“culture tours”) can be understood as 
an information and communication 
platform for culture travellers, orga
nisers of cultural events and tourism 
professionals. “This year the capitals of 
culture RUHR.2010 and Istanbul 2010 

are the focus of interest”, states Kai Gei
ger. “Large exhibitions such as Miró in 
BadenBaden and Realism in Emden, as 
well as the reopening of the Folkwang 
Museum in Essen and the K20 Kunst
sammlung NordrheinWestfalen (Art 
Collection of North RhineWestphalia) 
will find their audience.” 

The European Capital of Culture 
RUHR.2010 will exhibit at CMT with a 
high quality programme. The former 
mining district is still showing signs of 
its industrial past, but still has the abi
lity to transform itself into a cultural 
 region. Hundreds of cultural institu
tions, artists and organisers of cultural 
events have made a decisive contribu
tion, turning the region into one of 
 Europe's richest cultural landscapes. 

“The time has come for the Ruhr 
area to show Europe how it has succeed
ed in transforming itself to an enormous 
extent – with courage, perseverance and 
humanity”, says former Minister for 
Foreign Affairs in Germany HansDiet
rich Genscher, member of the board of 
RUHR.2010. Visitors can expect fasci
nating presentations about the trends in 
city breaks and cultural tourism on 
22nd and 23rd January at Congress 
Stuttgart CULTURE Open in the ICS 
International Congress Center Stuttgart. 
European Mozart Ways, the Hungarian 
National Tourist Office, Quedlinburg 
Tourism, the Bamberg Symphony and 
others will be represented.

European Capital of Culture RUHR.2010 exhibits at CMT.

Trade Fairs – Markets



Ein Haus mit Atmosphäre und Ausstrahlung, ein Haus zum Wohlfühlen 
und Entspannen. Der Standort ist ideal, nah am Puls der Landeshaupt-
stadt Stuttgart, nur wenige Kilometer bis zur City, direkt bei der Autobahn
München-Karlsruhe-Frankfurt, in Nachbarschaft zum Stuttgarter Flughafen
und zum Musical Zentrum. 

Erwarten Sie viel vom Hotel Filderland! Hier fühlen Sie vom ersten
Augenblick das attraktive Flair eines modernen Stadthotels. 

Ihr Hotel Filderland heißt Sie herzlich willkommen.

Entdecken Sie das Wohlfühl-Flair !

70771 Leinfelden-Echterdingen · Tübinger Str. 16 · Tel.: 0711/94 94-6 · Fax: 0711/94 94-888 · E-Mail: info@filderland.de · www.Filderland.de
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• Ihr Messe Wohnort
Nur 15 min von der Neuen Messe entfernt

**** balladins SUPERIOR Hotel Residence

• 135 geräumige Zimmer, teilweise mit Klimaanlage + Kitchenette
• reichhaltiges Frühstücksbuffet
• „The Cruise Cafe“ Bar und Restaurant
• Kostenfreie Benutzung unserer Sauna und des Fitnessraums
• kostenfreie Benutzung der Hoteltiefgarage
• kostenfreies W-Lan

Calwer Straße 16-18, 71063 Sindelfi ngen
Tel.: + 49 (0) 7031 933-0    
Fax.: + 49 (0) 7031 933-100
Internet: www.residence-hotel-sindelfi ngen.de
E-Mail: mail@residence-sindelfi ngen.de



Pssst, mal ehrlich:
In der City ist einfach mehr los!
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Was gibt es Schöneres, als nach einem Kongress in tollem Ambiente direkt zu Fuß ins
Nachtleben der Stadt eintauchen zu können? Und danach ganz bequem wieder ins
Hotel zurückzukommen? Kommen Sie zu uns und erleben Sie es!

Kultur- und Kongresszentrum Liederhalle
Berliner Platz 1-3
70174 Stuttgart

Ariane Hummel
Telefon: (0711) 20 27-6 37
Telefax: (0711) 20 27-7 16
E-Mail: ariane.hummel@liederhalle-stuttgart.de
www.liederhalle-stuttgart.de
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At GELATISSIMO, a special area of INTERGASTRA, 
everything is centred on cold treats.

Handmade ice cream is helping more and more confectionary shops achieve higher sales. 

Trade Fairs – Markets

Icecold pleasures 

its own special area: GELATISSIMO. 
From 6 to 10 February 2010, trends 
and innovative products and services 
to do with the homemade production 
and sale of these sweet treats will be 
presented. Raw materials and additives, 
work and technical equipment, as well 
as products and services for manufac
turing and the sale and presentation 
of ice cream, will be on display.  
"GELATISSIMO 2010 is unique for 
Germany, Austria, Switzerland, France 
and the Benelux countries", states  
Ulrich Kromer, Managing Director of 
Messe Stuttgart. "From the start, the 
special event has been very important 
for the entire ice cream market north  
of the Alps." 

"The date of the trade fair, shortly 
before the beginning of the ice cream 
season, is ideal for the industry", asserts 
Thomas Brück, Managing Director of 
Eisunion GmbH in Feucht. "All inno
vations are arranged for this date." 

For visitors and exhibitors, the 
linking of GELATISSIMO and INTER
GASTRA is ideal because ice cream is 
increasingly being provided by hotels, 
confectionary shops and showmen.  
The trade fair is thus already enjoying 
huge popularity in the runup to the 
event, added Alexander Epp, Managing  
Director of Carpigiani Deutschland  
GmbH  in FilderstadtBonlanden: "INTER 
GASTRA is a strong leader, also in the 
ice cream segment, because with this 
new offer it appeals to ice cream parlour 
owners, restaurants and hotels." 

Vanilla, chocolate and strawberry: 
When it comes to ice cream, the Ger
mans prefer the classic flavours. In a 
cone or wafer but they also enjoy 
creamy flavours such as latte macchiato 
or cream cherry and exotic flavours with 
mango or coconut. Whatever the fla
vour, the demand for ice cream is 
 constantly growing. The market poten
tial is impressive. In Germany alone, 
 approximately 6,500 ice cream parlours 

sell their tasty treats and the majority 
of them make the ice cream themselves. 
20% of the ice cream sold in this coun
try is produced in confectionary busi
nesses, who achieve around 6% of their 
sales through this channel. 

At INTERGASTRA, the interna
tional trade fair for hotels, restaurants, 
catering, confectionary and café, the 
growing segment of ice cream production 
and sales is receiving for the first time 
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Wir sorgen für Verbindung.

Ihr kompetenter Partner für:

Telekommunikation 
Einbruchmeldeanlagen

Videoüberwachung
Elektrotechnik

Klimatechnik
Regenerative Energien

Solaranlagen
Brandmeldeanlagen

Netzwerktechnik

Berner

Berner Elektrotechnik GmbH | Hafenbahnstraße 16 | 70329 Stuttgart | Tel.: +49 (0) 711 - 937456 - 0 
Fax: +49 (0) 711 - 937456 - 111 | info@berner-elektrotechnik.de | www.berner-elektrotechnik.de
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Comprehensive selection: The variety of fair trade products is impressive.

Real 
prices 
Sustainable living: FAIR 
HANDELN shows what 
possibilities there are 
for sustainable living. 

Fair trade products are soughtafter 
items. The Germans spent approxi
mately 266 million Euro on fair trade 
goods in 2008 – almost per cent more 
than the previous year. Coffee, tea, 
sweets, fruit juice, cocoa, honey and 
bananas are the most sold products. 
Flowers and sports balls, however, are 
also offered with the fair trade seal. 

Fair trade involves producers, im
porters and sellers working together as 
partners and treating each other with 
respect. Due to global competitive
ness the producers in the developing 
 countries face tough competition. The 
world market prices for their exported 
goods often lie below the real produc
tion costs. Result: Wages below the 
minimum level and unhealthy working 
conditions. The aim of fair trade is to 
pay the local producers an appropriate 
price for their products. It covers 
 production costs, ensures sufficient 
 income and allows producers to invest 
money in machines, transport and 
storage facilities or educational and 
health projects. 

Europe's largest fair trade company 
is GEPA, the company responsible for 
promoting partnerships with the Third 
World. The company was founded in 
1975 and its primary objectives include 
helping disadvantaged producers in the 
South and highlighting structural 
changes in global trade. This work is 
carried out mainly by the Church  
Development Service (EED) the aid  
organisation Misereor and the group 
"Bread for the world". Products with the 
GEPA mark can be found in the approxi
mately 800 fair trade shops in Germany, 
as well as in almost every supermarket. 
"Global sustainability can only be 
achieved by working together. We need 

people who develop their own initia
tives and take on responsibility", states 
Dr. KarlHans Schmid, member of the 
Management Board of the Baden
Württemberg Association for Develop
ment and Cooperation (SEZ). This  
organisation arranges professional semi
nars for the workers in the fair trade 
shops, who for the most part are volun

teers. In addition, it is the coorganiser 
of the FAIR HANDELN trade fair which 
is taking place at the New Messe Stutt
gart from 15 to 18 April 2010. The 
 international event is a platform for the 
exchange of information and contacts 
for a sustainable future and is aimed  
at everyone who is interested in fair 
and sustainable trade. 
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Tagen in der Hölderlinstadt Nürtingen

Fernab der Großstadthektik, jedoch mühelos erreichbar.

Zwischen Stuttgart und der Schwäbischen Alb
15 km vom Stuttgarter Flughafen / Neue Messe entfernt
6 km zur A8

finden Sie den idealen Ort für Ihre Veranstaltungen.

K3N – die neue Stadthalle Nürtingen
[Tel. 07022/2434-0 · www.k3n.de]

7 lichtdurchflutete Räume 2.200 m2

moderne Kommunikations- und
Präsentationstechnik
angegliedertes Parkhaus mit 630 Stellplätzen
leistungsfähiger Catering-Partner

Best Western Hotel Am Schlossberg
[Tel. 07022/7040 · www.hotel-am-schlossberg.de]

163 Komfortzimmer
16 Tagungsräume bis 430 Personen
3 Restaurants
Wellnessanlage mit Schwimmbad, Sauna,
Dampfbad...

Übernachten in der Hölderlinstadt Nürtingen!

Main topic – Turkey 
Golf- & WellnessReisen 2010: First highlight of the golf season

Golf Club, which was founded by RC 
Deutschland GmbH with the aim of 
holding the first Ryder Cup (RC) on 
German soil in the late summer of 
2018. This tournament attracts much 
attention from golf enthusiasts, similar 
to the level at the Olympic Games, the 
soccer World Cup and the Super Bowl 
in American Football. The German  
application is gaining importance by 
the resumption of golf in many of the 
Olympic competitive disciplines. 

Enthusiastic golf visitors to this 
year's Golf & WellnessReisen will 
once again have a fullsize driving 
range with 14 teeoff boxes at their dis
posal. This allows them to test the 
equipment presented at the trade fair. 
Other highlights include daily compe
titions and several attractive award 
ceremonies.

In spite of the overall economic sit
uation, the medical trade fair, MEDTEC 
Europe, which will take place from 23 
to 25 March 2010 in Stuttgart, is once 
again on course for growth. Over 
11,000 engineers, production special
ists, designers and top decisionmakers 
attended last year's event to find suita
ble suppliers from the approximately 
630 exhibiting businesses. Gregor  
Bischkopf, Trade Fair Manager of the 
organiser Canon Communications LLC, 
is expecting a further increase in 2010: 
"Despite the tense global economic cli
mate, we are anticipating stable growth 
of around 9 per cent for the manufac
turing industry of medical technology 
and are expecting approximately 700 
exhibitors in Stuttgart." He went on to 
say that MEDTEC Europe would there
fore further assert its position as Eu
rope's leading trade fair for medical 
technology and become the second 
largest event in the world for this sector. 
In 2010, exhibitors from over 30 coun
tries in Europe, America and Asia will 
occupy trade fair halls 4, 6 and 8 of the 
New Messe Stuttgart. 

Upcoming trend
MEDTEC Europe 2010: 

The Stuttgartbased Golf & Well
nessReisen has established itself on the 
golf scene as one of the most important 
events of the year. No wonder that the 
trade fair which accompanies CMT 
 regularly breaks its own exhibitor and 
visitor records. In 2010 it will take 
place on the second CMT weekend – 
parallel to the Kreuzfahrt und Schiffs
Reisen from 21 to 24 January. 

A core focus of this year's Golf & 
WellnessReisen is Turkey, the CMT 
partner country for Europe. For this 
reason, several golfing offers in the 
country located between the Orient 
and the West will play an important 
role in the trade fair halls at the Stutt
gart airport. 

The highlights of the Golf & Well
nessReisen includes the first public 
trade fair appearance of the RC 2018 

Equipment test at Golf- & 
WellnessReisen. 

Trade Fairs – Markets
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Renewable energies
CEP CLEAN ENERGY & PASSIVE HOUSE is taking 
place for the third time at the New Messe Stuttgart.

Climate protection starts both at 
home and outside the front door. An 
important platform for discovering 
ways of saving energy is the CEP 
CLEAN ENERGY & PASSIVE HOUSE 
trade fair, which is taking place from 
25 to 27 February 2010 at the New 
Messe Stuttgart. The success of last 
year's CEP in the passive house area 
prompted the organiser REECO GmbH 
to expand the concept used to date for 
CEP CLEAN ENERGY POWER with 
the PASSIVE HOUSE and thus 
strengthen the construction area. The 
topic of "Solar energy" should also at
tract key interest at this year's CEP with 
a forum called "Sunshade" which in
cludes an accompanying special show 
and live installations. 

Large variety of topics

At CEP, visitors can obtain infor
mation on the entire range of renewable 
energies and the topic of the passive 
house. The spectrum ranges from pho
tovoltaics and solar energy to geother
mal energy, heat pumps, power/heat 
coupling, biomass energy and heating 
using wood, and also includes energy 
services. The topic "Building and sani
tation" will, for the first time in 2010, 

At CEP CLEAN ENERGY & PASSIVE HOUSE it's all about climate protection.

be addressed separately in its own 
trade fair hall. In 2009, approximately 
9,300 visitors from 25 countries at
tended the event in the Filder region in 
order to obtain information on renew
able energy supplies for the future; 73 
per cent of which were specialist visitors. 

Informative exhibitor forums

The congress trade fair has estab
lished itself as a leading event for re
newable energies and the passive house 
in BadenWürttemberg. Its strong net
work partners include, among others, 
Fördergesellschaft Erneuerbare Energ
ien (FEE), the Steinbeis Europa Centre, 
pro passive house network, as well as 
the Departments for Economics, the 
Environment, Food and Rural Affairs 
in BadenWürttemberg.

Once again some specialist confer
ences on different topic areas are 
planned for the CEP trade fair in 2010. 
Among them are the 2nd internatio
nal symposium on solar and renewable 
cooling, the 4th international user con
ference for biomass gasification, as well 
as a conference on the topic "Passive 
House". In addition, there will also be 
several informative exhibitor forums 
at this year's CEP. 



Message 1 | 2010  �2

What would trade fairs and events 
be without floral decoration? Since last 
year Blumen Scheiermann has been re
sponsible for the arrangement of halls 
and trade fair stands at the New Messe 
Stuttgart. The company was founded 32 
years ago by Josef Scheiermann. Hendrik 
Scheiermann took over as manger of the 
company at the beginning of the new 

Blooming fantasies 
Trade Fair Partner: Blumen Scheiermann, Essen-Kettwig

"Everything but boredom!" This is how Micaela Wieber-Thielmann, Team Leader of Guest Events at Messe 

Stuttgart, describes her job. The qualified banker, who has been working in the area of trade fairs for 1� years, 

more than eight of which have been spent at Messe Stuttgart, loves a challenge both in work as well as her 

personal life. From a professional point of view, this consists primarily of continuously responding to the requests 

of the most diverse guest organisers, who rent not only the trade fair grounds but also the infrastructure from 

Messe Stuttgart – this includes practically everything ranging from the tills to security personnel to house tech-

nology, as well as entertainment and signposting. And since the move to the new trade fair grounds, the 

 customers have not only increased in number but they have also become (even) more demanding. "And they 

have every right too", believes Micaela Wieber-Thielmann. "The direct connection at the airport, motorway and national road, the halls 

flooded with daylight, top logistics with optimal access to the halls – this is what makes the New Messe Stuttgart stand out. Not to 

 mention the commercial environment." As Team Leader of a total of seven employees she keeps an eye on all guest events which can 

fluctuate in numbers between twenty and forty depending on the trade fair year, and as a Project Manager she is in charge of three to 

four trade fairs every year. "I have to know what I'm talking about", she states with a smile. In addition, the Guest Events Department 

also looks after events such as the CDU party congress, the Thyssen Krupp Idea Park and the BW Bank Jazz Open – essentially every-

thing that takes place in the trade fair halls or in the open-air exhibition grounds. When the Landesbank Baden-Württemberg recently 

organised a work meeting there and two weeks prior to the event it was still unclear whether it would take place in the ICS International 

Congress Center Stuttgart or in one of the halls because the numbers weren't definite, Micaela Wieber-Thielmann didn't break out into 

a sweat. She prefers to do that in her spare time when during the summer the �1-year old conquers the Tour de France classic Mont 

 Ventoux on her bicycle or in the winter skis down the steepest of slopes. As previously stated, everything but boredom. 

Trade Fair People (8): "Do you know..."

Micaela Wieber-Thielmann
Team Leader, Department for Guest Events at New Messe Stuttgart

year at the head office in EssenKettwig; 
four family members currently work 
there and four fulltime specialist per
sonnel. The Essenbased head office 
looks after the coordination and written 
orders and two employees work onsite 
in Stuttgart on the specific implementa
tion of the orders. The plants and work 
materials for the floral decorations at the 

Scheiermann floral arrangement.

New Messe Stuttgart all come from Stutt
gart and, if required, from Essen. In ad
dition to Messe Stuttgart, Scheiermann 
is also the contracting party for the trade 
fair centres in Essen and Dusseldorf and 
also works for large company groups in 
the caravanning industry, as well as for 
companies such as Hochtief, Maybach 
and ThyssenKrupp. The special feature 
of Scheiermann: The Essenbased com
pany concentrates on event and trade fair 
decoration and design as opposed to 
 other "plant renters". Blumen Scheiermann in Essen-Kettwig specialises in event and trade fair decoration and design.

Trade Fairs – Markets
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Tagungs- und Sporthotel ARAMIS
Siedlerstraße 40-44

71126 Gäufelden-Nebringen
Telefon: 07032 / 781-0

www.aramis.de

In 30 Minuten erreichen 
Sie ausgeruht den 
Flughafen Stuttgart und 
die neue Landesmesse.

Sie  nden uns in einer herrlich grünen 
Oase vor den Toren Stuttgarts.

Unser kostengünstiger Hotel-Shuttle
entführt Sie aus dem hektischen Messe-
alltag in eine Atmosphäre der aktiven
Entspannung. Schöpfen Sie Kraft in un-
serer großzügigen Sportanlage mit Fit-
ness-Studio, Tennis- Squash-, Badminton-
plätzen und Indoor-Golf-Anlage sowie in 
unserer Wellness- und Saunalandschaft 
mit Natur-Badesee. Das gutbürgerliche 
Hotel-Restaurant verwöhnt Sie mit raf-
 niert zusammengestellten Gerichten.

Gönnen Sie sich diesen Ausgleich – 
Sie haben es sich verdient.

Mineral water has been the Ger
man's favourite nonalcoholic drink 
for years. In 2008, the consumption 
of mineral and spa water was 133 litres 
per head in Germany. The Association 
of German Mineral Spas quoted  
sales of mineral and spa water at 9.66 
 billion litres for 2008. The variety of 
500 mineral and 60 spa waters in Ger
many is showing an increasing trend 
on the drinks menus. Upmarket 
 restaurants already have their own 
water menus with popular brands and 
some exclusive prestige marks for well 
over 100 Euro. 

At INTERGASTRA, which takes 
place from 6 to 10 February 2010, the 
entire world of sparkling and still wa
ter brands will be presented to gas
tronomers at the different stands and 
in the special show GEFAKO. Because 
the variety of water in Germany is 
unique to the world. Each water has its 
very own individual taste and specific 
mineral mix. The regional differences 
in the soil, which give the mineral wa
ter its contents and also add to its 
taste, are responsible for this. Visitors 
to INTERGASTRA can obtain infor
mation on the variety of crossregional 
and regional brands such as Gerol
steiner, Hassia Quelle, Oberselters, 
ÜberkingenTeinach, Peterstaler, Ro
mina, Teusser and Fürstenquelle Bad 
Imnau. Gerolsteiner is, according to 
the market research institute AC 
Nielsen, the market leader among top 
quality mineral water brands in Ger

many. Thanks to particular geological 
conditions at the source in Vulkan
eifel, it is one of the mineral waters  
in Germany containing the highest 
 mineral content and with a well
 balanced taste. 

So that mineral water from Ger
many is a reliable foodstuff, the min
eral and table water regulations set out 
specifically what a natural mineral 
water should contain, how it should 
be packaged and what must be printed 
on the table. In contrast to mineral 
water, table water is a mix of different 
water types and additives. Different 
to mineral water, it can often be 
served openly in restaurants.

Regional perspectives

BadenWürttemberg is the only 
federal state that markets regional 
products through its cooperation ven
tures with "Schmeck den Süden" ca
tering and "Haus der BadenWürt
temberger Weine". For this reason, 
the affinity to regional water brands is 
very big in south Germany. Marketing 
Manager Klaus Bähr from Peterstaler 
is happy that he succeeded with "Black 
Forest Still" on the German market. 
For the classic gourmet line from Pe
terstaler, he sees the primary market, 
however, in the Baden area. Mainly 
from the concerted effort of the Baden 
and Palatinate wine industry, Bähr is 
expecting "very good future perspec
tives for the region". 

Variety 
of water 
Regional products 
and gourmet water 
are the trends at 
INTERGASTRA 
2010. 
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Personnel work is also an important 
management instrument in times of crisis. 

Sensible alternatives
Personnel work is sought after in times of crisis. A 
Stuttgart-based trade fair dedicates itself to this topic.

When the economic pressure was 
growing earlier, the layingoff of staff 
was considered to be the answer to eve
rything. This is no longer the case today: 
The lack of specialist personnel poses a 
big threat in the course of the demo
graphic development – at the latest when 
the economy is back on track again. 
Those responsible for personnel are there
fore looking for sensible alternatives to 
redundancies. Experts will be present at 
PERSONAL 2010 (27 and 28 April). As 
redundancies can not be avoided com
pletely, professional division manage
ment is also a trade fair theme. Other 
main topics of the specialist trade fair, 

presentations and podium discussions 
include personnel software, recruiting, 
temporary work, personnel services and 
further education and training. "Products 
and services for personnel departments 
are just as much in demand in boom pe
riods as during economic slumps", states 
Alexander Petsch, Managing Director of 
the organiser spring Messe Management. 
"Many providers and suppliers already 
have solutions in their portfolio for all 
economic cycles. The area of software 
does not seem to be as strongly affected 
by the crisis as was feared and in the tem
porary work sector, things are once again 
looking up after a clear cutback."

Tourism classic
CMT 2010: 

The Stuttgartbased holiday trade 
fair CMT was awarded a gold mark for 
the second time since 2007 for the best 
travel and holiday trade fair of the pre
vious tourist season by Corps Touris
tique (CT), the Association of Foreign 
National Tourist Organisations and Rail
roads in Germany. Within the frame
work of the competition, CT carefully 
examined 18 holiday trade fairs in 
 Germany under the categories "Specia
list content", "Focus on the public" and 
"Support by the trade fair". 

The partner countries and the part
ner regions for the caravanning section 
traditionally also play a part in the 
 success of CMT (16 – 24 January). This 
year the partners are Turkey and the 
 Caribbean as the nonEuropean partner 
land. In 2010 a dream destination for 
caravanning holiday makers is Campa
nia. Cycling and hiking holiday makers 
should make a mental note of the 16 and 
17 January because on the first weekend 
of CMT the special exhibition "Fahrrad
& ErlebnisReisen" is taking place in hall 
9 and will have information on cycling 
and hiking trends, technology, tours 
and accessories. 

Trade Fairs – Markets



ARAMARK Restaurations GmbH
i. Hs. Landesmesse Stuttgart GmbH
70627 Stuttgart

Auf der Messe Stuttgart treffen hochkarätige, internatio
nale Teilnehmer zusammen. Das Publikum ist so vielfältig 
wie die Veranstaltungen selbst.

ARAMARK, verantwortlich für das gesamte Catering der 
Messe, stellt sich auf die unterschiedlichen Anforderun
gen mit Flexibilität, Professionalität und internationalem
Knowhow ein. 

 Rundum gut aufgestellt
 Full Service auf der Messe Stuttgart

Fon +49 (0) 711.185 60 31 00 
Fax +49 (0) 711.185 60 31 11

MesseStuttgart@aramark.de
 www.aramark.de

Ob für Ihr StandCatering am Tag oder Ihre StandParty am 
Abend, ob in den Bistros und Restaurants oder mit zusätz
lichen Services wie dem Messeshop und der praktischen 
Gastro Card – wir bieten Ihnen die passende Lösung – 
sowohl für’s große Ganze als auch für die kleinen Details.

 Lassen Sie sich auch von unserem hochwertigen 
Veranstaltungs und Kongresscatering begeistern.

Messeshop Gastro CardBesuchergastronomieStand-Catering Veranstaltungs- und 
Kongresscatering

"3C Europe 2010" is the name of 
the new trade fair for cleanroom and 
contamination technology from "Can
on Communications", one of the 
world's largest trade fair organisers, 
which will take place for the first time 
from 23 to 25 March 2010 in Stutt
gart. The abbreviation 3C stands for 
"Contamination Control & Clean
room Products" and reflects the main 
target group of the organiser: Manag
ers and engineers from European 
companies and institutions, who are 
responsible for introducing new 
cleanroom technology or who want to 
maintain or expand existing clean
rooms will be among the visitors to 
this trade fair. 

3C Europe is thus creating the best 
opportunities for manufacturers of 
cleanroom products, in the form of 
complete systems, as well as throw
away products, to present their latest 
technologies to a competent specialist 

New trade fair for cleanroom technology 
�C Europe 2010: Premiere in Stuttgart 

public from Germany, France, Switzer
land, Italy, the Benelux countries and 
Scandinavia. 

Particularly interesting to exhi
bitors: MEDTEC Europe 2010 and 
Südtec 2010, which are closely linked 
to cleanroom technology, are taking 
place at the same time and in the same 
location. The manager responsible  

The trade fair for the processing in
dustry in south Germany is a platform 
for international suppliers from the 
most diverse industries to offer their 
products and services which range 
from metal processing and electronics 
to plastics and rapid prototyping.

Canon Communications was al
ready able to register positive expe
rience and feedback in Great Britain 
with the combination of medical and 
cleanroom technology trade fairs. 3C 
is held in Birmingham on an annual 
rotation basis at the same time as the 
leading British trade fair for medical 
technology (MEDTEC UK). 

In addition to the medical and 
manufacturing technology, hospitals, 
pharmacies, bio and environment 
technology, nuclear industry, as well 
as test rooms and laboratories, are 
some of the most important clean
room sectors, who will all be repre
sented by 3C Europe.

for the trade fair, Gregor Bischkopf, 
 affirms this: "We are expecting more 
than 11,000 visitors from the Euro
pean medical technology industry to 
MEDTEC Europe alone. This number 
will be further increased by several 
thousand more potential customers 
from other hightech manufacturing 
industries who are coming to Südtec." 
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Variety of textile themes 
At the specialist trade fair TV TecStyle Visions it's all 
about textile finishing techniques for textiles.

Textile printing, embroidery, 
flocking and advertising textiles – the 
central themes of the international 
trade fair TV TecStyle Visions, which 
is taking place from 4 to 6 February 
2010, are also reflected in its extensive 
framework programme: The TV spe
cialist forum will present a total of 21 
practiceoriented seminars on impor
tant themes such as textile printing, 
flocking, embroidery, textile examina
tion and marketing, among others. 

Some of the framework highlights 
of the TV trade fair also include the 
Golden Shirt Award, which is awarded 
by the trade journal TVP Textile  
Finishing & Promotion. A total of  
88 competition entries on the topic 
"The colour red" were submitted by 
the closing date at the end of Sep
tember 2009. A minimum of two 
textile finishing techniques had to be 
combined together in order to be eli
gible for entry. The contributions were 
assessed by the trade fair advisory 
committee, which is made up of 
 experts and exhibitors of the TV trade 
fair. The winners will be announced 
during the event. 

A technical highlight of the 2010 
TV trade fair will be the special show 

on the workflow of direct flocking of 
textiles: At the trade fair stand H71 in 
hall 1, cotton bags with the brand 
Westford Mill from the sponsor 
Beechfield Brands will be printed, 
 directly flocked and then given away 
to trade fair visitors. 

Interested individuals can follow 
the entire flocking process. The crea
tion of print templates, materials used, 
screen production, adhesives, flock  
fibres, the process of electrostatic 
flocking, drying, cleaning, as well as 
examination and measurement proce
dures, will be some of the topics.

The textile finishing industry meets at TV TecStyle Visions in Stuttgart. 

State-of-the-art textile finishing.

Trade Fairs – Markets
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The story of Rieger Behälterbau 
GmbH began more than 50 years ago 
with wooden wine barrels. Today the 
familyrun business from Bietigheim
Bissingen is the first contact when it 
comes to top quality containers made 
from rustfree stainless steel. Rieger 
designs and builds tanks for volumes 
above 300 litres – there are almost no 
limits set to upward holding capacities. 
The mostsold sizes are between 
10,000 and 150,000 litres. Larger tanks 
are assembled directly at the customer's 
premises. "We build solely customer
specific items and can therefore adjust 
the tanks to existing buildings and  
systems", explains Managing Director 
Konrad Bisser, who comanages the 
company with Hartmut Rieger. 

The range of services provided by 
Rieger also includes consultation and 
planning, system layout and efficiency 
analysis. During production the ap
proximately 150 employees of the 
company concentrate on tanks made 

from rustfree stainless steel, in addi
tion to the manufacture of wooden and 
barrique barrels. "The material can be 
cleaned very easily and is therefore par
ticularly suited to the food and drinks 
industry, where stringent hygiene  
requirements apply", explains Bisser. 
Around half of its customers are wine
growers or fruit juice manufacturers, 
but also the plant engineering, food
stuff and pharmaceutical industries, as 
well as the chemical industry, appreciate 
the products from BietigheimBissingen. 
The cooperage master Herbert Rieger 

founded the company in 1952 in Mun
delsheim. At the beginning, he mainly 
manufactured wooden barrels but then 
began to increasingly specialise in 
stainless steel tanks. In 1984 the com
pany moved to BietigheimBissingen, 
which is its main location today. A few 
years later, Rieger recognised the im
portance of the market in Eastern Eu
rope and in 1993 opened a production 
site in Pécs, Hungary. Today Rieger 
Behälterbau earns about 15 percent of 
its sales in other European countries 
and overseas. 

Metalliferous minerals from all over the world 
28th International Spring Trade Fair for Minerals, Fossils, Gems and Jewels

In the special show at the 28th 
international spring trade fair for min
erals, fossils, gems and jewels, which is 
taking place from 16 to 18 April 2010, 
it's all about lead ore. Collectors know: 
There are metalliferous minerals in the 
most diverse formations. During the 
spring trade fair in Stuttgart, the finest 
examples from all over the world will 
be on display in the Filder region. Se
veral exhibition items are on loan from 
the State Museum for Natural History 
in Stuttgart or come from the treasure 
chambers of private collectors.

During the forum, interested trade 
fair visitors can be introduced to the 
lead ore collectors' area each day at 
14.00 by Dr. Hans Breitenbach. On 16 
April, a roll of metals from naturpathy 
is on the programme for 11.30. A 
 specialist presentation by Walter von 
Holst will address "Lead in alchemy 
and healing with stones" at 15.30. 
Claire Hartmann will deliver a talk on 

Steel specialist
Company portrait: Rieger Behälterbau GmbH

Play of colours: Pyromorphite, a green lead ore from the "Clara" mine in the Black Forest. 

Rieger Behälterbau will also be represented at INTERVITIS INTERFRUCTA 2010. 

17 April at 11.30 on the "Healing 
 effects of gold and silver" and Anette 
Jakobi will present "The practical use 
of stones for healing" at 15.30. On the 
final day, the topics "Colloidal silver in 
medicine" and "Healing stones  Aller
gy helpers" are on the agenda. Approx
imately 300 exhibitors from all over 

world will take their treasures to  
Stuttgart. Furthermore, at the 28th 
spring trade fair there is a variety of 
traditional offers such as a grinding 
shop and the identification of minerals. 
New to the programme: A stainless 
steel grinder will give a live demonstra
tion of his work. 
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STAUSEE-HOTEL, Familie Klose
Unterer Hof 3

72555  Metzingen – Glems
Tel.: 07123 / 92 36 0

Fax.: 07123 / 92 36 63
E-Mail: info@stausee-hotel.de 

www.stausee-hotel.de 

Die Top-Adresse am Fuße der Schwäbischen 
Alb und nahe der Outlet-Stadt Metzingen.

EINKAUFEN
und

ENTSPANNEN!

HERZLICH
WILLKOMMEN!

Eine Erholungsphase nach einem
anstrengenden Tag auf dem Messegelände!
Immer mehr Menschen besinnen sich auf 
unsere Region. Seien auch Sie unser Gast!

Nur 23 km 
zur Messe 
Stuttgart
und zum 
Flughafen.

Ihr Verwöhnhotel im Grünen!

Seminare und Tagungen
in entspannter Atmosphäre!
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Compact, competent, up-to-date: MEDIZIN 2010 has all 
the information on the latest trends in the health sector.

MEDIZIN 2010 (29  31 January) is 
one of the most important events for 
the health sector in south Germany. 
This year Messe Stuttgart and the Nord
württemberg Medical Association, as 
the professional support body and orga
niser of the congress taking place paral
lel to the trade fair, has expanded the 
framework programme of the specialist 
trade fair. The art exhibition "by heart – 
your heart decides" by the Department 
for Employment and Social Care in  
BadenWürttemberg provides innova
tive incentives. Selected pieces of art
work should raise awareness among 
visitors and provide information on 
"Organ Donation". The event modules 
on the last day of MEDIZIN are also 
new: A jazz breakfast to kick off the 
 trade fair on Sunday followed by the 
keynote speech "Future market for the 
health sector" by Jeanette Huber, the re
nowned speaker from the International 
Association for Future and Trend Ad
vice. The lineup on Sunday therefore 
offers an entertaining start, also for tho
se accompanying the doctors. "With 
our partner, the Nordwürttemberg Me
dical Association, we are expanding the 

event concept in order to make MEDIZIN 
more attractive for specialist visitors", 
states Andreas Wiesinger, Area Ma
nager of the New Messe Stuttgart. "In 
addition to the innovative products at 
the trade fair stands and the further trai
ning possibilities in the congress, the 
framework programme now offers even 
more opportunities for doctors and 
practice personnel to learn about im
portant topics from the health sector." 

A central element of the specialist 
trade fair is the 45th congress of the 
Nordwürttemberg Medical Association, 
which will offer various opportunities 
for the exchange of specialist informa
tion at a high level and for professional 
further training and education. Up to 
22 further training points will be 
addressed over the three days of the 
event, thus enabling doctors to fulfil 
their obligation to produce supporting 
documents for professional further trai
ning. The presentations and practical 
activities range from medical preven
tion and emergency equipment to up
dates for specialist discipline, quality 
assurance in practice and invoicing for 
health insurance companies. 

Innovative incentives 
Modern practice technology is only one main focus of MEDIZIN in Stuttgart. 

Trade Fairs – Markets
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Whoever comes to the enduser 
construction trade fair "HausHolzEner
gie" from 16  18 April comes with very 
concrete ideas to the Filder region. "We 
have conducted many obligatory cus
tomer discussions over the last year", 
 remembers for example Andreas Be
guin, who is in charge of the Vaillant 
stand. "There were hardly any people 
who were only browsing or who had no 
obligations or mandatory requirements." 

Energysaving measures, regenerative 
energies and effective heating systems 
also constitute a main focus of this  
year's construction trade fair in Stutt
gart. According to organiser Peter Sau
ber, the group of spring trade fairs taking 
place at the same time at the New  
Messe Stuttgart also contributes to their 
 success. In 2010 the "Garden" is once 
again included – an excellent supple
ment to "HausHolzEnergie". 

Optimal trade fair group
HausHolzEnergie 2010: 

Much sought-after event 
Invest 2010: Investors' trade fair successfully defies the crisis 

Invest, Germany's annual obliga
tory date for private and institutional 
investors, will take place in 2010 
from 23 to 25 April at the New Messe 
Stuttgart. As the leading event in the 
areas of finance and investment, Invest 
has not been affected by the economic 
turbulence. "The fact that an event 
such as Invest is in demand despite 
the difficult times reconfirms our 
wideranging concept", states Ulrich 
Kromer, Managing Director of Messe 
Stuttgart. "At Germany's no. 1 inves

tors' trade fair, visitors can obtain 
 diverse information on almost all 
types of investment from approxi
mately 200 exhibitors. In addition, 
the approximate 300 events of the 
framework programme will transfer 
concentrated knowhow." For the first 
time, the insurance industry will play 
an important role at Invest. The new 
theme is reflected in different modules 
of Invest, for example in a congress 
 organised by the GWV Fachverlagen 
on 23 April. 

Expert advice 

at "Invest": Even  
in times of crisis 
you want to 
invest capital 
sensibly and 
securely. 

Conserve the 
environment 
and save on 
energy costs: 
At "HausHolz-
Energie" it's all 
about effective 
construction.
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Media – People

"It's all a matter 
of organisation 
and routine"

Message Portrait:
Siegfried Wörösch, Manager of 
Technical Services and General 
Manager, New Messe Stuttgart. 

It is very difficult to ruffle Siegfried 
Wörösch. As General Manager and 
Manager of the Technical Services De
partment of Messe Stuttgart he already 
has a healthy overtime account but the 
man who is in the middle of the largest 
trade fair hecticness ahead of a jam
packed calendar declares with a smile: 
"There may still be challenges." 
Wörösch is not a workaholic but a per
son who knows how to appreciate his 
family life – wife, four children and six 
grandchildren. But he is also a person 
who likes to do his job well. And, most 
of all, he is a team player. "Without my 
excellent team and the great contracting 
partners, the job would not be done", 
the 59year old is convinced. His de
partment, "Technical Services", consists 
of hall managers and technicians, the 
"Traffic and Safety" area with the fire 
brigade, the central storage area, the 
cleaning department, caretaker/chauf
feur and a secretary. 

When the qualified technician took 
over the manager role in the depart
ment three years ago, he was already 
well aware with nineteen years of expe
rience that irregular working hours and 
overtime were involved. But for him his 

decision was made: "I'll do it." Because 
Wörösch knew that he could rely on his 
colleagues at any time. 

Looking for solutions together

But this is not without reason. "Peo
ple working together", states Wörösch 
knowingly, "is something that one must 
invest a lot of time in but which pays off 
in every respect." Before every trade fair 
extensive coordination meetings take 
place where solutions are sought as a 
team. Wörösch and his team also have 
a successful and problemfree working 
relationship with the municipal author
ities – the building legislation office, the 
office for public order and the veterinary 
office, which also assumes the activities 
of the health authority. "In fact, they 
could take us as model customers", says 
the Technical Services Manager smiling. 
"We meet practically all requirements." 

A real challenge for the Technical 
Services team was the move to the new 
trade fair grounds two years ago. The 
Technical Services team was the first to 
leave the grounds in the north of Stutt
gart and move to the grounds located 
beside the airport so that everything 

could be ready and the other Messe 
Stuttgart workers could move at a later 
date. Thanks to the good teamwork, 
Wörösch's 37member team also dealt 
with this mammoth task brilliantly. 
Next year the halls including the con
gress trade fair hall C2 will be used 18 
different ways despite the grounds 
 being twice the size of its predecessor – 
an absolute record. But the number  
of Technical Services employees has 
stayed the same. 

"No problem", says Wörösch. "It's 
all a question of organisation and year
long routine." Then he goes into more 
detail: "Our own meter grid in the halls 
allows us to plot two trade fairs a day. 
That was a real breakthrough for us. 
 Before we had to always work with 
string and measuring tape which was 
laborious and timeconsuming." On  
the other side, he admits, many things  
are completely different to the old  
trade fair grounds on Killesberg, which 
wasn't easy at the start. "But all in all", 
states Wörösch, "we were very lucky 
and nothing went pearshaped during  
the move!" 

Wörösch must therefore always 
bear in mind what seem to be unlikely 
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Die Themen dieser Ausgabe
The topics of this edition

Hier werden nicht nur in Europas mo-
dernstem Messe- und Kongress-zen-
trum hochklassige Veranstaltungen 
organisiert – die Stadt und ihr Umland 
bieten eine riesige Fülle an Events 
und Unterhaltungsmöglichkeiten am 
Abend. Der Name Stuttgart steht für 
Kultur und Sport, gediegene Hotels 
und erstklassige Gastronomie. Damit 
Sie als Aussteller oder Besucher die 
ganze Vielfalt in der baden-württem-
bergischen Landesmetropole (und 
natürlich auch drumherum) entdecken 
können, hat unser Partner JANUS 
Communication seinen seit Jahren 
sehr gut etablierten Afterwork-Ser-
vice jetzt nochmals erweitert und um 
diese kleine Broschüre ergänzt. Das 
nette Lokal gleich um die Ecke ihres 
Hotels, Kino, Spielbank, Musical, The-
ater – genießen Sie das reiche Ange-
bot in Stuttgart und seinen Nachbar-
kommunen, zum Beispiel auch auf 
den Fildern. Denn dort ist die Neue 
Messe Stuttgart jetzt zuhause.
Viel Spaß nach Messeschluß!

Not only are top events organised here 
in Europe’s most modern trade fair and 
congress centre – the city and its regi-
on offer an enormous range of events 
and entertainment in the evening. The 
name of Stuttgart stands for culture and 
sport, elegant hotels and first-class gas-
tronomy. To enable you as an exhibitor 
or visitor to discover the whole variety 
on offer in Baden-Württemberg’s state 
capital (and of course the region), our 
partner JANUS Communications has 
again extended its after work service, 
which has already been very well esta-
blished for many years, and produced 
this little brochure. The friendly pub 
around the corner from your hotel, ci-
nema, casino, musical, theatre – enjoy 
the wide range of offers in Stuttgart and 
its neighbouring districts, for example 
the Filder. That’s where the new Stutt-
gart Trade Fair Centre is located.
Have fun after the trade fair!

AFTERWORK - Ihr Freizeit-, Shopping und Bussinesguide
AFTERWORK – Your leisure, shopping and business guide

Herzlich Willkommen. Nach einem 
intensiven Messetag möchten Sie 
durchatmen und Kraft tanken. Aber 
wie, wenn man Gast in einer fremden 
Stadt ist oder einfach einmal etwas 
Neues kennen lernen will? 

Die Antwort ist unser AFTERWORK-
Service. Bei uns finden Sie für jeden 
Geschmack Tipps und Angebote, oft 
sogar mit einem Bonus. Ob Ihnen der 
Kopf nach Kulinarischem steht, ob Sie 
etwas für Ihre Fitness tun möchten, 
eine Wellness-Möglichkeit suchen 
oder gerne noch einen Einkaufsbum-
mel machen möchten, wir haben eine 
attraktive Empfehlung für Sie. 

Wir informieren Sie auch über Kon-
zerte, Musicals, Museen, Galerien 
und vieles Andere bis hin zu Touri-
stik-Zielen. Kommen Sie zu unseren 
Info-Countern (Lage siehe Rückseite) 
und holen Sie sich gleich Ihre Service-
Mappe ab.

Welcome to Stuttgart. After an in-
tensive trade fair day, all you want to 
do is relax and recharge the batteries. 
But how can you do this when you’re 
a guest in a strange city or you simply 
want to experience something new? 

The answer is our AFTERWORK Ser-
vice. Here you will find tips and offers 
to suit every taste, often also with a 
bonus included. Whether eating out 
is on your mind or whether you are 
interested in the fitness, wellness or 
shopping opportunities, we have an 
attractive offer for you. 

We will keep you informed about con-
certs, musicals, museums, galleries and 
many more tourism attractions. Visit 
our information counter (see back page 
for directions) and pick up your service 
map today.

www.afterwork-stuttgart.de

Hier finden Sie ganzjährig alle Infos und Angebote, können Bonus-Gut-
scheine bestellen und sich für den Newsletter anmelden.

Here you will find information and offers all year round, you can order your 
bonus vouchers and you can also register for the newsletter.

Ulrich Kromer von Baerle, Geschäftsführer 
Landesmesse Stuttgart GmbH

Ulrich Kromer von Baerle,  
Managing director
Landesmesse Stuttgart GmbH

AFTERWORK®-Service 
Informationscounter auf dem 
Messegelände

AFTERWORK®-Service information 
counter on the trade fair centre

Stuttgart ist hip
Stuttgart is hip

Aktuelles und Lesenswertes rund um die Messe Stuttgart mit Infos zu Gastronomie, Kino/Nightlife, Konzerte/Musicals, Kultur,
Sport, Entspannung, Shopping, Location/Catering, Übernachtung.

Stuttgart ist hip
Stuttgart is hip

AFTERWORK - Ihr Freizeit-, Shopping und Bussinesguide
AFTERWORK – Your leisure, shopping and business guide

Sindelfingen - Stadt mit vielen Facetten 
Sindelfingen - City with many facets

Die Messe- und Flughafenstadt Leinfelden-Echterdingen lädt ein
The Trade Fair and Airport City Leinfelden-Echterdingen invites you

Messe-Nachbar Ostfildern 
Trade Exhibition Neighbour Ostfildern

Gastfreundlich und weltoffen: Universitätsstadt Tübingen
Hospitable and cosmopolitan: University City Tübingen

AFTERWORK®-Tipps 
AFTERWORK®-tips

Burg Staufeneck
Burg Staufeneck

Seite 1

A 81

B 27

A 8

A 8

Calw

Leonberg

Neue Messe
Stuttgart /
Flughafen 

Stuttgart

Esslingen

Ludwigsburg

Enzkreis

Pforzheim

Böblingen

Rems-Murr

Tübingen

Städte- und Regionen-PläneStuttgart und Region

www.afterwork-stuttgart.de 

Stuttgart City
Stuttgart Stadtteile
Stuttgart und Region

Highlights und Tipps auf den Punkt gebracht.

AUSGABE 01/09





 

Hoppenlaustrasse 3-5 . 70174 Stuttgart 
Tel. 0711/22 00 778-0 . info@ziegler-sh.de
www.ziegler-systemhaus.de 

Netzwerk- und 
Kommunikationstechnik
 . Passive Netzwerke
 . Telefonanlagen
 . Aktive Netzwerke
 . Solutions
 . Service und Support

Wir knacken jede Nuss

Offizieller Vertragspartner der Stuttgarter Messe

Ihr Lösungsanbieter für

or improbable things. He still remem
bers a dramatic event that occurred at 
the old trade fair grounds when a fork
lift drove into a truck tank outside a hall 
during the switchover. The truck had to 
be taken to the garage accompanied by 
a fire engine. Since then Wörösch states 
that no car with a full tank is allowed on 
the trade fair grounds during the histo
ric and classic cars trade fair RETRO 
CLASSICS. Most exhibitors have be
come accustomed to this in the mean
time. "When you talk to the people, 
nothing is a problem." Wörösch also 
takes on the role here as the interme
diary team player. And if something 
goes wrong, the Technical Services 
Manager at Messe Stuttgart is well
equipped: "I think it's great that already 
so many employees have completed 
training as a firefighter." Wörösch 
shows his imaginativeness not only 
during theoretical role plays of possible 
incidents, but also in his private life as 
an author of many short stories and 
 poems, on which he makes high de
mands. "A rhyme must fit exactly", is 
his personal standard. But this para
meter was not always strictly followed 
by Goethe who he admires.

The AFTERWORK Service provided by Messe Stuttgart informs exhibitors and 
visitors to trade fairs, conferences and congresses online of selected offers to round 
off a business day. Since September 2009 a selection of restaurants, hotels, wellness 
facilities, cultural attractions and shopping facilities is also available in printed form: 
In the "Welcome Package" for exhibi
tors, at all occupied info counters of the 
trade fair centre and the ICS, directly 
from the AFTERWORK contracting 
partners and can also be ordered for ex
hibitors at www.afterworkstuttgart.de. 
The new AFTERWORK foldout plan 
presents the location of approximately 
150 offers in the city and region of Stutt
gart, as well as in the Filder region. In 
the new AFTERWORK city guide, the 
Stuttgartbased operating company 
 JANUS Communication presents 
around 100 AFTERWORK contracting 
partners. Both media forms appear 
twice a year in German and English. 

New media for trade fair guests  
Messe Stuttgart: AFTERWORK Service

LMSinternal

Protocol Department under new 

 management: Knut Lohrisch (38) has 

been managing the Protocol Depart-

ment of Messe Stuttgart since 1 Sep-

tember 2009. Lohrisch brings with him 

extensive experience. Before his move 

to Messe Stuttgart, he was employed for six years at 

the NATO school in Oberammergau and spent five of 

those years as Manager of the Protocol and Events 

Department. He had to look after approximately 600 

VIP guests distributed among some 25 events each 

year, Nato and non-Nato members. 

Succession in “Lifestyle & Freetime”: Guido von 

Vacano (30) has moved up the deputy ladder to 

 become the Area Manager for "Lifestyle & Freetime". 

He took over this role at the beginning of March  

2009 following the unexpected death of Joachim 

 Schubart.

New: AFTERWORK 

offers in printed 

form. 
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Mövenpick Hotels Stuttgart Airport & Messe
Flughafenstraße 50-51, 70629 Stuttgart
Tel +49 711 553440, Fax +49 711 55344 9000
hotel.stuttgart.airport@moevenpick.com

Herzlich Willkommen in den Mövenpick Hotels Stuttgart
 Airport und Messe. Als Gast in einem unserer beiden Hotels
logieren Sie direkt neben dem Stuttgarter Flughafen und nur
wenige Meter von der Landesmesse entfernt. Ein einmaliger
Standort, zwei außergewöhnliche Hotels, doppelter Genuss.
Wir freuen uns auf Ihren Besuch. 

Perfektes Doppel.  
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Events – Congresses

In search for lost time 
In the Kunstmuseum Stuttgart, pictures by Elger Esser – one of Germany‘s most 
important contemporary photographers – will be on display until April 2010. 

How close photography and pain
tings once were to their original 
forms is magically conveyed in the 
pictures of the German fine art 
 photographer Elger Esser. The exhi
bition "Eigenzeit" (own time) with 
approximately 50 largesize works by 

Timeless photography: 
Marine areas, rivers, 

bridges and villages are 
among some of Esser's 

preferred motifs. 

lost time", consciously following  
the French novelist Marcel Proust.  
Many of Esser's works are poetically 
 melancholic, in which he, sometimes 
with the help of long forgotten and 
old photographic technology such 
as heliography, rivers, bridges, villages 
and coasts, immerses into an often 
ineffective light. 

Esser's pictures consciously elude 
temporal classification and have be
come monuments of their own time 
("Eigenzeit), unsentimental pictures 
of desire for a time that never was 
but could exist at any time in the on
looker's fantasy. 

For his first big museum exhibi
tion, Esser selected a crosssection of 
his main pieces of work. Impressionis
tic paintings offer visitors additional 
access to his world of images. More 
information: Kunstmuseum Stutt
gart, Kleiner Schlossplatz 1, 70173 
Stuttgart. Tel. 0711/2162188, Mail: 
info@kunstmuseumstuttgart.de. Web: 
www.kunstmuseumstuttgart.

Ideal location: the Kunstmuseum Stuttgart.

the photographer born in Stuttgart in 
1967 can be seen in the Kunstmuseum 
up until 11 April 2010. Since 2006 
Esser has been a professor at HfG 
Karlsruhe and he lives and works in 
Dusseldorf. In his pictures, he always 
adopts the theme of "In search for 
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an understanding for new mecha
nisms and characterise each indi
vidual new class of antidiabetics 
with their special properties. 

Within the framework of the 
 annual conference, the traditional 
benefit concert will take place on 13 
May in aid of the German Diabetic 
Association. The proceeds will bene
fit projects for precautionary mea
sures, training, further training and 
the research of diabetes. Up to 1,500 
guests are expected to attend this 
event. The concert is sponsored by 
Landesmesse Stuttgart and Stuttgart 
Marketing. In addition, the traditio
nal DDG 5 km run will take place on 
Friday morning. The entry fee will go 
towards local projects for treating 
and curing diabetes. 

The German Diabetes Associa
tion was founded in 1964 and with 
over 7,500 members is one of the 
largest scientific specialist associa
tions in Germany.  

The 45th annual conference of 
the German Diabetes Association 
(DDG) taking place from 12 to 15 
May 2010 in the ICS International 
Congress Center Stuttgart is the first 
of five events which will take place 
on an annual rotation basis with 
Leipzig for the next five years.

New medication 

The DDG is expecting over 7,000 
participants and approximately 80 
exhibiting companies at this year's 
event. The motto is "Diabetic thera
py in motion". The main topics are al
ready definite: The advantages of reg
ular physical activity and an increase 
in stamina fitness for the life expect
ancies of patients with diabetes. In its 
second focal area, the DDG dedicates 
itself to the abundance of new medi
cation, which will expand the supply 
that has been clearly therapeutic to 
date. Here, the DDG wants to arouse 

New large event  
ICS: Annual Conference of the German Diabetes Association 2010

Events – Congresses 2010

04.02.2010 
2nd LBV Entrepreneur Day 
Organiser: Landesbauernverband 
in Baden-Württemberg e. V. 
(ICS – New Messe Stuttgart) 

14. – 17.02.2010 
39 th Annual Conference of the 
German Society for Thoracic 
and Cardiovascular Surgery 
Organiser: INTERPLAN Congress, 
Meeting & Event Management AG
(ICS – New Messe Stuttgart) 

20.02.2010 
Chris Rea
The Very Best of Chris Rea on his  
current "Still So Far To Go Tour" 
(Porsche Arena Stuttgart) 

15.04.2010 
auto motor and sport 
congress 
Organiser: Motorpresse Stuttgart
(ICS – New Messe Stuttgart) 

25.04.2010 
Nigel Kennedy 
The British non-confomist violinist plays 
works from Johann Sebastian Bach 
(Liederhalle) 

05. – 06.05.2010 
Deutscher Sparkassentag 
Organiser: Deutscher Sparkassen- 
und Giroverband 
(ICS – New Messe Stuttgart)  

12. – 15.05.2010 
45th Annual Conference 
of the German Diabetes 
Association 
Organiser: German Diabetes Association 
(ICS – New Messe Stuttgart) 
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In the themed room "Autokino" (car cinema), guests 
sleep under a starry sky in a US road cruiser.  

Sightseeing tip: Esslingen

Where can you stay in a relaxed atmosphere and stage effective conferences? 
Message presents attractive hotels in the Stuttgart region. 

Hotel highlight for classic car fans 

Winding allies, more than 1,000 
 historic monuments, of which three 

are town halls, the oldest row of timbered 
housing in Germany, splendid Patrician 
buildings, the almost 700year old castle 
which looks down on everything: Ess
lingen am Neckar is a town made for 
strolling and sauntering about. Citizens 
started building on the town well over 
1,000 years ago: Today 93,000 inhabi
tants fill the historic ensemble with life. 
In the centre of the lively shopping 
town, the twin towers of St. Dionys 
church, a Gothic building from the 13th 
century, rise above the town. A few 
steps away lies the former Dominican 

monastery; St. Paul's cathedral in Ess
lingen is the oldest complete church of 
this order in Germany. In addition to 
 several sacred buildings, there is also a 
variety of other places of attraction in 
Esslingen, which can be expertly dis
covered on over 40 city tours. 
Esslingen can be experienced with all the 
senses: For example, on a tour through 

Enjoy history 

In Germany there are few towns 
where history and pleasure can be 
experienced so intensively. 

the internationally renowned and oldest 
German Sekt brewery, which was foun
ded by Georg Christian Kessler in 1826 
in the winegrowing and wine trading 
town of Esslingen. Further information: 
Esslinger Stadtmarketing & Tourismus 
GmbH, Tel. 0711/39693969, info@
esslingentourist.de; Kessler Sekt GmbH 
& Co. KG, Tel. 0711/31059310.

Whoever doesn't want to get away from the world of historic and classic 

cars when sleeping should stay in the new V8 Hotel at the Meilenwerk 

Stuttgart. There you can spend the night in one of the ten themed rooms 

in proper style in a chromed US road cruiser. Other worlds of living are de-

dicated to octane themes such as racing or tuning. The highlight of the 

rooms in the V8 Hotel is the 120 square metre Zeppelin suite in the former 

airport tower which boasts an exclusive view of the historic and classic car 

hall of the Meilenwerk and also has its own roof terrace and sauna. The 2� 

standard rooms of the first Meilenwerk with an integrated hotel are clearly 

characteristic of the Bauhaus architecture of the former airport building at 

Graf-Zeppelin-Platz in Böblingen. Historic and classic car fans attach great 

importance to quality and originality. All rooms in the V8 hotel are also 

equipped accordingly with top-quality materials, stylish details and, in the 

themed rooms, several original parts from the automotive world. All rooms 

have comfortable beds and are 2.1 m long, have a �2-inch flatscreen TV 

and a work area with highspeed Internet access. More information: V8 

 Hotel at Meilenwerk Stuttgart, Graf-Zeppelin-Platz, 710�� Böblingen,  

Tel. 070�1/�0��88-0, info@v8hotel.de, www.v8hotel.de

Stuttgart Sightseeing

Historic: The oldest basement vault of the 
Esslingen-based sparkling wine manufac-
turer Kessler stems from the 13th century.

Hotel tip: V8 Hotel in Meilenwerk Stuttgart (Böblingen)

Perfect: Canoe tours in Esslingen's 
'Little Venice'. The twin towers of St. 
Dionys church stand in the background. 

V8 Hotel at the former airport in Böblingen. 



... für alle
Gelegenheiten

(T)Räume...

� Neckar Forum, Großer Saal für bis zu 1200
Personen, acht Kon ferenzräume für 10-130
Personen, direkt angeschlossenes Hotel mit 
150 Zim mern und 270 Tief garagenplätzen

� Altes Rathaus, eindrucksvoller Fachwerk- 
bau aus dem 15. Jahrhundert mit modernen
Räumen für bis zu 150 Personen

Esslingen am Neckar, die zweitgrößte Stadt in der Region Stuttgart, verfügt über vier Ver anstal-
tungshäuser, die für Tagungen, Kongresse und Events aller Größen ordnungen geeignet sind:

� Zentrum Zell, multifunktionaler Komplex 
mit zwei Sälen und Tagungsräumen für 
maximal 888 Personen

� Osterfeldhalle Berkheim, eine Halle mit 
zwei Sälen und Seminar räumen für bis zu 
790 Personen

Zentrum Zell Altes Rathaus Osterfeldhalle

Neckar Forum
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Ihr Ansprechpartner:
Esslingen live
Kultur und Kongress GmbH
Ebershaldenstraße 12
73728 Esslingen am Neckar
Telefon +49 (0) 7 11 / 4 11 11 - 700
Telefax +49 (0) 7 11 / 4 11 11 - 999
info@esslingenlive.de
www.esslingenlive.de

Neckar Forum
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Highlights 2010

15.01. 
ABBA – The Show 
Porsche Arena 

06.02. 
Sparkassen Cup 
Schleyerhalle  

16.04. – 12.09. 
Music culture in Baden
Württemberg 
Landesmuseum, Fruchtkasten

Minimal ambience, nofrills table 
manners, excellent food, friendly 

service and a top price/service per
formance ratio: The "Tafelberg" res
taurant in Stuttgart's Dobelstrasse has 
something to offer everyone. The 
owner Florian Ruisinger together 
with his wife Nina focus on modern 
German cuisine, which is strongly 
oriented to regional delicacies and sea
sonal offers. No wonder since Rui
singer acquired his culinary skills 
among other things in the state with 
upmarket gastronomy: for example in 
the "Waldhorn" in Bebenhausen or 
the "Hirsch" Romantic hotel in Sonne
bühl. On the menu, which changes 
every four to six weeks, you can find, 
depending on the season, freshly pre
pared dishes such as deer gulasch with 
cranberry apple, celery puree and 

Seasonal and regional 

Delicious meals: the Tafelberg Restaurant.

From the rustic wine tavern to gour-
met temples. Stuttgart has it all. 

dumplings or whitefish with creamed 
sauerkraut and boiled potatoes. Re
servations are required: Tafelberg 
 Restaurant, Dobelstrasse 2, 70184 
Stuttgart, Tel. 0711/51890268, info@
tafelbergstuttgart.de.

17.04. – 09.05. 
Stuttgart Spring Festival  
Stuttgarter Wasen 

Gastronomy tip: Tafelberg (Stuttgart)
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INTERVITIS has been taking place regularly every three years in Stuttgart since 1�72. Up until then, the German 

Winegrowing Association (DWV) congress and exhibition was hosted at alternating locations throughout the 

winegrowing area. The increasing demands and requirements eventually meant that only one trade fair location 

with modern infrastructure in one of the winegrowing areas was considered 

– the choice at that time came down to Stuttgart's Killesberg.

In 1�8� DWV and Messe Stuttgart together broke new ground in the 

 exhibition and congress concept and displayed a special area for the  

fruit-growing and fruit juice industry. From then on, the trade fair was 

 renamed INTERVITIS INTERFRUCTA (IVIF). 

To stay abreast of global changes in the represented industries, the 

 exhibition and congress became more and more internationally oriented. 

This was reflected in a growing share of foreign exhibitors and visitors to  

the trade fair and congress days in Stuttgart. In the meantime, IVIF  

"Expanding leading position"

Opinions

had become a world leading technology trade fair for wine, fruit, fruit juice and spirits with the most comprehensive 

congress programme. 

From 2� to 28 March 2010, the INTERVITIS INTERFRUCTA will take place directly after ProWein in Dusseldorf 

for the first time at the New Messe Stuttgart at the airport. I am sure the ultra modern exhibition halls will 

 restrengthen our position as the number 1 technology trade fair for our industry with its architectural finesse  

and the vast extent of the effect of INTERVITIS INTERFRUCTA. From the point of view of DWV as organiser of  

the exhibition and congress, the best requirements are given with these optimal conditions that the IVIF can 

 expand its global leading position even further.
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