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Full house for five years
In October 2007 the official opening ceremony of new Messe Stuttgart took place.

Plenty of famous faces at the official 
opening of Messe Stuttgart in 2007. 

The new trade fair grounds before the gates of the state capital boast, among other things, ideal accessibility.

Operating profitably from the very be-
ginning, turnover and visitor figures 
doubled: the new Messe Stuttgart was 
a success from the start. On 19 October 
2012, celebrations will be held to mark 
five years since the opening of the exhi-
bition grounds in the Filder region. The 

tourism, doubled in size and since occu-
py all halls. The ICS International Con-
gress Center Stuttgart, one of the largest 
in Germany with an overall capacity 
for 10,000 guests, also saw positive de-
velopments from early on: there were 
already 40 events registered in 2008. 
“Europe’s most modern trade fair centre 
is proving to have a powerful magne-
tism,” explained Messe Stuttgart’s 
Managing Director Ulrich Kromer. A 
conclusion that can still be drawn  
today, five years down the line. 
In addition to the growth of its exhibi-
tions for both trade and public visitors, 
the organisers are also looking forward 
to a number of new events in 2012. 
“Messe Stuttgart is an internationally 
recognised location, providing the 
Baden-Württemberg economy with 
the necessary window to global mar-
kets,” explains Managing Director Ro-
land Bleinroth. 
Even more facts, figures and background 
information will be included in “Five 
Years of New Messe Stuttgart”, appear-
ing in the next edition of Message at  
the start of January 2013. 

grounds were officially opened in 2007, 
a ceremony attended by Germany’s for-
mer Federal President Horst Köhler, the 
former State President Günther Oet-
tinger, Lord Mayor Wolfgang Schuster 
and 2,500 invited guests. This cere- 
mony was followed by a three-day 
event that highlighted where “Innova-
tion meets Emotion”, with around 400 
companies showcasing a cross-section 
of the region’s strong economy to ap-
prox. 180,000 visitors. Today, five years 
on, the new Messe Stuttgart has become 
an important economic factor for the 
region and the state of Baden-Würt-
temberg (read all about this on page  
12, “Messe Stuttgart strengthening  
the region”). 
There were as many as 17 new trade fair 
themes organised for the first full busi-
ness year; the 105,200 square metres of 
hall space on the sprawling grounds was 
almost booked out right from the off 
and proved to be just as well utilised as 
the former Killesberg site that was only 
half its size. Stuttgart’s flagship trade 
fairs, such as CMT, Europe’s largest 
public trade fair for leisure-time and 

News – Trends
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Thomas Erken, 

Company Spokesperson of 

Landesmesse 

Stuttgart GmbH (LMS)

Motorcycle groups from Sigmaringen, 
Ehingen, Aalen, Baden-Baden, Offenburg 
and other parts of the region met for a ral-
ly at Messe Stuttgart on 20 May. The event 
was Bikertag 2012, under the patronage  
of Baden-Württemberg’s State Secretary 
Reinhold Gall. A comprehensive pro-
gramme of events was held in trade fair 
hall 9. The EnBW course provided electric 
bikers with the opportunity to practise 
their skills, while Bosch was also involved 
in the event for the first time, turning the 
spotlight on vehicle safety systems and e-
mobility. Rothaus Alkoholfrei, a non-alco-
holic beer from the Rothaus brewery, was 
another partner of the Bikertag 2012.

Trade fair rally
Bikertag 2012

Bikertag 2012 on the Messe grounds. 

Since March of this 
year, Dieter Klein-
mann has been part 
of the pastoral care 
team at Messe Stutt-
gart and the Filder 
airport. The 58-year 
old theologian and 
economics graduate 
was a member of 
the state parliament 
of Baden-Württem-
berg from 1996 to 
2011. During this time, he was Chairman 
of the Committee for Science, Research 
and Art, among other things. 
Kleinmann gathered experience as a pas-
toral carer during his time as vicar, parish 
curate and pastor in Sulz, Wittershausen 
and Siegmarswangen.

New chaplain
Messe Stuttgart/Stuttgart Airport: 

Spiritual  
guidance:  
Pastor Dieter 
Kleinmann. 

19 October is an important date: it was on this 

day five years ago that Messe Stuttgart moved 

to its new location, in immediate proximity to 

the airport, as well as the A8 and B27 motor-

ways. Despite the many protests this move in-

itially encountered, the success it now enjoys 

has long shown that we were right. Not only 

has the number of trade fair halls doubled, but 

turnover has too. More and more events are 

occupying the entire grounds, while organisers and exhibitors are making this 

spacious and flexibly arranged location their number one choice. 

 

Location advantages
Further celebrations are on the cards for November: VISION will be marking 

its 25th year. This success story first started in 1988. Since then, visitor and 

exhibitor figures have continued to rise each year, along with the interna-

tional character of the world’s leading trade fair for machine vision. More 

than one third of the guests in 2011 came from outside Germany. 

And there is yet another reason to celebrate. One of our guest events, 

parts2clean, has successfully established itself as the most important trade fair 

for industrial parts and surface cleaning over the past ten years. As a “Key to 

Markets” and surrounded by top international companies from the automotive 

and mechanical engineering sector, from electrical engineering and IT, Messe 

Stuttgart provides its guest events with top-class opportunities to broaden their 

customer base – with innovative concepts and years of experience in custom-

er-oriented trade fair management. Which is also why 2012 looks set to be a 

record year for Messe Stuttgart, with many big trade fairs taking place and an 

expected total return of 119 million Euro. Economic success that reverberates 

out to the entire Neckar-Alb region and beyond. This has been confirmed, for 

example, by a survey carried out by IHK Reutlingen and Landesmesse  

Stuttgart. Around 92 percent of the IHK member companies approached on 

the grounds rated Messe Stuttgart as playing an important economic role. 

More on this and further topics can be found in this current edition of Message. 

Enjoy the reading!
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Under the spotlight this year: Rolls-Royce.

The Queen of England would certainly 
have enjoyed Retro Classics meets  
Barock being part of her summer jubi-
lee celebrations: from 8 – 10 June, 81  
vehicles from the British brand Rolls-

Royce formed part of a unique show at 
“Retro Classics meets Barock” in the 
park grounds of Ludwigsburg Palace. 
The Concours d’Elegance took place for 
the ninth time already in the Baroque 
palace gardens, drawing almost 30,000 
spectators anxious to catch a glimpse of 
the wonderful historic and classic cars. 
Finally crowned the winner was a  
Bugatti 57C from the year 1939. 
Stuttgart’s Retro Classics, Europe’s most 
successful historic and classic car trade 
fair, will be celebrating its first Austrian 
outing from 26 – 28 October 2012 as 
part of the PS Show & Autosalon Wels. 
Karl Ulrich Herrmann, Managing Di-
rector of Retro Promotion GmbH who is 
organising the event: “We will be pre-
senting a smaller version of the largest 
historic and classic car trade fair that 
takes place in Stuttgart in March, across 
3,600 square metres at the PS Show.”

The ENERGY MUSIC TOUR, the Eu-
ropean-wide indoor radio festival or-
ganised by Radio ENERGY, will be re-
turning to Stuttgart once again in 2012 
when, on 1 December, the tour will be 
stopping off at Messe Stuttgart. More 
than 14,500 enthusiastic listeners vis-
ited the ENERGY MUSIC TOUR in 
2011. Since 2006, stars of a national 
and international calibre, such as 
Thomas D, Patrice, Madcon, Sunrise 
Avenue, Craig David, Culcha Candela, 
Glasperlenspiel and Gentlemen, not to 
mention thousands of fans, have been 
part of this experience. Thousands of 
visitors are expected this year too, among 
them VIPs from the worlds of politics, 
science and sport, when the stage is set 
for “Stuttgart’s largest indoor festival.” 
Further information can be found in the 
programme for Radio ENERGY and 
online at www.energy.de/stuttgart

The stage is set 
ENERGY MUSIC TOUR 2012: 

A different kind of beauty pageant 
Retro Classics meets Barock 2012:

Time to reflect  
Five years ago, on 19 October 2007, 
the official opening ceremony for  
the new Messe Stuttgart took place. 
Which makes me think... How fast time 
has flown, or how quickly something 
new, perhaps even unique, has be-
come normality! 
They were an eventful five years, to 
say the least. The team at Messe Stutt-
gart weathered the storm however 
and, despite the gloomy predictions, 
proved they were right on the money 
with the decision to build a mo- 
dern trade fair grounds boasting un- 
paralleled transport connections and 
infrastructure. 
Almost all of our events have grown in 
the meantime, turnover has doubled 
and after this short time we are already 
tackling capacity bottlenecks and tight 
schedules. A pleasing outcome for 
which I wish to sincerely thank all em-
ployees. Thank you also to our share-
holders, for the trust they have placed 
in our company. And a very special 

thank you to you, dear exhibitors, visi-
tors and partners, who have accom- 
panied us along this journey.
Also providing food for thought was  
a report from the Court of Auditors  
of Baden-Württemberg, who had as-
sessed the new trade fair building. 
Which it is well within its rights to do, 
after all part of its job involves ad-
dressing and evaluating compliance 
with construction costs and the resul-
ting issues. This no doubt gives rise to 
one or the other consideration for  
future projects in the public sector. 
Even if certain approaches, applied 
retrospectively, are hard to understand 
and, as might be expected, may serve 
as more than just instructions for future 
projects.
What is hard to understand, however, 
is why the Court fails to recognise that 
a project the scale of one like Messe 
Stuttgart, which started with a budget 
of 806 million Euro and will conclude 
with construction costs reaching ap-

proximately 816 million Euro, should 
be honoured accordingly.
What I fail to understand is how the 
Court can stand firm by its statement 
that Messe Stuttgart is not operating 
to capacity with 107 actual trade fair 
days. They seem to have completely 
ignored the fact that every trade fair 
involves days set aside for construction 
and disassembly. Our trade fair halls 
are (depending on the hall) occupied 
from between 190 and 260 days of the 
year, including here construction and 
dismantling times, trade fair/event 
days and the necessary maintenance 
work. If you then subtract around  
90 vacation days and public holidays 
from the 365 in the year, it appears to 
be, to me anyway, that most of the 
halls are working to full capacity!

Building site(s): Ulrich Kromer, spokesman for the Management of Landesmesse Stuttgart GmbH
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But was everything really better in  
the past? Certainly not. But perhaps 
“there was simply less in the past”? 
When Martin Walter, Head of Market-
ing Communication at Messe Stutt-
gart, looks back at marketing measures 
in 1993/94, this impression comes  
to mind. “Advertising plans from that 

period easily fitted on two DIN A4 
pages”, recalls the marketing expert. 
“In the run-up to trade fairs and exhi-
bitions back then, we produced two 
traditional brochures for exhibitors 
and visitors in-house along with an 
advertising poster and an adhesive  
label which exhibitors could use for 

correspondence with their customers. 
This was state of the art at that time.” 
In the case of end user exhibitions 
such as CMT, we also beat the adver-
tising drum by using radio commer-
cials and putting up posters in Stutt-
gart city centre and the surrounding 
area. “More marketing for trade fairs 
and exhibitions was not normal back 
then”, says Walter. “Neither in Stutt-
gart nor at any other trade fair centre.”
This advertising austereness appears 
spartan in times of Facebook, Twitter, 
etc. Although a few traditional trade 
fair marketing measures still also form 
part of Walter‘s marketing plans in 
2012 for which a DIN A4 double page 
is by no means adequate. “We still  
produce, for example, catalogues, bro-

Multi-channel marketing for markets
Marketing measures tailored to target groups are largely responsible for the 
success of trade fairs – from traditional advertising brochures to Facebook & Co. 

“Messe Stuttgart plays a pioneering 

role in regard to social media.  

As befits a company in a leading  

innovation location.”

Ulrich Kromer, Managing Director and Management 
Representative of Landesmesse Stuttgart GmbH
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about requested exhibitors on the mo-
bile phone display screen. 
All catalogue entries, including the  
related links, are also shown on the 
homepages of the individual trade  
fair or exhibition. This is an ideal op-
portunity, especially for trade visitors, 
to obtain information about exhibitors 
according to specific target groups in 
the run-up to the event. Or to keep 
their agenda right up to date during the 
trade fair or exhibition. “During the 
education trade fair didacta, we up-
dated all the approximately 1,600 in-
dividual programme items every hour 
where required”, says Walter in regard 
to one of the most demanding pro-
jects in recent times. “This naturally 
applies from the start of an event right 

chures and posters for trade fairs and 
exhibitions”, says Walter referring  
to the evergreens in the PR reper-
toire. “We still even use the good old  
ad hesive label. However, it is now 
digital and is called a banner. Our  
exhibitors can individually add the 
hall and stand number to the digital 
banner and quickly place it on their 
homepages or e-mails for advertising 
purposes.”
Additional multimedia benefits of this 
kind have also made inroads into tra-
ditional trade fair catalogues. Trade 
visitors can find so-called QR codes 
printed there: small squares compris-
ing black and white dots which can be 
scanned with smartphones and show 
trade visitors additional information 

Exhibitors and visitors gain access to all trade fairs and exhibitions via the 
multi-event apps for iPhones (left) and Android smartphones.

Everything online: new corporate website (top left), Twitter channel for LASYS  
(top right), XING (bottom left) and Facebook presences of Messe Stuttgart. 
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Advertising platform in Stuttgart.Marketing classic: billboard of Messe Stuttgart on the B27 towards Stuttgart.

“In an ideal scenario we bring 

people together in precise 

target groups during and 

between the events.”

Martin Walter, Head of Marketing Communication 
at Landesmesse Stuttgart GmbH

up to its final day.” These examples al-
ready prove conclusively: without the 
Internet no modern multi-channel 
marketing is possible for trade fairs 
and congresses. Jens Kohring, Online 
Project Manager at Messe Stuttgart, 
highlights the double utility value of 
the World Wide Web: “Messe Stutt-
gart firstly uses the Internet as a tra-
ditional service medium for custom-
ers. In the service portal of Stuttgart 
Messe Service (SMS) exhibitors can, 
for example, compile their trade fair  
par ticipation online - from the exhibi-
tion stand and infrastructure through 
to floral decorations. Tickets for trade 
fairs and congresses are available in 
the Ticket Shop.” If anyone wants to, 
they can download their admission 
ticket onto a smartphone.
Secondly, the Internet also plays a key 
role as an information medium for 
trade fair and exhibition marketing. 
“Using the right information archi-

tecture, relevant information can be 
transmitted quickly, precisely and in-
dividually prepared to the target groups 
for an event”, says Kohring, explaining 
the ideal concept of online commu-
nication. The form which this takes  
can be seen, for example, on the new 
homepage of Messe Stuttgart. Based 
on the company‘s corporate website 
as a standard platform for the home-
pages of the individual trade fairs and 
exhibitions, exhibitors, organisers, vis-
itors and journalists – the four main 
target groups – can easily call up own 
events of Messe Stuttgart online in the 
World Wide Web. 
In order to also make the individual 
event pages more attractive, Messe 
Stuttgart is using moving images in  
the Internet to an increasing extent. In  
other words: film sequences from indi-
vidual events – for example from a 
(naturally legal) live hacking forum at 
IT & Business – provide users with  

value-added while a live pure trade fair 
atmosphere makes potential customers 
want to attend a real trade fair. A simi-
lar effect is being promised by Messe 
Stuttgart with the new 360 degree 
panoramas which allow online users to 
navigate virtually through the individ-
ual exhibition halls. Incidentally, these 
three-dimensional tours are also suita-
ble as a practical tool for exhibition pro-
ject managers who want to show, for 
example, exhibitors as realistic an im-
pression as possible of their future 
stand position. Customers and visitors 
also have access to all trade fairs and ex-
hibitions via the multi-event app of 
Messe Stuttgart for iPhones and An-
droid smartphones. This app provides 
access to exhibitor lists, trade fair and 
congress programmes, hall plans, inter-
active route guidance and a watch list 
containing an appointment function, 
event news, photos and videos.
“The fact that Messe Stuttgart plays  
a pioneering role in regard to social me-
dia is almost self-evident for a company 
at a leading innovation location”, says 
Ulrich Kromer, Managing Director of 
Messe Stuttgart. “We have formulated 
a detailed social media strategy in this 
respect”, adds Online Marketing Man-
ager Wolfram Huonker. “Messe Stutt-
gart is, for example, represented by ex-
tensive activities on the most important 
popular channels such as Facebook and 
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Teamwork: 17 employees currently work in the Marketing Communication Department. 

Twitter. We are also present in a profes-
sionally oriented social media environ-
ment, i.e. XING or LinkedIn.” 
A leading role among trade fairs is 
played here, for example, by the Stutt-
gart trade fair duo IT & Business and 
DMS EXPO; with Twitter and You-
Tube channels and a trade fair-specific 
XING group. “To ensure that we have 
permanent dialogue with our custom-
ers, we and external partners jointly 
supply social media offers and websites 
for the trade fairs with industry infor-
mation, studies and news from part-
ners, trade associations and exhibi-
tors”, says Huonker describing the con-
tinuous flow of information. One of 
the small basic aspects of social media 
is that all information channels are net-
worked with one another. Messe Stutt-
gart has now transferred the success 
model to trade fairs such as LASYS.
The objective of these marketing meas-
ures is to include exhibitors and visitors 
individually and quickly in the trade fair 
communication process. “Our custom-
ers will receive access to all information 
of importance to them, i.e. whenever it 
is relevant to them”, says social media 
professional Huonker explaining the 
strategy. “We also want to collect users 
with useful or entertaining offers on 
their favourite channels such as Face-
book, XING or Twitter, guide them to 
the websites of Messe Stuttgart and 

therefore ultimately increase our finda-
bility in the Internet still further.”
Messe Stuttgart uses lead management 
to provide every interested party with 
information according to his/her re-
quirements. “If people express an inter-
est in a trade fair or a specific trade fair 
topic, for example by subscribing to  
a newsletter or looking at one of our  
social media offers, we create indivi- 
dual interest profiles, the leads”, says 
Huonker illustrating the procedure. “So 
that we can communicate according to 
specific target groups in future instead 
of addressing everyone with the same 
messages using the watering can prin-
ciple. Naturally with strict observance 
of legal data protection regulations.” 
The advantages for exhibitors and  
visitors are obvious: they only obtain -  
especially important in times of over-
flowing e-mail boxes – information 
which is relevant to them. As far Messe 
Stuttgart is concerned, this type of 
outbound marketing means less wast-
age, but effective customer loyalty 
which is also ultimately reflected in 
higher exhibitor and visitor numbers. 
“In an ideal scenario multi-channel 
marketing brings people together  
in precise tar-get groups during and 
between the events”, concludes Mar-
keting Manager Walter. “And that‘s 
precisely the main purpose of our 
business.”
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Location Stuttgart

“Key to Markets”: the Messe Stuttgart 
slogan stands for the ideal location of 
the company in one of the strongest 
economic regions in Europe – with an 
industrial density that is among one of 
the highest worldwide. Every year vis-
itors and exhibitors from the region, 
the neighbouring countries and the en-
tire world descend on the trade fairs 
and congresses taking place in the 
Filder region, benefiting from the  
superb location and services on offer. 
Market leaders and key players, start-
ups and companies from expanding  
industries all come to do business at 
the heart of the strong Baden-Würt-
temberg economy. 
The major importance of Messe Stutt-
gart for the neighbouring regions has 
also recently been confirmed by a joint 
survey carried out by the Reutlingen 

Chamber of Industry and Commerce 
(IHK Reutlingen) and Messe Stuttgart, 
which looked at the economic influ-
ence of the trade fair on the Neckar-
Alb region.

Strengthening the region

The figures themselves speak volumes: 
for around 92 percent of those IHK 
Reutlingen member companies sur-
veyed, Messe Stuttgart is an important 
economic factor for the region. Over 
90 percent admit to having already vis-
ited a trade fair in Stuttgart, 82 percent 
of whom had a professional reason for 
doing so. Three quarters of those com-
panies asked have also exhibited at the 
trade fair, and saw impressive results 
from their time there. There are also 
additional synergy effects to be gained 

by companies from Messe Stuttgart: 
more than every fourth company takes 
advantage of the trade fair’s close prox-
imity to extend invitations to custom-
ers and business partners; 36 percent 
state that customers have made visits 
to their company after attending a 
trade fair in Stuttgart. And every sec-
ond company asked can imagine or-
ganising something at the flexible 
event location that is Messe Stuttgart. 
13 percent benefit directly from the 
trade fair or its exhibitors as suppliers 
or service providers, while for a large 
number of companies this constitutes 
up to ten percent of overall turnover.
“The great location of Messe Stuttgart 
right at the heart of leading interna-
tional companies from the automotive 
and mechanical engineering sectors, 
from electrical engineering and IT, as 

Important economic factor 
Are companies in the Neckar-Alb region also benefiting from Messe Stuttgart?
A recent survey confirms this to be the case. 

For 92 percent of the member companies asked from the IHK Reutlingen, Messe Stuttgart is an important economic factor.
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IHR VORSPRUNG durch unsere Lösungen

How important is foreign business for Baden-Württemberg and for the Stuttgart region?
Baden-Württemberg, together with North-Rhine Westphalia, is by far the most successful when it comes to national exports. 
Industrial export turnover in Germany was exactly 53.4 percent of overall turnover in April of this year; in the Stuttgart region 
it is 65 percent; in Stuttgart 75 percent. Baden-Württemberg is home to industries with a strong tendency towards export,  
primarily in the mechanical engineering and vehicle construction sector, as well as electrical engineering. Even the corporate 
service providers have gained a stronger international stronghold in recent years.
To what extent is the economic and currency crisis affecting the export-oriented companies here in the south? 
I think, and I am backed up here by the business surveys carried out by the IHKs in the southwest, that the companies in Baden-
Württemberg are still doing well. One reason I say this is because companies from these parts are exporting a lot to Asia where 
the markets are still growing. The US is also currently experiencing almost 13 percent growth. However, the export business is 
no longer as dependable as before. Since 1992, there has been an average annual growth of six percent. Today, the compa-
nies are generally well positioned, however the cycles are becoming shorter and planning uncertainty is rising.
How does the IHK Export Academy support companies in their international activities?
We are the only common education institute for all of Baden-Württemberg’s chambers of industry and commerce,  
our target groups are skilled workers and management. For example, you can attend seminars and certification courses  
on all the important training themes from the world of export. We will be represented at this year’s GlobalConnect  
trade fair in Stuttgart with the Customs Forum. Here, all relevant topics and trends will be presented and discussed in  
detail. Baden-Württemberg’s IHKs have also organised the International Consultancy Days (IBT) for GlobalConnect, to  
be attended by foreign trade experts from over 50 countries. Visitors gain international export knowledge at Global  
Connect – and all in one day.

well as further sunrise industries, is 
providing our members with first-
class access to customer potential,” ex-
plains Dr. Wolfgang Epp, Managing 
Director of IHK Reutlingen. Ulrich 
Kromer, spokesperson for manage-
ment ofLandesmesse Stuttgart GmbH, 
continues: “This current study con-
firms for us the impact that the trade 
fairs have. It shows that the companies 
within the region actively use Messe 
Stuttgart for their professional success. 
No other marketing tool allows for 
companies to directly present their 
more complex products to their target 
group so effectively.”
The trade fair is also an important eco-
nomic factor for the hotels and guest 
houses in the region. This has been 
shown, for example, in figures from 
Stuttgart Marketing GmbH. Tourism 
representatives for the city have con-
firmed that one of the reasons for the 
increase in overnight stays in 2012 can be 
traced back to “numerous international 
large-scale trade fairs or congress 
events” – most of all Stuttgart’s leading 
world trade fair for roller shutters, doors/
gates and sun protection systems (R+T). 

Three questions to:

Managing Director of the IHK Export Academy in Baden-Württemberg 

1

2

3

Tassilo Zywietz
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Location Stuttgart

Bonatz 
Where to after the trade fair  
or congress? In this series 
Message has selected bars in 
Stuttgart and the surrounding 
region for you to try out. 

Even the view is pretty impressive, with 
the city of Stuttgart almost lying at its 
feet. The 56-metre-high train station to-
wer (“Bahnhofsturm”) was built in 1916 
by architect Paul Bonatz, intended as a 
successful conclusion to what is now the 
shopping mile of Königstrasse, and where 
gastronomy would play a functional part. 
Over the course of its long history, it 
became a waiting room for King Wil-
helm II and spent 20 long years as a  
hotel. And now it is home to “Bonatz”, 
a mix of stylish bar, café, lounge and 

elegant restaurant under the manage-
ment of Ralph Benda. 
The 15-metre long, elegantly backlit 
onyx-stone bar makes a memorable first 
impression. Above this, the ceiling 
gleams in black; the walls are a silver-
grey. In this slightly cool atmosphere, 
bar-goers can choose from over 100 
cocktails, over 50 red and white wines, 
or over 50 different premium whiskeys. 
The “Bonatz” restaurant provides its 
guests with a straightforward menu of 
creative dishes: seasonal products pre-

pared to the highest culinary standard, 
regional treats or international specia-
lities. Everything from the Bonatz club 
sandwich to spinach and ricotta ravioli, 
from the Saltimbocca di Vitello to the 
fillet of sea bream in a potato crust, to the 
tasty tiramisu with fresh strawberries. 
Address: Bonatz, Arnulf-Klett-Platz 2, 
70173 Stuttgart. Opening times: 
Tues – Thurs 11.00 – 24.00. Fri – Sat 
11.00 – 2.00, Sun 11.00 – 21.00, Reserva-
tions: Tel.: +49 (0) 711/41105280. 
Email: info@bonatz.de

“Bonatz” in Stuttgart’s “Bahnhofsturm” is a stylish bar and elegant restaurant in one.

“Stuttgart loves Wilhelma” 
Would I be in Stuttgart today if it wasn’t for Wilhelma? Probably not. Would I have 
made the successful switch from law studies to biology without Wilhelma? Hardly. 
The Wilhelma Zoo has made me what I am today, long before I joined its ranks on  
2 January 1980 as head of the aquarium team and, in 1989, director of this inter-
nationally unique combination of zoological and botanical gardens. Even as a child 
growing up in Schwenningen, visits to Wilhelma were the highlight of the year.  
A dream certainly came true on that cold January day 32 years later.
I quickly realised that the career of Wilhelma Director, or as it is officially known, the  
Director of the State Grounds and Gardens, actually had very little in common with my 
romantic notions. As lovely as this zoological-botanical garden with its many listed 
buildings is, just as complex is its upkeep which involves constant and careful reno-
vation, changes that are continually required to ensure the welfare of the animals. 
And the costs certainly add up each year. 
As a business of the state of Baden-Württemberg, Wilhelma receives the necessary  
financial support from the German Ministry of Finance. And also from our sponsoring 
association, of which we are particularly proud, being the largest of its kind in Europe 
with over 28,000 members. The city of Stuttgart is in the favourable position of having 
a tourist attraction for which it doesn’t pay a cent. An ideal situation for the frugal  
Swabians, I know. If I was to wish for anything before I take my leave at the end of 2013, 
it would be slightly more commitment shown by the city for what is our shared  
treasure. Because Wilhelma is a much-loved location for the people of Stuttgart and  
of Baden-Württemberg. And we all need to come together to ensure it remains so.

Prof. Dieter Jauch, Director of the 
Wilhelma Zoological Botanical 
Gardens in Stuttgart.

Stuttgart Faces: Prof. Dieter Jauch, Director Wilhelma Zoological Botanical Gardens Stuttgart 

Stuttgart Bars:
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Die clevere
Alternative

Ihr Zuhause während des
Messeaufenthalts in Stuttgart.

Hotelapartments mit Küchenzeile,
reichhaltigem Frühstücksbuff et und
Hotelservice zum günstigen Preis.

Nur 7 km vom neuen Messegelände
und dem Stuttgart-Airport entfernt.

member of

Tel. 0049(0)7157-7360 
www.residenz-hotel.de
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Located around 20 kilometres north  
of Stuttgart, high over the Neckar and 
charmingly surrounded by vineyards 
and orchards is Marbach am Neckar. 
With over 15,500 inhabitants, a well-
established infrastructure and lively 
cultural scene, Marbach is considered 
the “gate to the Bottwartal region”.  
The pretty timbered town has also 
made a name for itself among the liter-
ary world. 
One of the most famous town residents 
was the poet Friedrich Schiller who was 
born there in 1759. There was also car-
tographer and mathematician Tobias 
Mayer (1723 – 1762), as well as the 
lawyer Karl Georg von Wächter (1797 
– 1880). Marbach further established 
itself as a literary location with the 
opening of the Schiller Museum in 
1903 and the founding of the German 

Literary Archive in 1955. The German 
Literary Archive, an archive and re-
search establishment for new German 
literature, has become one of the 
world’s most well-known and respec-
ted centres for the collection, indexing 
and research of German literary works 
in recent decades. 
Furthermore, Marbach today plays a 
very important role as a regional town 
on the outskirts of Stuttgart. It has  
undergone consistent development, be-
coming a sought-out location for com-
mercial and industrial undertakings, in-
cluding here plastic, metal and leather 
processing. Another highly modern  
location for production and processing 
companies is the Marbach Powerpark, 
established by the town together with 
partner EnBW on the grounds of the 
Marbach power station. 

From idyllic timber-framed houses to a modern town centre: Marbach am Neckar has it all.

The Schiller 
Museum and  
the German 
Literature Archive 
draw guests from 
all over the world 
to the Neckar 
region. 

Potential and projects
Many communities in the conurbation of Stuttgart 
are important business locations of Baden-Würt-
temberg. Message is presenting them in a series.  
In this edition: Marbach am Neckar.
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Trade Fairs – Markets

TRADE FAIR CALENDAR

VISIONs with tradition 
VISION, the leading international trade fair for machine 
vision, is celebrating its 25th anniversary in 2012 –  
one of many success stories “Made in Stuttgart”. 

“VISION in Stuttgart is both a tradi-
tion and a vision. Right from the very 
beginning the trade fair has been the 
forum and showcase for the machine 
vision industry and its developments”, 
says Andreas Schaarschmidt from the 
Board of Management of SVS-VISTEK 
GmbH paying tribute to this popular 
industry event. In 2012 the Interna-

tional Trade Fair for Machine Vision 
will have been running for 25 years. In 
the last few years, in particular, it has 
also achieved success with a good 350 
exhibitors and has become the leading 
international event. 
A quarter of a century ago, hardly any-
one would have been able to predict the 
rapid growth of the machine vision in-

High precision, 
lower costs: the 
camera system  
is positioned 
automatically 
and checks the 
installation of 
rubber grommets 
in the interior 
panelling of cars. 
Solution from 
Festo. 

Market leaders in the machine vision have been meeting at VISION for 25 years.

08. – 10.10.  | BATTERY+STORAGE 
International Trade Fair for Battery  
and Energy Storage Technologies

08. – 10.10.  | f-cell  
The Fuel Cell, 12th Forum for Producers and Users 

08. – 10.10.  | Motek  
International Trade Fair for Handling 
and Assembly Technology

08. – 10.10.  | Microsys  
Trade Fair for Micro and Nano Technology

08. – 11.10.  | Bondexpo  
Trade Fair for Industrial Bonding Technology

09. – 12.10.  | interbad  
International Trade Fair for Swimming Pools,  
Saunas and Spas with Congress for Pool and Bath 
Technology

10.10.  | e-mobil Baden-Württemberg 
TECHNOLOGY CONFERENCE 

21. – 23.10.  | SÜFFA  
Trade Fair for the Meat Industry

23. – 25.10.  | IT & Business  
Trade Fair for IT Solutions 

23. – 25.10.  | DMS EXPO  
Leading Trade Fair for Enterprise  
Content Management 

23. – 25.10.  | parts2clean  
Leading International Trade Fair for Industrial  
Parts and Surface Cleaning

06. – 08.11. | VISION  
International Trade Fair for Machine Vision

06. –  08.11. | ARCHITECT@WORK 
Total event for architects, engineering offices, 
interior architects and fitters 

10. – 11.11. | wir heiraten!  
The Wedding Fair 

14. – 15.11. | GlobalConnect  
Forum for Exports and Internationalisation 

16. – 25.11. | Stuttgart 
MesseHerbst 
with ANIMAL, BABYWELT, THE BEST YEARS,  
eat & STYLE, Familie & Heim, Hobby & Elek-
tronik, International Mineral and Fossil Exchange, 
Kreativ- & Bastelwelt, Modell Süd, Süddeutsche 
Spielemesse
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TRADE FAIR TICKER

dimensions with one single view.  Some- 
thing which still appears to be a future 
scenario is not so far away. As part of the 
AVIGLE Project sponsored by the EU 
and North Rhine-Westphalia, a flying 
3-D eye is being jointly developed, for 
example, by the Fraunhofer Institute for 
Microelectronic Circuits and Systems 
(IMS), TriDiCam GmbH, both of which 
are exhibitors at VISION 2012, and 
other partners. This flying 3-D eye will 
rise up into the sky as a flying robot, 
preferably in a swarm, and will intelli-
gently monitor large events or catastro-
phes, or carry out 3-D measurements of 
buildings or towns. The swarm will 
navigate automatically without collid-
ing. The centrepiece of this technology 
is a CMOS sensor which was developed 
by researchers at IMS and which,  
according to Werner Brockherde, De-
velopment Manager, can efficiently 
measure three-dimensional distances.
During VISION 2012 from 6 to  8 No-
vember 2012 experts will provide in-
formation on this development and a 
large number of other current develop-
ments. Under the motto “One VISION” 
all exhibitors for innovative machine 
vision components such as imagesen-
sors, cameras, vision sensors, frame 

08. – 11.05. | Control   
Control, International Trade Fair for Qual-

ity Assurance, posted new record figures. 

With 836 exhibitors, manufacturers and 

suppliers from 31 countries, four fully oc-

cupied exhibition halls and 24,843 trade 

visitors from 88 countries, Stuttgart’s lead-

ing international trade fair for quality  

assurance again set standards in 2012. 

22. – 24.05. | PFLEGE & REHA 
Around 7,000 trade visitors and 1,200 con- 

gress delegates made use of the oppor-

tunity to obtain information on the top-

ics and trends at PFLEGE & REHA. With 

around 250 exhibitors, the trade fair is the 

meeting-point for elderly care, nursing and 

rehabilitation in southern Germany.

12. – 14.06. | LASYS  
The third edition of LASYS, International 

Trade Fair for Laser Material Processing, 

ended with an increase of 37 per cent in 

O&S achieved a record increase in the 
number of visitors in 2012.

the number of visitors. A total of 5,293 vis-

itors came to Stuttgart on the three trade 

fair days to obtain information on new 

products and trends in the area of laser 

material processing.

12. – 14.06. | O&S   
331 exhibitors from 19 countries present-

ed innovations in surface technology at 

O&S. There was a record rise in the num-

ber of visitors at O&S. 6,897 visitors from 

39 countries obtained information on en-

vironmentally-products and processes. 

dustry whose turnover in Germany 
reached the record figure of €1.5 billion 
in 2011 according to the VDMA Ma-
chine Vision Group. The range of appli-
cations of machine vision systems for 
measuring, testing and monitoring has 
increased dramatically. More and more 
new application areas, primarily in the 
non-industrial sector, are also being 
opened up. There is still great growth 
potential, for example, in agriculture, 
in the maintenance and monitoring of 
solar power plants and wind farms, in 
the use of driver assistance systems, in 
food production – e.g. quality assess-
ment of fruit and vegetables – and in 
environmental protection. 
“There are still many interesting growth 
markets. Even with the best will in the 
world there is no way of knowing what 
opportunities the future still holds”, 
emphasises Christof Zollitsch, Manag-
ing Director of STEMMER IMAGING 
GmbH. Researchers in renowned insti-
tutes throughout the world are develop-
ing new cameras which are inspired by 
the compound eye of a fly for example. 
A large number of individual eyes, ar-
ranged spherically or hemispherically, 
take photos from different perspectives. 
These photos are then allocated to the 
complete photo. A 360 degree panora-
ma can therefore be monitored in three 

grabbers, illumination systems, lasers, 
optics, lenses and software, as well as 
for machine vision systems, application 
solutions and services will be com-
bined under one roof in high hall 1. 

Leading international trade fair 
still growing

“The amount of exhibition space at  
VISION 2012 will rise still further”, 
enthuses Florian Niethammer, Project 
Manager for VISION at Messe Stutt-
gart. “VISION has expanded with the 
industry to become the leading inter-
national event. We will celebrate this in 
a fitting way together with our exhi- 
bitors during the get-together”, adds 
Niethammer. The main target indus-
tries for VISION are the machine vi-
sion industry itself, the electrical engi-
neering and electronics industry, the 
automotive industry plus automotive 
component suppliers, the mechanical 
engineering industry and the medical 
technology industry. “The trade fair 
concept satisfies the needs of user in-
dustries and will be adapted to future 
market requirements”, says Nietham-
mer – for example to the trend towards 
further globalisation. 
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expect costs of around €25,000. He also 
adds: “This sum has often been recov-
ered after around two years.” Another 
important factor for a coherent overall at-
mosphere is well thought-out light 
planning for the different areas of the 
shop. BÄRO, the market leader for 
product lighting, tells about customers 
who boosted their turnover by more 
than 50 per cent merely by replacing 
the lights. Modern LEDs like those on 
display at SÜFFA 2012 also prevent 
sausage and meat products from being 
adversely affected by heat and from 
drying out quickly. 
“New solutions for LED lighting tech-
nology are being launched on the mar-
ket almost every minute”, says BÄRO 
Spokesman Jan Oberfranc. According 
to Oberfranc, discharge lamp technolo-
gy has also profited from this develop-
ment and made considerable advances. 
“It is and will remain the best choice for 
many applications from both econom-
ic and lighting aspects. Other new 
products can certainly be expected in 
the foreseeable future”, says Oberfranc.  
During SÜFFA experts will give tips on 
what light sources are best suited at 
strategic points in the shop.

Modern butcher's shops are an excellent presentation platform for meat and 
sausage products. SÜFFA features fitting concepts to generate higher sales. 

Butchers flexing their muscles

During SÜFFA at Messe Stuttgart from 
21 to 23 October 2012, exhibitors will 
show everything that will urge custom-
ers standing in front of the sales coun-
ter to spend money and also help sales 
staff in every possible way. Large-scale 
production presentation plays a deci-
sive role in this respect. Fresh colours, 
high quality materials and attractively 
designed surfaces have a more appeal-
ing effect than the almost clinical at-
mosphere between the tiled wall and 
the refrigerated counter from former 
times. During the trade fair leading 
manufacturers such as Schrutka-Peuk-
ert, bfm, Kramer and Aichinger will 

Stylish ambience instead of alluring cold tiles: this is how modern butcher's shops are trying to stimulate consumer spending. 

Ready to go: there is now great 
demand for convenience products in 
butcher's shops. 

exhibit new fitting concepts which 
combine individual solutions with  
sophisticated design and energy-saving 
lighting and counter systems.

Ambience as a sales driver 

That's because more and more butcher's 
shops are moving away from their old 
ideas. A new generation of shop man-
agers often leads to a change towards  
a modern appearance. However, low  
interest rates and the uncertain finan-
cial markets are also prompting opera-
tors of butcher's shops to preferably put 
their savings into their own businesses 
rather than in other capital investments. 
An investment which pays off in se- 
veral ways: modern fixtures and fittings 
enhance the value of the property, new 
technology works more efficiently and 
the shop is more attractive to custo-
mers and makes more money. 
“In our experience, the turnover of a 
business increases by between 15 and 
20 per cent after conversion”, says 
Hans-Jürgen Päsler, Managing Director 
of Schrutka-Peukert. The shopfitter es-
timates that anyone wanting to upgrade 
the snack area of a butcher's shop can 

Trade Fairs – Markets
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Leinfelden-Echterdingen is the nearest town to the new Stuttgart trade fair centre. And the town has everything you’d expect from an exhibition
venue, with hotels, restaurants, culture, nature, and sports and relaxation facilities. For more information, please visit www . l e i n f e l d en - e ch t e r d i n g en . d e

TRADEFAIR
CITY

Reliable energy 
storage – both mo-
bile and stationary 
– will be one of the 
main technology 
topics in the next 

few years: BATTERY + STORAGE, 
the new trade fair being held for the 
first time at Messe Stuttgart from 8 to 
10 October 2012, will therefore be 
attended by a large number of re-
nowned high-tech companies such as 
Manz, Siemens, Sojitz Europe, Trumpf 
and other pioneers of battery and ener-
gy storage technology. 
BATTERY +STORAGE will cover all 
relevant topic areas from the necessary 
raw materials through to complete  
battery systems for mobile and sta-
tionary use. The trade fair is aimed  
at national and international trade vis-
itors from the storage manufacturing 
industry, service providers, research-
ers and representatives from the most 

Future technology: energy storage
BATTERY+STORAGE 2012: New trade fair 

important user industries such as elec-
tromobility, energy supply and the 
electrical industry. 
“BATTERY+STORAGE is extremely 
topical since the subject of alternative 
energy storage systems is being han-
dled directly by the German govern-
ment on account of the change to alter-
native energy sources. 
The city of Stuttgart became aware  
of this topic at an early stage and  
can therefore now also show at the 
new trade fair how the change to alter-
native energy sources is being imple-
mented”, says Dipl.-Ing. Thomas Spei-
del, Managing Director of ads-tec 
GmbH. The company from Leinfelden-
Echterdingen develops and produces 
high-performance lithium-ion battery 
and storage systems. 
“To date, not one single trade fair in 
Germany has been specifically and ex-
clusively devoted to the questions of 
mobile and stationary energy storage”, 

says Ulrich Kromer, Managing Director 
of Messe Stuttgart. “We saw in this 
shortcoming an opportunity to jointly 
create, in close cooperation with indus-
try and science, a new platform which 
corresponds precisely to the needs  
of the manufacturers of battery and en-
ergy storage systems.” 
f-cell, the Fuel Cell Forum will be  
held concurrently with BATTERY+ 
STORAGE. For years this event has 
been a permanent fixture in the area of 
sustainable energy supply. Last year 
1,000 experts from 30 countries came 
to f-cell in Stuttgart to exchange ideas 
and information. The e-mobil Baden-
Württemberg TECHNOLOGY DAY 
will also be held on 10 October 2012  
at the same time as the trade fair and  
the associated-conferences. More than 
400 participants gather every year  
at this important industry event which 
presents the latest trends in electro-
mobility technology in Germany.
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than last year. On one stage, during the 
entire trade fair the theme of customer 
relations management will be the main 
focus. On 25 October, everything will 
revolve around social CRM. Experts 
will explain the fundamentals and 
trends, specialist presentations and user 
examples will provide impulses on all 
aspects of efficient management and 
customer relations.
In live comparisons at IT & Business, 
ERP providers will also demonstrate 
how they deal with the challenges of 
daily corporate life. Before the eyes of 
the trade fair audience, the systems 
will have to run through scenarios 
presented step-by-step under the direc-
tion of the GPS Gesellschaft zur Prü-
fung von Software mbH. “The live 
comparisons were a crowd puller in 
2011," explains Messe boss Kromer. 
“Reason enough to expand the concept.”
For security experts, the best part 
comes at the end. Each trade fair day 
ends with a live hacking event. Sebas-
tian Schreiber, Managing Director of 
SySS GmbH, will demonstrate how 
supposed security barriers can be 
evaded, and will give recommenda-
tions on how companies can protect 
themselves against hacker attacks.

IT & Business and DMS Expo will concentrate more on core themes in 2012.

Positive mood on the software market 

IT & Business, the trade fair for soft-
ware, infrastructure and IT services, 
will this year concentrate even more 
on the central themes of customer re-
lations management (CRM) and enter-
prise resource planning (ERP). Both 
segments will be given more space and 
time in the framework programme. 
Messe Stuttgart is thus responding to 
the wishes of specialist visitors who in 
2011 indicated increasing interest in 
these areas. In addition, at the trade 
fair from 23 – 25 October B2B themes 
such as production planning and con-
trol, business analysis, IT security, data 
centre & infrastructure, time manage-
ment, admission and access will be on 

Software for customer relations management and resource planning is at the centre of interest at IT & Business 2012. 

The software industry expects an increase 
in turnover of over four per cent in 2012.

the agenda. Parallel to IT & Business, 
DMS EXPO, the leading trade fair  
for enterprise content management, 
will take place.
The mood on the software market in 
the run-up to the double trade fair in 
Stuttgart is positive. According to a 
statement from the high-tech associa-
tion Informationswirtschaft, Telekom-
munikation und neue Medien e. V. 
(BITKOM) (information industry, tel-
ecommunications and new media), the 
technical supporter of IT & Business, 
the turnover for software products in 
Germany in 2012 will increase by 
around 4.4 percent to almost 17 billion 
Euro. Here, companies are investing 
above all in modern software in order 
to make corporate processes more effi-
cient and to be able to offer customers 
more service. 
“These forecasts give us, as the organ-
iser of IT & Business, reason to be op-
timistic,” says Ulrich Kromer, Manag-
ing Director of Messe Stuttgart. “In 
conjunction with DMS EXPO, in 
Stuttgart we are covering the entire val-
ue-added chain of corporate IT.” The 
framework programme at IT & Busi-
ness will take place on four stages, and 
will thus also be more concentrated 

Trade Fairs – Markets
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The extended “Passion for Technology” Pavilion is a attraction of Hobby & Elektronik.

The 3.5-metre-long albino tiger python 
“Albert” will be part of the jungle display. 

Browsing, testing, making purchases: all 
this will be possible at Hobby & Elek-
tronik, South Germany's largest exhibi-
tion for computers and electronics (22 to 
25 November 2012.), which will form 
part of the Stuttgart MesseHerbst. The 
highlights in 2012 will include the ex-
tended “Passion for Technology” Pavil-
ion. Together with exhibitors from the 
areas of industry, business, science, pol-
itics and media, the Pavilion will make 
children, adolescents and young families 
enthusiastic about future topics. Interac-

Tropical temperatures, high humidi-
ty, exotic pets: at ANIMAL, the Exhi-
bition for Pet Ownership (17.– 18.11. 
2012), dog, cat and rodent lovers will 
not be the only visitors to get their 
money's worth. Visitors will also be 
able to stroll through a steppe and 
jungle landscape (area: 500 square 
metres) for the first time in Halls 5 

tive exhibits, workshops and talks will 
actively encourage visitors to take part. 
The Pavilion has found a strong partner 
in the Klett Group, the largest German 
education company . The exhibition will 
present the latest developments and re-
search projects from the areas of mobil-
ity, production & manufacturing, aero-
space, astronomy and energy and the 
environment. Another highlight of the 
Pavilion will be the exhibition “Terra 
Blue – the earth during global change” 
organised by Laupheim Planetarium. 

and 7 and admire insects and reptiles 
in their natural environment. Croco-
diles, snakes and tarantulas will be 
displayed in this exhibition area along 
with tortoises, a teju (lizard) and a 
large number of exotic insects. The 
terrariums and enclosures of the ani-
mals will be integrated in their natu-
ral environment for the first time dur-
ing ANIMAL. “We do not only want 
to present beautifully equipped ter-
rariums in bare surroundings”, said 
Project Manager Harald Siegmund ex-
plaining the concept. “Visitors will 
also see extraordinary animals in 
 atmospheric surroundings and will 
briefly forget that they are in an exhi-
bition hall.” The highlights of the ex-
hibition jungle will include, for exam-
ple, the 3.5-metre-long albino tiger 
python “Albert”, an African dwarf 
crocodile and a boa constrictor. 

Welcome to the Stuttgart jungle 
ANIMAL 2012: New exhibition concept

More passion for technology 
Hobby & Elektronik 2012: 

Trade Fairs – Markets
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Gute Geschäfte 
macht man nur  
in besten Lagen.

5 Minuten zur Messe.
5 Minuten zum Flughafen.

Neu. Erfrischend anders.
Und so erfolgreich wie Sie!

Das neue Airport-Messe-Hotel 
in Stuttgart-Filderstadt.

 � Kostenloses W-LAN
 � kostenloses Parken
 � Flat-TV
 � Zimmersafes
 � gratis Kaffee & Tee im Zimmer 
 � und ein Frühstück, das Sie den 
Tag so richtig genießen lässt.

Business Rooms 
for Business People

Airport-Messe-Hotel Stuttgart
Industriestrasse 9  
70794 Filderstadt

Tel. 07158/70 97 97-0
Fax 07158/70 97 97-99

info@airport-messe-hotel.de
www.airport-messe-hotel.de

Stuttgart/Fi lderstadt
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More passion for technology 

Interview: Ernst-Martin Schaible, DER KREIS, Leonberg

State-of-the-art 
kitchens: Specialist 
companies from 
the region will 
present the latest 
trends during 
Familie & Heim.

Professional advice
The 9th International Kitchen Exhibition will be 
staged as part of Familie & Heim from 17 to 25 
November 2012. Message spoke to Ernst-Martin 
Schaible, Managing Director of the purchasing 
organisation DER KREIS. 

? The Interna-
tional Kitchen 

Exhibition is an integral part of 
Familie & Heim. What are the  
reasons for this success? 
Schaible: There are a few reasons for 
this success: firstly, kitchen specialists 
always bring the latest trends in kit-
chens and electrical appliances to 
Stuttgart. Consumers are already 
aware of this. A large number of con-
sumers therefore come to Familie & 
Heim primarily on account of the  
International Kitchen Exhibition.  
Secondly, visitors encounter there – in 
the largest kitchen studio in the 
Greater Stuttgart area – highly com-
petent, owner-managed special busi-
nesses with well-informed sales staff 
who know their job inside out and can 
advise potential customers on the 
spot. We also offer visitors to the ex-
hibition a first-class accompanying 
programme and top catering facilities.

? What is actually behind the pur-
chasing organisation DER KREIS? 
Schaible: DER KREIS is Europe's most 
important network of kitchen special-
ists with over 2,600 kitchen retailers as 
partners in eight countries in Europe. 
This represents combined expertise of 
the best companies in the industry, as 
well as passion and pleasure in visions. 
Since the establishment of DER KREIS 

in 1979, we have largely helped to 
shape the face of the modern kitchen 
in cooperation with kitchen specialists 
and the industry.
 
? Are customers actually prepared 
in times of crisis to invest money in 
an expensive kitchen? 
Schaible: Especially then. People care-
fully consider what they spend their 
money on. And when they do so, they 
want to obtain something valuable in 
return along with professional advice. 
Customers have realised that ulti-
mately quality is always less expensive 
with good service. This is also demon-
strated by developments in the last 
few years, which have been extremely 
positive. There is still a general trend 
towards kitchens of a higher quality. A 
crisis looks different. 

? Very briefly: Would you please tell 
us about some kitchen trends which 
visitors will be able to see at Familie 
& Heim 2012.   
Schaible: Photo-realistic surfaces in-
stead of solid wood surfaces which 
even an expert can no longer distin-
guish from normal wood. Ceramic 
worktops instead of worktops made 
of natural stone slabs. Energy-saving 
kitchen appliances or intelligent cook-
ers which recognise and heat pots no 
matter where they are placed.
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sutter. bessermessen.
A. Sutter Fair Business GmbH · Bottroper Str. 20 · 45141 Essen

(Germany) · Telefon +49 201 8316-001 · Fax +49 201 8316-099

info@fair-business.de · www.fair-business.de

Wir bringen  

Sie sicher ins Ziel.  

✔	  Unsere Messemedien führen Aussteller 

und Kunden zusammen. 

✔  Unser Spielfeld ist cross-medial.

✔  Unser Erfolgsrezept:

Kompetente Vermarktung durch 

 persönliche Beratung. 

Mit individuellen Werbemaßnahmen 

geben wir Ausstellern ein Gesicht. 

Nicht nur bis zur Veranstaltung – denn:  

Nach der Messe ist vor der Messe.

Keine halben Sachen machen.
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Motek from guest organiser Paul E. Schall attracts visitors from all over the world to Stuttgart.

The 31st Motek, International Trade 
Fair for Assembly, Handling Techno-
logy and Automation, will also be the 
event of the year for the industry in 
2012. With a portfolio which ideally 
matches application practice and com-

Record attendance 

automation, assembly automation and 
industrial handling to trade visitors 
from all over the world at the new 
Messe Stuttgart.

Industry trends at a glance

60,000 square metres of exhibition 
space (gross) have already been firmly 
reserved for this purpose in Halls 1, 3, 
5, 7 and 9 at the modern Trade Fair 
Centre located next door to Stuttgart 
Airport alongside the A8 motorway. 
Manufacturers and suppliers of sub-
systems and complete solutions are one 
of the main reasons for the renewed 
booking boom with this scarcely ex-
pected level; the subsystem segment 
primarily includes manufacturers of 
dockable feeding technology units 
while the complete solutions segment 
contains manufacturers of turnkey  
assembly systems or automated process 
systems. Another large group of ex- 
hibitors involves manufacturers and  
suppliers of robot grippers, handling/ 
linear technology systems and periphe-
rals for robot/handling systems. 
One important technology trend in 
the industry: an increasing number of 
manufacturers of standardised linear 
technology modules are becoming sup-
pliers of (sub)system solutions. Their 
objective here is to supply more than 
just modules to customers, i.e. desig-
ners from in-house and external fix-
ture and plant construction, as well as 
system integrators. Ready-to-connect 
single-axial or multi-axial handling sys-
tems from a single source reduce the 
implementation time for new systems 
and retrofitting of existing systems. Ad-
vantage: the development and opera-
ting risk is lower while system manu-
facturers and system integrators can 
concentrate on process solutions.
Motek is unique since it presents all the 
technologies, components, subsystems 
and systems which are relevant to  
detailed and complete process solu-
tions. Together with the concurrent 
complementary Bondexpo (8. – 11.  
October 2012), International Trade 
Fair for Bonding Technology, Motek  
is synonymous worldwide with con-
centrated “component and system  
solution competence” in production 
and assembly, including joining and 
connection technology. 

The global automation market will meet at the high-
tech trade fair Motek from 8 to 11 October 2012. 

prises components, assemblies, detailed 
solutions, partial systems, subsystems, 
complete systems, applications and 
services, the guest organiser Paul E. 
Schall will present the global range of 
product and services for production 

Trade Fairs – Markets
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The potential of the 50 plus generation will 
be the focal point of the new trade fair.

Statistics prove that the 50 plus genera-
tion is staying active for a longer period 
of time and wants to enjoy life in all its 
facets. The exhibition “DIE BESTEN 
JAHRE” from 19 to 20 November 2012 
will provide this target group with the 
opportunity to personally manage and 
organise this life phase together with 
knowledgeable partners. These partners 
include, for example, the Baden-Würt-
temberg State Senior Citizens‘ Council, 
the Diocese of Rottenburg-Stuttgart, 
the Stuttgart Volunteer Agency, the Ba-
den-Württemberg section of the Ger-
man Red Cross, the welfare organisati-
on VdK Baden-Württemberg e. V., the 
Regional Working Group of Protestant 
Senior Citizens and the Swabian Gym-
nastics Association. In their capacity as 
partners, these organisations will large-
ly shape the exhibition programme. For 
example, the Baden-Württemberg Sta-
te Senior Citizens‘ Council will provide 
information about its projects during 
several talks at the exhibition. “The new 
exhibition is an ideal platform for our 
organisation to draw the public‘s atten-
tion to the potential of the older genera-
tion and forge new contacts”, said  
Roland Sing, Chairman of the Baden-
Württemberg State Senior Citizens‘ 

Council and Chairman of the welfare 
organisation VdK Baden-Württemberg 
e. V. Certification projects – for example 
“Senior-Friendly Service” – will be pre-
sented on both days of the exhibition. 
Retailers geared to senior citizens will 
then be presented with awards.
The joint presentations of the Swabian 
Gymnastics Association and the welfa-
re organisation VdK will have a sporting 
theme: visitors will gain a direct insight 
into the ways in which to organise the 
new phase of life. Presentations such as 
the physical exercise programme “The 

Enjoyment of life during old age: “DIE BESTEN JAHRE” will show how to do it. 

Active  
ageing 
The new exhibition “DIE 
BESTEN JAHRE” features 
everything of interest to 
the 50 plus target group. 

5 Esslingens” will show that physical 
exercise is fun and will encourage peo-
ple to take part. An increasing number 
of older people want to use their time to 
do volunteer work after the end of  
working life. The “Marketplace for  
Volunteer Work” will therefore play a  
central role during the exhibition. It will 
provide visitors with a non-binding  
opportunity to obtain information 
about meaningful volunteer work with 
selected partners and non-profit organi-
sations, for example the Stuttgart  
Volunteer Agency.
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Welcome to our Mövenpick Hotel Stuttgart Airport & Messe. Unwind in a 
modern and friendly atmosphere with Swiss hospitality. We are situated 
only a few metres from Stuttgart airport and the international congress 
center. We are looking forward to your visit.

Mövenpick Hotel Stuttgart Airport & Messe
Flughafenstraße 50, 70629 Stuttgart, Germany

Phone +49 711 55344 0, Fax +49 711 55344 9000
hotel.stuttgart.airport@moevenpick.com

Exclusive design  Swiss hospitality.

www.moevenpick-hotels.com

Trade Fairs – MarketsTrade Fairs – Markets

Expanding company 
activities abroad? 

GlobalConnect offers 
professional advice.

Engine for 
economic 

growth

An exchange forum on exports: the Stuttgart-based GlobalConnect.  

representations or production sites at 
their domestic locations show an even 
higher willingness to recruit than their 
foreign counterparts”, is how Prof. Dr. 
Hans Heinrich Driftmann, DIHK Pre-
sident, summarises one result of the 
study. The umbrella organisation of 
the chambers of industry and commer-
ce is expecting exports to grow by just 
under four percent in 2012. 
The Stuttgart-based conference and 
trade fair platform GlobalConnect 
supports the market development ab-
road. On 14 and 15 November 2012 
entrepreneurs will come across the ad-
visory skills of the individual coun-
tries. As trade fair visitors they can take 
part free of charge in the International 
Consultancy Day (IBT) of the German 
Chamber of Foreign Trade, the Coope-
ration Exchange, as well as in the Glo-
balConnect congress, and obtain in-
formation on key foreign markets. 

Professional advice on site

The specialist event offers services, pro-
motional programmes and partners 
who support medium-sized companies 
in the planning and expansion of  
their international activities. In addition 
to numerous service providers, the  
global network of chambers of foreign 
trade (AHK) will also present itself.  
At the IBT companies can obtain tips 
from the experts of the chambers of  
foreign trade and present and discuss  
international projects. “Through the  
cooperation venture with the chamber 
organisation we are able to offer visitors 
to GlobalConnect a unique service”,  
states Messe Stuttgart Managing Direc-
tor Ulrich Kromer. 

Over two thirds of German companies 
want to become more active abroad. 
This was revealed in the survey “Going 
International” conducted by the Ger-” conducted by the Ger- conducted by the Ger-
man Chamber of Industry and Com-
merce (DIHK). The survey clarified: 
Mainly medium-sized companies in 
this country are expecting an increase in 
exports in 2012. As the survey, which 
was conducted among 3,200 companies 
who are active abroad and have their 
head office in Germany, shows, the ex-

pectations of companies in international 
business are “cautiously optimistic”. The 
companies surveyed identified the best 
business prospects in the BRIC states, 
Brazil, Russia, India and China. There 
are also signs of improvement for the 
USA. For the expansion of internatio-
nal business, companies are concentra-
ting more and more on cooperation 
ventures with independent cooperati-
on venture partners. “What is striking 
is that companies with international  
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www.bluepool.de

We create space for your ideas.
 [Let ’s start together.]

[Plan the next 
 exhibition now!]  

Just entrust us with your next event or your next exhibition 
appearance. Rely on bluepool, a strong partner who is there 
for you to offer comprehensive support from the fi rst idea 
to perfect realisation.

Sound good? 
Then we should defi nitely get to know one another. Request 
a personal meeting at www.bluepool.de/contact-form – 
we‘ll fascinate you ...
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Celebrating its ten-year anniversary: parts2clean.

Dirty parts enter the system at the front and come out 
clean at the rear: a nice idea but in practice it doesn't work 
as easy unfortunately. To produce the necessary cleaning 
result safely, quickly and efficiently, in addition to the 
proper cleaning system, other factors also play a role: 
from the selection of a suitable cleaning agent, cleaning 
container to bath maintenance through to the packaging 
of clean parts. 

Unique portfolio worldwide

From 23 – 25 October the Stuttgart-based parts2clean 
will present a complete overview of processes, media and 
measures for cost-efficient cleaning in production  
processes which satisfy requirements. As a globally 
unique trade fair with a sole focus on industrial parts  
and surface cleaning, parts2clean not only offers the prod-
ucts and services to optimise the indispensable work step 
of “cleaning”, but also the necessary know-how and ex-
pertise for this. 

Current source of knowledge

The exhibition programme of the leading international 
trade fair includes systems, processes and process media, 
as well as their treatment for degreasing, cleaning, de-
burring and pre-treatment of components, shopping carts 
and workpiece carriers, handling and process automation, 
cleanroom technology, contract cleaning, quality assur-
ance, test methods, analysis procedures, temporary cor-
rosion protection, preservation, packaging and specialist  
literature. parts2clean takes place in 2012 for the  
tenth time – it has been a guest trade fair of Messe  
Stuttgart since 2007. 
The parts2clean forum, which is in great demand as a  
valuable source of expert knowledge, will take place for 
the first time in two languages, German and English, at 
the anniversary event just outside the state capital of 
Baden-Württemberg.

A matter of cleanliness 
parts2clean 2012: 
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 Rundum gut aufgestellt
 Full Service auf der Messe Stuttgart

Messeshop Gastro CardBesuchergastronomieStand-Catering

ARAMARK Restaurations GmbH
i. Hs. Landesmesse Stuttgart GmbH
70627 Stuttgart

Fon +49 (0) 711.185 60 31 00 
Fax +49 (0) 711.185 60 31 11

Auf der Messe Stuttgart treffen hochkarätige, inter-
nationale Teilnehmer zusammen. Das Publi kum ist so 
vielfältig wie die Veranstaltungen selbst.

ARAMARK, verantwortlich für das gesamte Catering 
der Messe, stellt sich auf die unterschiedlichen 
Anforderun gen mit Flexibilität, Professionalität und 
inter nationa lem Know-how ein. 

MesseStuttgart@aramark.de 
 www.aramark.de

Ob für Ihr Stand-Catering am Tag oder Ihre Stand-Party 
am Abend, ob in den Bistros und Restaurants oder mit 
zusätzli chen Services wie dem Messeshop und der 
praktischen Gastro Card – wir bieten Ihnen die passende 
Lösung – sowohl für’s große Ganze als auch für die 
kleinen Details.

Wir freuen uns auf Sie.
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Önder Erdogan
The day starts much better with a smile on your face. Önder Erdogan, security ser-
vices employee at S.O.B. Objektschutz, also knows this. This is why with a beaming 
smile and friendly nod he directs every car and truck driver at gate 1 to the grounds 
of Messe Stuttgart – regardless of the wind and weather conditions. Trade fair em-
ployees and customers know and appreciate him as a competent contact partner for 
all questions to do with the trade fair grounds. He recently received a trophy for his 
commitment and dedication, presented by the organisation partner of the historic 
and classic car trade fair Retro Classics, Karl Ulrich Herrmann. Erdogan himself re-

mains modest: “I simply enjoy dealing with people. Trade fairs are very exhausting. The people are therefore often stressed when 
they come here.” But as soon as they see the beaming security services employee, any tension or strain disappears in an instant. 
Erdogan, together with his colleagues, is responsible for the assembly and dismantling logistics, directing arriving vehicles and 
keeping traffic routes of traffic junctions in front of the entrance clear. A job which he performs conscientiously. He learns trade 
fair briefings off by heart, he also obtains information on the Internet about the self-organised and guest events on the trade 
fair grounds. “It is also very important to know the event organisers and ministers who come to the trade fair”, states Erdogan.  
He would find it very unpleasant to refuse a VIP at the entrance who had forgotten to register only because he didn't  
recognise him. Erdogan thus keeps himself well informed about the state of Baden-Württemberg. He is also familiar with the 
ministers from the Federal Government, because in the end you never know who might turn up.  
Erdogan was born in Illertissen near Ulm to Turkish parents. He has a German passport, was with the Bundeswehr (German 
Armed Forces) and uses every occasion to further train himself. After his training as a mechanical engineering technician spe-
cialising in machine, guidance and system technology, he attended evening classes and has now completed evening courses 
in the subjects maths, chemistry and astrophysics. Erdogan can speak many languages and is constantly learning new ones. 
He has just started to learn Spanish, an Eastern European and an Asian language are next on his hit list.

Trade Fair People: “Do you know ...?”
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� Messe-Mini-Raten
� 3 Minuten zur Autobahn A8/A81
� S-Bahn Anschluss Stuttgart City
� 20 Autominuten zur Messe Stuttgart
� HBF Stuttgart: 15 km
� Flughafen-/Messe-Taxi zum Fixpreis

AMBER HOTEL Leonberg/Stuttgart
Römerstraße 102 - 71229 Leonberg 
� 07152 / 303-3 • Fax 07152/ 303- 499
leonberg@amber-hotels.de 

www.amber-hotels.de

First-Class

zu Messe-Mini-Preisen

� 139 Zimmer
� 3 Appartements
� 5 Etagen

mit Klimaanlage
� 5 Tagungsräume
� WLAN im gesamten 

Haus verfügbar
� Restaurant mit 

internationaler Küche
� Parkplätze und 

Tiefgarage 
direkt am Hotel 

� Shopping Center 
in 2 Gehminuten

� Stadtpark vor der Tür

Schon gebucht? 
AMBER HOTEL 
Leonberg/Stuttgart: 
Faire Preise, guter Service, nah zur Messe

Futura_Leonberg_ANZ_75/297  28.10.2008  10:29 Uh
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For the third year in a row eat&STYLE, 
Germany's big consumer fair on the 
topics cooking, cuisine, lifestyle and 
hospitality, presents from 23 – 25 No-
vember 2012 a colourful mix of culi-
nary innovations as part of Messe Stutt-
gart's autumn line up. Exhibitors from 
original to traditional, from simple to 
unrivalled resourcefulness, invite visi-
tors to purchase and sample their culi-
nary delights. A centrepiece of the trade 
fair is the cookery show platform with 
numerous first-class celebrity chefs.

eat&STYLE 2012: 

Rings, fashion, 
hairstyles, work-
shops: At the  
trade fair  
“wir heiraten!” 
those wanting 
to get married 
can obtain 
competent and 
comprehensive 
information. 

At the Stuttgart-based eat&STYLE 2012  
from 23 – 25 November the focus will be 
on cooking and culinary delights. 

On 10 and 11 November 2012 the 
wedding trade fair “wir heiraten!” will 
take place for the fourth time in the 
ICS International Congress Center 
Stuttgart. The organiser, the Stutt-
gart-based TrauDich! Messe GmbH, is 
expecting over 130 exhibitors from up 
to 30 industries in the Filder region. A 
wonderfully designed framework 
programme of fashion, hairstyle and 
beauty shows, taster dance lessons, 
competitions, presentations, work-
shops and live music rounds off the  
diverse exhibitor spectrum.
Various competitions are some of the 
other highlights for visitors. Top prizes 
can be won in the online competition 
and the search for the “most romantic 

Highlights for brides

proposal”. Enter the competition on-
line at www.wir-heiraten.de. The com-
petition has been open since the start 
of September. The main prize in the 
visitor competition is a dream holiday 
to Mauritius to the value of approxi-
mately 4,500 Euro, donated by “DER-
TOUR Indischer Ozean”. 
“Our wedding trade fairs offer engaged 
couples an attractive world of experi-
ence to get them in the mood for the 
best day of their lives with comprehen-
sive information and an entertaining 
framework programme”, states Dipl.-
oec. Ralf Schulze, Area Manager of 
TrauDich! Messe GmbH. Further in-
formation on the events is available 
online at www.wir-heiraten.de

At wedding trade fair “wir heiraten!” there is every-
thing for couples and the best day of their life. 

Full programme
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in the form of a work contract. All 
others receive a systematic letter 
with the title rejection. This will now 
change. Recently these applicants 
have been receiving a letter with a 
signature in ink”, states Stumpp. 
“The letter does in fact include a let-
ter of rejection, but should also thank 
the applicant for his interest in Messe 
Stuttgart as an employer and contains 
a surprise which goes beyond the ex-
pectations when a letter of rejection 
is received.” In the future a letter of 
rejection will also provide informa-
tion on the job agency. Stumpp: “We 
want to keep in contact with inter-
ested individuals.”
Furthermore, the Head of Personnel 
also has an “inward” focus on the 
employer attractiveness. Messe Stutt-
gart has implemented the project 
“Management 2.0”, which will start 
in 2013 and is currently being pre-
pared by the working group “Man-
agement and staff”. The question  
of what requirements management 
must satisfy in the future is to the 
fore. “What makes an employer in-
teresting for its employees? What 
are the employees' needs? How  
does management have to change?”, 
Stumpp lists some of the central 
content. “For us it is clear that not 
only management can perform this 
project, but also our employees must 
be actively involved”, says Stumpp. 
“Because in the end it is ultimately 
about them.” 

Demographic change and the needs of “Generation Y” are also presenting new 
challenges to attractive employers such as Messe Stuttgart.

“If you stand still, you lose!”

The battle for employees has begun. 
Already today companies are trying 
to link students to their organisation 
at an early stage for example through 
junior academies, development meas-
ures accompanying studies or even 
grants. Because “Generation Y” , those 
born after 1980, has different require-
ments and needs than previous gen-
erations. “The job market will change 
so that in the future employees will 
apply less and less to potential em-
ployers, but will be approached by 
the employers themselves”, states 
Peter Stumpp, Head of Finance and 
Personnel at Messe Stuttgart, know-
ingly. “This need together with the 
demographic change is posing new 
challenges for companies.” 
The same also applies to Messe Stutt-
gart. Messe Stuttgart is already today 
a very attractive employer and on av-
erage receives around 50 applications 
for an advertised job. “In terms of 
employer attractiveness it is, howev-
er, a relative number in comparison 
to other employers”, is how Stumpp 
explains his maxims. “If you stand 
still, you lose!” This is why Messe 
Stuttgart developed a job agency – 
apparently simple, but future-oriented. 
“Often excellent candidates who are 
highly motivated and who want to 
work with Messe Stuttgart apply  
to our job advertisements”, states 
Stumpp. “At the end of the applica-
tion process we can only offer one 
candidate the job, all other qualified 

Messe Stuttgart has long been 
a popular employer in the  
Stuttgart region. An online job 
tool now also supports  
the company in the search for 
suitable employees. 

applicants come away empty-hand-
ed, and we lose contact with them. 
This is now set to change with the 
job agent.“

Approaching candidates 
specifically

The new online tool allows interest-
ed individuals to register for a job 
newsletter on the Messe Stuttgart 
homepage, which automatically in-
forms them about new job offers. In 
addition, potential applicants can 
specify their areas of interest and –  
if desired – even upload a CV. 
Equipped with this information, 
Stumpp and his team can specifically 
approach suitable candidates about 
the posts to be filled. How long data 
and what details of an interested in-
dividual are stored in the job agency 
database is decided by the individual 
themselves, similar to a classic news-
letter. If you unsubscribe the data is 
deleted from the database.
But that is still not enough for the 
Head of Personnel at Messe Stuttgart. 
“In recent years process improve-
ments have led to highly automated 
procedures – also in the application 
management of Messe Stuttgart – fol-
lowing the online trend of the 
younger generation. Rejections have 
become systematic”, is how Stumpp 
describes the processes. “More spe-
cifically this means that only one  
applicant receives the appreciation  
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Trade Fairs – Markets

At INTERVITIS INTERFRUCTA 2013, wine experts can expect to see a number of innovations in enology.

Climate change, quality policies and new 
EU regulations are providing for move-
ment in the market. For example, ex-
perts are conducting an intensive, 
worldwide discussion of climate-indu-
ced changes in wine preparation. Here, 
a major role is being played not only  
by the increasing sugar content in the 
grapes and the resultant rising alcohol 
content. Other problem areas, such as 
decreasing acid content in must/wine 
with simultaneously increasing pH 
values, are also being discussed. 

What modern opportunities will pro-
ducers have in future in order to pro-
duce wines that are desirable from a 
sensory and health perspective? At  
INTERVITIS INTERFRUCTA 2013 
(24 – 27 April) in Stuttgart, a surge in 
innovations in enology is anticipated – 
in process technology and in wine treat-
ment – for example with new yeasts 
and enzymes. 
Climate change, consistent quality 
management from the vineyard to the  
cellar, consumer behaviour and de-

mand trends in retail and gastronomy 
are resulting in the market realigning it-
self in the area of enology and microbi-
ology. There is a lot of movement in 
matters of wine treatment methods. 
This will be reflected in new products 
of the exhibitors at INTERVITIS IN-
TERFRUCTA 2013, as well as in the 
trade fair's international congress pro-
gramme. Beside the enological confer-
ence, which will focus on alcohol man-
agement and new process technolo-
gies, a conference on “Microbiology and 
Analysis” is also planned. The agenda: 
Current themes in wine treatment such 
as alcoholic and malolactic fermentati-
on, pure and mixed cultures, treatment 
agents and additives, aroma develop-
ment and new analytical procedures.

INTERVITIS INTERFRUCTA 2013 as an important 
platform for new products in wine treatment.

Surge of innovation 



The Diabetes Congress is just one of many medical events in the ICS. 

Modern technology has long since found 
its way into many veterinary practices.

Under the motto “practical, modern 
and high-quality”, PET-VET, the  
specialist conference for veterinarians 
with industrial exhibition and accom-
panying events, will take place for  
the 14th consecutive year on 1 and 2  
December 2012. 
The unique programme of presenta-
tions with prominent speakers, in 
conjunction with a comprehensive in-
dustrial exhibition, has proven itself 
over many years. Around 70 exhibi-
tors will this year again present their 
products from the fields of medical 
technology, laboratory diagnostics, 
food, dietary supplements and surgery 
requirements. For the main theme of 
the congress “soft tissue surgery”, the 
Bundesverband Praktizierender Tier-
ärzte e. V. (bpt) (German Association 
of Practising Veterinarians) will pre-
sent renowned specialists as speakers. 

The ICS at Landesmesse Stuttgart  
is developing to become one of Ger-
many's most sought-after addresses 
in the field of medicine. One example 
among many: The Diabetes Congress 
2012, at which in May this year over 
6,000 participants in more than  
100 workshops and symposiums  
exchanged ideas on current develop-
ments in research and treatment of 
the widespread illness diabetes. 
The congress was accompanied by an 
exhibition on 10,000 square metres 
which presented 65 companies, and 
also held a “join-in event” on the 
theme of diabetes. The Diabetes Con-
gress took place for the second time 
after 2010 in the ICS.

Definite date
PET-VET 2012: 

A popular address for medical congresses 
ICS International Congress Center Stuttgart:

Since the opening of the ICS in 2007, 
many events have been held on the 
Filder. For example, the annual con-
ference of the German Society for 
Thoracic and Cardiovascular Surgery 
(DGTHG) took place in three consec-
utive years from 2009 to 2011. The 
annual conference of the German  
Society for Senology is coming to 
Stuttgart for the second time after 
2008. This year, the 85th scientific 
annual conference of the German  
Association for Orthodontics, the  
annual conference of the German, 
Austrian and Swiss Societies for  
Haematology and Oncology, and the 
German Spine Congress are all part  
of the event calendar.
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congress for pool and bath technolo-
gy organised by the DGfdB offers 
presentations and workshops on the 
topics of swimming pools, saunas and 
physiotherapy on all four trade fair 
days in Stuttgart. In the conferences 
“Public pools and baths”, “Physio-
therapy”, “Saunas” and “Swimming 
pool personnel” experts present inno-
vations on construction and opera-
tion, as well as regulations for the  
operators. On the “Swimming pool 
constructors' day” the conference 
“Private pools and baths” informs 
planners and managers from the san-
itation, heating and air-conditioning 
industry on aspects, as well as trends, 
in the construction of systems in pri-
vates homes and hotels. 

Excellent services

The DGfdB will present the “Public 
Value Award” for the second time at 
the congress. The award recognises 
excellent services in the areas of 
health, enjoyment and well-being, 
community, ecology and efficiency of 
public baths and pools, and awards 
pools and paths in communities.

Workshops, special shows, congresses, awards: interbad is one of the most impor-
tant international meeting points for the swimming pool, sauna and spa industry.

Top value for visitors 

Is interbad, which is taking place from 
9 – 12 October 2012, setting new re-
cords after the Stuttgart-based trade 
fair already achieved a new record  
in 2010 with 460 exhibitors? Messe 
Stuttgart and the German Association 
for the Recreational and Medicinal 
Bath Industry (DGfdB), co-organiser 
and professional and conceptual sup-
porter of interbad, are expecting a new 
record this year with just under 500 
exhibitors. Approximately one third of 
the exhibiting companies are travelling 
from outside Germany to the Filder  
region to inform around 17,000 visi-
tors from home and abroad about  
innovations and industry trends. 

Synergy effects at a high level

Despite the difficult economic condi-
tions as a result of the national debt  
crisis and the Euro turbulences, which 
have also left their mark in the pool and 
sauna industry, the trade fair which 
takes place every two years is a firm  
feature in the marketing plans of many 
international market leaders. This is 
primarily due to the clear and holistic 
event concept for the product segments 

interbad is now one of the most important international trade fairs for the product segments swimming pools, saunas and spas.

swimming pools, saunas and spas. At 
one of the most important internation-
al events in these segments the public, 
which obtains information in Stutt-
gart, is an important asset in compari-
son to other events. Decision-makers, 
operators and experts from both the 
public and private sector are addressed. 
In addition to those responsible for 
swimming pools, sauna systems and 
thermal spas, architects, planners and 
consultants, owners and managers of 
swimming pool construction and re-
tail companies, physiotherapists and 
decision-makers from fitness studios 
and sports centres, will meet in Stutt-
gart. interbad is also a must-attend 
event for private investors who are 
looking for ideas for their plans and 
want to obtain information on product 
innovations with planners.
The accompanying congress and the 
diverse framework programme taking 
place parallel to the trade fair are also 
important modules in the successful  
concept of interbad. There keynote 
speakers communicate valuable know- 
how and expertise and the possibility 
to exchange professional information 
and ideas with colleagues. The 64th 

Trade Fairs – Markets
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At the Stuttgart-
based BABYWELT it's 
all about sensible 
products and service 
topics to do with 
small children.

BABYWELT provides visitors with 
important information, personal ad-
vice and extensive shopping offers on 
the topics of pregnancy, birth and par-
enting. The public trade fair organised 
by G+J Events GmbH on everything 
to do with children takes place from 
23 – 25 November 2012 for the fourth 
time as part of Messe Stuttgart's au-
tumn line up. 

Trends, shopping, entertainment 

Parents-to-be and young families 
with children up to six years of age 
can expect a weekend packed full of 
information on current trends, shop-
ping possibilities and a diverse enter-

tainment programme. Well-known 
manufacturers, regional retailers and 
service providers present their prod-
ucts and services in the areas of 
healthcare, fashion, furniture and nu-
trition. At the numerous presenta-
tions and workshops taking place over 
the three trade fair days parents-to-be 
and young parents can obtain infor-
mation on birth preparation, upbring-
ing, baby sign language, early learning 
initiatives and fitness with baby, 
among other things. So that young 
parents can enjoy the trade fair with-
out any cares, wonderfully designed 
service areas for changing nappies, 
breastfeeding and feeding are availa-
ble for the young children.

ARCHITECT@WORK, the interna-
tionally successful trade fair concept 
exclusively for architects, interior de-
signers, engineering companies and 
other customers, takes place for the 
first time in Stuttgart on 7 and 8 No-
vember 2012. Due to the positive feed-
back received from the exhibitors the 
trade fair area in Stuttgart also had to be 
expanded. The product areas interior 
production – decoration and lighting 
are already booked out; there are still a 
few stand places left for the other areas. 
The reasons for the success of ARCHI-
TECT@WORK are varied: an attractive 

Specialist forum for architects 

New products and services 

ARCHITECT@WORK 2012: 

BABYWELT 2012: 

exhibitor environment, which show-
cases innovations without exception, 
the exclusive focus on architects, engi-
neering offices, interior designers and 
fitters, as well as visitor-oriented open-
ing times, allow exciting dialogue be-
tween exhibitors and trade fair guests. 
The focus of the Stuttgart-based  
ARCHITECT@WORK 2012 is on clay 
and architecture. Clay as a natural raw 
material has excellent physical prop-
erties and is currently experiencing  
a revival as a construction material. 
First-class keynote speakers will ded-
icate themselves to this topic.
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Powered by OSPA: Pool in 
hotel RIVA Konstanz (top); 
Control unit “Ospa-Blue-
Control® private” (bottom).

Schommer Media GmbH takes part responsibility 
for the new website of Messe Stuttgart. 

Hidden champion 

OSPA Schwimmbadtechnik is one of the leading manufac-
turers of water processing plants for swimming pools and 
whirlpools. Founded in 1929, OSPA has been developing 
and producing swimming pool technology made exclusive-
ly in Germany since 1948. 
Over the years, the pioneer of the swimming pool industry 
has become one of the leading manufacturers of swimming 
pool water processing plants. Today, the long-established 

medium-sized company is represented in all of the main European countries with eleven 
branches. At its headquarters in Mutlangen, to the east of Baden-Württemberg, on the out-
skirts of the metropolitan region of Stuttgart, OSPA currently employs about 170 members of 
staff in all who work on the development, projection and production of water processing plants. 
“With its close-knit network of consulting engineers and the factory customer service, the name 
OSPA also stands for very good service”, explains Michael Pauser, Manager of OSPA. “We are 
specialists in terms of natural swimming pool water that is gentle on the skin and eyes and of 
the same quality as drinking water. More than 50,000 swimming pool owners rely on the spe-
cial OSPA water quality, whether in private, hotel or public swimming pools.” 
One of the wide range of current innovations of the medium-sized Swabian company is OSPA-
BlueControl®, an intelligent control system for swimming pools and the heart of energy- 
efficient swimming pool technology “Made in Mutlangen”. 

Company Portrait: OSPA Schwimmbadtechnik, Mutlangen

Trade Fair Partner: Schommer Media GmbH 

With its head office in Stuttgart's Königstraße 56, Schom-
mer Media GmbH specialises as a B2B internet agency in 
TYPO3 solutions for national and international business 
customers. Schommer Media offers customers consulta-
tion, design services and practical realisation of websites 
and online shops. Manager Tim Schommer, founded the 

agency in 2006 and employs 13 members of staff. Together with a team from Messe Stuttgart, Schommer Media recently 
created the new corporate website for Messe Stuttgart. This means that Messe Stuttgart now has a uniform platform for the 
individual event websites. From AMB to VISION, every one of Messe Stuttgart's own events will take to the starting blocks 
by the end of the year with its own new website. The cross media communication of Messe Stuttgart networks the website 
with Facebook, Twitter, YouTube, LinkedIn and the Trade Fair Centre's app. “Our aim was to get trade fair customers, in-
cluding those who want to and ought to become customers, excited about Stuttgart's key location”, Ulrich Kromer, Manag-
ing Director of Messe Stuttgart, says about the relaunch. “Messe Stuttgart ischaracterised by its modern architecture, short 
distances and easy on-site orientation. This is what we are now also documenting online.” In mid 2012, Schommer's Media 
GmbH eased Schommer E-Commerce GmbH to one side. It offers customers online shop solutions that cover the whole of 
industry. The services of the new E-commerce agency are aimed at established mail order companies and online traders as 
well as medium-sized companies that want to include the internet as an additional means of selling.

In Mutlangen on the Swabian Alb, a medium-sized 
enterpriser produces swimming pool technology.

All for online business

Manager Tim Schommer (middle) with his team.
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IHR VORSPRUNG durch unsere Lösungen

MAINTENANCE Stuttgart 2013: 

First time in Stuttgart: MAINTENANCE.

The premier of MAINTENANCE 
Stuttgart 2013 will take place on 24 
and 25 April 2013 at Messe Stuttgart 
and the ICS International Congress 
Center Stuttgart. 
As the new trade fair platform for 
companies from all areas of the pro-
duction chain, MAINTENANCE will 
present trade visitors the whole spec-
trum of maintenance for the first 
time: from inspection to service and 
repair. At Messe Stuttgart, budget 
holders can thereby gain an overall 
and comprehensive impression of 
current applications in industry with 
which they can optimise their pro-
duction processes efficiently and  
without trouble. 

Trade fair premier

AMB China 2012: 

From 15 – 17 October 2012, the Nan-
jing International Expo Centre will 
host AMB China for the first time un-
der the main trade fair‘s brand name. 
After the very promising début in 
2011, Messe Stuttgart made the deci-
sion to use the “AMB” brand for this 
year‘s event. 
With about 7750 trade visitors, last 
year's CMTE – China Machine Tool 
Exhibition – 2011 was a complete 
success. 160 leading companies from 
Germany, France, Italy, Belgium, the 
USA, Japan, China and Taiwan ex- 
hibited their products and services on 
the marketing platform. The CMTE 
was organised by Messe Stuttgart 
Nanjing Ltd., a subsidiary of Messe 
Stuttgart. Significant political insti-
tutions and key communicators to  
industry at international, national  
and regional level supported the 
début event. 

AMB goes China
Kreativ- & Bastelwelt 2012: 

New: The gallery in hall 1 is a forum  
for artists and art lovers alike.

As a new highlight at this year‘s Krea-
tiv- & Bastelwelt within the scope of 
Stuttgart's autumn trade fair, the 
“Künstlergalerie” (artists gallery) is ce-
lebrating its premier in hall 1. With a 
floor space of 2000 square metres, 
Messe Stuttgart is thereby creating a 
new meeting point for artists, art lovers 
and amateurs. 
“Art needs space and light – and we 
have plenty of this in the gallery in hall 
1. Stuttgart is a cultural city and we are 
adding an additional forum here for 
those who are culturally active”, says 
Gaby Maier, Project Manager of Krea-
tiv- & Bastelwelt. Creative artists from 
the areas of painting, sculpture, gra-
phics and photography will present 
their work from 22nd – 25th Novem-
ber, offer those interested in art a ran-
ge of impressions and also an opportu-
nity to buy the work on show. How-
ever, the artists gallery is not just for 

Artists gallery 

the eye but rather a place where new 
art can also be created. “For amateurs, 
course instructors and art therapists, 
we offer a unique workshop program-
me in the area of visual arts. Under 
professional supervision, they can try 
out a whole range of techniques there 
and fine tune their skills”, Project  
Manager Maier promises. 
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hair & style management (2. – 3. 12. 
2012), the largest trade fair for 
the hairdressing and cosmetics industry 
in southern Germany, is on the right 
track. According to Guido von Vacano, 
Divisional Director Lifestyle and Leisure 
at Messe Stuttgart, one of the reasons for 
the excellent booking figures is the fan-
tastic result last year: in 2011 hair & 
style management attracted a record 
number of visitors, i.e. 15,647. “These 
figures do not mean that we can rest on 
our laurels”, said von Vacano. The prov-
en cooperation with TOP HAIR Interna-
tional will therefore be extended still 
further. “We are delighted that we have 
the opportunity with Messe Stuttgart to 
make hair & style management even 
more attractive”, said Dr. Rebecca  
Kandler, Chief Editor of TOP HAIR.

Everything revolves around hairdressing 
and cosmetics at hair & style management. 

Path to success 
hair & style management 2012:

eltefa, the biggest regional trade fair for the electrical sector, will focus on electric mobility. 

Visitors can look forward to eltefa 
2013, the biggest regional trade fair for 
the electrical sector. During this event, 
the industry will from 20 – 23 March 
demonstrate its capacity and impor-
tance by means of a unique mixture of 
topics, trends and solutions. The focal 
points include regenerative energies, in-
telligent distribution networks and the 
security of buildings, property and 
computer systems. However, the topic 
of electric mobility will also ultimately 
be closely examined during the trade 
fair. Electric mobility is currently bring-
ing together the automotive, energy 

The electrical sector is also mobilising 
eltefa 2013: 

supply, electrical engineering and IT in-
dustries via the interface of information 
and communication technology (ICT). 
Modern information and communica-
tion technology systems facilitate opti-
mised management of operating, ac-
counting and controlling processes, and 
ensure that the necessary information 
is exchanged between the traffic net-
work, the power supply system and 
electric vehicles. As the link between 
the energy supplier and vehicle manu-
facturers, regional electrical trades are 
creating the infrastructure that is  
urgently required in this case.

Trade Fairs – Markets
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Messe Stuttgart is continuing to bind 
important automotive exhibitions to 
the region: UKIP Media & Events, or-
ganiser of the Automotive Expo Shows, 
has extended its contract with Landes-
messe Stuttgart GmbH by a further 
three years until 2014. The Automotive 
Expo Shows have been held in the state 
capital of Baden-Württemberg since 
2001. These events include Global Au-
tomotive Components and Suppliers 
Expo, Vehicle Dynamics Expo, Auto-
motive Testing Expo, automotive inte-

Contract extended until 2014
Automotive Expo Shows: 

Ideal destination for campers:  
Mecklenburg-Western Pomerania.

Managing Director Tony Robinson extends 
contracts for the Automotive Expo Shows.

Wildly romantic countryside and 
historical castles: Slovakia.

Exotic beaches, good infrastructure: Santa 
Catarina, federal state in southern Brazil.

Santa Catarina, the federal state in 
southern Brazil and the exotic partner 
country of the Stuttgart tourism exhibi-
tion CMT 2013, is, according to Valdir 
Walendowsky, President of the local 
Tourist Authority, a “jewel off the beat-
en track. Our state combines natural 
beauty with high quality of life, a safe 
environment, excellent accommoda-
tion, outstanding service, a well-devel-
oped infrastructure and the ubiquitous 
Brazilian warmth.” Thanks to its geo-
graphical location, the federal state of 
Santa Catarina is a perfect starting-point 
for circular tours in Brazil or the whole 
of South America. The 500-kilometre-
long coast contains a large number of 
beaches while the mountains and can-

Fantastic destinations

yons are ideal for nature lovers and  
tourists looking for adventure.
Slovakia, the second CMT partner coun-
try, can also offer great scenic beauty. 
“Last year 1.46 million foreign guests 
visited the small big country in the heart 
of Europe”, says Ingrid Sorat, Head of 
the Slovakian National Tourism Board 
in Berlin. This represents an increase of 
10 percent compared with 2010. The 
main attractions of Slovakia include 
nine national parks, the High Tatras as 
the world's smallest high mountain 
range, countless castles, wine culture, 
the capital Bratislava – which is rapidly 
turning into an “in destination” – and 
thermal baths and spa tourism. “The  
focal point of interest next year will be 

Santa Catarina and Slovakia are partner countries of CMT 2013. Mecklenburg-
Western Pomerania acts as the partner region of the caravanning exhibition.

riors Expo and Engine Expo. The Inter-
national Engine of the Year Awards 
are also presented every year. 
“We are pleased to extend our contract 
with Messe Stuttgart”, says Tony Rob-
inson, Managing Director of UKIP. 
“Thanks to its central location, the 
Stuttgart Trade Fair Centre is an ideal 
venue for both exhibitors and visitors. 
The proximity to Stuttgart Airport  
enables international guests to walk 
from the aircraft to the trade fair-
grounds in just a few minutes.”

Košice, the metropolis in the largely  
unknown region of eastern Slovakia”, 
states Sorat. Together with Marseilles, 
Košice is the European Capital of Cul-
ture in 2013. 
The German federal state of Mecklen-
burg-Western Pomerania will be the 
camping and caravanning partner region 
of CMT 2013. “Whether in a tent or a 
motor home, in a rustic or comfortable 
style, at a small place or in a large park, in 
the lakelands or on the Baltic Sea coast, 
every camper will find their paradise 
here”, says Rainer Frank, President of 
the Mecklenburg-Western Pomeranian 
Association for Camping and Mobile 
Home Tourism,in order to drum up  
interest in holidays in his region.
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Media – People

“Joining forces” 
Message-Portrait: Bernhard Müller, 
Department Manager, Messe Stuttgart International 

With the new grounds in the Filder 
region and the resulting further 
growth of the trade fairs at the 
Stuttgart location the requirements 
for the international character of 
Messe Stuttgart have also increased. 
The consolidation of the depart-
ments Messe Stuttgart International 
(MSI) and International Business 
Development (IBD) into one area, 
which is now simply called MSI, 
was therefore an obvious step. “Par-
ticularly as both departments have 
in fact been working closely to-
gether for a long time”, is how 
Bernhard Müller, Department Ma-
nager, MSI, describes the reasons. 
“We have joined forces and can 
now adopt an even more targeted 
approach in promoting the interna-
tional character of Messe Stuttgart's 
trade fair portfolio.”
The MSI area has 13 employees and 
is divided into three teams “Foreign 
trade fairs”, “Realisation business” 
and “International Sales”. “Foreign 
trade fairs are self-organised events 

for whose organisation we are res-
ponsible. Either via our two subsi-
diaries in Turkey and China, which 
also have an infrastructure with their 
own employees, or within the frame - 
work of joint venture projects such 
as R+T Asia in Shanghai and R+T 
Russia in Moscow”, explains Müller. 

Challenge of foreign markets

He doesn't keep secret that the chal-
lenges in this regard are quite diffe-
rent than at the Stuttgart location. 
“We organise the largest bakery 
technology trade fair in Europe, 
IBATECH. This takes place in the 
even years in Istanbul. In 2013 the-
re will be a IBATECH in Ankara for 
the first time. When the German 
claim for perfectionism meets the 
Turkish claim for creative solutions, 
or a Swabian controller meets a Tur-
kish trade fair organiser, this is 
however a plus for both sides”, 
grins Müller. “In an ideal situation 
the different approaches comple-
ment each other excellently, be-
cause comprehensive German  
market research and the enthusiasm 
of Turkish project managers are the 
best prerequisites for a successful 
trade fair.”
The “Realisation business” paves the 
way in foreign markets for German 
exhibitors. Müller: “Here we organi-
se joint stands on behalf of the Fede-
ral Ministry of Economics and Tech-
nology (BMWi) and various federal 
states, which are also important for 
further enhancing the international 
character of our own trade fair port-
folio. They serve as a marketing plat-
form for our leading trade fairs in 
Stuttgart.” On behalf of the BMWi 
German pavilions develop – like at 

Saudi Build, the largest construction 
trade fair in Riad/Saudi Arabia. On 
behalf of and under the leadership of 
Baden-Württemberg-International 
Müller's team also organises BW  
pavilions at leading international 
trade fairs in the core industries of 
Baden-Württemberg solely for com-
panies from the state. “This way we 
carry out the mission of Messe Stutt-
gart as a business developer for the 
region”, explains Müller. 
Lastly Messe Stuttgart still has a 
network of foreign representatives 
around the globe with agencies or 
information points in 53 countries. 
Their job is the acquisition of exhi-
bitors, visitors and journalists from the 
respective country for the trade fairs 
at the Stuttgart location. The MSI 
team “International Sales” controls 
and coordinates this dense network.  

International also in his free time 

Müller has been with Messe Stutt-
gart since 2002 and since 2005 has 
been responsible for the Foreign 
business. The 40-year old Swabian 
boasts the best qualifications for 
this role: The graduate economist 
studied economic science with a 
specialisation in “International 
Business" at the University of Ho-
henheim. As a father of a two and a 
half year old daughter he also has an 
international focus in his free time 
- at his stove at home. The hobby 
chef likes to whip up international 
dishes accompanied by wines from 
all over the world for his friends and 
family. And he has one other passi-
on: “No matter where I am in the 
world, the VfB Stuttgart live ticker 
on the iPhone is on for every game", 
confesses the football fan. 
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User-friendly: the new website of “Medizin“ (the medical trade fair and congress). 

With a new corporate website Messe 
Stuttgart has since the middle of 
2012 a standard platform for indivi-
dual event websites. Now exhibitors, 
visitors and journalists can also call up 
numerous self-organised events of 
Messe Stuttgart with new online sites 
in the world wide web. All self-orga-
nised events with their new design 
should be live by the end of the year. 
An important new feature, both for 
the corporate website and the websi-

Clear structure
Messe Stuttgart redesigns websites of all self-organised events

tes of the individual trade fairs, is the 
target group entries. At the opening 
times of the respective trade fairs 
three menus are available to click – for 
visitors, exhibitors and media repre-
sentatives. This way Messe Stuttgart 
is addressing its primary target groups 
directly and thus improving the user 
friendliness of its online website. The 
search option in various menus is 
now finally a thing of the past, all  
important information lands quickly 

and directly at the custo-
mer. “Messe Stuttgart is 
characterised by its short 
routes and user-friendly 
infrastructure, among other 
things”, explains Messe 
Stuttgart boss Ulrich Kro-
mer. “This is now also  
reflected in our newly  
designed website.”  

LMS Internal

The team of Messe Stuttgart welcomes new employees: Since 1 July 2012  
Ruth Dagmar Kempf has been Manager of Risk & Compliance. Her job covers 
the areas of compliance management, risk management, internal audit and  
general legal advice. After her studies in law at the University of Tübingen she 
spent four years in auditing and tax consultancy. Then the fully qualified lawyer 
moved to the Legal & Corporate Affairs Department of Messe Stuttgart.
Philipp Keil became Team Leader in the area of Lifestyle & Leisure on 1 August. 
He is responsible for the Stuttgart spring trade fairs, RETRO CLASSICS and hair 
& style management. As a Project Manager he also looks after FAIR  
HANDELN. Keil has been with Messe Stuttgart since 2010. He previously spent 
three years involved in transaction consultancy with the auditing and tax consul-
tancy firm Ernst & Young.
Katharina Bittner is also new and joined the company in August in the area  
of Business & Education/Medical Industry and Health. As a Communication  
Manager she is responsible for the trade fairs IT & Business and DMS EXPO.  
Beforehand she worked for two years as a deputy marketing manager and  
senior brand and product manager at the Ditzingen-based specialists for  
Swabian pasta Bürger.
Andreas Wallbillich strengthens the area of Lifestyle & Leisure as a Communi-
cation Manager. The trained editor is a contact partner for the Stuttgart autumn 
trade fairs ANIMAL, DIE BESTEN JAHRE, Familie & Heim, Internationale  
Mineralien- und Fossilienbörse, hair & style management, CMT, auto motor und 
sport i-Mobility, as well as FAIR HANDELN. He is responsible for the entire  
communication of the trade fair “Slow Food – the market for good taste”. 
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Return of the singing nuns
The comedy film “Sister Act” starring Whoopi Goldberg was a world-wide success. 
At the beginning of December, the musical of the film will be coming to Stuttgart. 

It all started in 1992 about 20 years 
ago . At that time, a low-budget film 
comedy entitled “Sister Act” started 
in German cinemas. The film told the 
story of Doloris van Cartier, a world-
ly nightclub singer who is on the run 
after witnessing a crime committed 
by gangsters. The police place her 
under protective custody in a strict 
Catholic convent where the nuns in 
the choir sing very poorly, to put  
it mildly. To cap it all, the convent  
is on the verge of going bankrupt. 

credit. The song texts for the German 
version were penned by Kevin 
Schröder and Heiko Wohlgemuth. 
No easy job. The major challenge was 
to stick as close as possible to the 
original but still create a typically 
German version which retains the 
wit and word plays of the original. 
The casting department was also 
faced with a daunting task. This is 
because “Sister Act” has no “normal” 
ensemble  which sings and dances in 
the background. Instead the cast is 
made up of a large number of nuns 
aged from the early 20ies to mid-
60ies, each with their own character 
and solo performance on stage. 
Stage management was also up against 
an immense task. All in all the two acts 
of the musical require 28 scene chan-
ges. To make sure that everything runs 
smoothly, the scenery and backdrops 
in some cases move at a speed of one 
metre per second. 
Advance bookings for tickets to “Sis-
ter Act” can be made at 01805/4444 
or at www.stage-entertainment.de

Great songs, extravagant stage production. 
“Sister Act” is a top musical.

The lead role was played by a col-
oured Oscar winner who had previ-
ously played only in American TV 
series. Not exactly the right stuff 
from which movie blockbusters are 
made. A mere one year later, the film 
along with its star Whoopi Goldberg 
had achieved cult status. “Sister Act” 
took box office receipts of over  
230 million dollars and enthralled 
around five million film-goers in 
Germany alone. 
Today, Whoopi Goldberg now co-
produces the musical version of “Sis-
ter Act” which opens at the Stage 
Apollo Theater in Stuttgart on 9 De-
cember. Instead of simply repeating 
the past, the musical version, under 
the aegis of Stage Entertainment, has 
grown up somewhat and has become 
larger but no less entertaining. 
The music for the musical was writ-
ten by no less than Alan Menken, 
composer of world famous film 
songs, sound tracks and several oth-
er musicals, and who has eight Os-
cars and seven Golden Globes to his 

Singing, dancing and acting ability: Every one of the lead and support roles in Broadway success “Sister Act” is challenging. 

Events – Congresses
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Just convince yourself:

         220 design-oriented rooms   
                     restaurant with show kitchen and 
                courtyard terrace
    own microbrewery with beer garden
 Havanna lounge & fireplace lounge with bar
                    18 conference rooms 
                  for up to 320 participants
            free use of WiFi
        sauna, steam bath and fitness area 

sun terrace, Indoor Golf

The privately run 4 star superior hotel is 
located in the heart of Echterdingen, near 
the airport and new trade fair of Stuttgart.

„Certified Conference Hotel“
... you can do excellent conferences 

at our hotel!

„Certified Business Hotel“
... benefit of our offer: use WiFi 

free of charge!

„Certified Green Hotel“ 
... achieving both comfort and sustainability 

saving energy. In addition you´ll get a subway 
ticket to airport and fair for free!
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Our newcomer, Manuela Walter will be 
supporting the Marketing and Sales Team 
of Messe Stuttgart. Manuela has been 
hired as sales assistant and has a univer-
sity degree in general rhetoric and adult 
education. She is mainly responsible for 
the acquisition of events at the ICS Inter-
national Congress Center Stuttgart. She 
will also act as contact person for compa-
nies and event agencies. “Manuela Wal-
ter will help us offer customised space 
utilisation concepts in co-operation with 
event planners and trade fair organisers 

Even more service for guest organisers
ICS International Congress Center Stuttgart

ICS/CONGRESSES 2012/13 

13.10.2012 
Master craftsman celebration
Organiser: Chamber of Crafts,  
Stuttgart region 

19. – 23.10.2012 
Annual conferences of DGHO, 
OeGHO, SMGO, SGH 
Organiser: DGHO Service GmbH

24. – 25.10.2012 
14. KnowTech 
Organiser: Bitkom Servicegesellschaft

05. – 06.11.2012 
VDE Congress Smart Grid – 
Intelligent Energy 
Supply For The Future
Organiser: VDE

06. – 08.11.2012 
7th German 
Spine Congress
Organiser: Deutsche Wirbelsäulen- 
gesellschaft e. V. (German Spine Society) 

07. – 08.11.2012 
7th Stuttgart 
Fire Protection Days 
Organiser: Beton Marketing Süd GmbH

27. – 28.11.2012 
Planet PTC Live
Organiser: Parametric Technology GmbH

06.01.2013 
Youth Conference 
on World Mission 
Organiser: Ludwig-Hofacker-Kreis e. V. 

Support for the Marketing and Sales Team of Messe Stuttgart (left to right): Corina Lang, 
Claudia Döttinger, Stefan Lohnert, Karolin Simon and – newcomer – Manuela Walter. 

based on all the event locations avail-
able on the Messe Stuttgart fairgrounds. 
She will make a vital contribution to the  
success of events,” says Stefan Lohnert, 
Division Director ICS/Guest, explaining 
her job profile. Now that we have boost-
ed the Marketing and Sales Team to four, 
the department will be able to react more 
flexibly and personally to customer re-
quirements. The diversity of rooms and 
halls at Messe Stuttgart and the attractive 
destination of Stuttgart provide the per-
fect conditions. 
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ANZEIGE 1/3 Eck
Friedrichsbau

The Celts are coming to Stuttgart. From 
15 September 2012 to 17 February 
2013, the Big State Exhibition will pre-
sent “The World of the Celts. Centres of 
Power – Treasures of Art“, an outstand-
ing insight into Celtic art and culture. 
The Baden-Württemberg State Museum 
of Archaeology and the Württemberg 

Celtic art treasures 
During the 2012 Big State Exhibition, everything will focus on  
the masterly artistic skills of this legendary people. 

State Museum will show more than 
1,300 artefacts in a unique exhibition in 
two thematic blocks. 
The first thematic block entitled “Cen-
tres of Power” will be situated in the 
Stuttgart Art Gallery and will illustrate 
the evolution of Celtic civilisation in 
Central and Western Europe between 

the 8th and 1st centuries BC. “Treas-
ures of Art”, the second thema- 
tic block located in Stuttgart’s Old  
Castle, will focus on the first signifi-
cant contribution of a northern civili-
sation to European art history. For 
more information go online to www.
kelten-stuttgart.de.

During the Big State Exhibition, a unique 
collection of Celtic treasures can be 

admired in the Old Castle (top) and the 
Stuttgart Art Gallery. 

Wonder Worlds 
Little Willy nods off to sleep in the  
theatre auditorium. Hobdoblin, Master 
of the Wonder World, takes him by the 
hand and together they go through  
the gates into his kingdom. There they 
meet dazzling personalities such as a 
mermaid (without any sea), a devilish-
ly beautiful all-round talent and a man 
who races against time. In his new 
show concept, Ralph Sun, Director and 
Artistic Director at the Friedrichsbau 
Varieté Theatre, creates surrealistic 
scenery of weightlessness and of unli-
mited artistic possibilities. Information 
and tickets: www.friedrichsbau.de

Friedrichsbau Varieté Theatre entices spec- 
tators to embark on a fantastic journey.

Sightseeing tip: Big State Exhibition 2012

Stuttgart Sightseeing
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HIGHLIGHTS 2012 

Up to 14.10. 
Cannstatt 
Beer Festival
Cannstatter 
Wasen

20. – 21.10. 
Filderstadt Cabbage Festival
Leinfelden-Echterdingen

From November 2012
Palazzo
Cannstatter Wasen, Palace of Mirrors

14. – 18.11. 
28th Stuttgart German Masters 
Hanns-Martin-Schleyer-Halle

27.11. – 21.12. 
Esslingen Medieval  
and Christmas Market
Venue: Esslingen city centre

28.11. – 23.12. 
Stuttgart Christmas Market
Stuttgart city centre

Romantic garden, cosy restaurant: 
the Seebruckenmühle.

Romantic 

The Seebruckenmühle restaurant in the 
Siebenmühlental (Seven Mills Valley), 
located not far from Messe Stuttgart, is 
well worth a visit even late in the year. 
If it starts getting a little chilly in the  
romantic garden – despite our Indian 
summer – there is always a cosy warm 
corner for you inside, perhaps next to 
the open fire. Besides typical regional 
Swabian soul food such as roast beef 
with onions, lentils with “Spaetzle” 
(home made noodles), Maultaschen 
(home made filled pasta squares) and 
“Spaetzle” with cheese, the menu  
includes Flammkuchen (Alsace tarte 
flambée) in many exotic variations (for 
example with Italian air-cured ham, 
mushrooms, truffle oil and onions),  

Restaurant tip: Seebruckenmühle, Leinfelden-Echterdingen

From the rustic wine tavern 
to the distinguished gourmet 
restaurant: Stuttgart has it all. 

Tyrolean specialities and numerous dif-
ferent salad dishes. The wine list in-
cludes wines from Italy, France, Spain, 
South Africa, Australia and California 
but also excellent wines from the re-
gion. For information and bookings, 
visit www.seebruckenmuehle.de

Wonder Worlds 

Friedrichsbau Varieté Theatre entices spec- 
tators to embark on a fantastic journey.

A second home 
Where can you experience a relaxing stay or conduct conferences during 
trade fairs? Message presents attractive hotels in the Stuttgart region.

If you are planning to visit Messe Stuttgart for a longer period of time or you are 
attending a congress lasting several days at the ICS International Congress  
Center Stuttgart, check out what the apartment hotel Residenz Steinenbronn has 
to offer. Located seven kilometres from the exhibition fairgrounds, the Residenz 
Steinenbronn has specialised in “short-term hotel accommodation” – “a low-cost 
alternative to conventional hotel stays,” explains Hotel Director Reinhard G. W.  
Riedel. “Our guests can choose between one-room, two-room or three-room apart-
ments and have the opportunity to use a number of services. It’s an ideal combina-
tion of comfort in your own four walls, self-catering facilities and full hotel services. 
And all that at a fair price.”
Guests who want to continue their work while they are at the hotel will find all the 
accesses they need in their apartment, e.g. sockets for laptop (WLAN), fax and  
voicemail or answering machine. A conference room seating up to ten people can 
also be booked. Directly next to the apartment hotel is a sauna where guests at 
the “Residenz” can recharge their inner batteries. If you want to keep fit to face 
the rigours of everyday life, a fitness room is at your disposal on the ground floor. 
If you are on a voyage of discovery for culinary delicacies, the Krone Hotel  
restaurant in Steinenbronn offers you freshly hunted game or the Seebrucken- 
mühle in Leinfelden-Echterdingen has excellent traditional cuisine. More infor- 
mation at www.residenz-hotel.de

Apartments are a practical alternative 
to classic hotel rooms.

The well equipped fitness room on 
the ground floor.

Hotel tip: Apartment hotel Residenz Steinenbronn
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Good news first: The business mood in the IT sector – which will be represented from 23 to 25 October in Stuttgart at 

IT & Business and DMS Expo – remains good, despite the international debt crisis. In this country, in 2012 the sector will 

grow by around two per cent, while in the BRIC countries the situation is somewhat better. 

Economically, this is of fundamental significance. The IT sector differs from 

all other sectors on account of its cross-sector function. As the second big-

gest industrial employer, just behind mechanical engineering, it is important 

not only in its own right. For every job in the IT sector, there are also three 

to five jobs in industries that apply IT. Only one third of computer specialists 

work in the IT sector itself, two thirds work where IT has concrete applica-

tions and is converted into products. The theme “IT applied” is therefore of 

major significance – in particular also for the location of Baden-Württemberg 

with its strong mechanical engineering and plant construction sectors and its 

 automobile industry. 

“Excellent infrastructure”

Dr. Bernhard Rohleder, Managing 
Director of the German Association  
for Information Technology, Telecommu-
nications and New Media (BITKOM)

The focal point of many IT projects – in particular also in medium-sized firms – is currently such themes as business 

intelligence, cloud computing and the integration of mobile end devices into the IT environment: with in part double-

digit growth rates for data communication and cloud computing. Such themes as are central at IT & Business and 

DMS Expo. The two events are the most important marketing and sales platforms for our sector in the second half 

of the year, at which the IT sector will have the opportunity to make contacts above all with customers from me-

dium-sized businesses. And in an environment with an excellent infrastructure, optimum transport connections and 

an extremely customer-oriented trade fair management: The best preconditions for successful IT trade fair business. 

IMPRINT
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