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www.neumannmueller.com

Whether you want to hold a unique corporate event or you wish to have perfect 
lighting for your trade fair stand: we deploy our extensive know-how and high-quality 

equipment to develop tailor-made services perfectly shaped to your requirements. 
What is more, we have been a partner of Messe Stuttgart for many years now and have an office 

right here on site. Our services cover the whole range of event needs in the fields of rigging and 
media technology – provided by a highly qualified team of professionals.

Audio  •  Lighting  •  Video  •  Rigging  •  Staging  •  Conferencing  •  Event-IT  •  Content Production

In the phrase „service partner“ there are two words that we are  
particularly fond of: „service“ and „partner“
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As far as environmental awareness and ecologically  
responsible actions are concerned, Messe Stuttgart is  

already leading the way. “This is no accident, it is the result of 
efforts to dramatically improve our ecological balance sheets 
over several years,” explains Ulrich Kromer, CEO of 
Landesmesse Stuttgart GmbH. “Back in 2010, our Green 
Statement set a groundbreaking standard for the entire  
industry,” recalls Kromer. “As of 2015, we are the first trade 
fair organiser to enter into a solidarity pact with our exhibi-
tors in order to face our social responsibility in matters of  
sustainability together, because our customers are increa- 
singly also having to demonstrate a high level of sustaina-
bility in their industries.”
To be able to finance current and future sustainability meas-
ures and thereby secure significant competitive advantages 
for the Stuttgart trade fair venue and its exhibitors, Messe 
Stuttgart now has a small eco-surcharge of three euros per 
square metre of exhibition space. “These extra funds allow us 
to continue to improve our standards of ecological responsi-
bility and sustainability,” says Messe President Roland Bleinroth, 
justifying the measure. “In concrete terms, this is expected 
toresult in reduced electricity costs as a result of lower  

usage,lower water consumption, savings in waste disposal 
and one hundred percent green electricity to name but a few. 
For our customers, it means feeling good about not wasting 
resources and doing the environment a service.”

NEW COMBINED HEAT AND POWER PLANT IN 
PLANNING STAGES

Messe Stuttgart is already well on the way to becoming the 
most sustainable trade fair venue in Europe. Visible signs of 
improved sustainability include not just 34,000 square metres 
of solar panels on the roofs of the exhibition halls, free travel 
to the venue by public transport for visitors and exhibitors 
and the company's consistent supply and waste-disposal con-
cepts. In 2016, Messe Stuttgart also plans to put a new com-
bined heat and power plant into operation in order to generate 
electricity, heat and – thanks to an extra machine – even cold, 
via environmentally friendly means. This is intended to cover 
increased demand during peak periods as well as that result-
ing from the new planned Horn Halle (Hall 10), in 2018.

Sustainability: A competitive advantage
Messe Stuttgart is using specific ecological measures to pursue a clear objective:  
To become the most sustainable trade fair venue in Europe.

More information: www.messe-stuttgart.de

NEWS – TRENDS

Solar power 

straight from the 

roof: Messe 

Stuttgart leads 

the way.
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Prof. Dr. Sener 

Oktik, Chairman 

solar energy asso- 

ciation GENSED 

(left), Bernhard 

Müller, Vice Pre- 

sident Messe Stutt- 

gart International. 

From 22nd to 24th September 2016, 
the first SolarPro trade fair is being 

held at the ATO International Convention 
& Exhibition Centre Ankara, Turkey. The 
trade fair and conference is organised by 
Messe Stuttgart’s subsidiary, Ares Istan-
bul. The Turkish government is making 
plans for approximately 3000 megawatts 
of new solar power systems by 2023.

New solar trade fair 
Messe Stuttgart

More information: www.messe-stuttgart.de/
das-unternehmen/international

Messe Stuttgart received the “Top 
Job” award for exemplary work  

in human resources at the German SME 
Summit in Essen at the end of June, 
and is one of the best employers  
in Germany. The University of St. Gallen 
collated the data as part of an anon-
ymous poll of exhibition employees 
and the company's human resources 
department. 

Top employer

Messe Stuttgart

Award-winning: 

Messe Stutt-

gart is one  

of Germany’s  

best employers. 

More information: www.messe-stuttgart.de

Markus Vogt, 

Company Spokesman, 

Landesmesse Stuttgart GmbH.

EDITORIAL

Messe Stuttgart is bucking the trend. Throughout Germany, 

B2C trade fairs are finding it difficult to keep visitor num-

bers reasonably stable. Today they are in competition with 

countless shopping opportunities, events and leisure activ-

ities. More visitors pass through the turnstiles at the  

consumer shows in Stuttgart year on year. Around half a  

million guests attend the CMT, the spring trade fairs and 

Messe Stuttgart's autumn line-up – over 20 per cent more 

than five years ago. These are growth rates which make 

Stuttgart the leading trade fair venue in Germany – a long 

way ahead of its competitors. This was revealed in a recent 

study on market shares and key figures of the largest  

German trade fair venues carried out by the Leipzig  

Graduate School of Management (HHL). 

The study is evidence of all the hard work the Messe team  

has done. The cover story of this issue reveals the recipe  

for success when organising consumer shows “made in 

Stuttgart”: Today, successful consumer shows must double 

as information and networking platforms. Anyone who  

merely wants to sell products or services to customers,  

or just talk to them, stands to lose out in comparison with 

other leisure activities.

Messe Stuttgart has succeeded in being different in one other 

aspect: Of all the trade fair organisers in Germany, Messe 

Stuttgart is the leader in innovation. Over the past five years, 

the team has implemented 14 new trade show topics, in  

addition to a further 17 new topics for guest events. 

The venue is launching another new product in June 2016. 

MORGENSTADT Urban Solutions is the name of the event, 

which addresses questions on the future of urban space: 

What makes a city worth living in? What does the city we 

want to live in tomorrow look like? Which products and  

solutions do we need to make it a reality? The design of the 

event differs from that of a traditional trade show. More  

details can be found on the inside pages of this Message  

issue. We hope you have an enjoyable read! 

“Leader in innovation”
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Hot, hotter, hottest: Tickets to the 2nd edition of the  
RETRO RACE on 11th and 12th July 2015 were the  

hottest in Stuttgart, and not just because of the summer 
heatwave that weekend. The demo races of historic race cars 
and vintage vehicles were the main focus of the crowd's  
interest. The extraordinary diversity of participants and vehi-
cle categories was also remarkable: From the T-Model Ford 
to optimally restored pre-war classic cars, different classes of 
racing cars and historic motorbikes right through to vehicles 
from the International Drift Series (IDS). 
Among the other attractions for all the family at the racing 
event, organised by RETRO Messen GmbH, were a go-kart-
ing track across the outdoor area and through an exhibition 
hall, an obstacle course for the latest SUVs, autograph sign-
ing sessions with racing drivers such as Jochen Maas and  
Roland Asch, a vehicle sales market and two paddocks. “A 
couple of degrees cooler would have done us and the whole 
event some good,” summarised organiser Karl Ulrich Herr-
mann. “Nonetheless, we were very satisfied with the way the 
event unfolded and the response from visitors.” 

Fascinating classic car racing at the RETRO RACE 2015: 

Two whole days of nothing but historic cars. More information: www.retro-race.de

Hot racing weekend 

RETRO RACE 2015

NEWS – TRENDS

MORGENSTADT Urban Solutions – Lounges and Congress

Messe Stuttgart

More information: www.morgenstadt-lounge.de

As society’s test beds for technology, cities play a crucial 
role in their country's future. “In the national and inter-

national competition for location, the communities ahead of 
the rest are those that offer their residents, companies and 
visitors the best conditions for the spheres of work, living, 
mobility and communication thanks to intelligent system 
solutions,” says Thomas Walter, Vice President of Industrial 
Solutions at Messe Stuttgart. “By holding the new MORGEN-
STADT Urban Solutions and MORGENSTADT congress from 
21st to 23rd June 2016, Messe Stuttgart is providing  
concrete responses to the questions about the future of our 
cities posed by multiple disciplines.” The new lounge/con-
gress format at the International Congress Center Stuttgart 
(ICS) is organised by Messe Stuttgart and the Fraunhofer  
Institute for Work Management and Organisation (IAO).  
The city of Stuttgart and the Stuttgart Region Economic  
Development Corporation (WRS) are just two of the many 
partners involved.
“What is particularly unusual about the MORGENSTADT  
Urban Solutions concept is its thematic structure in a 
high-quality atmosphere,” says Walter. “Visitors can discuss 
a specific project with all the other partners involved. 
Themed “islands” display urban solutions from the fields of 

mobility and logistics, energy, urban production, the environ-
ment and resources, education and health or public security.” 
MORGENSTADT Urban Solutions – Lounges and Congress is 
intended for visitors such as mayors, planning authorities, 
business developers, financial services providers, technology 
suppliers, transport operators, and planning and architec-
tural offices. They stand to benefit from the new, hands- 
on event format: “Instead of showing industry visitors far-off 
visions, we are exhibiting specific solutions that are financially 
feasible and can be implemented in the near future,” empha-
sises Walter. As partner of the nationwide MORGENSTADT 
Initiative, the IAO has assumed responsibility for the event's 
scientific quality over the course of the parallel three-day  
international congress. It has done so using the latest find-
ings on the projects for the themed islands.
In the lead up to MORGENSTADT Urban Solutions – Lounges 
and Congress, the 8th international “Cities for mobility” 
convention takes place from 19th to 21st June 2016 in Stutt-
gart. This means the state capital will be at the centre of  
national and international dialogue on the future of our  
cities for six whole days.
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Ulrich Kromer, President/CEO of 

Landesmesse Stuttgart GmbH.

TRADE FAIR HIGHLIGHTS

On 25th and 26th June 2016, the 
first Comic Con Germany will take 

place for fans of comics, fantasy and sci-
ence fiction in the L-Bank Forum (Hall 1) 
at Messe Stuttgart. Visitors can expect 
to see famous comic illustrators and 
publishers, exhibitions, walking acts,  
anime, cosplay and a large traders’ area. 
Around 30 Hollywood stars of TV and 
film will also be attending according to 
event organiser FedCon GmbH.

Fan convention

Comic Con Germany 2016

2016 celebrates 

the first Comic 

Con Germany  

at the Messe 

Stuttgart Premiere.

More information: www.comiccon.de

For the first time, the number of mobile phones in the world 

has exceeded the size of its population. At the same time, we 

are being informed by the media about Industry 4.0, Medicine 

4.0, Society 4.0 and the changes they will bring. Despite, or 

more precisely because of this development, humans are be-

coming increasingly entitled to decide when they want to re-

ceive information for themselves. And there has been an in-

crease in using the collective intelligence of groups. Exchange 

networks are developing, information and experiences are be-

ing shared and discussed. Companies must create their own 

additional means of access even – in B2B communication – to 

their business partners, in the form of high-quality content  

made for channels such as subject platforms, video channels, 

newsletters, blogs or events. With the exception of highly spe-

cialist technological products, the simple existence of a prod-

uct or its benefits no longer influences demand. Instead, it all 

comes down to the emotional value of a product. The basic 

facts can usually be found on the Internet. But the emotional 

decision-making factors only come into play through personal 

contact. Because the chemistry has to work too. 

This is where the trade fair experience, perhaps in conjunction 

with a particular event, and meeting people at the stands have 

a central role to play. For that reason, dear reader, I am 

convinced that trade fairs will continue to gain importance. In 

short, attending trade shows is a way for companies to safe-

guard their future. It follows then that our trade fairs in Stutt-

gart should continue to make pleasing progress, and with our 

new Moulding Expo we have been able to get off to a brilliant 

start in this respect. It also showed that experience and per-

sonal interaction are extremely important not just for visitors. 

For the exhibitors too – in addition to professional dealings in 

and with the media – it is primarily the personal relationship 

between them and between them and the trade fair team that 

counts. The philosopher Schopenhauer formulated the basic 

idea as follows: “In discussion, a clever man thinks less about 

what he is saying than to whom he is saying it.” This definition 

of “discussion” should be valid for all forms of communication, 

including Exhibition 4.0. With this in mind, I look forward to 

many more encounters with you, our readers.

“Exhibition 4.0 – quo vadis?”

Messe Stuttgart

Around 14,000 music fans attended 
the first Stuttgart Festival held on 

24th and 25th July at Messe Stuttgart, 
which was a resounding success. “We 
hope to hold an improved version of 
the Stuttgart Festival in the coming 
year, on our site and without freak 
weather,” says Messe President Roland 
Bleinroth. Squalls led to the perfor-
mance schedule being rearranged for 
the total of about 40 bands and DJs.

Resounding success

A super 

atmosphere: 

The Stuttgart 

Festival drew 

14,000 visitors 

to the Filder 

plains.

More information: www.messe-stuttgart.de
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The show experience
Today, consumer shows are in direct competition with a wide variety of shopping 
opportunities, events and other leisure activities. The Messe Stuttgart recipe for 
success? Special interest shows with a precise profile, strategic brand management 
and the courage to experiment. 



Smell, taste, see, feel, touch: For Guido von 
Vacano, Vice President of Lifestyle & Lei-
sure at Messe Stuttgart, consumer events 

are an experience for all the senses. “With ap-
proximately 30 B2C shows in Germany and 
abroad, we move more than 700,000 people 
around the world every year,” says von Vacano. 
“That’s 30 different show experiences, designed 
for the a wide variety of target audiences, each 
with their own language, different age structures 
and special interests. We create customised 
marketplaces for people who do not have ac-
cess to them in this form anywhere else,” says 
von Vacano about the Messe Stuttgart strategy. 
“Neither on the Internet or in the ever-increas-
ingly standardised city centres, in brand lands  
or more rural shopping malls.” 
A study by TNS Emnid (a German 
polling institute) and the Leipzig 
Graduate School of Management 
(HHL) which was commissioned  
by the Association of the German 
Trade Fair Industry (AUMA), con-
firms that consumer shows and their 
multi-sensory exhibits score highly 
with the increasing number of “multi- 
channel shoppers”. According to 
the study, a show’s basic sales function is “hard-
ly likely to increase visitor attraction any more”. 
The “experience and wellness elements”, how-
ever, have the opposite effect. A modern con-
sumer show has to consider itself “a multi- 
sensory platform of encounters and experiences 
in order to demonstrate its strengths fully in  
a digital world”. 
This is easier said than done, because positive 
experiences are defined extremely differently, 
depending on the show and target audience. 
“Each show is a world of its own,” says von  
Vacano from personal everyday experience. 
“The exhibitors and visitors at a tourism show, 

such as the CMT, differ fundamentally from 
those at a consumer show such as a Family & 
Home or a Hobby & Electronics show.” And the 
differences continue even within a show itself. 
That is one reason why the CMT for example,  
as the world’s biggest tourism and leisure con-
sumer show with 241,000 visitors and 2000  
exhibitors, has large special sections for cara-
vanning, cycling, hiking, golf and wellness, as 
well as cruises and ship travel. 
Another prime example of a successful special 
interest show with a profile and strategic brand 
management is Messe Stuttgart’s autumn line-
up in November, which will welcome approxi-
mately 1600 exhibitors, 180,000 visitors to 11 
shows over 10 days. This includes shows as  
diverse as Hobby & Electronik, Familie & Heim, 

the Spielemesse, Modell Süd, Kreativ, Animal; 
Minerals, Fossils and Jewellery; The Best Years, 
the Eat & Style, Babyworld – or, new for 2015 – 
veggie & frei von. Von Vacano describes the 
challenge facing the Stuttgart exhibition organ-
iser: “If it’s advertised as special interest, then 
that’s what it must be. As a result, we de- 
liberately decided against an umbrella brand 
strategy and instead chose to create an indi- 
vidual experience for very specific target audi-
ences at each autumn show.” 
The individual brand strategy means one thing 
firstof all: A lot of work. This includes, for example, 
different advertising campaigns for exhibitors 

New: The 

veggie & frei 

von show for 

vegetarians, 

vegans and food- 

allergy sufferers 

(far left) and 

Comic Con 

Germany.

▼

“WE CREATE CUSTOMISED SHOW
EXPERIENCES FOR SPECIFIC TARGET 
AUDIENCES.”
Guido von Vacano, Vice President of Lifestyle & Leisure, 

Messe Stuttgart
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Pure sustainability: 

At auto motor  

und sport i-Mobility 

(right), the Fair 

Handeln (far right) 

and the Market of 

Good Taste (below). 
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and visitors at each show, as well as customised 
fringe programmes. A complexity that, in the 
short- and medium-term, not only benefits Messe 
Stuttgart and its visitors, but the exhibitors too. 
“Special interest shows with specific target audi-
ences develop a magnetic effect which is also  
acknowledged by exhibitors,” explains Roland 
Bleinroth, President of Messe Stuttgart. “They 
seek personal contact with as little waste cover-
age as possible. In this regard, lifestyle-orientated 
segmentation concepts, like those at Messe Stutt-
gart’s autumn line-up or spring shows, are of enor-
mous significance. The more specific the individu-
al target groups, the more importance is attached 
to the positioning of individual exhibition brands 
and their continued optimisation.” 

INFOTAINMENT, NOT ENTERTAINMENT

This concept sounds more abstract than it actual-
ly is. Every day, show organisers are challenged 
with finding ways to make a show more attractive 
to its particular audience without watering down 
the concept and, in the worst case scenario, los-
ing customers. Von Vacano considers “Infotain-
ment, not just entertainment” an effective tool for 
his industry. “These days successful consumer 
shows need to double as information and net-
working platforms. Anyone who merely wants to 
sell products or services to customers, or just talk 
to them, stands to lose out compared with other 
recreational opportunities.”
There are a number of specific examples of this: 
At the Stuttgart Market of Good Taste – The Slow 
Food Trade Fair, visitors can sample different 
types of meat as part of the overall tasting expe-
rience, some of which are produced by intensive 
livestock farming, others by organic farms. A multi- 
sensory brand experience par excellence. At  
the spring auto motor und sport i-Mobility show, 
visitors “experience” the future of mobility on  
a purpose-built test track – with e-bikes, in smart 
electric drive, the e-Golf or the BMW i8. At the 
Spielemesse, game fans can try out the latest 
products for themselves all evening until 22:00  
under expert guidance, even when the rest of the 
show has already closed. The list of special oppor-
tunities on offer at all the consumer events could 
easily go on.
Focused B2C trade fairs made in Stuttgart involve 
even more, as von Vacano explains: “Some con-
sumer shows require a special fringe programme 
for trade visitors. Whilst this may initially appear to 
be a contradiction, it is particularly useful for the 
exhibitors at such events.” For example, at the Slow 
Food show, professionals in retail or gastronomy  

From 14th to 22nd November 2015, the 
Leinfelden-Echterdingen “Wirtschaftsoa-

se” (Oasis of Trade and Industry) is return-
ing to the Familie & Heim consumer show 
for the fifth time. With companies and ser-
vice providers, shopping experiences, art 
and culture, as well as a varied accompany-
ing programme, it has plenty to offer. On 
the LE stage, exhibitors report on their re-
spective fields of expertise. “The Wirtschafts- 
oase gives the town and participating busi-
nesses the opportunity to present them-
selves to a large regional audience,” ex-
plains Lord Mayor Roland Klenk, summaris-
ing the benefits of the cooperative project. 
“Appearing at the show gives a significant 
boost to the town's image and enhances its 
reputation as a go-to destination.”

Wirtschaftsoase LE

Leinfelden-Echterdingen at the Familie & Heim.

Regionality up close 

can arrive at the exhibition halls an hour earlier to 
inform national and international exhibitors about 
their products – and even get some orders before 
the influx of visitors. The new veggie & frei von 
show for vegetarians, vegans and food-allergy suf-
ferers was designed from the outset as a “trade 
fair open to consumers”. At the tourism classic, 
the CMT, Messe Stuttgart holds a recruitment day 
in association with Düsseldorf’s YOUR CAREER-
GROUP. Pupils, apprentices and students can ob-
tain first-hand advice about potential entry-level 
job opportunities or the latest professional chal-
lenges in the hotel, gastronomy and tourism  

“THE MORE SPECIFIC THE INDIVIDUAL TARGET 
GROUPS, THE MORE IMPORTANCE IS ATTACHED 
TO THE STRATEGIC POSITIONING OF INDIVIDUAL 
TRADE FAIR BRANDS.”
Roland Bleinroth, President of Landesmesse Stuttgart GmbH 

▼
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Treasure troves for  

the home and hobby: 

The Modell Süd show 

(right), the Familie & 

Heim show (far right) 

and the Hobby & 

Electronik show with 

its special “Pas- 

sion for technology” 

area (below). 
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industries. All the top employers from the indus-
try, as well as hotel management schools and uni-
versities attend the event. The annual Baden- 
Württemberg Day of Tourism is also held at  
the ICS International Congress Center Stuttgart  
as part of the CMT. Renowned for being the  
biggest tourism congress in the country, it is 
aimed at all service providers and protagonists  
in Baden-Württemberg’s tourism industry and  
assembles some 1200 participants from associa-
tions, communities and tourism companies, espe-
cially from the gastronomy and hotel industries. 

NETWORKING AND REGIONAL FOCUS

“A substantially meaningful partnership with poli-
ticians, players in trade and industry plus profes-
sional associations makes consumer shows more 
appealing and, moreover, reinforces our active in-
volvement in the region,” explains Ulrich Kromer, 
President of Messe Stuttgart. This has always been 
of particular concern to Messe Stuttgart, not least 
because of its regional shareholder structures. 
“Shows such as the Market of Good Taste have 
only been possible as a result of close cooperation 
between politicians, Messe Stuttgart and the Slow 
Food Deutschland association,” says Kromer. “The 
same applies to the Trade show, for example, the 
professional and promotional sponsor of which  
is the Baden-Württemberg Foundation for Devel-
opment and Cooperation (SEZ).” 
Without close cooperation with associations, clubs 
and local business, consumer shows would be  
inconceivable in Stuttgart. Two further examples: 
The Baden-Württemberg Association for Garden-
ing, Landscaping and Sportsground Construction 
(GaLaBau), based in Leinfelden-Echterdingen, is 
the promotional sponsor at the Garden outdoor 
ambience part of the Stuttgart spring shows. This 
show gives gardening enthusiasts the opportunity  
to talk to and question horticultural experts from 
the island of Mainau on Lake Constance and the 
Director of the horticultural TV series “Blühendes 
Barock in Ludwigsburg”, Volker Kugel, to name 
but a few. At the Familie & Heim consumer show, 

At the Animal 

show, it's all 

about pets (far 

left). Game fans 

can test new 

creations and 

classics alike at 

the Spielemesse 

by comparison, the town and businesses of Lein-
felden-Echterdingen present themselves to visitors 
using the “Wirtschaftsoase” (see page 11). This 
has proved to be a winning formula for all in-
volved. Cooperation with Messe Stuttgart boosts 
the image of Leinfelden-Echterdingen as a busi-
ness hub, unites tradespeople and service provid-
ers with potential customers at the show and – as 
a result – enhances the sense of regional unity. 
The Internet and social media features at Messe 
Stuttgart also create added value for visitors and 
exhibitors. “Each of our consumer events has a 
presence on the relevant social media channels,” 
says von Vacano. “In addition, we use traditional 
online advertising and organise meetings with 
bloggers during the CMT and the Market of Good 
Taste, for example. This opens up a new target  

audience for exhibitors to communicate with.” At 
veggie & frei von, Messe Stuttgart is braving an 
online experiment. Visitors, exhibitors and anyone 
interested can visit blog.veggie-freivon.de to find 
out more about the show, its planning stages, star 
guests and seminars. A famous food blogger will 
also be posting exclusive recipes on the blog. The 
contributions will be supplemented by an edito-
rial team at Messe Stuttgart. Vice President von  
Vacano has a different, realistic point of view on 
the use of social media: “Anyone who is reasona-
bly active on new media channels increases the  
visibility of their products or services, especially to 
younger target audiences. However, the crucial 
factor is what happens at the turnstile.” The record 
number of visitors to the Stuttgart consumer 
shows speak for themselves.

“A MEANINGFUL PARTNERSHIP WITH POLITI-
CIANS, PLAYERS IN TRADE AND INDUSTRY  
PLUS PROFESSIONAL ASSOCIATIONS MAKES  
CONSUMER SHOWS MORE APPEALING.”
Ulrich Kromer, CEO of Landesmesse Stuttgart GmbH

More information: www.messe-stuttgart.de
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Stuttgart residents award top marks to their city in the recent Residents’ survey 2015. 
They see room for improvement in rental rates, traffic and air pollution.

Excellent quality of life 

Residents in Stuttgart like living in their city: That is the 
conclusion drawn by an initial assessment of the Resi-

dents’ survey 2015, the results of which were presented  
to the public by the Mayor for Security, Law and Order,  
Dr. Martin Schairer, and the Head of the Statistical Office, 

Thomas Schwarz, in mid-August. 84 per cent of participants 
gave a positive response to the question “How would you 
describe the quality of life in Stuttgart overall?”. 21 per 
cent consider the quality of life in the state capital to be 
“very good”, and 63 per cent “good”. 
The Statistical Office has conducted the Residents’ survey 
every two years since 1995. Between April and June,  
almost 9200 residents with their primary residence in the 
state capital, selected at random, were asked for their 
opinion. Just under 40 per cent took part in the random 
sample. Younger residents over the age of 15 were also  
included for the first time. 
Broken down into different areas of life, the survey pro- 
duces a sophisticated overview. At the very top of the  
evaluation scale, shopping and earning potential scored  
86 per cent and 82 per cent respectively, followed by the 
city’s cultural attractions with 81 per cent. Medical care and 
the range of public transport were among a number of  
other aspects that also achieved high approval ratings. The 
overall positive assessment given by residents in Stuttgart 

Stuttgart at its best:  

Schlossplatz. 

High earners can  

also spend well: 

Most Stuttgart 

residents are 

happy with their 

financial situation.



erfolgreich
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Offizieller Vertragspartner der Landesmesse Stuttgart

Hoppenlaustr. 3-5
70174 Stuttgart 
Tel. 0711/22 00 778-0
info@ziegler-systemhaus.de
www.ziegler-systemhaus.de

Dr. Rudolf Nickenig, Secretary of  
the Deutsche Weinbauverband e.V. 
(German Winegrowers' Association).

1 | Changes are in store for the international technology trade 

fair for wine, fruit, fruit juice and spirits, INTERVITIS INTER-

FRUCTA in 2016. For example, it is expanding to include the 

special crops sector. What does that mean in real terms? 

By expanding to include the special crops sector such as aspara-

gus, strawberries or cabbage, the new INTERVITIS INTER- 

FRUCTA HORTITECHNICA is developing new customer potential 

for exhibitors. Many of our previous exhibitors also provide  

machinery and services for this segment, so all they have to do is 

expand their range on display at the trade fair. However, we are 

also expecting new exhibitors. Together with the DLG (German  

Agricultural Society) we are running INTERVITIS INTERFRUCTA  

HORTITECHNICA not as two trade fairs under the same roof, but 

as one technology trade fair structured according to the process 

chain, expanded to include thespecial crops sector. 

2 | Why is the expansion happening now?

Sectors and markets are experiencing considerable change,  

producers are responding to this change with forward-thinking 

ideas. The new design of INTERVITIS INTERFRUCTA HORTI- 

TECHNICA picks up on these structural changes in the market and 

provides solutions. Producers require technical innovations and 

the stimuli that come from cross-industry synergy. 

3 | In 2016, INTERVITIS INTERFRUCTA HORTITECHNICA will 

take place for the first time from 27th to 30th November. Why?

Its position in-between the harvest and the start of foreign trade 

makes autumn the ideal time for trade visitors to make early  

investments for the coming year, once the hard work in the field 

and the vineyard is over. In addition, we expect that the new date 

will attract even more visitors from the southern hemisphere,  

making the event even more international. The trade fair will  

also be held over a new two-year cycle.

THREE QUESTIONS FOR:

was marred only by rental rates, traffic 
and air quality. 70 per cent of respond-
ents consider excessive rental rates  
to be the city’s most pressing issue, 
whilst 67 per cent complain about the 
high volume of traffic. Approximately 
50 per cent of participants in the sur-
vey criticise the fine dust pollution 
and air quality.

FIRST PLACE FOR STUTTGART IN 
EUROPEAN RANKING 

With high to very high approval rat-
ings overall, Stuttgart stands out 
across Europe. In the “Urban Audit” 
survey conducted regularly by the  
European Commission, only the in-
habitants of Copenhagen and Reykja-
vik were happier with the quality  
of life in their cities in 2015. Of the  
27 German cities participating in the 
European survey, Stuttgart – together 
with Brunswick, Düsseldorf and Frank-
furt – occupied the top places for 
quality of life.

More information: www.stuttgart.de 
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Deniz Keser, organiser of the 

Stuttgart Electronic Music Festival 

(SEMF), General Director of 

the Stuttgart office of Südwind 

GmbH & Co. KG.

STUTTGART FACES:

“SEMF is a top national  
and international event”
The Stuttgart Electronic Music Festival (SEMF) has grown from 

a club experiment – we started in Rocker 33 in 2006 – into  

a festival brand that is respected both nationally and inter- 

nationally. Our aim then was to offer an adequate platform for 

the electronic music tradition that already existed in Stuttgart. 

Just as in other large cities and regions. Today the Stuttgart 

Electronic Music Festival is one of the top national and inter-

national events of its kind. 

It wasn’t planned but the success clearly shows that the  

greater Stuttgart region and its pulsating subculture is crying 

out for a large festival in this segment. The annual growth in 

the number of visitors to the SEMF proves this point. In Messe 

Stuttgart at Stuttgart airport, with its infrastructure and  

capacity, we have found the right location to convey to the 

world the Stuttgart brand of SEMF as a fixed institution, just 

like “jazzopen” in its segment. The 2015 edition of the SEMF 

is the largest electronic indoor festival in Germany with 20,000 

guests. As a reminder: about 2,000 people came to the  

two day festival when it started in 2006. 

Just another reminder: in 2008, the Stuttgart Electronic Music 

Festival took place for the first time as an open-air festival at 

Stuttgart’s best location for events of this kind – the open-air 

stage on the Killesberg. We still have many fond memories  

today of this awesome experience. So we are very interested 

in staging an SEMF summer open-air edition at Messe  

Stuttgart in addition to the winter indoor edition of the SEMF, 

which has meanwhile become an established event. Back to  

the roots, so to speak. 

We have received active political support for this project, 

among others from our patron Dr. Stefan Kaufmann. But  

general feedback from the City of Stuttgart shows us that  

we have found sympathetic listeners. Perhaps our dream  

may one day become reality. We continue to hope and work  

in this direction.

Just a bar: The Paul & George in the centre of Stuttgart is 

focused on a relaxed atmosphere without dancing and DJs.

Paul & George Minimalist, relaxed ambience reminiscent of a trendy 
bar in New York: the lively Stuttgart bar scene has 

a new attractive meeting place since the Paul & George 
opened in mid-March. No-one will force you to dance 
and there won’t be any DJs to stress you out. 
Instead Janusch Munkwitz, architect and bar operator in 
his “second profession”, teamed up with Dawit Porwich, 
former bar manager of Café Scholz, to create a relaxed 
atmosphere in old brick walls with original wooden doors 
and stylish furniture from antique props. During the week, 
a maximum of 60 customers can tap their feet up to jazz 
sounds, while at weekend it is to the tones of soul music. 
The Paul & George opens daily at 18.00. 
This is all backed by high-quality drinks mainly based on 
whisky, gin and rum, seasonal cocktails, select beers as 
well as choice wines from Europe. At present, there are 
only five cocktails on the menu but more can be had on 
request after an advisory talk with the team. 
Munkwitz likes to describe the Paul & George simply  
as the “perfect bar for before and after meals”. And  
this for good reason: the bar offers nothing to eat –  
except olives and other bar food. For more infor- 
mation: Paul & George, Weberstrasse 3, Stuttgart  
centre, Tel. +49 711 / 123456.

Where to go after the trade fair  
or congress? In this series, Message  
selects bars and locations in the  
Stuttgart region. 

MESSAGE SERIES: After-Work



Die clevere
Alternative

member of

Tel. 0049(0)7157-7360 
www.residenz-hotel.de

Ihr Zuhause während des
Messeaufenthalts in Stuttgart.

Hotelapartments mit Küchenzeile,
reichhaltigem Frühstücksbuff et und
Hotelservice zum günstigen Preis.

Nur 9 km vom neuen Messegelände
und dem Stuttgart-Airport entfernt.

17Message 3 | 2015

The region of Stuttgart boasts excellent 
universities and academic institutes.  
Nowhere else in Germany do companies 
invest more in research and develop-
ment. In this Message edition: the German 
Aerospace Center (DLR). 

Science for tomorrow in Baden-Württemberg today: with 
its over 700 employees, the Stuttgart location of the  

German Aerospace Center (DLR) is one of the major players 
in the state’s research sector. Since 1961, the six institutes 
with their core specialities of astronautics, aviation, energy, 
transportation and safety has been based in Pfaffenwald in 
Stuttgart-Vaihingen. The site on the hills of the state capital 
goes back to the Research Institute for Jet Propulsion  
Physics (FPS) set up at Stuttgart airport in 1954. Today, the 
DLR location is an established part of the Stuttgart science 
community through its research and teaching as well as its 
geographical proximity and close collaboration with the  
University of Stuttgart.

THE DLR IN BADEN-WÜRTTEMBERG

The main research themes of the six DLR institutes in Pfaffen-
wald include high-performance structures made of fibre- 
ceramic, polymer and hybrid compound materials, innova-
tive vehicle concepts for road and rail and the development 
of laser systems. In addition the DLR researches and de- 
velops energy storage and conversion technologies, gas  
turbines, industrial combustion processes and what are 
known as receivers for solar thermal power stations. The 
seventh DLR location in the south west is located in  
Lampoldshausen, 25 kilometres north east of Heilbronn.

Innovative region Stuttgart

More information: www.dlr.de

Research centre 

just outside  

the gates of the  

state capital:  

the German 

Aerospace 

Center (DLR) 

in Stuttgart-

Vaihingen. 
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IT & Business: Future Market Industry 4.0
Strong brand: In 2015, the new IT & Business combines three high-ranking trade fairs 
under one roof for the first time. Visitors benefit from even more synergy.

Practical insights: Trade 

visitors at IT & Business.

TRADE FAIRS – MARKETS
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Cross-sector practice-based information for more effi-
cient, simpler, more reliable and low- cost business pro-

cesses: The “new” IT & Business combines the previous 
trade fairs of IT & Business, DMS Expo and CRM-expo into 
a user-focused overall concept. It takes place from 29 Sep-
tember to 1 October 2015 and concentrates fully on the  
attractive core market – the rapidly growing technology 
sector and industry. 
The new special exhibition “Smart Factory” fits perfectly 
with the streamlined profile. It shows practical ways how 
medium-size companies can use the optimisation potential 
and synergy of a networked production system. Elabo, a 
Baden-Württemberg company and a subsidiary of euromi-
cron AG has projected a sample factory on its stand and 
demonstrates how production processes can be networked. 
“As a trade fair for digital processes and solutions, IT & 
Business is an excellent platform for Smart Factory,” says 
Thomas Hösle, Managing Director of Elabo GmbH. “Visitors 
experience live how Industry 4.0 can be put into practice in 
reality. For example with a workplace networking system 
consisting of subsystems for research and development, 
production, quality assurance, repairs and maintenance.”

IT SOLUTIONS FOR THE FACTORY OF THE FUTURE 

The core of the Smart Factory on the stand is the data man-
agement software EDM 4.0. It stores all production-related 
variables centrally, supplying them to departments in real- 
time. Here is the trick: say the development department 
makes corrections to design data, for example; they are 
then instantaneously available to all assembly and final test 
departments. Design engineers for their part can access 
centrally archived production data and feedback informa-
tion and integrate defect and repair statistics in their work. 
In addition the software can exchange data with ERP  
systems, for example for material requirements planning 
within a manufacturing company.
“With special shows such as the Smart Factory and other  
installations by our exhibitors and industry partners, for  
example FANUC Robotics, we provide trade visitors with 
practical access to the digital era and the associated mar-
ket opportunities,” says Gunnar Mey, Department Director 
for Industry at Stuttgart, describing the benefits of the new 
IT & Business concept. 
Other highlights of the Stuttgart trade fair in 2015 will in-
clude guided specific tours on highly topical themes such 
as Industry 4.0, Enterprise Resource Planning (ERP), Cus-
tomer Relationship Management (CRM), Document and  
Enterprise Content Management (DMS/ ECM) and Finance/
Controlling. The two-day MINT career show with its cou-
pled MINT Community Area and a one-day MINT confer-
ence will take place concurrently with IT & Business on  
29 and 30 September.

 29.09. – 1.10. IT & Business 
Trade Fair for Digital Processes  
and Solutions 

 5. – 8.10. Bondexpo 
Int. trade fair for industrial  
bonding technology 

 5. – 8.10. Motek
Int. trade fair for automation  
in production and assembly 

 12. – 14.10. World of Energy Solutions 
Int. trade fair and conference

 18. – 20.10. SÜFFA
Trade fair for the meat industry

 19. – 22.10. AMB China
China metal working and forming 
exhibition

 3. – 6.11. Blechexpo
Int. trade fair for sheet 
metal processing

 3. – 6.11. Schweisstec
Int. trade fair for joining technology

 7. – 8.11. wir heiraten!
The Wedding Fair

 10. – 12.11. tekom annual conference

 12. – 15.11. R+T Turkey
Leading Trade Fair for roller shutters, 
doors/gates, windows and sun 
protection systems 

 13. – 15.11. Green Festival 
 San Francisco 

America’s largest & longest running 
sustainability & green living event 

 14. – 15.11. HAIR. Future Salon 
 Experience 

Trade fair for trends and innovations in 
the hairdressing and cosmetics sector 

 13. – 22.11. Stuttgarter MesseHerbst 
including: Minerals, fossils, jewellery 
(13. – 15.11.), Animal (14. – 15.11.),  
Family & Home (14.  – 22.11.), The Best 
Years (16. – 17.11.), Hobby & Electronics, 
Modell Süd, Kreativ, Spielemesse 
(19. –  22.11.), Babywelt, eat & Style, 
veggie & frei von (20. – 22.11.)

 11. – 13.12. Green Festival Portland
America’s largest & longest running 
sustainability & green living event 

 16. – 24.01. 2016 CMT 
The Holiday Exhibition

More information: www.messe-stuttgart.de/it-business

TRADE FAIR CALENDAR
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Austere tiled walls, chilled display counters with the cold 
charm of stainless steel: yes, they exist here and there, 

the butcher’s shop from the old school. Future prospects cer-
tainly look a little different. Today, the store concepts in de-
mand call for a room that creates emotion and gives people 
the incentive to buy so that butchers and delicatessen shops 
can stand out from discounters and retail food shops. “Cus-
tomers should feel at home, almost as if they were in their 
own living room,” says interior designer Ulrike Komrowski 
from manufacturer Kramer Ladenbau, describing the rise in 
requirements. 

LIVING ROOM HOMELINESS AND FLEXIBLE COUNTER 
ARRANGEMENT 

A glimpse into the photo archives of the shop builder illus-
trates how appearances have changes in the butcher’s shop 
in 2015 compared to the 1990s. “Snack and seating areas 
for immediate consumption play a much greater role today 
and are therefore furnished with more and more detail,” says 
Komrowski. At SÜFFA, the Stuttgart trade fair for the meat 

Trend Barometer, Technology Forum, Communication Platform: SÜFFA provides an industry 
rich in tradition with information about innovations for a successful future. 

industry taking place on 18 to 20 October 2015, visitors will 
find professional assistance to optimise the gastronomy side 
and flexible counter layout of their businesses so that 
everything is compatible with the business’s brand. 
SÜFFA brings people and markets together. In 2015, it is 
the largest industry meeting for the butcher’s trade and the 
medium-size industry in Central Europe. In the Oskar Lapp 
Hall (Hall 6) and Hall 8 approximately 300 exhibitors from the 
areas of production, sales and store fittings will present 
themselves to a trade public. The “SÜFFAdorf” which com-
prises numerous items from the accompanying programme, 
turns the show into a real event. Other SÜFFA highlights in-
clude the latest machines for production and sales. And of 
course the award ceremony for the SÜFFA Innovation Prizes. 
“The award is recognised in the industry as an accolade and 
a genuine seal of quality for new products,” says Ulrich 
Klostermann, President of State Association of Guilds of 
BadenWürttemberg Butchers and member of the profes-
sional jury. 

Largest trade fair for the butcher’s trade in Central Europe

Here it’s about more than just sausages and meat: SÜFFA is the largest trade fair for the meat industry in Central Europe in 2015. 

More information: www.messe-stuttgart.de/sueffa



21Message 3 | 2015

More information: www.motek-messe.de

Motek, the Stuttgart trade fair, covers  
the whole world of automation.

Networked processes 

MAP, CIM, Industry 4.0 – the terms may change but process 
networking continues to advance. However, the promis-

es of benefits often lag behind expectations. This is the gen-
eral opinion among producers and suppliers. But it has noth-
ing to do with fundamental scepticism. Very many suppliers 
and producers of consumer or industrial goods have long been 
working with networked topologies – from implementing  
ideas through to providing service support. 
The best example of this is the sector of assembly systems 
and plant engineering at Motek – the international trade fair 
for production and assembly automation. Nowhere else in 
the world can over 130 manufacturers present assembly and 
automation solutions as well as their competence in a varie-
ty of different technology and process disciplines. The event 
will take place from 5 to 8 October 2015. Trade visitors from 
all over the world will benefit from this, not to mention the 
exhibitors at Motek through definite enquiries and orders. 
In combination with Bondexpo – the international trade fair for 
bonding technology – visitors to the two trade fairs will find 
process-related detail and complete solutions from a single 
source or composed of compatible subsystems. The event is 
supplemented by a broad range of components and modules 
which aim at a very high level of integration capability. Very 
much in keeping with process networking à la Industry 4.0. 

Fully automatic: industrial robots at Motek 2015.

 24. – 28.2. R+T
At the R+T 2015, the world’s leading 
trade fair for roller shutters, doors/gates 
and sun protection, 888 exhibitors 
(2012 : 816) from all over the world  
presented their novelties. The 59,057 
visitors also came from all corners of 
the globe. They travelled from 131 
countries. A total of 54 percent of visi-
tors came from abroad and 79 percent 
of those from Europe. 

 26. – 29.3. RETRO CLASSICS
Over 87,000 visitors came to the Fildern 
fields for the 15th edition of RETRO 
CLASSICS. Europe’s largest classic car 
show recorded an impressive gain over 
the previous year (80,000 visitors) and  
a new visitor record. On the supplier 
side, a new record was also achieved 
with 1,500 exhibitors attending.

  6. – 12.4. Stuttgart spring trade fair 
line-up 

“Eight shows under one roof, the theme 
of ’Sustainability’ as the common thread, 
90,000 visitors: in Germany there is 
nothing to compare with an event of this 
size,” says Messe Stuttgart President 
Roland Bleinroth, delighted with the  
excellent results of the Stuttgart spring 
fairs. A total of 1,376 exhibitors pre-
sented their products and services at 
auto motor und sport i-Mobility, Fair 
Trade, Garten Outdoor Ambiente, 
Kreativ, “Market for Good Taste – The 
Slow Food Trade Fair”, Yoga World, 
Minerals, Fossils, Jewellery and Haus, 
Holz, Energie.

 17. – 18.04. Invest
Invest 2015, Germany’s leading trade 
fair for finance and investment, attract-
ed around 11,000 visitors and 113 ex-
hibitors, offering more than 200 panel 
discussions, lectures and work-shops. 

Over 87,000 visitors attended RETRO 

CLASSICS – a new record.

TRADE FAIR COMPACT
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SV Druck + Medien GmbH & Co. KG
Wasserwiesen 42
72336 Balingen

Telefon 07433 9893-0
Telefax 07433 4798

info@sv-druckmedien.de
www.sv-druckmedien.de
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Wozu viele Worte? 

New date, more content: HAIR. FUTURE 
SALON EXPERIENCE will take place  
during Messe Stuttgart's autumn line-up. 

Visionary and contemporary

On 14 and 15 November 2015, HAIR. opens its doors for 
the first time at the Stuttgart exhibition centre. This is 

one of the most innovative trade fairs for the hairdressing 
and cosmetics industry. FUTURE SALON EXPERIENCE pre-
sents a visionary and contemporary salon of the future, thus 
offering visitors and exhibitors a totally new show experi-
ence. “The trade fair themes of hairdressing and cosmetics 
have been present in Stuttgart for over 60 years,” says  
Roland Bleinroth, President of Messe Stuttgart. “But  
instead of resting on existing concepts we think it is better 
to work continuously on improving them. This is the reason 
why with HAIR. we have totally redesigned the event expe-
rience for exhibitors and visitors.”
In fact trade visitors to HAIR. can look forward to brand 
exhibitors, theme highlights all dealing with the subject of 
current beauty trends and a high-ranking accompanying  
programme on four stages. In collaboration with industry  
insiders HALO Edutainment GmbH, we created a new trade 
fair concept which meets the new national dimensions for a 
trade fair with international standards. The novelties at 
HAIR. include an attractive accompanying programme.  
National and international experts will introduce themselves 
on four show and workshop stages with a mix of lectures,  
creative presentations and shows to guarantee maximum in-
spiration. Based on trends for the salon of the future, the  
focus there is on the transfer of knowledge to provide visitors 
and exhibitors with genuine added value.

Maximum 

inspiration: 

At the new 

HAIR. top 

national and 

international 

hair stylists 

will demonst-

rate their skills. 

More information: www.messe-stuttgart.de/hair

TRADE FAIRS – MARKETS
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The “veggie & frei von” exhibition  
celebrates its début in November 2015. 

Eating the enjoyable way

More and more Germans are consciously avoiding meat 
and animal products or they are giving certain ingredi-

ents a wide berth – partly out of conviction or partly for 
health reasons. For the first time, Messe Stuttgart now pro-
vides this target group with a central access point: a new 
trade fair duo, “veggie & frei von” (veggie and free from) 
which takes place on 20 to 22 November 2015.
“Vegetarian and vegan products are notching up rising sales 
with growth figures which other market segments can only 
dream of,” says Sebastian Zösch, President of the German  
Association of Vegetarians (VEBU), commenting on the boom 
in veggie products. A survey by the German Consumer  
Research Association (GfK) shows that sales of meat alterna-
tives have risen by 73 percent over the past five years. In 2014, 
the industry made a total turnover of 213 million Euro. 
Six million Germans suffer from food allergies. Experts esti-
mate that their number has doubled in the past ten years and 
will continue to rise in future. “With the second show mainstay 
“frei von” (free from), we are aiming precisely at this target 
group,” says Sina Voss, Project Manager of “veggie & frei von”. 
“What people sometimes really search for in a supermarket 
will be easy to find in a compact area of the trade fair hall.”

Purely 

vegetarian: 

the German 

trend is 

squarely on 

vegetarian 

food. 

Gluten-free flour 

for baking is  

an alternative for  

the increasing 

number of people 

who suffer from  

a food allergy.

More information: www.messe-stuttgart.de/veggie
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Since 2012, the WORLD OF ENERGY SOLUTIONS at 
Messe Stuttgart has joined BATTERY + STORAGE,  

e-mobility solutions and f-cell to concentrate on technical 
competence in the changeover in the energy and mobility  
industry. For the current trade fair from 12 to 14 October 
2015 this year, Messe Stuttgart and its partners have  
once again enhanced the already attractive profile of the 
BATTERY + STORAGE. 
“BATTERY + STORAGE reproduces the entire value added 
chain of battery production,” explains Dr. Eric Maiser, Head 
of VDMA Battery Production which is the conceptual spon-
sor of BATTERY + STORAGE. “This is a unique trade fair  
concept in Germany. This year’s main focus in Stuttgart is  
on module and pack assembly. It’s important for us not  
only to show the process steps, but above all to focus on  
the entire production environment, including automation,  
Industry 4.0 and standardisation. In order to present the  
relevance of the trade fair to potential exhibitors and trade 
visitors in the industry, we have again placed the focus  
on battery production.” 

The WORLD OF ENERGY SOLUTIONS – a key event for the changeover in the energy and 
mobility industry – starts with a new concept and content on 12 to 14 October 2015. 

More information: www.messe-stuttgart.de/wes

In this respect, five major theme areas have been defined  
at the BATTERY + STORAGE: production solutions from the  
material to the battery pack, measuring and testing technol-
ogy, production and product safety, battery products and 
components and research and development. 
For the mechanical engineering sector, there are three  
relevant segments at the exhibition: production solutions 
from the material to the battery pack, measuring and testing 
technology and production safety. Lighthouse stands provide 
a detailed overview of selected production themes. 
In addition to cell production as a process chain, the visitors’ 
attention will be drawn at BATTERY + STORAGE to the 
themes of connecting and joining technology, flexibility ver-
sus standardisation and measuring and testing technology / 
production safety. 
Several novelties are also offered by the conference pro-
gramme of the WORLD OF ENERGY SOLUTIONS. They  
include a user-friendly division into thematic focus days.

Uprated profile, new conference programme

At BATTERY + STORAGE, which is part of the WORLD OF ENERGY SOLUTIONS, the focus is on the entire production of batteries.



Leinfelden-Echterdingen – where else.

TRADE FAIR       
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Leinfelden-Echterdingen

If you’re on your way to the new Stuttgart trade fair, you’re on your way to Leinfelden-Echterdingen. Here you will also find all the other
essentials of a trade fair town: hotels, restaurants, culture, nature, sport and relaxation. For more information visit w w w . w e l c o m e c i t y . d e

To the fair in next to no time – in next to no time back to your hotel

Leinfelden-Echterdingen
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More information: www.messe-stuttgart.de/kreativ

Hand-made is the trend: the hand-made industry is grow-
ing. More and more Germans are discovering their pas-

sion for personalised products made to their own specifica-
tions. In 2014, the entire market for hand-made goods in 
Germany achieved a turnover of around 1.3 billion Euro. 
Kreativ (from 19 to 22 November 2015), part of Messe  
Stuttgart’s MesseHerbst, is the optimal platform to obtain  
information about current handicraft trends, discover new 
ideas or cover demand for the right handicraft materials. The 
exhibition and product section at the popular Stuttgart  
consumer show ranges from wool types and fabrics, sewing 
requisites, sewing machines, knitting and crocheting utensils, 
stick and tie-on packs through to pattern charts, threads, felt 
materials and trade journals. 
In addition Kreativ offers an unrivalled and diversified accom-
panying programme with more than 100 workshops daily on 
trends and traditional hobbies. Under professional guidance, 
visitors can make felts and knitted, woven, spun, lace or 
patchwork items or clothing, jewellery and accessories them-
selves – there will be an attractive range of products on of-
fer, especially in view of the upcoming Christmas period.

Trend market for hand-mades 

Kreativ 2015

Be active yourself: you’ll find the latest ideas at Kreativ.



Im Herzen der Stadt

günstige Verkehrsanbindung

eigene Hotelgarage

Gourmet-Frühstücks-Buffet

S-Bahn zur Messe

Business-Zimmer mit
Internet-Zugang

Klimaanlage

Hotel Unger
Kronenstraße 17
70173 Stuttgart

Telefon: (0711) 20 99-0
Telefax: (0711) 20 99-100
E-Mail: info@hotel-unger.de
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Action is the name of the game in the pho- 
tography section at Hobby & Electronics. 

Caution: action shooting!

This special section will inspire young and young-at-heart 
photo enthusiasts with a special attraction: a stand with 

a 360° shooting by Foto Bartmann from Kornwestheim. On 
the 50th anniversary of Ringfoto, show visitors can have 
their picture taken in action on the company’s stand from 
19 to 22 November 2015. 
This technically demanding task is accomplished by 18 
high-resolution Canon cameras. They are set up in a circu-
lar system and are triggered simultaneously at the right mo-
ment by the technical staff. The result: an on-site computer 
calculates the dynamic all-round view which is then posted 
live online – for viewing and sharing on Facebook and other 
social media. 

HOW TO EXPERIENCE FASCINATING TECHNOLOGY 
PLAYFULLY 

Further attractions at this year’s Hobby & Electronics in-
clude the “Maker Space” in collaboration with the Stuttgart 
Region Economic Development Corporation and the theme 
section “Lust auf Technik” (Passion for Technology). It in-
cludes the latest technical developments and research pro-
jects from the fields of mobility, production and manufac-
ture, aerospace, astronomy, energy and environment with 
the focus on children, young people and young adults. In 
the theme world “Games for Families”, families can test 
brand-new computer games or can be elected “all-round 
gamer” in five different disciplines.

More information: www.messe-stuttgart.de/hobby

360 degree 

photography:  

at Hobby & 

Electronics, 

visitors can be 

photographed  

in action and the 

results shared 

online with friends. 



BUILDING YOUR 
STAND WITH  
PASSION AND 
PRECISION

If only a few square meters or complete halls: 
we always create individual and temporary archi
tecture for presenting your company at its best.
 
Find out more about us here:
www.ms-messebau.com
 facebook.com/ms.messebau

M&S Messebau und Service GmbH
Albstraße 9
73765 Neuhausen auf den Fildern
T.    +49 7158 9024 0
F.    +49 7158 9024 26
M.   info@msmessebau.de
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Everything revolves around the topic of 
bonding technology at Bondexpo 2015.

The world’s Number One

With Bondexpo, the international trade fair for bonding 
technology, host organiser Paul E. Schall has succeed-

ed in establishing the world’s number one industry and user 
meeting-place at the Stuttgart location by systematically con-
centrating on the process chain of joining/connecting in the 
fields of bonding, grouting, sealing and foaming. “The suc-
cess of Bondexpo proves its pioneering function in the indus-
try which will continue to grow in future,” explains Paul E. 
Schall. The complex topic of connecting and joining new ma-
terials now and in future represents a genuine challenge for 
the bonding industry. Lightweight construction is not only a 
vital factor in vehicles but also in appliances and equipment. 
There is much potential for rationalisation and new resourc-
es in future materials, material combinations and hybrid solu-
tions and this can only be achieved using new adhesives. 
Bondexpo, from 5 to 8 October 2015, presents trade visi-
tors from all over the world with the latest trends and know-
how in the fields of research, development, utilisation and 
application and demonstrates paths to the future of bond-
ing, insulating, foaming, sealing and grouting technologies. 
In association with the concurrent Motek show, Bondexpo 
shows the complex theme of bonding, dosing and applica-
tion in production situations. Bonding, grouting, sealing and 
foaming processes are also suited to highly automated  
process operations using handling and robot systems. At 
Motek, the world’s leading international trade fair for  
assembly, handling and automation, these processes can be 
viewed in all their variations. 

More information: www.bondexpo-messe.de

In many products, 

modern bonding 

technology has 

replaced traditional 

bonding tech-

niques long ago. 
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Auf Messen zeigen  
   Sie, was Sie können.  
 Wir auch. 
DB SCHENKERfairs.

Guter Stand, starker Auftritt.  
DB SCHENKERfairs bietet Messe
logistik nach Maß, damit Ihre 
Exponate immer Vorsprung haben. 
Weltweit. Mit dem Full Service der 
Schenker Deutschland AG. 

An 16 Stand orten in Deutschland 
besitzen wir den Status des offiziellen 
Messespediteurs.

Schenker Deutschland AG
Geschäftsstelle Stuttgart
Messepiazza
70629 Stuttgart
Telefon +49 711 185603300  
Telefax +49 711 185603349 
fairs.stuttgart@dbschenker.com
www.dbschenker.com/de

2

Tonnenweise
CO sparen.

Construction 

kits from  

fischertechnik at 

the Stuttgart 

games fair. The 

company from 

Waldachtal cele -

brates its  

50th anniversary 

this year. 

More information: www.messe-stuttgart.de/spielemesse

Old and young games fans find exactly 
what they are looking for at the games fair. 

Play, fun and excitement 

All eyes will be on the L-Bank Forum (Hall 1) at Messe 
Stuttgart from 19 to 22 November 2015. At the largest 

games fair in southern Germany, the focus will be on games 
for old and young. During the Messe Stuttgart’s autumn line-
up, visitors will be able to test and of course buy familiar clas-
sic games or brand-new novelties to their heart’s content. 
The topic of education will be the main theme at the “Cam-
pus – for parents and children”. It is designed as an entertaining 
and educational experience programme for the middle aged. 
Further exhibits offered at the fair include the “ecomobile” of 
the Stuttgart Regierungspräsidium (Regional Council) on the 
topic of sustainability. For bookworms, the Osiander bookshop 
and the Stuttgart children’s newspaper will be on site. 

OPEN UNTIL 22.00: LONG GAMES EVENING IN THE 
L-BANK FORUM AT MESSE STUTTGART 

Almost 4,000 games are waiting to be unpacked on the 
Game Point games island. Professionals will explain the rules 
of the games to visitors and will answer all their questions. 
During the long games evening on 20 November, visitors will 
be able to throw dice and draw cards in the trade fair hall un-
til 22.00. Another highlight at the Stuttgart games fair will be 
the award of the 2015 German Educational Game Prize 2015 
on 22 November. The magazine “Zeitschrift familie & co.” 
will present the educational game of the month which will 
then be rated by visitors. The highest score wins. 

TRADE FAIRS – MARKETS
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…ankommen und sich wohlfühlen!

HotelGeno

www.hotel-geno.de 

Zentral und doch im Grünen gelegen, 
lässt das Tagungs- und Businesshotel 
für aktive und innovative Menschen 
mit seinem modernen Interieur, keine  
Wünsche offen. 
Durch die hervorragende Lage errei-
chen Sie den Flughafen Stuttgart, die 
Messe Stuttgart sowie die BAB 8 in nur 
wenigen Minuten.

„Certified Conference Hotel“
…erfolgreich Tagen 

 24 klimatisierten Tagungsräumen   
 für bis zu 180 Personen

„Certified Business Hotel“
…für Geschäftsreisende

 Kostenfreies WLAN im ganzen Hotel!

 149 Zimmer der ***Superior-Qualität

 Kostenfreies Parken in unserer 
 Tiefgarage

 Frisch, lecker und gesund – vitale Kost 
 mit ausgesuchten Kreationen feiner 
 Speisen, täglich frisch zubereitet

 BistroBar mit gemütlicher Terrasse 

Wir freuen uns auf Ihren Besuch!

HotelGeno Stuttgart
Steckfeldstraße 2 · D-70599 Stuttgart
Fon: 0711 . 45 81-0 · Fax: 0711 . 45 81-32 09
hotel.stuttgart@bwgv-hotel.de

German market for ocean and river cruises 
continues on record course.

Good omen for CMT

Last year, the German cruise liner market again achieved  
impressive growth. A total of 2.2 million people opted for  

a cruise holiday on rivers and seas, thus giving the industry a 
new passenger record. The market mainly attributes this pos-
itive result to the growth in cruise holidays on the high seas. 
The business with ship travel is therefore becoming more and 
more important for the entire tourism market. This is the re-
sult of a survey of the German cruise market by the German 
Travel Association (DRV), the Cruise Line International Asso-
ciation (CLIA) Germany and IG River Cruise. According to this 
survey, the cruise holiday market (river and sea cruises) 
achieved a percentage of twelve percent of the turnover of 
the tour operator market – this does not include turnover for 
arrival and departure from the port. Overall the German sea 
and river cruise market achieved a record travel turnover of 
3.1 billion Euro in 2014.
A good omen for the Kreuzfahrt- & SchiffsReisen (21 to 24 
January 2016) which will take place during CMT, the Stuttgart 
tourism fair. “At the Kreuzfahrt- & SchiffsReisen we will pres-
ent the complete portfolio of aquatourism,” says Dörte Wer-
ner, Project Manager at Messe Stuttgart. “There, visitors 
will find exhibitors from the fields of river and sailing cruises, 
yacht charter and houseboat holidays as well as offers for ob-
taining a sport boar driving licence. All that in addition to sea 
cruises.” Over 30,000 visitors obtained information on spe-
cial kinds of holidays at the Kreuzfahrt- & SchiffsReisen in 
2014 and at the Golf- & WellnessReisen show. 

More information: www.messe-stuttgart.de/cmt

Full steam 

ahead: 

The German 

cruise liner 

market 

continues  

to grow. 
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Over nine days from 14 to 22 November Familie & Heim 
will be all about the home, living and enjoying. Whether  

innovative building solutions, kitchen equipment, furniture or 
culinary extras – the large Stuttgart shopping and experience 
trade fair offers its visitors competent advice and informa-
tion, the latest product presentations by renowned exhibi-
tors and numerous ideas for designing home interiors. 
The new attractions in 2015 include the 1st Süddeutsche 
Naschmarkt, organised by schwarz & gehilfen from Tübingen, 
in Hall 8 where producers and suppliers of the finest choco-

Chocolate makes you happy – one more reason to visit Familie & Heim, southern  
Germany’s large shopping and adventure trade fair from 14 to 22 November 2015.

More information: www.messe-stuttgart.de/familie

late and praline creations will present their delicacies. Con-
noisseurs of sweet and salty pastries, nutty special mixtures 
or other delicacies for licking and sucking also find what they 
are looking for at the Naschmarkt. In the extensive workshop 
programme experts will reveal creative ideas for readily pro-
ducible nibbles. Stanislav Kramsky will provide insights into 
Stuttgart’s sweet past with his “chocolate chronic”. Who still 
knows today that the Swabian metropolis was the centre of 
the chocolate industry in the middle of the 19th century. 

MEN, MOPEDS AND MACHINES 

For the first time, the “Männerwelt” in Hall 4 at Messe Stutt-
gart will also be part of Familie & Heim where, for instance, 
the longest chain saw in the world can be appraised, infor-
mation can be gained on the latest tools for the home and 
garden, or exhibits from the Zündapp-Museum at the Zoller-
Hof Brewery in Sigmaringen will take visitors back to mobility 
from times gone past. 

The sweetest temptation since family trade fairs came 
into existence

How sweet: The 

Süddeutsche 

Naschmarkt will  

be staged for  

the first time at  

Familie & Heim 2015.

Here is where it happens:  

Strong visitor turnout  

at Familie & Heim.
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www.bluepool.de/partnership

[Rely on a 
    strong team!]  

Benefi t from the expertise of a strong team. The more 
competent your partner is, the more convincing and 
unmistakeable your appearance will be. Our specialists 
provide comprehensive support for your projects on a 
personal, individual and targeted basis. From consultation 
and planning through to successful implementation. 
And if you wish – even beyond this!

Would you like to learn more about us as a partner?
Check out www.bluepool.de/partnership and place 
your personal enquiry. Convince yourself of bluepool – 
your strong partner!

Partnership to us 
always means giving our all.
 [Then we turn your ideas into reality.] 

Stay active at 50 plus: At the “Die 
Besten Jahre” consumer show 

(16. – 17.11.2015) in the Messe Stutt-
gart’s autumn line-up, best agers will 
find their ideal offers among the work-
shops, expert talks, show and physical 
exercise programme as well as the mar-
ketplace for volunteer work. At the 
“culture mile” visitors will learn straight 
from the horse’s mouth what they can 
see and hear in the theatres and halls in 
Stuttgart. This year, all three artistic dis-
ciplines of the Staatstheater Stuttgart, 
the Theater der Altstadt, Dein Theater, 
the Wortkino and the Rosenau will  
be among the exhibitors. With stands, 
props, performers and of course full  
information on the latest schedule, sea-
son tickets and single tickets. 

The BACHELOR AND MORE trade 
fair is the major information event 

for degree courses. In 2015 it will take 
place on 21 November from 09.00 to 
16.00 in the ICS International Congress 
Center Stuttgart. Senior grade pupils, 
school leavers and other potential appli-
cants will gain information on the rough-
ly 1,500 bachelor courses in all special-
ist areas. Universities, advanced techni-
cal colleges and business schools from 
Germany and numerous other countries 
will be present. The programme in-
cludes personal advice on dual course of 
studies, voluntary services and many 
other offers for pupils and students. Ex-
pert talks, presentations given by repre-
sentatives from exhibiting universities 
and presentations aimed especially at 
parents complete the offer. 

Culture & more 

Education market

Die Besten Jahre 2015

BACHELOR AND MORE 2015

More info: www.bachelor-and-more.de

More information: www.messe-stuttgart.de/
diebestenjahre
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Fachdental Südwest 2015

TRADE FAIRS – MARKETS

Digital workflow in the dental practice 

More information: www.messe-stuttgart.de/fachdental

Scan, plan, produce, implement: The digital workflow is already part of the daily routine in many modern dental practices.

On 23 and 24 October 2015 Fachdental Südwest will be 
presenting the product innovations and trends cover-

ing all aspects of dental health. The most exciting topics in 
the sector this year include the digital workflow in the den-
tal practice – from the scan to the dental prostheses, from 
the digital planning to the complete production. 
A further important focus at this year’s Fachdental Südwest 
is the field of “implantology” with its increasingly shorter 
treatment times and more aesthetically pleasing results.  
Hygiene quality and infection prevention remain a central 
subject of discussions in the health sector. Therefore, Fach-

dental Südwest is offering its visitors another focal point 
from daily work with the subject “Hygiene in practice and 
in the laboratory”. 
In the forum of the Dental Tribune Study Club these aspects 
and other important topics will be covered in detail by  
specialist presentations with a high-calibre content. Visitors 
to the Fachdental Südwest will furthermore have the oppor-
tunity to gain training points there.
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Messe Stuttgart 

Stuttgart trade fairs are decision-makers’ fairs 

What is the significance of trade fairs in the age of 
digital communication? A study by TNS Infratest, 

commissioned by the Association of the German Trade 
Fair Industry (AUMA), provides clarity. The most important 
results of the survey carried out throughout Germany that 
examined the behaviour and structure of trade visitors  
at 187 German trade fairs: German trade fairs are deci-
sion-makers’ fairs. 63 percent of visitors have the final  
say or significant influence on purchasing decisions. The 
percentage is even higher among international visitors. 
And: Satisfaction with trade fairs is very high in all visitor 
groups. 81 percent rate the event they visited as being 
very good or good, 72 percent stated even during the 
trade fair that they would definitely or probably come back 
the next time. 

THE PERSONAL RECOMMENDATION IS SO 
IMPORTANT 

Top values are even higher for Stuttgart trade fairs, such 
as INTERGASTRA the most important trade fair for the 
gastronomy and hotel sector. 79 percent of respondents 
there said they are involved in their company’s investment 
decisions; 84 percent of visitors had specific intentions for 
investment. The importance of personal recommendations 
particularly in the age of the Internet & Co. are proven by 
these figures: 91 percent of INTERGASTRA visitors intend 
to recommend it. Strong figures for the trade fair that will 
again be drawing decision makers to the Filder region 
from 20 to 24 February 2016. INTERGASTRA trade fair: who comes here, decides. 

More information: www.messe-stuttgart.de/intergastra
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Fun for every 

track gauge: 

At Modell Süd 

the entire 

spectrum of 

modern model 

railway 

construction is 

waiting to be 

marvelled at. 

Must-attend event for model building and model railway fans

Whether in water, on land or in the air: from 19 to 22  
November model building and model railway fans  

can indulge in all the elements for their hobby. Modell Süd as 
part of Messe Stuttgart's autumn line-up will provide all sorts 
of exciting exhibitions for this. The exhibition area will range 
from functional, plastic and cardboard model building over 
tools and materials right up rolling stock, landscaping, publish-
ers and appropriate specialist media. Renowned exhibitors 
such as Carrera, Märklin, Multiplex, Conrad electronic and 
many more will be exhibiting a wide range of products. 

PROMOTING THE NEXT GENERATION LIVE: 
SPECIAL TRADE FAIR EXHIBITS FOR CHILDREN 
AND YOUNG PEOPLE 

Highlights in model railways will include – in addition to model 
layouts with different track gauges – the N-Scale Convention 
staged by N-Club International e.V. Friends of the popular track 
gauge 1:160 can marvel at different models and model layouts 
designed with much attention to detail. The Junior College Eu-
ropa of the Bundesverband Deutscher Eisenbahn-Freunde e.V. 
(BDEF) fully devotes itself to the work of new talents in model 
railway building. “We have set up a fantastic programme for 
children and young people”, says project coordinator Ilona Ja-
cob. “Including workshops and demonstrations where young 
visitors to the trade fair can directly check out systems and 
trains here.” A further Modell Süd highlight is the “Museum of 
Material Handling” in Sinsheim that will be presenting itself  
in Stuttgart for the first time in 2015. Just like in the museum, More information: www.messe-stuttgart.de/modell

visitors to the trade fair will be able to start up the material 
handling equipment themselves. 
In model building, air show pilots in the trade fair halls will 
demonstrate everything that is now possible in model avia-
tion sport with helicopters, model aircraft and exotic flying 
objects such as drones. After a short break Modell Süd will 
continue with Graupner/SJ GmbH from Kirchheim/Teck also 
in the line-up. On a large exhibition area at the Graupner 
stand fans of flying models will be able to admire new prod-
ucts in action such as the Quad Copter Alpha and the HoT-
Trigger, aerobatic models with a conventional wooden con-
struction. The motorsport event for all Carrera fans – the 
grand finale of the Carrera Challenge Tour 2015 with up to 
100 national and international participants – will take place 
on 21 November at Modell Süd. The Slotcar Racing Event 
will be held with GT super sports cars, all three age classes 
will be able to drive: from seven to 18 years old. 
Only the water element is still missing. A pool with a size of 
220 square metres will be provided for this at Modell Süd. 
For speedy boat races of all varieties, competitions and nu-
merous hands-on campaigns in which visitors to the trade fair 
will also be able to hold the remote control in their own 
hands. A highlight particularly for younger visitors will cer-
tainly be the boating license for landlubbers. With support 
from Nauticus e.V., Arbeitkreis Historischer Schiffsbau, aero- 
naut Modellbau and Krick they will be able to obtain the 
“ship master's certificate” at Modell Süd. 

Model layouts, shows, races: Modell Süd thrills young and older visitors.

TRADE FAIRS – MARKETS
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The 4-star relexa Waldhotel Schatten, in 
the middle of a green area with good traffic 
connection, in Vaihingen-Büsnau offers:

•  138 comfortable rooms
•  10 meeting rooms
• sauna and fitnessarea
• bar and restaurant
• three terraces
•  34 parking spots in the underground 

parking
• 112 free of charge parking spots
•  W-Lan for free in the meeting rooms

We are a “Certified Business Hotel” and 
“Certified Conference Hotel”.
In our Hotel you stay and conference with 
award.

www.relexa-hotel-stuttgart.de/en

relexa Waldhotel Schatten
Magstadter Straße 2-4
70569 Stuttgart

Tel. +49 711 6867-0
stuttgart@relexa-hotel.de

New name, stronger focus: The PFLEGE 
PLUS trade fair concentrates on the key 
theme in its sector.

A plus for diversity 

With its new name even more attention is now being  
given to the core theme of nursing care”, explains  

Andreas Wiesinger, Vice President of Messe Stuttgart, the 
thematic change of Pflege & Reha to PFLEGE PLUS – trade 
fair for the nursing care market. “The plus stands for the  
diversity of the sector with its wide-ranging spectrum of  
inpatient and outpatient nursing with the key topics of elder-
ly care, housekeeping, rehabilitation and therapy, building, 
fixtures, fittings, management, organisation and education.” 
The successful exhibition and congress event concept has 
been retained. “We continue to offer product innovations, 
trends and many options for specialised training”, says 
Wiesinger. “But even a successful event must adapt itself to 
the demands and changes in the marketplace.” 

PRACTICAL KNOW-HOW FOR DAILY WORK 

The diverse framework programme remains an import part 
of the trade fair concept. Presentations and workshops in 
2016 will also cover issues relating to the organisation and 
management of facilities as well as practical subjects from 
the fields of hygiene, dementia and housekeeping. In addi-
tion to the congress, whose participants will receive certified 
education points, for the first time PFLEGE PLUS will provide 
an action area offering practical know-how for daily work.

More information: www.messe-stuttgart.de/pflege

Must-attend event for model building and model railway fans

Competent 

product advice, 

specialised 

training: The  

new PFLEGE 

PLUS offers both. 
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MESSE STUTTGART PARTNER: Werbeagentur Beck GmbH & Co. KG / Beck Medien- und Verlags-GmbH

Founded over 50 years ago, Werbeagentur Beck GmbH 
& Co. KG and Beck Medien- und Verlags-GmbH cater 

today to renowned industrial enterprises and institutions 
in Baden-Württemberg. The 20 employees in the compa-
ny have been conceiving advertising for Messe Stuttgart 
for nearly 40 years, for instance for AMB, MouldingExpo 
and Europe's largest education trade fair didacta. One 
main theme is worldwide media planning and processing 
in collaboration with Messe Stuttgart and the associated  
data handling. 
For many years, Beck Medien- und Verlags-GmbH has 
been taking care of advertisement management on  
behalf or Messe Stuttgart for publications such as AMB- 
Spezial, CMT-Magazin, Message and Intergastra-Magazin 
2016. Both companies work with the latest IT systems, a 
wide network in business, science and institutions, and 
can fall back on long-standing connections to all key  
media fields worldwide. 

Competent team: Employees from Werbeagentur Beck 

and Beck Medien- und Verlags-GmbH in Esslingen.

Media professionals through and through 
Werbeagentur Beck has been a partner to Messe Stuttgart for nearly 40 years. 

More info: www.werbeagentur-beck.de; www.beckmedien.de

HIDDEN CHAMPIONS: Ivoclar Vivadent GmbH

Time also takes its toll on our teeth. Ivoclar Vivadent 
supports dentists and dental technicians – also as an 

exhibitor at Fachdental Südwest in Stuttgart – with inno-
vative products and system solutions in retaining or re- 
establishing the function and beauty of natural teeth. The 
head office of Ivoclar Vivadent AG is Schaan in the Prin-
cipality of Liechtenstein. At its location in Ellwangen, 
Jagst around 200 employees are responsible for the Ger-
man sales and marketing operations of the international 
group. Throughout the world the privately owned com-
pany currently has around 3,200 employees. The out-
standing achievements of Ivoclar Vivadent research in-
cludes the development of a patented lithium disilicate 
glass-ceramic for dental applications. The special ceramic 
material is marketed with the product name IPS e.max 
and demonstrates high strength and aesthetics. In con-
junction with further system components numerous  
in dications can be produced, from the single crown right 
up to long-span bridges and abutments for implant 
restorations.

Ivoclar Vivadent locations in Ellwangen/Jagst (top). Lithium disilicate 

glass-ceramic IPS e.max developed by Ivoclar Vivadent (bottom).

Innovations make the difference 
Ivoclar Vivadent is one of the world’s leading dental companies. 

More information: www.ivoclarvivadent.de/unternehmen 

TRADE FAIRS – MARKETS



ALLES WIRD GUT.
Wir sind ein zertifizierter Fachbetrieb für Elektroinstallation – und weit mehr als das. 

Jahrzehntelange Erfahrung, kompetente Beratung und schnelle Ausführung haben uns viele 

zufriedene Kunden mit unterschiedlichsten Anforderungen beschert. Vom Einfamilienhaus 

bis zum komplexen Industrieprojekt. Wir installieren nach individuellen Wünschen: Licht, Wärme,

Energie, Kommunikation und Sicherheit auf höchstem technischen Niveau. Dafür stehen wir 

als mittelständischer Meisterbetrieb mit unserem guten Namen – Berner. 

Berner Elektrotechnik GmbH | Hafenbahnstraße 16 | 70329 Stuttgart

Tel. (0711) 937 456 -0 | Fax (0711) 937 456 -111 | info@berner-gmbh.com | www.berner-gmbh.com
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Rare collector’s items, unique jewel-
lery: The “Minerals, Fossils, Jewel-

lery” consumer show from 13 to 15.  
November 2015 is an El Dorado for con-
noisseurs of colourful treasures. On the 
jewellery boulevard artists and design-
ers will present their designs, objects, 
jewellery pieces and accessories. What 
makes it special: All products are  
produced as single pieces or in small 
batches. With heart and by hand.

Heart and hands

Trade Fair People: ”Do you know ...?“

Minerals, Fossils, Jewellery 

Minerals, fossils, jewellery unique pieces.

Multi-culti is day-to-day business 
for Andrea Weinmann as Pro-

ject Manger in the International Sales 
department. The native of Stuttgart 
provides support to, for example, the 
Messe Stuttgart foreign representa-
tives (AV) in 51 countries around the 
world. “Our department operates as 
the intermediary between the trade 
fair project teams and the foreign 
representatives”, explains Wein-
mann. “In consultation with Interna-
tional Sales, the trade fair teams plan 
the sales measures for specific trade 
fairs and choose the countries where 
they are carried out. We coordinate 
the required international operations, 
instruct the AVs, define target agree-
ments and ensure that they are also 

adhered to.” Furthermore, the holder 
of a Russian and French translator 
degree supports international sales 
for the Business & Education and 
Lifestyle & Leisure trade fairs; she 
also organises the Messe Stuttgart 
foreign representatives meetings 
every two years. One job with many 
facets. And with different peoples 
from the widest range of cultures.  
“I like my AVs”, says Weinmann. 
“And I like the thematic diversity. 
This requires discipline and flexibility, 
but I still really enjoy it even after 
twelve years at Messe Stuttgart.” In 
her free time Weinmann looks after 
two cats, the garden and together 
with her husband she is building up 
their antiques collection.

Andrea Weinmann

Andrea Weinmann, International  

Sales Project Manager, Messe Stuttgart 

International.
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Uniquely practical: The Blechexpo and Schweisstec trade 
fair duo from guest event organiser Paul E. Schall is held 

at two-year intervals in Messe Stuttgart and is the only event 
worldwide that deals with the complementary technologies of 
sheet metal processing and joining technology. “The stated 
aim of the trade fair combination is to present the entire  
process chain for cold-forming sheet metal processing as  
well as the associated thermal and mechanical cutting, joining 
and fastening technologies”, is how event organiser Schall  
explains the concept of the two trade fairs. “This explicitly en-
compasses all relevant technologies and machines, systems, 
tooling, periphery devices and operating supplies. Conse-
quently the trade fair duo is more than the ideal platform for 
sheet metal processing and machining companies and their 
suppliers, because it is also a practical information, communi-
cation and procurement platform”, says Schall. 
With its extremely practical profile, the two trade fairs – and 
the “Coilex” Technology Park for the production of electro-
mechanical components – appeal primarily to craft trade and 
industry users in sheet metal processing and joining technol-
ogies. Furthermore, Blechexpo and Schweisstec are important 

More exhibitors, more area, more sheet metal power: Blechexpo and Schweisstec  
record an increase in area of over 15 percent and aim at a record result.

More information: www.blechexpo-messe.de

sources of information for research and teaching as well as  
education and training.

TRADE VISITORS FROM OVER 100 NATIONS, 
EXHIBITORS FROM AROUND 30 COUNTRIES 

Again in 2015 nearly all major leading market players from 
30 countries will be represented on the Fildern from 3 to 6 
November. “Moreover, we are expecting trade visitors from 
over 100 nations”, delights Schall, “and this will even again 
exceed the successful numbers from 2013.” The reason for 
this success is obvious to Schall: “Users throughout the 
world are increasingly thinking and acting in complete pro-
cesses. This means not only to machine the sheets, tubes 
and profiles thermally and mechanically, but to join and 
complete the sheet, tube and profile parts into aggregates 
and basic units. We will cater for this demand with Blechex-
po and Schweisstec.” 

World-class sheet metal processing and joining technology 

Practical pure: 

Trade visitors at 

Blechexpo/

Schweisstec. 

TRADE FAIRS – MARKETS
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 Marketplace for newcomers
From 20 to 24 February the Stuttgart 
INTERGASTRA, one of the most impor-
tant international trade fairs in Europe 
for the gastronomy and hotel sector,  
will present a special section for start- 
ups and founders in gastronomy with 
“Newcome”. Partners to Newcome are 
the Hotel and Restaurant Association 
DEHOGA Baden-Württemberg e. V., an 
ideal sponsor for the trade fair, and ifex 
– the initiative for setting up new busi-
nesses and succession in business en-
terprises in the Ministry of Economic  
affairs of Baden-Württemberg.

 Trade fair of laser users
From 31 May to 2 June international 
manufacturers of laser production  
systems, laser-specific components and 
subsystems will meet at LASYS. “The  
international trade fair for laser metal 
working provides specialist companies 
with a platform oriented on specific  
target groups for demonstrating their 
variety of applications”, says Gunnar 
Mey, Industry Department Director at 
Messe Stuttgart.

 How to organise a wedding 
On 7 and 8 November 2015 at “wir  
heiraten!” in the ICS International  
Congress Center Stuttgart engaged 
couples will find exhibitions for the  
most important day in their life. Around 
150 exhibitors are expected at one  
of the major wedding trade fairs in  
Baden-Württemberg.

 Must-attend event for the baking 
industry 

südback, the key industry-meeting place 
for bakers and confectioners in the  
German-speaking world, will add to  
the high level of its recent events from 
22 to 25 October 2016 staged for the 
26th time.

MESSE COMPACT

südback will be all about delicious 

bakery products again in 2016. 

India, 2016 CMT partner country and a continent full of fasci-
nating contradiction: from the Rajastha Desert over the net-

work of Kerala lagoons and lakes right up to the beaches of 
Goa. India is home to 32 World Heritage Sites, including histor-
ic monuments such as the Taj Mahal at Agra, and wonders of 
nature, for example the mangrove region in the east, the Sun-
darbans and the tea and coffee plantations in Karnataka. 
No country can offer holidaymakers more over a small area than 
the CMT partner country of Switzerland: glaciers and palms, 
bathing lakes and snowfields. Another attraction is added in 
2015 with the “Grand Tour of Switzerland”. The 1,600-kilometre 
long holiday route connects 44 tourist highlights, crosses five 
Alpine passes and includes eleven World Heritage Sites. 
The CMT caravanning partner region of Denmark is a dream 
holiday destination for camping tourists with its endless beach-
es on the North and Baltic Sea coasts as well as the countless 
islands. In total the Scandinavian country offers its visitors over 
476 certified camp sites, 28 of which have four or fives stars. 

Top destinations in 2016 

The partner countries and regions of 
CMT 2016 make holidays very attractive. 

More information: www.messe-stuttgart.de/cmt

India: The 

Humayun 

mausoleum in 

Delhi has been 

recognised as a 

UNESCO World 

Heritage Site 

since 1993.

Switzerland: The 

Schilthorn cable 

car transports 

tourists to the 

2,970-metre 

high summit of 

the Bernese Alps. 

Denmark: Its 476 

certified camp 

sites ensure the 

country at the 

North and Baltic 

Sea coasts is a 

top destination 

for caravanners. 
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The sniffer masters 
ANIMAL 2015

Dogs have a good sense of smell, specialist term: mac-
rosmatic. You can confirm the high performance levels 

of our four-legged friends at the 2nd German SniffleDog® 
Championship during ANIMAL in Stuttgart. The preselec-
tions will be held on 14 November 2015, on 15 November 
everything is then at stake in the final. During the competi-
tion the dogs – despite numerous distracting scents – must 
detect a defined odour source and bark when they are suc-
cessful. Whoever manages the highest difficulty level in the 
final round tests, wins. Between the tests visitors to  
ANIMAL can take part in workshops with their dogs and let 
their animals carry out the first attempts at sniffing.
The 2nd German SniffleDog® Championships is organised 
and staged by Uwe Friedrich, founder of the TEAMCANIN 
dog centre in Löffingen in the High Black Forest. The per-
sonal passion of the former dog handler with the Stuttgart 
police force is the extent to which dogs employ their noses. 
For example, in conjunction with specialists and hospitals 
he trains fully “normal” family dogs to detect the early stages 
of lung cancer. 

High performers: The 2014 Sniffle-Dog® Champions. More information: www.messe-stuttgart.de/animal

Around 17,000 trade visitors came to INTERGEO 2015 in Stuttgart. 

Global number one 

INTERGEO 2015

INTERGEO 2015, the world’s leading congress trade fair 
for Geodesy, Geoinformation and Land Management, was 

a complete success. Around 17,000 trade visitors from  
92 countries obtained information from 15 to 17 Septem-
ber at Messe Stuttgart on the innovations in their industry 
and thus once again emphasised the international impor-
tance of INTERGEO. 
The focus of this year’s high-calibre Messe/Congress event 
staged by the DVW – Gesellschaft für Geodäsie, Geoin-
formation und Landmanagement e.V. was the trend topic of 
Geospatial 4.0: the intelligent networking of digital geo-
graphical data and services as well as their direct integra-
tion in customer-oriented business processes and added 
valued chains. 
Other subjects presented at INTERGEO 2015 included the 
latest innovations and trends in smart cities and smart  
villages, environmental sensing in 3-D, digital building, mo-
bility, autonomous driving, use of drones, large construction 
projects and intelligent land utilisation.

More information: www.intergeo.de

TRADE FAIRS – MARKETS
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Sicherheitslücken
SCHLIESSEN

Hoppenlaustr. 3-5
70174 Stuttgart 
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info@ziegler-systemhaus.de
www.ziegler-systemhaus.de

. Elektrotechnik

. Gefahrenmelde- und Sicherheitstechnik

. IT- und Kommunikationslösungen

Offizieller Vertragspartner der Landesmesse Stuttgart

The tekom annual conference drew around 4,000 trade fair visitors and conference 

attendees in 2014.

The tekom annual conference with 
the tcworld conference and tekom 

trade fair is the largest technical com-
munication event worldwide. In 2015 
it will take place for the second time 
from 10 to 12 November in the ICS In-
ternational Congress Center Stuttgart. 
Conference attendees are employees 
in industry, software and service com-
panies with a focus on Germany, Aus-
tria, Switzerland as well as an increas-
ing number of visitors from Europe 
and overseas. The event is enriched by 
a high number of participating stu-
dents from various countries who seek 
contact to their future field of work at 
the conference. On the agenda of the 
conference is the entire range of tech-
nical communication topics. 

World’s largest marketplace for technical communication

tekom Annual Conference 2015 

More information: www.tekom.de

Over 40 national and international 
experts to the German Marke-

tingtag 2015 on 3rd December in the 
ICS International Congress Center 
Stuttgart will discuss requirements on 
the marketing concepts of the future. 
The motto of the specialist event or-
ganised by the Management Forum  
of Verlagsgruppe Handelsblatt GmbH 
and supported by Messe Stuttgart:  
Individualisation 4.0. Eight expert fo-
rums will cover important trend sub-
jects such as individualisation in B2B 
marketing, next generation mobile 
marketing and programmatic advertis-
ing. A further highlight for congress 
attendees will be the award of the 
German Marketing Prize, the premium 
award for top performances in Ger-
man marketing. 

Future marketing

DEUTSCHER 
MARKETINGTAG 2015

More information: www.marketing-tag.de
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INTERNATIONAL TRADE FAIRS – MARKETS

R+T Turkey 2015

Tap into attractive markets in Arabian countries 

From 12 to 15 November 2015 the R+T Turkey once 
more invites interested visitors to the Bosporus to view 

trends in the Turkish construction industry. Turkey’s lead-
ing trade fair for roller shutters, doors/gates and sun pro-
tection takes place in Turkey. It is organised by Messe 
Stuttgart Ares Fuarcılık Ltd. Şti. The trade fair’s target 
groups include construction companies, engineers’ offices, 
trading companies and manufacturers, building con- 
tractors, traders, agents, wholesalers, retailers, architects 
and designers. 
The exhibitors, including many key enterprises in the roller 
shutter and doors/gates industry, rate the R+T Turkey as a 

The R+T Turkey in Istanbul benefits from Turkey’s building boom and the international reputation of the world’s leading trade fair in Stuttgart. 

More information: www.messe-stuttgart.de/r-t

high quality event with good opportunities to extend  
their customer base and tap into new markets. They also 
appreciate exchanges with international and national  
experts, exhibitors and visitors on subjects of topical and 
national relevance. The trade fair provides the perfect 
platform for knowledge transfer at the ExpeR+T Area. The 
R+T Turkey also benefits from the international reputation 
of the R+T in Stuttgart as the world’s leading trade fair for 
roller shutters, doors/gates and sun protection.

The US sustainability industry meets up at the Green Festivals.

Sustainability in the Autumn 

Green Festivals 2015

Volkswagen of America and Audi of America are repre-
sented at the Green Festivals in Los Angeles (25 to  

27 September), San Francisco (13 to 15 November) and  
Portland (11 to 13 December) as exhibitors and platinum 
sponsors for the first time . At their pavilion the two brands 
of Volkswagen Group of America also offer visitors to the 
US sustainability trade fair test drives with plug-in hybrid 
and electric vehicles. Commenting on the extension of the 
trade fair portfolio, Dr. Corinna Basler, President of Green 
Festivals Inc., a subsidiary of Messe Stuttgart remarks:  
“We are delighted that Volkswagen and Audi are taking 
part in our autumn shows”.More information: www.greenfestivals.org



43Message 3 | 2015

The AMB China has provided the ideal platform for Southeast China’s metal processing industry for the past four years. 

More information: www.ambchina.com/English

Strong annual exhibitor and visitor growth rates – the 
success of AMB China reflects the huge market for the 

high-end machinery industry in the Yangtze Delta region 
of Southeast China. In 2014 the trade fair for metal work-
ing and forming reported around 11,000 visitors from  
China and abroad, an increase of 15 percent compared to 
the previous year. 69 percent of the trade fair visitors 
came from Jiangsu Province, more than five percent of  
visitors were from abroad.
When the doors of the modern Nanjing International Expo 
Center open for the fifth time from 19 to 22 October 2015, 
manufacturers from the sectors of machining, forming, 

Growth region for the high-end machinery industry 

AMB China 2015

precision tools, quality assurance and automation tech- 
nology will be presenting their latest innovations. Trade 
fair visitors can also look forward to a high-calibre multi- 
faceted special exhibition. It focuses on current topics  
like high performance technologies, production and robot-
ics, trends in high tech areas of aerospace manufacturing 
technology, laser material processing and the mav inno- 
vation forum China. 

The Chinese economy suffers from an acute shortage of 
qualified personnel. Therefore Messe Stuttgart Nan-

jing Ltd. is going to hold a new vocational training trade 
fair at Nanjing in 2016. At the time of going to press  
the trade fair name and dates had not yet been finalised. 
Other items on the agenda of a meeting between Peter 
Friedrich, Minister for the Bundesrat (Federal Council),  
Europe and International Affairs, Wei Wu, Director of the 
state holding company of the trade fair grounds in Nan-
jing and Roland Bleinroth, President of Messe Stuttgart  
included sustainable building and urban development for 
the booming Chinese megacity. 

Peter Friedrich, Minister for the Bundesrat, Europe and Interna-

tional Affairs, Wei Wu, Director of the state holding company of 

the trade fair grounds in Nanjing, Roland Bleinroth, President of 

Messe Stuttgart (from left to right).

New vocational training fair 

Messe Stuttgart Nanjing Ltd.



44 Message 3 | 2015

Andreas Wiesinger, 
Vice President 
Business & Education, 
Messe Stuttgart. 

“Moving between the indi-
vidual trade fair cultures”

Anyone who enjoys variety will envy Andreas Wiesing-
er his job: a native of Stuttgart born in 1967, he has 

headed Messe Stuttgart’s Business & Education division 
since 2015. This includes trade fairs in the artisan food 
sector like the SÜFFA (trade fair for the meat industry), 
the südback (trade fair for the bakery and confectionery 
trades) and its Dresden counterpart, the Sachsenback. 
Not to mention the financial trade fair Invest, GlobalCon-
nect (forum for export and internationalisation), the Inter-
gastra, one of Europe’s leading hospitality trade fairs and 
the Interbad, the international swimming pool, sauna  
and spa trade fair. Even more diversity? No problem. 
Wiesinger’s division also covers the medical branch with 
the Medizin, TheraPro, Pflege Plus and two specialised 
events Fachdental Südwest and Fachdental Leipzig. And 
last but not least, didacta, Europe’s leading education 
trade fair. 

PRACTICAL SYNERGIES IN A SINGLE SECTOR 

What outsiders might find hard to equate, actually pos-
sesses an inherent logic. As Wiesinger explains: “Our 
wide portfolio covers Baden-Württemberg’s key indus-
tries. As Messe Stuttgart we afford a sustainable contri-
bution to our community with subjects like education,  
finance, foreign trade, health and care service and other 
future-focused areas.” Furthermore exhibitors and trade 
fair visitors benefit from many synergies between the in-
dividual trade fairs in Wiesinger’s division. Intergastra for 
example, as expert Wiesinger notes: “Virtually every 

butcher nowadays offers catering. He can find suitable of-
ferings at the SÜFFA, and larger scale systems for keep-
ing food hot or combi-steamers at the Intergastra.” Syn-
ergies are also generated between Interbad and Intergas-
tra. Hoteliers for instance, can acquaint themselves with 
the latest trends in the leisure and spa sector at the Inter-
bad. The list of synergies is far longer, exactly like the 
benefits for exhibitors. As Wiesinger comments: “Every 
trade fair in the Business & Education sector is backed by 
a permanent team leader and members with a high level 
of dedicated and organisational skills. At the same time 
our 28-strong division pools expertise for many trade fairs 
and is therefore well-positioned to show our clients prac-
tical synergies between the individual events.” 

DIVERSITY IS HIS PERSONAL LIFE 

Benefits inspired by diversity, something to be continu-
ally developed both substantially and strategically. Both 
in terms of individual trade fairs and across the sector. 
With a view to changing markets, different sector cul-
tures and people. As Wiesinger comments: “That’s what 
I’m here for. It’s what drives my enthusiasm for the job.” 
Since 1997 the business graduate has been moving  
between the individual trade fair cultures and, in his own 
words, has found his dream job. In his free time he  
travels the world with his wife and son, cooks, barbe-
cues, reads a lot and sails around Lake Constance,  
sailing certificate tucked in his pocket. Diversity, after 
all, is the spice of life. 

MESSAGE PORTRAIT

MEDIA – PEOPLE
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MESSE INTERNAL

Work life balance 

SERIES: Messe Stuttgart as an employer

Offering permanent or potential employees an attractive 
salary is not enough nowadays. A modern company 

has to offer a lot more. One of the most important aspects 
is practical support in achieving a good work life balance. 
With its various offers Messe Stuttgart tries to live up to 
the aspirations of a family-focused enterprise. 
This includes flexible working hours. And the opportunity 
for our employees to arrange their working hours to  
accommodate their private and family lives. 
This goes without saying in companies of comparable 
standing. Messe Stuttgart goes further: it shares the ex-
pense of childcare for children aged up to six. Unfortu-
nately a corporate childcare facility is not possible due to 
the site location between the motorway and airport. This 
is why we offer employees support in the form of childcare 
and holiday childcare allowances. 
Messe Stuttgart also supports employees with care de-
pendents. In addition to rights arising from the German 
Home Care Act, employees can reduce their working 
hours for up to two years to take care of dependents. In 
addition, on application Messe Stuttgart provides a sup-

Jan Hilbert, HR 

Officer Messe 

Stuttgart.

More information: www.messe-stuttgart.de/
das-unternehmen/jobs-und-karriere/

port allowance of up to 300 euros during this period, for 
instance to organise care, while employees continue to 
work for the company.
Just one example of how Messe Stuttgart tries to make 
the work life balance as easy as possible for its employees. 
For only employees who get the balance right can achieve 
an outstanding performance. We will therefore continue 
to work on these aspects in the future and look forward  
to your ideas and suggestions.

An increasing number of exhib-
itors and visitors are opting to 

access Messe Stuttgart’s Internet 
websites over mobile end devices. 
Since July 2015 the company has 
therefore optimised all sites in a  
responsive web design for smart-
phones, tablet PCs and conven-
tional desktop computers. 
Jens Kohring, Online Project Man-
ager, Landesmesse Stuttgart GmbH 
explains the benefits: “The newly programmed websites 
now automatically adapt their form and display of content 
to the screen resolution of the respective end devices. 
Currently around 35 percent of our customers already access 
our online offerings over their smartphone or tablet PC. 
Thanks to our new responsive web design for all our Internet 
websites and the entailed optimisation of our navigation ar-
chitecture for all kinds of end devices, access is now clearer, 
simpler and faster than before.”

Optimum mobile access

More information: www.messe-stuttgart.de

Messe Stuttgart 

Responsive  

web design:  

Messe 

Stuttgart’s 

websites can 

now also 

be used 

optimally on 

mobile end 

devices. 

 Dr. Reinhard Schlossnikel (57) has 
headed the new Personnel & Organi-
sation division at Landesmesse Stutt-
gart GmbH since 1 April 2015. He re-
ports to the President Roland Blein-
roth. The current Head of Personnel 
thus assumes responsibility for the  
IT and Central Purchasing divisions at 
Messe Stuttgart. The company’s inter-
nal services now also come under the 
aegis of this division. The Head of the 
IT division, Rudolf Anders, will become 
Chief Information Officer (CIO) of 
Messe Stuttgart in the course of  
restructuring. 

 Sonja Scholl (32) has headed since 
the beginning of this year the twelve-
strong project management team in 
the Guest Events division of Messe 
Stuttgart. The 32 year old has thus  
assumed responsibility for an impor-
tant linchpin in the flourishing event 
business: her duties include the mar-
ket-oriented development of the key 
Guest Events division and serving im-
portant key accounts in the main  
automotive sector.
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EVENTS – CONGRESSES

On 12 December 2015 Germany’s largest indoor festi-
val tunes up for the fifth time at Messe Stuttgart. 

Around 20,000 techno fans are set to raise a mega techno 
party at the Stuttgart Electronic Music Festival (SEMF) in 
the trade fair halls. What began as a small club event with 
around 2,000 techno fans in Stuttgart city has morphed into 
a top national and international venue (see also page 16) 
since its move to Fildern in 2011. This year’s top acts in-
clude world-famous techno stars like the DJ legend Sven 
Väth and also local musicians from the Stuttgart scene.
Messe Stuttgart was convinced of the event’s growth  

More information: www.semf.net

Top techno event meets high tech trade fair
A techno party with around 20,000 ravers in the halls of Messe Stuttgart: Can it work? 
The Stuttgart Electronic Music Festival (SEMF) supplies the answer: Yes it can! 

potential from the outset. As Susanne Zefferer, Senior Pro-
ject Manager Guest Events, recalls: “Initial reservations 
about the suitability of the halls for a techno party or the 
noise issue with residents have long been dispelled. More 
and more visitors flock to the SEMF every year and its fame 
as one of the major events of its kind has spread beyond 
the bounds of Germany.” 
One of the main reasons for its success is the optimum in-
frastructure offered by Messe Stuttgart and the ICS: ideal 
public transport links, adequate parking facilities and just 
five minutes on foot to Stuttgart Airport – an advantage for 
the growing number of international SEMF fans. Other  
benefits of the Messe/ICS event location for the SEMF  
include the flexible party areas in the L-Bank Forum (Hall 1) 
and Hall C2 with a total of four stages that can be per-
formed on simultaneously and the atrium chill-out area at 
the East Entrance. Not to mention the comprehensive ser-
vices of Messe Stuttgart’s Guest Events division and service 
providers. Zefferer adds: “Successful music events like the 
SEMF show that the Messe Stuttgart location is perfect for 
a lot more than trade fairs and congresses.” 

Around 20,000 

techno fans are 

expected at the 

2015 Stuttgart 

Electronic Music 

Festival. 

Mega light show and mega acts: 

The SEMF brings the big names of the 

techno scene to Messe Stuttgart. 
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On 25 and 26 November 2015 Structured FINANCE, the 
congress fair for corporate finance debuts at the ICS In-

ternational Congress Center Stuttgart. The leading event for 
finance experts focuses on reports by representatives from 
the corporate world and their experiences of financial prod-
ucts and trend topics in the financial sector. The highlight  
of the first event day is the award ceremony for the “CFO  
of the Year” for successful financial management and the 
“Treasury of the Year” award. Structured FINANCE is also 
scheduled to take place at Fildern in 2016 and 2017. 

Congress fair debut

More information: www.dertreasurer.de/events/structured-finance

   29. – 30.09. European MINT Convention 
Organiser: GMINT GmbH

   16.10. Master Craftsmen’s Celebration
Organiser: Chamber of Crafts 
Stuttgart Region 

   10. – 12.11. tekom annual conference 
2015 with tcworld conference and  
tekom trade fair
Organiser: tcworld GmbH

   20.11. MASTER AND MORE 2015
Organiser: border concepts GmbH

   25. – 26.11. Structured FINANCE 
2015
Organiser: FRANKFURT BUSINESS 
MEDIA GmbH 

   30.11. Bachelors’ Night 2015
Organiser: Duale Hochschule 
Baden-Württemberg, Stuttgart

   08. – 09.12. 10th Stuttgart Fire 
Protection Day
Organiser: Beton Marketing 
Süd GmbH

   12. 12. SEMF Stuttgart Electronic 
Music Festival 
Organiser: SEMF GmbH 

CONGRESSES / EVENTS 2015

Prime location for medicine

Messe Stuttgart’s Guest Events division has already 
tucked a number of successful acquisitions under its 

belt for 2017. The German Respiratory Society celebrates its 
Stuttgart première from 22. – 25 March 2017 with its annual 
congress. Around 3,500 visitors are expected at the congress 
and industry exhibition. The Prospitalia Annual Congress with 
exhibition takes place at the Fildern for the second time al-
ready. The leading independent group purchasing organisa-
tion in the German healthcare market looks forward to wel-
coming around 500 participants on 3. – 4 April 2017. The an-
nual meeting of the German, Austrian and Swiss Associations 
for Hematology and Medical Oncology is also being held at 
the ICS and Messe Stuttgart for the second time from  
28 September to 3 October 2017 along with a congress, 
poster and industry exhibition. Around 5,000 experts from 
hospitals, surgeries and the care sector meet to discuss the 
latest findings in blood and cancer disease research and 
treatment. Last but not least the ICS and C2 again host the 
German Spine Society and its annual conference and indus-
try exhibition from 30 November to 2 December 2017 with 
around 1,500 visitors and approx. 100 exhibitors. More information: www.mitten-im-markt.de

Top techno event meets high tech trade fair

Two awards are 

bestowed for 

innovative financial 

management at the 

Structured FINANCE. 

ICS International Congress Center Stuttgart: flexible space 

concepts and extensive services for prestigious congresses.

Structured FINANCE 2015

Messe Stuttgart
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STUTTGART SIGHTSEEING

SIGHTSEEING TIP: Highlights for car enthusiasts

Stuttgart, car city: nowhere else in Germany can you expe-
rience at such close quarters the past and future of mobil-

ity than in the state capital and its region. The perfect kick-off 
for a fascinating weekend of cars is the Motorworld Region 
Stuttgart, which was opened in 2009 in the listed buildings of 
the state’s former airport in Böblingen/Sindelfingen. Profes-
sional suppliers present hundreds of superb vehicles of all  
descriptions, while a host of service providers, retailers,  
gallery owners and agencies offer everything vintage car  
owners could desire in pursuit of their passion. A restaurant, 
event area and prize-winning four-star V8 design hotel round 
off the versatile offerings. 

BRAND HIGHLIGHTS AND TRADE FAIR FASCINATION 

Among the modern classics of the Stuttgart automobile and 
exhibition culture are the museums of premium manufac- 
turers Mercedes-Benz and Porsche, which have won prizes for 
their architecture. The Mercedes-Benz Museum takes visitors 
on a journey through more than 125 years of automobile  
history. Car enthusiasts can explore seven legend rooms, 

Great moments in mobility 
Car lovers are spoiled for choice in Stuttgart and its environs. Take Porsche and 
Mercedes-Benz or Motorworld Region Stuttgart for instance. 

which narrate the highlights of the brand with the three-point-
ed star in chronological order – from the invention of the  
automobile up to the present day. The second tour presents 
the diversity of the brand profile in five Collection rooms.  
Both tours finish at the banked curve entitled Silver Arrows – 
Races & Records, which features two simulators for intensive 
personal racing experiences.
The world of Stuttgart automobile museums is rounded off by 
the Porsche Museum in the district of Zuffenhausen. Heading 
up a spectacular staircase from the foyer, visitors await a 
chronological product and brand history of the sports car with 
the Stuttgart “Rössle” (steed) and several temporary exhibi-
tions every year in the extensive exhibition rooms. 
Smaller, understated, yet no less interesting is Gottlieb Daim-
ler’s birthplace in Schorndorf with museum and conference 
centre and the automobile pioneer’s first workshop in Bad 
Cannstatt, Stuttgart. Anyone who would fancies driving home 
in their own vintage car should visit Messe Stuttgart’s RETRO 
CLASSICS. Next shopping tour date : 17. – 20. March 2016.

The Mercedes-Benz 

Museum unfolds 125 years 

of automobile history (1). 

Even the architecture of 

the Porsche Museum in 

Stuttgart-Zuffenhausen is 

pretty sensational (2). 

Small is beautiful: an 

insight into the Gottlieb 

Daimler Memorial in Bad 

Cannstatt, Stuttgart (3).

More information: www.motorworld.de, www. mercedes-benz.com/
classic, www.porsche.de/museum, www.retro-classics.de
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HIGHLIGHTS 2015

  25.09. – 11.10.  
Cannstatter Volksfest 2015
Where: Cannstatter Wasen, Stuttgart

  03.10. – 10.04.2016  
The World of Shadow Theater
Where: Linden Museum Stuttgart

  10.10. – 06.03.2016  
I GOT RHYTHM.  
Art and Jazz since 1920  
Where: Art Museum Stuttgart

  17.10. stuttgartnacht 
Where: Stuttgart 

  24.10. – 03.04.2016  
Christoph. A Renaissance Prince 
in the Age of the Reformation
Where: Landesmuseum Württem-
berg, Altes Schloss, Stuttgart

  22.11. – 18.12.2016  
ROCKY – the Musical
Where: Stage Palladium Theater, 
Stuttgart

  25.11. – 23.12.  
Stuttgart Christmas Market 2015
Where: Stuttgart city centre

Wine bar or gourmet temple: Stuttgart region offers 
guests a wide choice. 

Yakiniku 

RESTAURANT TIP

Do-it-yourself barbecue: guests enjoy 

Japanese-style delights at the Yakiniku. 

If you think Japanese cuisine is 
limited to sushi, sashimi and  

teppanyaki, then you should visit 
Restaurant Yakiniku for an epipha-
ny and enjoy a grilled dish that is 

HOTEL TIP

The perfect place to stay, dine and 

hold conferences: the family-run Hotel 

Schönbuch in Pliezhausen is about 15 

minutes away from Messe Stuttgart.

Quiet yet centrally located: the family-run Hotel Schönbuch nestles pictur-
esquely at the edge of the forest of the same-name nature park, yet in the 

middle of a quadrangle formed by the towns of Stuttgart, Tübingen, Reutlingen 
and Metzingen. Messe Stuttgart and the state capital’s airport are just 22 kilo-
metres away from Pliezhausen and just 15 minutes by car when traffic is light. 
43 refurbished and fully equipped rooms – all with balcony or terrace – offer  
accommodation for 75 guests. Free WLAN, TV, telephone connection to the 
German landline network and a unique panoramic view over the Neckar valley 
to the Schwabian Alps. Room prices during the week range from 99 euros for 
a single room, 149 euros for a double to 169 euros for an apartment – includ-
ing breakfast, use of the indoor swimming pool and sauna and mini bar. 
Guests can wine and dine in a cosy atmosphere in three restaurant areas. Con-
ference guests can choose between four different room sizes with natural day-
light, suitable for groups of five to 150 persons. Free WLAN, several beamers 
and other modern conference equipment is provided. For more information 
visit www.hotel-schoenbuch.de, Tel. 07127 / 975-0.

Hotel Schönbuch 
Where can you experience a relaxing stay during the 
trade fair? Message presents hotels in the region. 

very popular in Japan – with no 
raw fish in sight. Small gas grills 
sunk into the tables allow guests 
to enjoy delicious traditional Jap-
anese dishes (for instance gyoza 
and tempura) and grill succulent 
meat, fresh seafood and crispy 
vegetables themselves. 
Prices for the various menus range 
at the Yakiniku between 29 and  
69 euros, including soup, salad, 
vegetables, rice, different sides, a 
selection of several grill foods and 
a dessert. 
And of course you can also try and 
enjoy the world famous Kobe beef 
(Wagyu) Japanese barbecue style 
at the Yakiniku. For more informa-
tion please visit: www.yakiniku- 
restaurant.de 
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OPINIONS

Andreas “Bär” Läsker, 

Stuttgart DJ legend, 

manager of “Die Fantasti-

schen Vier”, photographer.

Why does a rational person become 
a vegan? There were two reasons 

for me. Firstly, because I’d been doing 
healthy food and cooking with fresh in-
gredients for a long time. And then four 
years ago, someone recommended that  
I read the “China Study” by T. Colin 
Campbell, a scientific study into the rela-
tion between the consumption of animal 
products and the occurrence of cancer, 
diabetes, cardiovascular diseases, osteo-
porosis and degenerative brain disorders. 
After 200 pages I gave up meat from one 
day to the next, and two years ago I  
became entirely vegan. 
And that brings me to reason Number 
two: my love of animals. If you think  
it through logically, you can’t be a car-

nivore, i.e. a meat- 
eater. Billions of ani-
mals are kept and 
slaughtered all over 
the world under  
unspeakable condi-

tions; not to mention the appalling waste 
of our resources, from climate depreda-
tion and intensive livestock farming to 
the rapid development of multi-resistant 
bacteria due to the uncontrolled use  
of antibiotics. All that, just because 
something tastes good? So would it  

also be o.k. to half kill someone, just  
because some people enjoy it? I don't 
think so. 
Sure, to begin with, you’re at a bit of  
a loss having grown up with a carni-
vore-centric world view – the culinary  
universe revolving around meat with 
sides and salads orbiting around on  
the periphery. 
But you soon find yourself on your feet 
again. Uncertainty finally gives way to the 
enjoyment of discovering new infinite 
healthy food worlds. 
My advice for beginners is to be laid 
back about it all, don’t be too ambitious. 
But get started, and stay with it. And gen 
up, do reading on the subject and/or  
go to trade fairs that make the subject 
easily accessible for everyone. 
I may be a confirmed vegetable-eater, 
but I’m not dogmatic about food. But 
please, don’t see that as absolution for 
piling up “exceptions”. The same applies 
to people obsessive about finding a  
(animal) hair in their vegetable soup,  
go ahead. 
But don’t be surprised if, for sheer  
culinary political correctness, you lose 
your love of life and food. Vegan is when 
you keep on smiling. Or perhaps even 
the reason why ... 

“No need for meat – or vegan 
is when you keep on smiling”

“I MAY BE A CONFIRMED VEGE- 
TABLE-EATER, BUT I’M NOT DOG-
MATIC ABOUT FOOD”.

Andreas “Bär” Läsker
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Messen und Ausstellungen 2015 – 2017

P. E. Schall GmbH & Co. KG
Gustav-Werner-Straße 6 . D-72636 Frickenhausen 

T +49 (0)7025 9206-0 . F +49 (0)7025 9206-880

info@schall-messen.de . www.schall-messen.de

Messe Sinsheim GmbH
Neulandstraße 27 . D-74889 Sinsheim 

T +49 (0)7261 689-0 . F +49 (0)7261 689-220 

info@messe-sinsheim.de . www.messe-sinsheim.de
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5. Schweisstec
Internationale Fachmesse 
für Fügetechnologie
03. – 06.11. 2015 Messe Stuttgart

11. Bondexpo
Internationale Fachmesse 
für Klebtechnologie
09. – 12.10.2017 Messe Stuttgart

15. Motek Italy
Fachmesse für Produktions- 
und Montageautomatisierung
17. –19.03.2016 Messe Parma / Italien

4. Faszination Modelltech 
Internationale Messe für
Flugmodelle, Cars & Trucks
18. – 20.03.2016 Messe Sinsheim

20. Echtdampf-Hallentreffen
Dampfbetriebene Modelle von Eisenbahnen, 
Straßenfahrzeugen, Schiffen und stationären Anlagen
08. – 10.01.2016 Messe Karlsruhe

4. Faszination Modellbahn
Internationale Messe für Modell-
eisenbahnen, Specials & Zubehör 
04. – 06.03.2016 Messe Sinsheim

15. Control Italy
Fachmesse für 
Qualitätssicherung
17. –19.03.2016 Messe Parma / Italien

30. Control
Internationale Fachmesse 
für Qualitätssicherung
26. – 29.04.2016 Messe Stuttgart

31. Control
Internationale Fachmesse 
für Qualitätssicherung
09. – 12.05.2017 Messe Stuttgart

25. Fakuma
Internationale Fachmesse 
für Kunststoffverarbeitung
17. – 21.10.2017 Messe Friedrichshafen

12. Blechexpo
Internationale Fachmesse 
für Blechbearbeitung
03. – 06.11. 2015 Messe Stuttgart

13. Optatec
Internationale Fachmesse für optische 
Technologien, Komponenten und Systeme
07. – 09.06.2016 Messegelände Frankfurt / M.

7. Control China
Fachmesse für 
Qualitätssicherung
August 2016 SINEC W5 Hall, Shanghai, ChinaCHINA

22. Druck+Form
Fachmesse für die 
grafi sche Industrie
12. – 15.10.2016 Messe Sinsheim

36. Motek
Internationale Fachmesse 
für Produktions- und Montageautomatisierung
09. – 12.10.2017 Messe Stuttgart

14. Faszination Modellbau 
FRIEDRICHSHAFEN
Internationale Messe für Modellbahnen und Modellbau
30.10. – 01.11. 2015 Messe Friedrichshafen

2. Control India
Fachmesse für 
Qualitätssicherung
07. – 09.04.2016 Gandhinagar, India

2. Motek India
Fachmesse für Produktions- 
und Montageautomatisierung
07. – 09.04.2016 Gandhinagar, India

33. Modellbahn 
Internationale Ausstellung 
für Modellbahn und -zubehör
17.– 20.11.2016 Koelnmesse

nternationale
 odel lbahn
 usstel lung
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35. Motek
Internationale Fachmesse für 
Produktions- und Montageautomatisierung
10. – 13.10.2016 Messe Stuttgart

10. Bondexpo
Internationale Fachmesse 
für Klebtechnologie
10. – 13.10.2016 Messe Stuttgart

5. Stanztec
Fachmesse 
für Stanztechnik
21. – 23.06.2016 CongressCentrum Pforzheim

17. Agri Historica
Traktoren – Teilemarkt – 
Vorführungen
April 2016 Messe Sinsheim



… there’s always a good reason: For 75 years, Messe Stuttgart has stood for innovation and 

dynamism at the centre of the market. In one of Europe’s most powerful economic regions. 

As a reliable partner for global players and SMEs. With many years of competence in the sector, 

an ideal infrastructure and perfect service. And with the best contacts in the growth markets 

of this world. We thank our customers, partners and friends for the confi dence they place in us. 

And we look forward to the next 75 years!

When Swabians celebrate ...

Landesmesse Stuttgart GmbH
Messepiazza 1
70629 Stuttgart
Telefon: +49 711 18560-0
Telefax: +49 711 18560-2440
E-Mail: info@messe-stuttgart.de

Eine wirklich kurze Distanz – drei Gehminuten

vom Parkhaus mit Autobahnanschluss, von der 

Bahnstation oder vom Flughafen und Sie sind

mitten im Markt. Hier treffen Ideen auf Technik 

und Freizeit auf Lebensart. Hier werden Kontakte 

geknüpft, nationale und internationale. Lassen Sie

sich inspirieren: www.messe-stuttgart.de

Katzen-
sprung

Landesmesse Stuttgart GmbH
Messepiazza 1
70629 Stuttgart, Germany
Phone: +49 711 18560-0
Fax: +49 711 18560-2440
E-mail: info@messe-stuttgart.de


