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Discover the region‘s living history. 60 of the most beautiful 
palaces, monasteries, gardens and castles in Baden-Württem-
berg await your visit. Splendid sights, diverse experiences and 

fascinating stories from times gone by – it‘s time to make a very 
special journey of discovery in and around Stuttgart. For more 
details visit: www.schloesser - und - gaerten.de/en

ASTONISHINGLY
BEAUTIFUL!

Our palaces are full of surprises.

321

Ludwigsburg Residential Palace Solitude Palace The Sepulchral Chapel on Württemberg Hill



3Message 1 | 2018

08

28

20

24

B
IL
D
N
A
CH

W
EI
S 

SS
G

 / 
LM

Z
: T

ite
l N

ie
ls 

Sc
hu

be
rt

; 1
, 2

, 3
 A

ch
im

 M
en

de
 //

 
D

es
ig

nk
on

ze
pt

: w
w

w.
ju

ng
ko

m
m

un
ik

at
io

n.
de

Discover the region‘s living history. 60 of the most beautiful 
palaces, monasteries, gardens and castles in Baden-Württem-
berg await your visit. Splendid sights, diverse experiences and 

fascinating stories from times gone by – it‘s time to make a very 
special journey of discovery in and around Stuttgart. For more 
details visit: www.schloesser - und - gaerten.de/en

ASTONISHINGLY
BEAUTIFUL!

Our palaces are full of surprises.

321

Ludwigsburg Residential Palace Solitude Palace The Sepulchral Chapel on Württemberg Hill
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Sustainable action is a key issue in all social areas: Messe 
Stuttgart and the ICS International Congress Center 

Stuttgart, a business unit of Landesmesse Stuttgart GmbH, 
have been future-oriented with their commitment to sustain-
ability since the opening in October 2007. Since July 2017 
Messe Stuttgart has been publishing its own sustainability  
report which is continuously updated. It provides a com- 
prehensive overview of the numerous activities and objec-
tives of Messe Stuttgart.

MOST SUSTAINABLE TRADE FAIR LOCATION IN EUROPE 

“As a limited company (GmbH) with public shareholders divid-
ed evenly between the state of Baden-Württemberg and the 
city of Stuttgart, we are committed to the public obligation to 
protect social interests and actively promote their realisation”, 
explains Ulrich Kromer, President/CEO of Messe Stuttgart.  
“In the coming decades we will be faced with great climate 
changes to which politicians, industry and the general public 
must react”, adds Kromer. “Located at the heart of one of the 
most innovative and most efficient industrial regions in Europe 
and at the interface between industry and the general public, 

we believe we have a special responsibility to play a leading  
international role in the area of sustainability in the trade fair 
and congress business.” 
President of Messe Stuttgart Roland Bleinroth gets to the heart 
of the company's strategy: “As a future-oriented trade fair 
company we have a clear vision for the coming years: to  
become the most sustainable trade fair location in Europe.  
This means that we want to comply with our social responsi- 
bility and also ensure our long-term competitiveness in a mar-
ket environment which will be increasingly characterised  
by awareness of environmental and sustainability issues in the 
twenty-first century.” 

KEY COMPONENT OF CORPARATE MANAGEMENT

In the year 2010 Messe Stuttgart already set a ground- 
breaking standard for the industry with the “Green Statement". 
At the start of November in 2012 the company joined the  
industry code “fairpflichtet” which was established by the  
European Association of Event Centres and the German Con-
vention Bureau. In 2016 Messe Stuttgart’s Executive Board 
signed the WIN Charter for the sustainable management of  

Sustainability as a corporate strategy
Sustainable management has been an important issue for Messe Stuttgart since 2007. 
The current sustainability report documents the specific measures implemented locally.

NEWS – TRENDS

Green oasis  

with water 

cascades in  

Rothaus Park.
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AMB 2018 takes the digital path. 
“With the AMB special show ‘Dig-

ital Way’ we want to focus more strong-
ly on digitalisation in the context of  
Industry 4.0 in the metalworking sector 
and stay abreast of the high demand 
for information”, explains Ulrich Kro-
mer, President of Messe Stuttgart.  
In addition to a high-ranking expert 
conference, which is being developed 
in cooperation with the Software and 
Digitalisation Association in the Ger-
man Engineering Federation (VDMA), 
and a supplementary accompanying  
exhibition, from 18 to 22 September  
interactive showcases will demonstrate 
the interaction between networked 
processes in companies and will explain 
their added value.

AMB goes digital
Messe Stuttgart

Markus Vogt, 

Company Spokesman 

Landesmesse Stuttgart GmbH.

EDITORIAL

the state of Baden-Württemberg. At 
Messe Stuttgart sustainability and sus-
tainable development are based on  
ecological, economical and social as-
pects. From environmentally friendly so-
lar power from solar panels on the hall 
roofs and on the car park over the A8 
motorway, to the layer ventilation system 
of Messe Stuttgart, professional waste 
disposal, sustainable catering, environ-
mentally friendly mobility offers for em-
ployees, family-friendly work time mod-
els through to charging stations for elec-
tric cars and bikes on the trade fair 
grounds and many other offers. 
“For Messe Stuttgart the commitment 
to sustainability is a key component of 
our corporate management”, states 
Messe Stuttgart boss Kromer. “A com-
pany operating in an ecologically sus-
tainable manner ensures that the needs 
of future generations are satisfied, and 
that it becomes more attractive for cus-
tomers and strengthens its identifica-
tion value for employees.”

More info: www.messe-stuttgart.de/it/das- 
unternehmen/wir-ueber-uns/verantwortung
Twitter: #MesseStuttgart

With its simple and elegant architecture, the new trade fair 

centre has established itself as a new landmark of Stuttgart 

in only a few years. However, the building which has won 

multiple awards for its architecture was actually only a tem-

porary measure. The original design from the Stuttgart  

architectural firm Wulf Architects included an extra hall, as 

well as two prominent entrances instead of one. 

What was put on hold at the time due to financial reasons is 

being implemented now – and thus also the harmony created 

in the design (five halls each on the north and south side) is 

now at last being realised. The Paul Horn Hall (Hall 10) and 

the new West entrance open right on time for the 50th CMT, 

the world’s largest public trade fair for tourism and leisure. 

Today – based on the experience of ten years in business – 

it appears that the assumptions regarding the economic  

development of Messe Stuttgart were right. Right from the 

very beginning, the Stuttgart trade fair centre was one of the 

German trade fair centres with the highest capacity utilisa-

tion rates. Thanks to the many new events that have been 

added to the portfolio in recent years, the revenue of Messe 

Stuttgart grew far quicker than was previously expected.  

In order to also be competitive in the future, the new build-

ing was urgently required. The trade fair business in Germa-

ny is in a state of constant competition. The trade fair com-

panies in Nuremberg, Munich, Berlin and Düsseldorf are 

therefore also making ongoing investments.

The new hall will offer fresh prospects for further growth for 

many of our events which are already reaching their capacity 

limits. The new exhibition hall will also allow better use of 

the trade fair grounds from two sides and make it easier to 

distribute and manage the visitor flows at different events. 

Hall 10 is inspired by the existing trade fair centre in form and 

substance, but instead of simply copying the design from 

2001, Wulf Architects reinterpreted the design. Find out 

about the idea behind the design in this edition of Message. 

We hope you enjoy reading the magazine. 

‟Urgently required”

More info:  
www.messe-stuttgart.de/amb
Twitter: #AMB18

http://www.messe-stuttgart.de
http://www.messe-stuttgart.de/it/dasunternehmen/
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Ten years of Messe Stuttgart – one year of magical trade 
fair photos from the Stuttgart-based photo designer 

Frank M. Orel at four locations in the region. The exhibition 
tour was launched in the middle of February 2017 with a pre-
view in the state capital’s town hall. The colourful trade fair 
impressions made their next appearance in the Filderhalle 

Successful exhibition tour through the region 

Messe Stuttgart

NEWS – TRENDS

Cast and forged parts are at the heart of the new CastForge. 

The magical trade fair photos of the Stuttgart-based photo designer Frank M. Orel were on display in Stuttgart and Leinfelden-Echterdingen. 

CastForge: New trade fair

Messe Stuttgart

From 2018 the industry for cast and forged parts as well as 
their machining meet in Stuttgart at CastForge. The new 

trade fair of Messe Stuttgart takes place for the first time 
from 5 to 7 June 2018 and presents the entire value- 
added chain from the cast or forging blank to machining 
through to the final component. Furthermore, for the first time 
manufacturers have a platform to show their range of cast 
steel, grey cast iron and spheroidal graphite iron, as well as 
non-ferrous castings and forged parts, to a wide audience. 
“The business climate in the cast and drop forging area is – as 
industry insiders confirm – currently very good”, explains Ulrich 
Kromer, President/CEO of Messe Stuttgart. “To date there has 

not been a suitable presentation and information platform for 
exhibitors and customers. That's why it was a logical step for 
us to develop a trade fair concept which closes this gap in the 
trade fair landscape”, states Kromer. “With CastForge we are 
now bringing supply and demand together for the first time. 
The positive feedback from suppliers from home and abroad 
confirms our decision.”
The purchasers surveyed as part of the strategic market re-
search on the user side are also looking forward to CastForge. 
“The idea of a new trade fair in Stuttgart is very good. If Messe 
Stuttgart manages to get new suppliers with high-quality  
and reasonably priced offers to southern Germany, we will use 
this event to expand our network of suppliers”, states Jörg 
Schulz from Gebr. Heller Maschinenfabrik GmbH, Strategic  
Purchasing Department. 
The Federal Association of Materials Management, Purchasing 
and Logistics (BME) supports the idea of the new trade fair for 
castings and forgings: “We think this is a great starting point in 
the right location. The topic of castings and forgings is also  
on our agenda. Against this background we are currently 
sounding out possible forms of a close collaboration together 
with Messe Stuttgart”, explains Dr. Silvius Grobosch, Member 
of the Executive Committee of the BME.

and at the gallery of Stuttgart Airport. The regional tour 
came to a successful close during the autumn line-up of trade 
fairs in Stuttgart at the public trade fair Kreativ in the gallery 
of the L-Bank Forum (Hall 1).

More info: www.messe-stuttgart.de

More info: www.castforge.de
Twitter: #castforge18

http://www.messe-stuttgart.de
http://www.castforge.de


TRADE FAIR HIGHLIGHTS

Ulrich Kromer,  

CEO of Landesmesse 

Stuttgart GmbH.

We are now in the 11th year of Messe Stuttgart, CMT 

celebrates its 50th anniversary, the new Paul Horn Hall is 

officially opened with our New Year reception and put 

into operation with CMT. I would like to take the oppor-

tunity now to personally thank the contractor Lothar 

Horn for his commitment to Messe Stuttgart. 

With this increase in area and the fact that many of our 

big leading trade fairs are taking place in 2018, we are 

expecting to achieve a record turnover of approxi- 

mately 175 million Euro and also a strong result.

Behind this pleasing outlook are people who work  

with a strong sense of commitment and enthusiasm  

in front of and behind the curtains. On the one hand 

these are our employees and on the other hand our  

service partners. 

However, the focus is on you, our valued customers.  

Together we all make a big commitment in shaping the 

trade fairs and events taking place in 2018. I extend my 

heartfelt thanks for the excellent cooperation. 

The positive outlook for 2018 is ultimately down to the 

fact that the economy is also expecting a good year. On 

the whole, all indicators are leading to the assumption 

that we will also have a (very) good year in Germany and 

in many other countries next year. 

With these positive vibes we can expect that we have to 

knuckle down and work, take a clear stand and approach 

tasks which can generally only be done when an eco- 

nomy is doing well. I’ll leave it up to you, our dear  

readers, to judge then whether the idea of the trade  

unions to introduce a 28-hour week would fit in. One  

or two other questions did occur to us. But we'll leave  

it there for now. 

I wish you good health and success in the new year  

and I am looking forward to our next encounter.

‟Here‛s to a successful 
2018”

Pilz o� ers everything you need 

for your plant – and machine auto-

mation: innovative components and 

systems, in which safety and auto-

mation are merged in hardware and 

software. 

Pilz o� ers everything you need 

for your plant – and machine auto-

mation: innovative components and 

systems, in which safety and auto-

mation are merged in hardware and 

Safely.

www.pilz.com
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New prospects
More space, greater flexibility, enhanced quality of experience: The new Paul Horn Hall 
and the new west entrance complete the Stuttgart trade fair grounds right on time  
for CMT 2018. A precision landing also in terms of construction period and budgeting. 

With the new Paul Horn Hall what belongs togeth-
er is now growing together. Back in 2000 the 
competition design of the Stuttgart-based archi-

tectural firm Wulf Architects envisaged ten instead of nine 
exhibition halls and two in-
stead of one distinctive en-
trance for the new trade fair 
centre in the Filder region. 
What was put on hold at the 
time due to financial reasons is 
now a reality: A symmetrical 
ensemble of five exhibition 
halls each on the north and south side of the Rothaus Park, 
Messe Stuttgart‘s “green lung” which was extended by  
almost 55 metres as part of the construction measures. 
The new, approx. 14,630 square metre Hall 10 increases 
the total exhibition area of Messe Stuttgart from 105,200 

to around 120,000 square metres. The new west entrance 
with a total area of around 3,000 square metres and three 
levels offers exhibitors and visitors various service facilities, 
a restaurant with around 90 seats and a panoramic view of 

Messe Stuttgart‘s park as well 
as – on the upper level –  
an approximately 600 square 
metre conference room flood-
ed with daylight, which de-
pending on requirements can 
be quickly turned into four in-
dividual areas for up to 150 

people by using mobile partition walls.
More area, greater flexibility, enhanced quality of experi-
ence, which have been eagerly awaited by the customers 
of Messe Stuttgart for a long time. For example, by Lothar 
Horn, President of the Tübingen-based Paul Horn GmbH, 

‟THE NEW PAUL HORN HALL WILL 
BE A BENEFIT FOR THE EXHIBITORS 
AND THE VISITORS.”
Lothar Horn, President Paul Horn GmbH / 

President VDMA Precision Tools Association



Messe Stuttgart 

landscape:  

The curved 

shapes of the 

Paul Horn Hall 

fit in relatively 

well in the  

Filder region. 

who adorns the new hall with the name of its compa-
ny founder as an advertising partner. “We are  
expecting further growth both for AMB and 
Moulding Expo, at which we also exhibit, and for 
our company”, pre-
dicts Horn. “An addi-
tional exhibition hall 
is urgently required. 
The Paul Horn Hall is 
a valuable addition 
for all exhibitors and 
also benefits the visi-
tors too.” 
Peter Kazander, organiser of the successful intral-
ogistics trade fair LogiMAT, has already planned 
the additional exhibition space for his 2018 event 
in detail: “We have eagerly awaited the comple-

tion of Hall 10 in order to meet the increased 
space requirement”, states Kazander. “With the 
new Hall 10 we have also managed to create  
exhibition sites with a captivating effect at both 

the west and east en-
trances, which ensure 
a good distribution 
of the visitor flows 
throughout the day. 
Thanks to the architec-
ture of the Stuttgart 
trade fair grounds, 

LogiMAT remains a trade fair with short routes 
compared to other events of this magnitude.” 
Some of the guest events which were struggling 
at the Filder region in recent years with increasing 
spatial problems also include the trade fairs of  

‟WITH THE NEW HALL WE HAVE 
MANAGED TO CREATE EXHIBITION 
SITES WITH A STRONG CAPTIVATING 
EFFECT AT BOTH ENTRANCES.”
Peter Kazander, Organiser intralogistics trade fair LogiMAT 

▼
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Presidents, property developers and shareholders on the occasion 

of the ground-breaking ceremony in January 2016 (top).  

Roughly 50,000 cubic metres of excavated soil were used in total 

for the foundations (right). The 65 metre long laminated  

timber beams for the roof structure came from Osnabrück Land. 

Two side aisles,  

one centre aisle: 

The hall resembles a 

three-aisle basilica.

COVER STORY
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P. E. Schall GmbH & Co. KG from Frickenhausen. “With the 
leading world trade fair Motek and especially with Blechexpo 
we were already at the limits in the past”, states President 
Bettina Schall. “With the new Hall 10 nothing else stands in 
the way of our further expansion, meaning we are well pre-
pared for the sessions in Stuttgart from 2018.” 
The new Paul Horn Hall also offers extremely positive pros-
pects to its homegrown trade fairs such as Intergastra, R+T, 
RETRO CLASSICS and of course the world's largest public 
trade fair for tourism and leisure CMT, which celebrates its 
50-year anniversary in 2018 (see pages 20 – 23). 
Bernd Wuschack, Head of Sales, Marketing and Customer 
Service at Carthago Reisemobilbau GmbH, summarises the 
customer wishes for numerous exhibitors from the caravan-
ning area: “We want to present our 
growing variety of premium mod-
els in an appropriate manner to vis-
itors of CMT. At the same time for 
us it goes without saying as an em-
ployer from Baden-Württemberg 
we want to fly the flag at this lead-
ing international trade fair”, high-
lights Wuschack. “We are therefore delighted that the  
new Hall 10 becomes operational just in time for the CMT 
2018 and the offer for our end customers is increased  
once again.”
The new Paul Horn Hall and the upgraded West entrance  
offer many additional benefits also for the logistics of Messe 
Stuttgart's operation. “With the two equivalent entrances the 
visitor flows can be distributed and controlled easier in the 
future”, states Thomas Glawa, authorised officer of the con-
tractor Projektgesellschaft Neue Messe GmbH & Co. KG and 
Vice President of Event Operation, Construction & Facility 
Management at Messe Stuttgart. 
“In addition, we can now make more optimal use of the 
trade fair grounds from both sides. A huge plus, especially 

‟WITH THE NEW HALL 10  
NOTHING ELSE STANDS IN THE WAY 
OF OUR FURTHER EXPANSION.”
Dipl.-Kfr. Bettina Schall, President of 

P. E. Schall GmbH & Co. KG

for coinciding events or events which follow very closely.” 
The Messepiazza West in front of the newly designed en-
trance also adds even more flexibility to the closely timed 
trade fair business. And as another multifunctional area sim-
ilar to its larger counterpart at the east end of the trade fair 
centre. “It primarily serves as a representative entrance area 
for our visitors and exhibitors”, explains Glawa, ”but we can 
also use it during the construction and dismantling stages as 
an inflow and outflow area for trade fair logistics.” 
And, if required, it could act as another exhibition site for 
special shows or events. Such as the historic and classic car 
exhibition RETRO CLASSICS. It also uses the new Paul Horn 
Hall in 2018, i. e. the entire trade fair grounds incl. open 
space, and thus grows to a total area of around 140,000 

square metres (see also page 28). 
An additional exhibition site in 
front of the west entrance – as a 
counterpart to the Messepiazza 
East – is perfect. 
The west entrance also facilitates 
the arrival and departure of visi-
tors of Messe Stuttgart in the  

future. The U6 tramway line is located directly in front of the 
west entrance. The initial construction work is underway. The 
tram connection is expected to be completed for 2020. With 
the tram stop, it will be even easier to reach the trade fair 
grounds and environmentally friendlier, too.
Sustainability and transparency also played a key role for 
Messe Stuttgart in the construction of the new hall. The  
design of the Paul Horn Hall is based on the existing architec-
ture of Messe Stuttgart, the roof with its curved shape in a 
sustainable timber instead of steel design and other design 
features give it special character. 
“The architecture of the Paul Horn Hall is unique yet shows 
the same principles as its previous building”, is how Kai  
Bierich, the architect responsible at Wulf Architekten ▼



wulf architekten gmbh
breitscheidstraße 8
70174 stuttgart

info@wulfarchitekten.com
www.wulfarchitekten.com

wir bedanken uns bei allen beteiligten.

Interview

? Messe Stuttgart opens the new Paul Horn Hall right on time 

for the 50th CMT. What advantages will there be for the com-

petitive position of the Stuttgart trade fair location? 

Bleinroth: CMT is one of many trade fairs which urgently need 

the new Hall 10. The same applies also to R+T, AMB, Intergastra, 

Retro Classics, as well as guest trade fairs such as LogiMAT and 

Blechexpo. The Paul Horn Hall is already very well occupied.

Kromer: With the leap from 105,000 to around 120,000 square 

metres of exhibition area we will become more attractive as a  

location. With the Paul Horn Hall and the new west entrance we 

also achieve better visitor distribution, in general a significantly 

better equal weighting of the grounds and thus ultimately greater 

flexibility with the site layout. The Paul Horn Hall and the new, 

small congress area in the west entrance give us many more  

options to play with. 

 

? With the Paul Horn Hall Messe Stuttgart completes the orig-

inal planning design, which envisaged ten halls right from the 

start. Why not do it right away?

Kromer: Compared in size to the old trade fair grounds we ini-

tially wanted to start with a total area of around 100,000 square 

metres in the Filder region, at least twice as much as on the 

Killesberg grounds. Already after the first year of operation we 

were able to achieve the results originally expected for 2015. 

This allowed us to think a step further.

 

? What are the current construction costs and who is financing 

the build?

Kromer: The construction of the new Paul Horn Hall and the 

West entrance has an estimated cost volume of 67.5 million 

Euro. It is our responsibility to comply with this budget. The new 

construction is financed solely and exclusively by Messe Stutt-

gart, i. e. by what we would achieve in surplus earnings with Hall 10.

Bleinroth: A calculation well in advance revealed that there 

would already be profitability and economic efficiency with use 

of Hall 10 five times a year. We already have significantly more 

prospective use today. The new construction will definitely be 

economically viable.

 

? With Hall 10 Messe Stuttgart now has around 15 percent 

more area. Does this also mean 15 percent higher turnover?

Kromer: In principle, the calculation would be that simple:  

15 percent more area should ideally lead to 15 percent higher 

turnover. We will also be able to achieve this in the even trade 

fair years which are the traditionally strong years. In the uneven 

trade fair years we will probably float around the lower end of 

the possible sales growth.

 

? If the present construction rhythm is to remain unchanged, 

does this mean the next new construction in the Filder region 

will take place in roughly 2027? 

Kromer: Thoughts are indeed free. But only so much: We are 

continuously optimising the grounds and its infrastructure. This 

is why Messe Stuttgart will definitely exchange opinions and  

ideas with its shareholders at a given time about further de- 

velopment opportunities.

Ulrich Kromer, CEO of  

Messe Stuttgart (left), and 

Roland Bleinroth, President  

of Messe Stuttgart.

COVER STORY
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... years after it was opened, the Stuttgart Trade 
Fair Centre is virtually snowed under with bookings. 
We congratulate the Trade Fair Centre on their newly 
built Hall No. 10 and the new entrance on the west side 
of the fair grounds. We are delighted that our project 
management and site logistics services played their 
part in the successful completion of the project while 
the Centre continued its trade fair operations.

AZ_Projekt_Messe_Stuttgart_2017_Druck.indd   2 08.11.17   10:18

GmbH explains the concept. “For example the constructive 
logic, the readability of the forces, the large roof and also  
the special materials“, says Bierich. Many of these features 
can be found again in the new building, also because we  
included the specified geometries and angles, and thus  
enters into an exciting dialogue 
with the preexisting.” 
For the technology of the new 
Paul Horn Hall Messe Stuttgart 
focuses on a mixture  of tried-
and-tested and new features. 
Like in the other halls, in the new 
Paul Horn Hall the award-win-
ning layer ventilation system of Messe Stuttgart ensures  
significant energy savings with greater comfort. Instead of 
circulating and exchanging the complete air, only the lower 
hall area up to a height of roughly four metres is supplied 
with fresh air and this is done without a draught. 

The large window area at the long façade allows lots of  
daylight into the hall. If required small disc-size LED lights 
provide sufficient light for the trade fair activities instead  
of the large mercury vapour lamps used in the other halls – 
and consume only around two thirds less electricity with the 

same brightness. 
Another advantage of the new 
hall construction: The inside  
of the Paul Horn Hall can be not 
only effectively protected 
against direct sunlight, like the 
other exhibition halls of Messe 
Stuttgart, but if desired can also 

be shaded completely during the events. 
Messe Stuttgart has an approximately 4,500 square metre  
solar system on the roof of Hall 10. It complements the  
photovoltaic system already installed on the other exhibition 
halls and on the Bosch car park with an annual output of 

‟WITH THE NEW HALL WE ARE ABLE 
TO OPTIMALLY SHOWCASE OUR 
PREMIUM MODELS.”
Bernd Wuschack, Head of Sales, Marketing and Customer 

Service at Carthago Reisemobilbau GmbH

▼

Magnificent views: 

Especially from the 

conference rooms 

on the first floor of 

the west entrance 

(left), one enjoys a 

sweeping view of 

the entire Rothaus 

Park as far as the 

Bosch car park over 

the A8 motorway.
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4.32 megawatt hours per year. Additional CO2 savings every 
year: Around 350 tonnes. The flat areas of the hall roof  
are green areas. 
But the unavoidable question of construction time and con-
struction costs remains in times 
of the Berlin city airport, the 
Elbe Philharmonic Hall and  
other deficits of billions. “Our 
budgeting for the expansion of 
Messe Stuttgart was at around 
67.5 million Euro at the start of 
the project in 2014, and we will 
be able to comply with this target”, says Roland Bleinroth, 
President of Messe Stuttgart. 
Just like the construction of the new Stuttgart trade fair cen-
tre in the Filder region, the builder for the expansion is  
Projektgesellschaft Neue Messe GmbH & Co. KG. “The con-

struction of the new trade fair buildings is financed entirely 
by the trade fair company and from our own resources”, 
highlights Bleinroth. “There will be no contributions from  
the shareholders of Messe Stuttgart, which are the state  

of Baden-Württemberg and the 
city of Stuttgart”, adds Presi- 
dent Kromer.
The fact that the investment in 
the new Hall 10 will pay for  
itself in the medium term is  
already obvious to his colleague 
Bleinroth before its opening  

for CMT 2018: “The renting of the new Paul Horn Hall is in 
full swing. We are already processing requests up to 2024.”

‟THE NEW BUILDINGS ARE FINANCED 
BY THE TRADE FAIR COMPANY AND 
FROM OUR OWN RESOURCES.”
Roland Bleinroth, President of  

Landesmesse Stuttgart GmbH 

Symmetrical 

ensemble:  

Hall 10 (bottom 

right) completes 

the trade  

fair grounds. 

COVER STORY

http://www.messe-stuttgart.de
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Hall 10 – 10 years later 
10 years have already passed since intermetric’s surveying 
specialists provided the right dimensions for the construction 
geometry network, supporting the building process of the 
new Stuttgart Trade Fair from beginning to end. 
The new Hall 10 is being opened today, right on time and 
accurate to the millimeter!

Advertising partner Paul Horn GmbH

The fact that the new Hall 10 of Messe Stuttgart bears 
the name of the founder of the company is only log-

ical for Lothar Horn, President of the Tübingen-based 
Paul Horn GmbH: “With the name sponsoring we want 
to highlight the close collaboration with Messe Stutt-
gart”, is how Horn explains the advertising partnership. 
“Furthermore, as a global manufacturer of precision 
tools, we are stating our commitment to the region, to 
Baden-Württemberg and also to the location of Germany.” 
Messe Stuttgart boss Ulrich Kromer sees the advertising 
cooperation as a visible sign of the close attachment  
of the two companies. “Paul Horn GmbH is one of the 
biggest exhibitors of AMB and Moulding Expo”, adds 
Kromer. “The company sets a clear sign with the advertis-
ing partnership agreed initially for 15 years.” 
Paul Horn GmbH develops and manufactures solid  
carbide tools, as well as HM, CBN and PCD tools,  
with currently over 930 employees in Tübingen and  
Gomaringen. In 2016 sales in Germany were around 167 
million Euro. Outside of Germany Horn is present in  
over 70 countries on all continents. Besides Germany, 
there are production facilities in England, Italy, the Czech 
Republic and the USA. Horn employs another 400 staff 
outside Germany. 
In order to strengthen its leading position on the world 
market, another manufacturing building with a produc-

Commitment to the region
The new Hall 10 bears the name of the 
Tübingen-based precision tool manu- 
facturer.

The precision tool manufacturer Paul Horn GmbH is a global 

player and has its head office in Tübingen.

More info: www.phorn.de

tion area of 5,500 square metres was constructed in 
Tübingen in 2008 in addition to the headquarters and the 
existing production facility with around 6,000 square  
metres. In 2011 a new building for the subsidiary HORN 
Hartstoffe GmbH with around 5,000 square metres was 
added. In 2016 Horn acquired another production facility 
with a total area of 20,000 square metres. The global 
player's carrier tool manufacturing, coating and logistics 
facilities are located there. 
The production range of Paul Horn GmbH, which was 
founded in 1969, contains over 120,000 variants. Some 
of Horn’s main customers include companies from the  
automotive industry, aerospace, mechanical engineering, 
the chemicals industry, medical technology, as well as 
tool and mould making. 

http://www.phorn.de
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Leading position in terms of economic 
performance
In no other German city is the economic power as high as it is in Stuttgart.  
The state capital has now claimed the top spot from Frankfurt/Main.

In all Swabian modesty: It was actually no secret that Stutt-
gart has long been one of the prime locations in this coun-

try when it comes to economic strength. However, since  
the most recent survey on economic power of cities in Ger-
many at the latest one thing is clear: Stuttgart has taken the 
lead over all competitors and occupies the top spot – 
ahead of the previous frontrunner Frankfurt am Main and 
also ahead of Munich.
The positioning in this ranking is calculated from the gross 
domestic product achieved per person in employment in 
the communities per year. In Stuttgart the value is just  
under 100,000 Euro – 99,988 Euro to be exact. In second 
place is Frankfurt/Main with 98,500 Euro, followed by Mu-
nich with 98,041 Euro in third place. A success for Stuttgart 
has emerged. The state capital has been climbing to the 
top over the last one and a half decades, three years ago 
Stuttgart was already in second place behind Frankfurt/
Main with approx. 96,000 Euro per employed person. 
The reasons for the success can be found quickly: There are 
traditional economic sectors with high productivity and value 

added in Stuttgart. Specifically these are the manufacturing 
sectors, i. e. mechanical engineering and vehicle construc-
tion. They contribute over one quarter to the gross domes-
tic product. This is approximately twice as much as in other 
economic sectors in Germany. In this area alone the gross 
value added increased by 90.6 percent up to 2015. With  
the effect that overall in Stuttgart the value added in 2015 
was 49.2 percent and thus well above the national average 
of 43.3. percent. 

TOP PLACE FOR GROSS ANNUAL INCOME

The strong economy also has positive effects on the mu- 
nicipal budget. Last year, for example, commercial tax  
revenue in Stuttgart was around 659 million Euro. The  
average salaries and wages are higher than anywhere else 
at locations which are largely defined by the automotive  
industry. Example: In Germany the gross annual income of 
an employee is on average 39,693 Euro. In Baden-Württem-
berg it is on average 42,622 Euro. And 52,337 Euro in Stutt-

Economic sectors with high value added such as vehicle construction are primarily responsible for Stuttgart's high economic strength. 

LOCATION STUTTGART
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gart. The state capital and its region 
also remain attractive for industrial es-
tates and investments. According to 
the Stuttgart Region Economic Devel-
opment Cooperation (Wirtschaftsförde- 
rung Region Stuttgart GmbH (WRS)), 
many companies want to relocate or 
expand here. Dynamic developments 
such as electric mobility and digitalisa-
tion further increase the area require-
ment. The supply is becoming increas-
ingly scarce for industrial properties 
and commercial premises as well as  
office spaces. 
For years the region has been attrac-
tive for investors as a strong economic 
location thanks to its reliable and  
solid returns. The Stuttgart Region  
Economic Development Cooperation  
Wirtschaftsförderung Region Stuttgart 
GmbH (WRS drew this conclusion  
at the end of the trade fair for real es-
tate and investments Expo Real 2017 
in Munich. “We urgently need new  
areas and properties in all market  
segments”, states WRS President  
Dr. Walter Rogg.

More info: www.region-stuttgart.de

Dr. Arina Freitag, 

Managing Director for Aviation 

at Stuttgart Flughafen GmbH

STUTTGART FACES:

Customer satisfaction 
When I started as Managing Director at Stuttgart Airport last Sep-

tember it coincided with a turbulent period. While I was getting to 

know employees and processes, Air Berlin was in the middle of  

insolvency proceedings. Such a thing keeps the aviation industry in 

suspense. Once again it is evident that Stuttgart is well-positioned 

with its colourful airline mix: Looking back 2017 was a record year 

in terms of passenger numbers. I am absolutely thrilled. And the 

forecasts remain positive. Eurowings has announced it is adding 

four more machines to its 15 aircrafts in Stuttgart. This measure will 

bring roughly over one million more passengers in 2018. We there-

fore have to expand our capacities in the medium term – for exam-

ple with the planned new construction of Terminal 4. To welcome 

our approximately eleven million passengers – this is also a great 

concern for 2018. For instance, I pay particular attention to 

everything that contributes to customer satisfaction – be it short 

wait times at the security checks, fantastic shopping and gastron-

omy offers or the impression of the terminals. Anyone who has 

fond memories of their experience at Stuttgart Airport is happy to 

come back again. I am also very aware that most of our customers 

regularly use their smartphones. They want to read information 

and service offers on their mobile phones without any complica-

tions, irrespective of the time and location. Promoting the topic of 

digitalisation is therefore very important to me. This is all part of  

a successful user experience, i. e. a positive experience which  

passengers associate with our airport.

The further development of our route network also has high prior-

ity. Roughly fifty different airlines currently connect Stuttgart Air-

port to around one hundred destinations. This gives the passen-

gers good options. But what's missing is direct intercontinental 

flights, including flights to the rapidly growing Arabian and Asian 

market. The landing rights for these markets are assigned on a  

political level, to date Stuttgart is not included. I am campaigning 

for these landing rights. The demand is there. 

http://www.region-stuttgart.de
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California Bounge on Stuttgart's Börsenplatz is one of the 

state capital’s most popular bars. 

California Bounge
Message presents select bars and 
venues in Stuttgart and the surrounding 
region for you to try out. 

Bar meets lounge is the concept of California Bounge, 
in the middle of Stuttgart city, located directly at 

Börsenplatz beside the Friedrichsbau Varieté theatre. With 
its two floors and a glazed veranda, the bar/lounge  
mixture gives visitors a wonderful view of Börsenplatz and 
its fountains. 
An open fireplace in the entrance area with cosy corners 
and comfortable chairs ensures a relaxing vibe, the next 
floor up contains the large lounge area with bar, tables, 
candles and cosy seating options. In the summer you can 
sip a cool drink on Börsenplatz, large parasols protect you 
from the direct sunlight. 
The cocktail menu is extensive and includes all-time clas-
sics such as mojitos, caipirinhas and coladas, as well as 
smoothies, homemade lemonades and other non-alcoholic 
beverages. There are also snacks, bagels, pizzas and tarte 
flambées to satisfy hunger in between meals.

More info: www.bounge.de

Otto Lindner, 
President of the German International 
Hotel Association (IHA).

1 | The German International Hotel Association (IHA) is the 

new exclusive partner of Intergastra. What do you expect 

from this?

For a start we are absolutely delighted that Messe Stuttgart and 

DEHOGA Baden-Württemberg approached us to get us on 

board for Intergastra. Our decision to conclude this exclusive 

trade fair partnership followed from the extraordinary dynamic 

development of Intergastra in recent years. Intergastra in Stutt-

gart provides our members and the entire accommodation in-

dustry with a broad and first-rate offer. Together we now want 

to broaden and enhance the area of focus on the hotel sector 

and at the same time also provide a contact point at the trade 

fair for all IHA members. 

2 | The IHA wants to get actively involved for Intergastra 

2018. What is being considered?

On 6 February the hotel association is organising a separate 
stage programme with specific hotel topics at the stand of  
DEHOGA Baden-Württemberg. For example, there will be an  
industry talk ‟Hotspot: Hotel sector" with our board members, 
among others. Other highlights include ‟Digital wins – Hotel  
sector is changing” as well as ‟Employer branding as USP. Use 
potential, acquire talent”. 

3 | What does the IHA do for its members? 

The German International Hotel Association (IHA) is the industry 
association for the hotel sector in Germany. It counts around 
1,300 hotels from all categories of the individual, chain and co-
operation hotel industry among its members. The IHA represents 
the interests of the hotel sector in Germany and Europe on a po-
litical and public level and offers its members numerous ho-
tel-specific services. Association successes in Berlin and Brussels 
with regard to radio programmes, credit card fees, online distri-
bution, as well as the reduced VAT rate for accommodation since 
2010, are just some of the many reasons for joining the hotel  
sector society.

THREE QUESTIONS FOR:

LOCATION STUTTGART

MESSAGE SERIES: enjoyStuttgart

http://www.bounge.de
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Whether you want to hold a unique corporate event or you wish to have perfect 
lighting for your trade fair stand: we deploy our extensive know-how and high-quality 

equipment to develop tailor-made services perfectly shaped to your requirements. 
What is more, we have been a partner of Messe Stuttgart for many years now and have an office 

right here on site. Our services cover the whole range of event needs in the fields of rigging and 
media technology – provided by a highly qualified team of professionals.
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In the phrase „service partner“ there are two words that we are  
particularly fond of: „service“ and „partner“
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TRADE FAIRS – MARKETS

50 years: CMT celebrates anniversary 
Anyone who wants to get away must go: For half a century Germany has been starting the 
new travel year with the international exhibition for caravanning, motorhomes and tourism.

For 50 years CMT in Stuttgart 

has been inspiring individuals 

to book dream destinations 

all over the world. 
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TRADE FAIR CALENDAR

50 years: CMT celebrates anniversary 
Anyone who wants to get away must go: For half a century Germany has been starting the 
new travel year with the international exhibition for caravanning, motorhomes and tourism.

0 years of CMT – a genuine success story. Today the 
Stuttgart-based public trade fair for tourism and leisure 

is the world‘s largest trade fairs of its kind and sets further 
milestones in the 2018 anniversary year. As the first event 
from 13 to 21 January it opens the new Paul Horn Hall (Hall 
10). And goes into the trade fair history books as the “big-
gest CMT ever” with a total area of 120,000 square metres. 
In 1968 today‘s success was still a dream. At the time CMT 
started as Motor, Sport, Freizeit (MSF), founded by Messe 
Stuttgart, the ADAC and the Stuttgart Motorsports Club. 
The MSF trade fair initially focused on automotive sport, in 
addition to offers from sports associations and key clubs as 
the biggest leisure supporter at that time. But something was 
already happening in the travel sector: 1968 was not only the 
year MSF was founded, but it was also the year the TUI 
Group was founded. The 1970s brought profound changes 
to the German tourism industry and travel patterns of Ger-
mans. The number of trips booked through organisers such 
as TUI more than doubled in the 1970s and 1980s and in 
1988 accounted for approximately 40 percent of all main holi- 
days. While at the end of the 1960s around 60 percent of 
German holiday-makers still travelled by car, planes gained 
increasing importance. The percentage of planes used for 
tourism travel doubled in the 1970s to 16 percent, at the end 
of the 1980s almost 25 percent of all main holidays were 
made by plane. 

FROM MSF TO CCT AND THEN CMT

In 1971 MSF not only changed its name, but its content too. 
Trips – and, in particular, also caravanning – began to take 
centre stage at the trade fair. “As caravan dealers we were 
satisfied with the Stuttgart-based trade fair and in 1971  
together with MSF we organised a separate exhibition,  
Caravan, Camping, Tourismus (CCT)”, remembers Michael 
Winkler, one of the first caravanning exhibitors on the old 
Killesberg trade fair grounds. “In 1972 the exhibitions 
merged to become CMT.” Günther Wanner from Wanner 
Caravaning in Dusslingen near Tübingen is also a CMT vet-
eran: “50 years of CMT, it‘s like being married”, states the 
caravanning pioneer. “We started from scratch fifty years ago 
on the Killesberg trade fair grounds with five vehicles. Over 
the years we grew with CMT. At our best show yet we sold 
100 vehicles at CMT.” 
Gerhard Reisch, Head of Freizeit Reisch and an expert on 
motorhome accessories from Schwebheim near Schweinfurt, 
has also been on board right from the start. “The former 
Killesberg trade fair grounds were a really great experience. 
During CMT you stayed overnight in the car park beside  
the hall, with no electricity”, remembers Reisch. “And at the  
legendary exhibitor evening, at the time it took place  
directly in the halls, colleagues removed the stands of unde-
sirable neighbours in no time! This of course does not  
happen any more today.”
That‘s for sure, Mr. Reisch. In 2018 around 1,000 motor-
homes, caravans and other leisure vehicles attract individ- ▼

5  13. – 21.01. CMT
The holiday exhibition 

 13. – 14.01. Farrad- & Erlebnis- 
Reisen mit Wandern/Thermik 
A special exhibition during CMT

 18. – 21.01. Kreuzfahrt- & Schiffs- 
Reisen
A special exhibition during CMT

 18. – 21.01. Golf- & Wellness Reisen 
A special exhibition during CMT 

 26. – 28.01. MEDIZIN  
Medical trade fair + congress

 26. – 28.01. TheraPro  
Trade fair + congress 

 03. – 07.02. INTERGASTRA   
The world of hospitality

 03. – 07.02. GELATISSIMO   
The world of gelato

 15. – 17.02. EXPO 4.0  
Four trade fairs under one roof:   
TV TecStyle Visions, wetec, Give-
ADays, POS Masters

 27.02. – 03.03. R+T   
World's leading trade fair for roller 
shutters, doors/gates and sun 
protection systems

 02. – 04.03. Slow Food Market 
Berne 

 13. – 15.03. LogiMAT  
16th international trade fair for 
distribution, materials handling  
and information flow

 20. – 22.03. R+T Asia (Shanghai)

 22. –25.03. RETRO CLASSICS 
World's greatest classic car ex- 
hibition

 05. – 08.04. Stuttgart spring trade 
fairs with: GARTEN, auto motor and 
sport i-Mobility, FAIR HANDELN, 
Market for Good Taste – the Slow 
Food Trade Fair, HAUS HOLZ 
ENERGIE, Kreativ, YogaWorld, 
Mineralien, Fossilien, Schmuck

 12. – 15.04. IBATECH Istanbul      
International trade fair for bakery, 
patisserie machinery, ice cream, 
chocolate and technologies 

 13. – 14.04. Invest                      
Leading trade fair and congress for 
finance and investment 

 09. – 12.05. R+T South America 
(Sao Paulo/Brazil) 
International trade fair for roller  
shutters, doors/gates and sun 
protection systems
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TRADE FAIRS – MARKETS

The Fahrrad- & ErlebnisReisen mit Wandern on the first CMT

weekend is one of the most successful special shows of the trade fair.

Thematic subsidiary trade fairs of CMT: Kreuzfahrt- & SchiffsReisen 

(above) and Golf- & WellnessReisen.

The caravanning section of CMT is the most important innovation shows at the start of the season and in 2018 grows to six halls.
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uals to the caravanning area at CMT. Vans and campers are 
available for test drives at the Messepiazza. Caravaning man-
ufacturers, accessories specialists and service providers also 
showcase some global premières at CMT. The caravanning 
section of CMT has become one of the most important inno-
vation shows at the start of the caravanning season and in 
2018 grows from five to six full exhibition halls. The result of 
the significant increase in available space is that many brands 
can present themselves for the first time at CMT. Messe 
Stuttgart provides several hundred parking spaces on the 
grounds for visitors and exhibitors: With waste disposal, 
waste treatment area for chemical toilets – and of course 
with power.

PARTNER COUNTRIES AND NEW SPECIAL AREAS 

The “T” had a rather modest representation on the Killes-
berg grounds at the start: Seven countries and three travel 
agencies exhibited at CCT. “Austria, France, Greece, Leba-
non, Tunisia, Algeria and South Africa were the first destina-
tions which attracted visitors in Stuttgart”, remembers Hans 
Müller, who was CMT Project Manger for 30 years. However, 
this changed quickly. In 1976 CMT reached 100,000 visitors. 
In the 1980s Europe became too small for many German holi- 
daymakers, “they were increasingly fascinated with long-haul 
holidays”, states Guido v. Vacano, Vice President of the Life-
style & Leisure Division at Messe Stuttgart. “The decades of 
the Germans as the world‘s leading tourists began.” 
CMT responded at the end of the 1980s with the idea to 
present a different destination as a partner country every 
year. Be it the Seychelles, New Zealand, Mongolia or Euro-
pean destinations – the list of CMT partner countries is now 
very long and rouses wanderlust. The partner countries  
of CMT 2018 are Panama and Hungary. Since 2002 caravan-
ning partner regions have also been showcasing themselves 
at CMT: German federal states, but also camping destina-
tions from Norway to the Baltics, Hungary and Croatia 
through to Catalonia. In 2018 the caravanning partner region 
is Trentino in Italy.

The special areas of CMT also continuously developed over 
recent decades. In 1995 Messe Stuttgart launched the Golf- 
Reisen, first tourism trade fair for golf with golf holidays.  
“Today it is the biggest trade fair for golf lovers in Germa-
ny”, adds v. Vacano (see page 44). The concept of special 
thematic areas has also been tried and tested in other areas, 
such as Wellness-Reisen, which was later added to the  
golf section. With the Kreuzfahrt- & SchiffsReisen Messe 
Stuttgart takes up another new type of holiday, which  
has been booming to this day. The Fahrrad- & Erlebnis- 
Reisen with special section hiking on the first CMT weekend 
has also established itself as another pillar – with attractive 
trends for outdoor holidays. 
In 2018 both subsidiary trade fairs set accents in the new 
Paul Horn Hall (Hall 10). On almost 15,000 square metres of 
exhibition space, the cycling and adventure holidays area  
with special section hiking is enhanced with the area thermal 
with paragliding and hang-gliding, as well as kite surfing (see 
page 36). At the cruises and ship travel section another 
trendy focal point is added with the themes yacht charters, 
sailing trips and houseboats (see page 38).
The world's largest public trade fair for tourism and leisure 
also presents attractive offers for tourism professionals. In  
the visitor programme, for example, the “fvw Destination 
Germany Day” and a “Campsite Summit” for representatives 
of communities. On the school and career day school  
leavers, vocational school students, trainees, apprentices, 
third-level students and skilled workers have the opportunity 
to engage in discussions with companies from the industry,  
as well as with representatives from university faculties,  
obtain information about career opportunities and establish 
professional contacts. 
In 2018 the CMT Partner City Day takes place for the first 
time. The broadcaster SWR is planning a two-hour pro-
gramme and the “SWR Hangout” to mark the 50th anniver-
sary of CMT. Both programmes are transmitted live. From the 
biggest CMT ever.

CMT Time travel: Modest Caravan exhibition at the ‟old” CMT (left). Large outside staircase into the big tourism hall on the former 

Killesberg trade fair grounds in Stuttgart. 

More info: www.messe-stuttgart.de/cmt
Twitter: #CMT18

http://www.messe-stuttgart.de/cmt
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TRADE FAIRS – MARKETS

Companies will present the highest num-
ber of innovations and trend topics ever  
at the R+T 2018. 

During R+T 2018, the leading world trade fair for roller 
shutters, doors/gates and sun protection systems, which 

will now be staged in ten modern exhibition halls from 27 
February to 3 March 2018, trade visitors can look forward to 
themed areas which take account of every interest. The first-
class accompanying programme of R+T in Stuttgart invites 
you to increase your expertise and exchange information and 
ideas directly with industry experts. 
The concept of R+T is geared directly towards the needs of 
the market. Trade visitors will therefore be able to experi-
ence numerous innovations in the areas of building automa-
tion, energy efficiency, safety and comfort live on the exhibi-
tion stands of the over 900 exhibitors from 41 countries. 
“These trend topics are also reflected in the design of the ac-
companying programme”, says Sebastian Schmid, Depart-
ment Director Technology Fairs and Exhibitions. In addition 
to well-established special shows and forums, the pro-
gramme will be complemented by new elements. “In doing 
so, we are developing advanced platforms in cooperation 
with our partners where trade visitors can obtain individual 
information according to their needs”, says Sebastian Schmid. 
For R+T 2018 Messe Stuttgart has optimised the hall concept 
of the leading world trade fair. The “Outdoor. Ambience. Liv-
ing.” section in Oskar Lapp Hall (Hall 6) will therefore be big-
ger and will take account of the high demand for products 
from the area of sun and weather protection for this seg-
ment. The “mecca” of hotels and restaurants will be held 
there from 2018 onwards. It will be completed by a special 
show on the trend topic in the Rothaus Park. “During the 
leading world trade fair trade visitors will be able to obtain 

Expert advice at first hand

New perspectives: 

during R+T 2018 

trade visitors from 

all over the world 

will be able to 

obtain information 

about the trends  

in their industry. 
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Die clevere
Alternative

member of

Tel. 0049(0)7157-7360 
www.residenz-hotel.de

Ihr Zuhause während des
Messeaufenthalts in Stuttgart.

Hotelapartments mit Küchenzeile,
reichhaltigem Frühstücksbuff et und
Hotelservice zum günstigen Preis.

Nur 9 km vom neuen Messegelände
und dem Stuttgart-Airport entfernt.

an extensive overview of how the demands in hotels and res-
taurants can be satisfied through innovative products“,  
explains Schmid. ”These products extend and optimise the 
outdoor season by reliably protecting hotels and restaurants 
against sun, wind and rain.“ Optional accessories such as light 
sources, umbrella heaters, WLAN routers and many others also 
offer a high degree of user comfort outdoors. 

TALKS AND PODIUM DISCUSSIONS 

The R+T Smart Home Forum on the stand of the Federal As-
sociation for Manufacturers of Roller Shutters and Sun Pro-
tection will feature a large number of talks and podium dis-
cussions during which architects, security experts and end us-
ers will exchange information and experiences relating to the 
topic. Every day of the trade fair, the emphasis will be on 
something different so that the sub-areas of energy efficien-
cy, comfort, burglary protection and interface standards are 
also addressed in as much detail as sales and the installation 
of the solutions. The International Congress – Automatic 
Doors, which is supported by national and international door 
and gate associations, will be held for the first time during 
R+T. The format has already made a name for itself at other 
trade fairs all over the world. “This means that the main fo-
cal points of the Congress will be international topics which 
will be examined during discussions and talks“, says Depart-
ment Director Schmid. 
The topic of the special show of ift Rosenheim at R+T 2018 
in Stuttgart will be “Comfort + Safety” with the emphasis on 
automatic doors and gates. Schmid: “The presentation here 
will focus on safety and application-oriented quality features 
of doors, gates, windows and shading systems.” Based on 
products, during a talk forum and in action zones, visitors will 
be able to experience live how structural characteristics in-
fluence the quality and safety of doors and gates. The work-
shop of the European Solar Shading Organisation (ES-SO) 
will address the topic of “Intelligent sun protection as an in-
novative concept for energy efficiency and living comfort of 
buildings”. Technical questions will be discussed daily in the 
RS update. Experts from the Federal Association for Manu-
facturers of Roller Shutters and Sun Protection will be avail-
able there for technical discussions. 

One special 

show during 

R+T will 

examine the 

topic of safety.

More info: www.messe-stuttgart.de/r-t
Twitter: #rtexpo

http://www.messe-stuttgart.de/r-t
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30.05. – 02.06. Moulding Expo
With more than 14,000 trade visitors 
from all over Germany, Europe and 
many other countries of the world, the 
2nd Moulding Expo (MEX) established 
itself as the most important European 
meeting point for the tool, pattern and 
mould making industry. 39 per cent  
of exhibitors came directly from this 
core area. Every leading supplier in  
the industry also presented their prod-
ucts and services. 

23. – 26.09. südback
During the 27th südback, trade fair for 
the bakery and confectionery trades, 
700 exhibitors presented interesting 
new products, innovative concepts and 
clever solutions relating to baking to 
around 37,000 visitors on a total exhibi-
tion area of 55,000 square metres at 
Messe Stuttgart. 

09. – 11.10. EVS30
During the 30th International Electric 
Vehicle Symposium & Exhibition, over 
1,700 conference delegates discussed 
the future of mobility. The congress and 
exhibition attracted a total of around 
9,500 participants and visitors.

21. –  23.10. SÜFFA
Over 8,700 trade visitors came to SÜF-
FA 2017 in order to obtain information 
on the latest products and trends in the 
meat industry. This represents an in-
crease of five per cent compared with 
the previous event in 2015. 

17. –  26.11. Stuttgarter Messeherbst
More than 180,000 visitors experienced 
the successful further development of 
the eleven exhibition topics during 
Messe Stuttgart’s autumn line-up. The 
record figure of 1,871 exhibitors en-
sured an extensive and varied range of 
products and services.











TRADE FAIR REVIEW

MEX is regarded as the most important 

European platform for its industry. 

Shaping policy through the shopping basket: consumers 
can directly influence the manufacturing conditions of 

products through conscious purchase decisions. What has 
long been common practice with food is now also increasing-
ly becoming established with textiles. Fair, ecological fashion 
is becoming ever more popular. Over 60 million people now 
work all over the world in the textile industry. The majority of 
these people work in, at times, inhumane conditions in devel-
oping and emerging countries. FAIR HANDELN, international 
exhibition focusing on Fairtrade and globally responsible trade 
and activities, will show that things can be done differently 
from 5 to 8 April 2018 in the large special show entitled  
“Future Fashion”. 
“By purchasing Fairtrade textiles, consumer can help to en-
sure that the employees lead a dignified and self-determined 
life with improved working conditions and economic securi-
ty”, says Philipp Keil, Managing Director of the Baden-Würt-
temberg Foundation for Development-Cooperation (SEZ), the 
professional and promotional supporter of FAIR HANDELN. 
“Our objective is to use Future Fashion to increase awareness 
of fair and sustainably produced textiles and therefore pro-
mote conscious consumption among the general public in the 
fashion sector in the long term.” 
During FAIR HANDELN a large number of exhibitors will pres-
ent a varied range of modern, sustainable fashion in a special 
section with a “shop feeling” and changing facilities. There 
will also be a forum for keynote speeches, fashion shows and 
a lounge area with a bar.

Fair Trade with Future Fashion
FAIR HANDELN 

Dressing consciously: with fair produced and sold fashion.

More info: www.messe-stuttgart.de/fairhandeln
Twitter: #fairhandeln18

http://www.messe-stuttgart.de/fairhandeln


Located in close proximity to Stuttgart Messe, here you find everything you 
need to relax before and after attending a trade fair. For more information visit
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High-quality food produced using 
traditional craft methods: that‘s 

what the culinary delights stand for at 
the Market for Good Taste – the Slow 
Food Trade Fair – which will again at-
tract gourmets to Messe Stuttgart from 
5 to 8 April 2018. Every product is sub-
jected to the strict Slow Food quality 
test beforehand. In order to pass this 
test, the exhibited food must, for ex-
ample, be manufactured individually 
and without industrially produced and 
standardised components, and must be 
free of additives, aromas and flavour-
ings. In order that they can be assessed 
by Slow Food, all products must be 
registered and all their ingredients must 
be declared in detail. 

Strict quality controls ensure healthy enjoyment

The products at the Market for Good Taste are subjected to strict Slow Food criteria. 

Market for Good Taste – The Slow Food Trade Fair

More info: www.messe-stuttgart.de/ 
marktdesgutengeschmacks
Twitter: #slowfood18

http://www.messe-stuttgart.de/


www.kappel-dierolf.de

„Wir machen 
Bürokommunikation leicht;

dabei verbinden wir 
das technisch Machbare 

mit dem wirtschaftlich 
Sinnvollen.“

Kappel & Dierolf GmbH & Co KG
An den Kiesgruben 56, 73240 Wendlingen
Telefon: +49 7024 4090-100  
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Rundum-Service
Unsere spezialisierten Servicemitarbeiter 
beraten Sie ausführlich und gewissenhaft. 
Unser Kundendienst ist für Überprüfungen und 
Reparaturen stets so schnell wie möglich vor Ort.

Ökologisches Bewusstsein
Umweltverträgliches Handeln ist für uns 
von großer Bedeutung. Unser 
Einsatz für den Klima-
schutz wurde be-
reits mehrfach 
zertifiziert.

Druck-Lösungen, 
die allem gewachsen sind
Vom Drucker-Einzelsystem bis zur 
vollständigen Unternehmenslösung – 
wir bieten Ihnen alles, was moderne 
Bürokommunikation leicht macht. 
IT-Konzepte für jede Situation
Vom Desktop-PC bis zur virtualisierten 
Serverumgebung: Unsere Lösungen sind 
innovativ, wirtschaftlich und hocheffizient. 

Die passende Büroeinrichtung
Bei uns finden Sie hochwertige Büro-
einrichtungen, stilvolles wie praktisches 
Mobiliar und Bürohelfer aller Art.

Ihr Partner für Office-Lösungen
SERVICE

DRUCKLÖSUNGEN
BÜROEINRICHTUNGEN

IT-LÖSUNGEN
SCANLÖSUNGEN

Sie wünschen eine 
individuelle Beratung? 
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RETRO CLASSICS in Stuttgart has been racing from one 
superlative to another for years. However, according to 

Karl Ulrich Herrmann, the initiator and organiser of the suc-
cessful project, it will probably still be difficult to beat the 18th 
edition of the internationally well-known historic and classic 
car exhibition. Between 22 and 25 March 2018, “Retro” will 
be able to occupy for the first time the new Paul Horn Hall 
(Hall 10), the Mercedes-Benz Hall of RETRO CLASSICS, and 
will become the world's largest exhibition for historic and clas-
sic cars with a total area of around 140,000 square metres.
“The number of registrations is already higher than that from 
previous years”, says Herrmann. “Thanks to the expansion in 
the form of an additional hall, we can now finally satisfy the 
massive demand.” In specific terms, this means that Herr-
mann and his team are expecting an increase of up to 150 in 
the number of exhibitors and an additional 300 to 400 vehi-
cles. Enthusiasts and collectors from all over the world can 
look forward to a total of around 400 exhibits at RETRO 

CLASSICS 2018 – from pre-war classic cars, chrome polished 
American cars and historical commercial vehicles through to 
fine Neo Classics, youngtimers and motorcycles. In Hall 7, the 
Italian Hall, the Leonberg General Motorcycle Sports Club 
will present, for example, around 65 motorcycles of the Ital-
ian cult marque Moto Guzzi as this year's highlight. The ex-
hibition will be enhanced by motorcycles manufactured by 
Laverda and Ducati, as well as other racing motorcycles. 
The new Paul Horn Hall will attract visitors with comprehen-
sive presentations of the Mercedes Benz marque and the 
special shows entitled “SK Oldtimer Collection” and “50 
Years of Irmscher Car Manufacturing”. RETRO CLASSICS will 
also offer a huge range of parts, accessories, insurance ser-
vices – and one-day registration if required. MAC – Museum 
Art & Cars from Singen – will present world-class historic and 
classic car art in the atrium of Messe Stuttgart. 

World-record historic and classic car event on the Filder 

Driving more 

beautifully: up to  

400 more vehicles, 

plus an additional 

150 exhibitors –  

RETRO CLASSICS 

will set new  

standards in 2018. 

RETRO CLASSICS

More info: www.retro-classics.de
Twitter: #RETROClassics

http://www.retro-classics.de


Bei uns sind Aussteller in den besten Händen, wenn es um die 
Vermittlung von neuen Geschäftspartnern geht. 

Mit modernsten Technologien und Kreativität verbessern wir 
stetig die Wahrnehmung der vielfältigen Messeangebote – auf 
allen Medienkanälen. 

So verhelfen wir Ausstellern zum perfekten Profil in den Messe- 
medien, zu mehr Besuchern am Stand und zu nachhaltigen 
Kundenkontakten.

Miteinander erfolgreich – 
A. Sutter Fair Business und Messe Stuttgart
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Camp Fire 4.0: garden trend BBQ and outdoor cuisine

GARTEN outdoor ambiente 

It still feels as if they are a long way away: warm evenings 
and a barbecue with the family and friends in the garden. 

But summer is definitely coming. Messe Stuttgart will there-
fore present the BBQ Walk – featuring an extensive range of 
high-quality products relating to barbecuing and outdoor 
cuisine – for the first time in the Easy Living section of GAR-
TEN outdoor ambiente from 5 to 8 April 2018. These prod-
ucts will extend from pellet barbecue grills, outdoor kitchens, 
smokers and furniture through to barbecue cutlery and the 
right spices. That’s because outdoor living is very much in 
vogue: “The desire to live outside as much as possible has 
never been so strong in Germany as it is today”, says Michael 
Kupka, Managing Director of Kupka GmbH in Waiblingen, 
which is a horticultural and landscape gardening company, 
as well as a specialist for barbecues and garden kitchens.  
“A high-quality barbecue grill or a complete outdoor kitch-
en is the ideal centrepiece for a social gathering.” In an out-
door kitchen people can chop, cook, fry and arrange food 
together without having to run permanently into the house 
because an important ingredient or a bowl is missing. 

PULLED PORK FROM LARGE GREEN EGGS

The product range extends from a plancha – a griddle with 
gas or electric heating elements, which reaches a tempera-
ture of more than 300 degrees Centigrade and is popular 
above all in France and Spain – and high-quality grills with a 
separate sizzle zone through to a complete outdoor kitchen – 
either made of stainless steel, ceramics or high-quality, 
high-pressure laminate sheets. Plus, if required, sinks, a re-
frigerator and an integrated waste bin. “On request, waste 
water can also be disposed of and gas supplied via the home 

Cooking luxury in the garden: outdoor kitchens for every taste and  

in every price category are the latest trend for stylish outdoor diners.

More info: www.messe-stuttgart.de/garten
Twitter: #garten18

connections”, explains Kupka. This safety-related work is per-
formed in Germany by a professional plumber. 
Big green eggs are the hottest outdoor kitchen trend in Ger-
many at present. They work according to the principle of the 
traditional Kamado, an earth and clay oven from Southeast 
Asia. The green eggs for pulled pork are now fired by char-
coal and are actually made of high-tech heat- and cold-resist-
ant ceramics – entirely in line with Camp Fire 4.0.

http://www.messe-stuttgart.de/garten
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The importance of INTERGASTRA, the meeting point for 
the hotel and restaurant industry, is increasing con- 

tinuously. Months before the start of the trade fair in Stutt-
gart, the 115,000 square metres of hall space – including the 
new Paul Horn Hall (Hall 10) – have almost been booked up. 
There are already waiting lists again in some theme halls. 
“INTERGASTRA 2018 is in great demand. There are already 
indications that we will again reach our capacity limits  
between 3 and 7 February 2018 despite the increased 
amount of exhibition space,” says Ulrich Kromer, President 
of Messe Stuttgart. 
The positive booking situation reflects the optimistic outlook 
in the hotel and restaurant industry, as well as the good eco-
nomic situation even though the general conditions have be-
come more difficult. “We are pleased that the expansion of 
the trade fair grounds is enabling us to offer the INTERGASTRA 
exhibitors more exhibition space and the visitors an even 
more diverse and wider programme. We are expecting  
over 1,300 exhibitors and around 100,000 visitors at  
the trade fair,” says Kromer. 
One key factor for the success story of INTERGASTRA in  
recent years is the wide-ranging event programme. Fokus  
Hotel, the Stuttgart Coffee Summit, the Innovation Prize, the 
Newcome start-up platform, different competitions and the 

The Stuttgart trade fair for the hotel and restaurant industry will have more exhibition 
space for its innovations in 2018. However, space is already becoming tight again.

varied DEHOGA stage programme featuring discussions and 
talks – there is a long and extensive list of the attractive spe-
cial areas and informative accompanying programme items 
during INTERGASTRA. 

MUST-ATTEND EVENT FOR INNOVATORS 

On an area of more than 1,000 square metres visitors to the 
“Future Workshop” will be able to experience, for example, 
an exciting programme containing exhibitions, talks, discus-
sions and networking opportunities. Start-ups will present 
their products and services on the Newcome special area. 
Trade visitors will also be able to asses the results of the “Res-
taurant of the future” competition in the Future Workshop 
area. This competition during INTERGASTRA provides 
trend-setting contributions towards restaurant design in the 
future. Gastro will present shop-in-shop solutions for the retail 
trade in its own concept workshop. The Intergastra Innovation 
Prize will also be presented for the tenth time. It is awarded 
for outstanding concepts in the areas of kitchen technology, 
design, food and beverages, property and facility manage-
ment, sustainability, productivity and sales promotion.

More exhibition space for INTERGASTRA 

Keen interest: Messe Stuttgart is expecting around 100,000 trade visitors to attend INTERGASTRA 2018.

More info: www.intergastra.de
Twitter: #Intergastra18

http://www.intergastra.de


Trade fair, congress, info events: 
their combination will make Mediz-

in in Stuttgart from 26 to 28 January 
2018 an ideal platform for doctors, spe-
cialist medical assistants, experts and 
representatives from industry and poli-
tics. The success concept is confirmed 
by the increasing number of visitors. 
One key component of Medizin is the 
Doctors’ Congress of the North Würt-
temberg Regional Chamber of Doctors 
with around 80 seminars and more than 
200 speakers. The Congress programme 
includes the areas emergency medicine, 
surgery, sonography and the treatment 
of old-age depression and geriatric 
illnesses in the setting of GP surgeries. 
The Doctors’ Congress is regarded as 
the most important specialist and train-
ing event in southern Germany.

The Medizin trade fair provides doctors and specialist medical assistants with, for example, 

information on the latest technology for successful practice management. 

Platform for innovation, training and networking 
Medizin

More info: www.medizin-stuttgart.de
Twitter: #medizin18

Under the motto “Moving impetus” 
TheraPro will offer from 26 to 28 

January 2018 an extensive congress 
and advanced training programme for 
physiotherapists, ergotherapists, speech 
therapists, podiatrists, masseurs and 
trainers. The wide-ranging agenda of the 
most important trade fair of its kind in 
southern Germany extends from thera-
peutic devices, training equipment, req-
uisites and consumables to practice 
equipment, fixtures ad fittings. The con-
gress programme of TheraPro will also 
create new impetus. The VDP Quality 
Conference of the Association of Ger-
man Podiatrists will be held for the first 
time on 26 January 2018. One of the  
focal points of the 12th Physiotherapy 
Congress of the Georg Thieme publish-
ing company on 26 and 27 January 2018 
will be modern pain therapy. 

New impetus 
TheraPro

excellent designexcellent design
attentive service

Unwind in a modern and friendly atmosphere with Swiss hospitality. 

Our 4-star superior design hotel is situated in a unique location only a 
few metres from Stuttgart airport and the international congress center. 
We are looking forward to your visit. Coming Soon: In spring 2019 
Mövenpick Hotels & Resorts opens another hotel at Stuttgart Airport, 
the new-build Mövenpick Hotel Stuttgart Messe & Congress.   

   

movenpick.com
Mövenpick Hotel Stuttgart Airport
Flughafenstraße 50 | 70629 Stuttgart | +49 711 55344 0 

http://www.medizin-stuttgart.de
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LogiMAT 2018 will show trade visitors the latest intralogistics solutions at first hand. 
For perfect man-machine interaction. 

Making the entire supply chain transparent and efficient

Digital transformation will also be one of the focal points of interest among visitors to the intralogistics trade fair LogiMAT 2018. 

Mass-produced products are now increasingly becoming 
a thing of the past. Individually produced products are 

very much in vogue. Customers are demanding at the push 
of a button transparency regarding availability, the delivery 
date and even the production status of the ordered goods. 
Manufacturing from planning through to production is there-
fore becoming increasingly more transparent and more effi-
cient along the entire supply chain. These challenges can 
only be mastered through digital transformation, i. e. intelli-
gent networking of machines, people and materials. 
LogiMAT 2018 will focus on intelligent networking between 
13 and 15 March 2018. On an exhibition area of more than 
115,000 square metres in nine halls, over 1,400 internation-
al exhibitors will present every important component such as 
self-steering systems, highly automated warehouse equip-
ment, intelligent containers and the necessary IT solutions. 
The world's leading platform for intralogistics solutions and 
process management will also occupy the new Paul Horn Hall 
(Hall 10) at the West Entrance in 2018. Hall 10 and the adja-
cent Hall 9 will be devoted to manufacturers of ground con-
veyors and suppliers of battery and energy management  
systems as well as ancillary equipment for stackers. Visitors 
will be able to directly compare the full range of forklift ex-
pertise on an area of 25,000 square metres in Halls 9 and 10. 
Halls 1, 3 and 5 and a large part of Hall 7 will contain the  

More info: www.logimat-messe.de
Twitter: #logimat18

areas of materials handling technology, warehousing and  
operational equipment, and system suppliers. In addition  
to featuring driverless transport systems and handling, the 
topic “Fire protection in warehouses” will be shown in Hall 
7. On the south axis of the trade fair grounds suppliers will 
present solutions for packaging, labelling and identification, 
as well as software for storage management and transport, 
simulation, order picking systems and fleet management. 
In 2018 Hall 6 will feature for the first time an exciting new 
topic with the area entitled “Intelligent containers and stor-
age solutions”. Companies wanting to play a leading role in 
the digitalisation of production and commercial processes 
will be able to obtain information on new trends in e-com-
merce and Omniochannel during TradeWorld in Hall 6. Inno-
vative concepts relating to organisation and management in 
the areas of procurement, online shops, marketing, software, 
return management, fulfilment and aftersales will be present-
ed around a separate talk area. The accompanying pro-
gramme at congress level with numerous talk series and live 
events attracts large crowds of visitors every year. The focal 
points here are questions of how Industry 4.0 technologies and 
concepts are changing logistics and how man-machine coop-
eration is organised.

http://www.logimat-messe.de
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Participatory exhibition for yoga
Between 5 and 8 April 2018, YogaWorld 
from the guest organiser well media 
GmbH will enhance Messe Stuttgart's 
spring line-up with innovations, products 
and a participatory programme relating 
to the topics of yoga and ayurveda. It is 
anticipated that around 100 exhibitors 
will be represented at YogaWorld 2018. 
Nationally and internationally well-known 
yoga teachers and regional yoga studios 
will offer visitors workshops and taster 
classes on a wide range of yoga styles.
 

Innovative laser systems promoting 
electromobility 
Following the successful EVS30 (Electric 
Vehicle Symposium & Exhibition), elec-
tromobility will also be one of the key 
topics of LASYS 2018, International 
trade fair for laser material processing, 
in Stuttgart from 5 to 7 June 2018. Dur-
ing the trade fair a large number of ex-
perienced exhibitors and experts will 
share their knowledge of technical inno-
vations with trade visitors from all over 
the world. That's because lasers are also 
used along the entire process chain dur-
ing the production of electric vehicles.

Climate change and digitalisation 
The wine industry is also relying on the 
new opportunities afforded by digitali-
sation. The objectives of the 63rd Ger-
man Winegrowers’ Conference, which 
will take place from 4 to 6 November 
2018 during INTERVITIS INTERFRUCTA 
HORTITECHNICA, ”will therefore be to 
thematise the latest results from interna-
tional enology and best practice experi-
ences of leading companies against the 
background of globalisation, climate 
change and digitalisation, and to discuss 
these results with managers from as 
many winegrowing countries in the 
world as possible,” says Dr. Rudolf Nicke- 
nig, General Secretary of the German 
Winegrowers’ Association. (DWV). 







MESSE COMPACT

Forum for the wine industry: INTERVITIS 

INTERFRUCTA HORTITECHNICA.

Flagship event 
Invest 

Opinion makers in the Internet: bloggers at Invest in Stuttgart.

More info: www.invest-messe.de
Twitter: #invest18

It is regarded as a trend barometer for an entire industry:  
Invest, leading trade fair and congress for finance and invest-

ment, will open its doors for the 19th time in Stuttgart on  
13 and 14 April 2018. Visitors will find the entire range of 
modern financial products extending from ETFs, ETCs, share 
funds and securities through to “green money” and precious 
metals. Specialist knowledge will be imparted during infor-
mation events including experts from the German ARD TV 
channel and the financial newspaper Handelsblatt. 
Digital solutions will play an important role at Invest. Banking 
transactions, financial investments, borrowing, concluding in-
surance contracts and portfolio management can now be car-
ried out online. According to studies, there is great potential 
for flexible and customer-oriented services which are furnished, 
for example, by online consulting robots. Start-up companies 
are creating a real gold-rush mood. This expanding market 
segment will have a suitable platform in the “New FinTech He-
roes” pavilion. According to Dr. Michael Völter, Chairman of 
the Board of Management of the Association of Baden-Würt-
temberg Stock Exchanges, Invest will live up to its function as 
a “flagship event” by taking account of bloggers, freelance on-
line authors, who have become opinion makers in the Internet. 
The finance blogs “Aktien mit Kopf” and “Der Finanzwesir“ will 
present their work in the Blogger Lounge during Invest. 
In 2017 Invest attracted around 12,000 institutional and private 
investors. Messe Stuttgart and the Stuttgart Stock Exchange, 
the organisers of Invest, expect the number of visitors to  
remain at a high level during the event in 2018. “We are  
seeing, at times, dramatic changes on capital markets,“ says 
Ulrich Kromer, President of Messe Stuttgart, commentating on 
the success of Invest. “Only those people who become active 
can build up assets in the long term. The demand for informa-
tion and investments is therefore enormous.”

http://www.invest-messe.de
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Five women – one success story: the female communi-
cation designers from Vinci know Messe Stuttgart like 

the back of their hands. “The Office for Design has exist-
ed in its current form since 2003,” says company founder 
Charlotte Ulrich. “However, we have been working for 
Messe Stuttgart since 1999.” The Schwaikheim-based 
company produces, for example, logos for trade fairs and 
exhibitions, the complete CI for events and their imple-
mentation in terms of advertising. “At present we are per-
forming creative work especially for Messe Stuttgart’s 
spring and autumn line-ups,” says Ulrich. “With advertise-
ments, posters, flyers, brochures and other measures for 
visitor and exhibitor advertising. It is therefore necessary 
to have a finger on the creative pulse and formulate inno-
vative products depending on the particular target group.” 
Highlights? For example, supervising the start of a exhibi-
tion from finding a name up to outdoor advertising.

Working creatively (from left to right): Kathrin Haller, Daniela 

Deeg, Ilona Ivenz, Charlotte Ulrich, Mirjam Häcker from Vinci. 

The head office of the family-run full-range supplier of shading 

systems in located in the Bavarian town of Rettenbach (above).

Modern advertising media at the cutting edge of graphics
Anyone who has attended an event at Messe Stuttgart as exhibitor or visitor is familiar 
with the innovative flyers, posters and brochures from the creative women at Vinci. 

HIDDEN CHAMPIONS: REFLEXA-WERKE Albrecht GmbH

Perfection for details
Shading in its most beautiful form.

More info: www.vin-ci.de

More info: www.reflexa.de

MESSE PARTNER: Vinci – Office for Design

REFLEXA-WERKE Albrecht GmbH has become an im-
portant full-range supplier of customised shading sys-

tems in Germany over a period of more than 55 years.  
REFLEXA offers the right solution for nearly every type of 
window: gable windows, arched windows, dormers and 
skylights. The company’s product portfolio also includes 
Venetian blinds, roller shutters, awnings, conservatory 
shades and interior shading products. In addition to prod-
ucts in the area of sun protection and insect protections, 
REFLEXA is also an expert for slanted shading systems.  
Asymmetrical gathering blind systems are used for  
shading with slanted window shapes. During R+T 2015  
REFLEXA was presented with the “Innovation Prize” for 
an asymmetrical gathering blind with a guide rail instead 
of the normal guide bar or cable guide. The family busi-
ness has its head office in the Bavarian town of Retten-
bach and operates a branch factory in Oederan (Saxony). 
The company currently employs more than 320 people.

http://www.vin-ci.de
http://www.reflexa.de


www.teinacher.de

DIE N
R.1

in der 
Baden-W

ürtte
mberg

isch
en  

GASTRONOMIE

Teinacher. Eine Empfehlung des Hotel- und Gaststättenverbandes  
DEHOGA Baden-Württemberg. 

Top-quality gelato

The ice cream market is being enhanced by small yet first-
rate ice cream parlours which only freshly produce a few 

gelato varieties at times, but in doing so use high-quality nat-
ural ingredients without any colourings, additives or aromas. 
For example, newcomer business concepts in a vintage style 
are very much in vogue. Small ice cream shops, which only of-
fer one gelato “to go” and coffee specialities based on the 
highest possible quality standards, are also becoming increas-
ingly more popular. The reasons for this change are the 
longer season and, in particular, rising operating costs. More 
and more small ice cream parlours are relying on homemade 
quality, creativity and a minimalistic concept. Other important 
factors include increasingly more original and unusual gelato 
varieties, exclusive sorbets and personal creations of ice 
cream makers. Gelato lovers will be tempted by unique vari-
eties made of natural ingredients which produce perfectly bal-
anced recipes together with decorative sauces. Gelato with a 
salty taste, no problem. Creations inspired by confectionery 
and fruit sorbets containing local fruit can also be found to an 
increasing extent on the menu.
During GELATISSIMO in Stuttgart from 3 to 7 February 2018, 
trade visitors will be able to obtain an extensive overview of 
the trends in gelato. With an area of 15,000 square metres, 
the new Paul Horn Hall (Hall 10) offers more space than ever 
before for gelato. The concurrent “Stuttgart Coffee Summit” 
in the Alfred Kärcher Hall (Hall 8) will be staged under the 
motto “from bean to cup” and will cover all phases of coffee 
processing – from sorting and harvesting through to roasting 
and grinding using innovative, elegant technology. Espresso, 
etc. have always ultimately been a stylish gelato experience. 

More info: www.gelatissimo.de
Twitter: #gelatissimo18

GELATISSIMO

Kreativ in spring is the Stuttgart public exhibition for all  
DIYers: from 5 to 8 April 2018, south Germany’s large 

creative event will provide a wealth of suggestions, informa-
tion and materials for individually designed items. Whether 
needlework, craft supplies, decorations or art materials, the 
extensive exhibition programme contains something cater-
ing to every creative wish. The centrepiece of the exhibition 
is the accompanying programme containing around 100 
workshops on every day of the event. Visitors can themselves 
become creative with other people during these workshops. 
Professionals will provide a live demonstration of simple or 
sophisticated techniques – and will offer assistance in this re-
spect. Whether sewing courses, Christmas cards, items of 
jewellery, acrylic pictures or paper art, nearly every technique 
can be learnt or intensified during Kreativ. The special sec-
tion “Cake It” will focus on the decoration of motif gateaux 
and other tasty treats. Cakes, muffins and cupcakes will be 
turned into real works of art. 

Become personally creative 

Large selection: everyone will find a suitable item at Kreativ.

Kreativ

More info: www.messe-stuttgart.de/kreativ
Twitter: #kreativ18

http://www.gelatissimo.de
http://www.messe-stuttgart.de/kreativ


TRADE FAIRS – MARKETS

TRADE FAIR PEOPLE: “Do you know ...?“

Theory and practice of the trade 
fair business: Astrid Schauberger 

knows both sides of the coin from her 
own experience. In April 2006, the 
Stuttgart-born student of computer 
science came to Killesberg, where 
Messe Stuttgart was then based, to 
write her degree thesis on the topic 
of “Organisation and marketing of 
large events, using the example of 
the opening of the New Stuttgart 
Trade Fair Centre” – and has re-
mained ever since. 
First, she spent eight years in our Pro-
tocol department. Since 2015, Schau-
berger has been working as a team 
director in the Messe Stuttgart Press 
Centre. A fascinating and multi-facet-
ed job. For Schauberger and her 
team, as an internal service depart-

ment, support the entire press organ-
isation: from the Press Centre includ-
ing accreditation and catering for  
the journalists on location, to the 
mailing of press releases, organising 
press trips (in advance and on tour) 
and looking after the press distribu-
tion list, the image database and the 
incorporation of translations in the 
press releases. “For leading world 
trade fairs such as R+T, this can in-
volve up to five or six languages,” 
says Schauberger.
To be happy in this job, you have to 
like organising things, be outgoing, 
and also not be reluctant to spend 
the odd weekend working. Schau-
berger finds a good balance for the 
hectic trade fair business with tennis 
and yoga. 

Astrid Schauberger

Astrid Schauberger, Team Director for 

Press Centre & Media Service, 

Marketing Communication.

Consumer show 
HAUS HOLZ ENERGIE

Everything for building developers.

Experienced specialist firms, well- 
founded information for building 

developers, creative ideas for furnish-
ings: The consumer show HOUSE 
WOOD ENERGY by Peter Sauber 
Agentur Messen und Kongresse GmbH 
offers from 5 to 8 April 2018 everything 
that's important for the private home. 
At the trade fair, around 150 exhibitors  
highlight how buildings can be con-
structed or renovated energy-efficient, 
healthy and burglar-proof. 



IHR VORSPRUNG 
durch unsere Lösungen

Sicherheitslücken
SCHLIESSEN

Hoppenlaustr. 3-5
70174 Stuttgart 
Tel. 0711/22 00 778-0
info@ziegler-systemhaus.de
www.ziegler-systemhaus.de

. Elektrotechnik

. Gefahrenmelde- und Sicherheitstechnik

. IT- und Kommunikationslösungen

Offizieller Vertragspartner der Landesmesse Stuttgart

Consumer show 

Tee off, be pampered, go shopping, 
explore the nicest golfing and well-

ness destinations in the world: Golf- & 
WellnessReisen from 18 to 21 January 
2018 will provide the optimum start to 
the season for golf enthusiasts. In 2018, 
this special exhibition on the second 
weekend of the holiday exhibition CMT 
will be held in a new and bigger trade 
fair hall, thus ensuring an even greater 
focus on the sporting and attractive 
trade fair offers. 

Larger offer 
Golf- & WellnessReisen

Starting the season: Golf- & WellnessReisen.

Twice a year, individually made jew-
ellery, precious stones and miner-

als, rare fossils: Mineralien, Fossilien, 
Schmuck will again draw people to 
rummage and make things in Stuttgart 
from 5 to 8 April 2018. During the 
spring event on the Fildern, experts 
and connoisseurs from around the 
world will show what they have found 
and provide detailed advice to those 
interested. All hobby collectors, profes-
sional dealers and jewellers visiting this 
consumer show can expect to find an 
international event offering variety, 
competence and quality. 
The highlights of the spring event will 
again include the BEADERS BEST trade 
fair, which brings together a public fas-
cinated by pearls with artists, manufac-
turers and dealers at an even bigger 
and more diverse event.

Collecting and making things that glitter 

On display: Handcrafted jewellery will be a main focus at the spring trade fair. 

More info: www.messe-stuttgart.de/mineralien
Twitter: #MFS18

Mineralien, Fossilien, Schmuck

http://www.messe-stuttgart.de/mineralien


Sanitär – moderne Bäder

Heizung – Kundendienst

Gas • Wasser • Leitungsbau

Installation und Betreuung bei Messen und Veranstaltungen

Seit 1919 in Stuttgart - Ihr Fachbetrieb
Seit 1957 Servicepartner der Landesmesse Stuttgart

Messepiazza 1, 70629 Stuttgart
Tel: 0711/18560-3050 Fax: 0711/18560-3059
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Hermann Jörg GmbH

www.joerggmbh.de

TRADE FAIRS – MARKETS

With the move into the new and larger Paul Horn Hall 
(Hall 10), the popular outdoor trade fair Fahrrad- &  

ErlebnisReisen mit Wandern on 13 and 14 January 2018  
within the framework of CMT will for the first time present  
an additional attractive section: The new “Thermik” (Ther-
mals) exhibition. 
This new special area will be of great interest to paragliders 
and hang-gliders, as well as kite-surfers. Around 80 German 
and foreign manufacturers, dealers, flying schools and asso-
ciations will present their current products and services – 
from the beginner's model to the high-performance equip-
ment for the top level. Helmet cameras, Varios, packsacks, 

Boost for Fahrrad- & ErlebnisReisen mit Wandern 

Experience thermals live: With the ActiveFly simulator, trade fair visitors in the new Hall 10 can experience a realistic and safe take-off. 

Fahrrad- & ErlebnisReisen mit Wandern 

More info: www.messe-stuttgart.de/fahrrad
Twitter: #CMT18

overalls, taster courses, flight training – everything will be 
there. “The Thermik trade fair will provide the opportunity 
to obtain comprehensive information on novelties and trends 
in the paraglider and hang-glider market,” says event organ-
iser Jürgen Häffner. For Messe Stuttgart “the new specialist 
area is an ideal addition to our existing offer for active and 
sporting holiday-makers and an excellent opportunity to at-
tract new enthusiasts for our outdoor area,” explains Guido 
v. Vacano, Vice President of the Stuttgart consumer shows.

http://www.messe-stuttgart.de/fahrrad


What are the drive systems of the future? Does everyone 
really need a car in urban conurbations? What sharing 

offers will define the market in the future? Where is the trend 
towards electric bikes leading to? From 5 to 8 April 2018, auto 
motor und sport i-Mobility will examine all of these questions 
and present approaches to solutions for the intelligent mo-
bility of the future. Under the patronage of the Baden-Würt-
temberg Minister for Transport Winfried Hermann, this con-
sumer show will present itself as a comprehensive platform 
for information and testing. 
Visitors can test drive new sustainable vehicles on two and 
four wheels on various test tracks – cars, pedelecs, electric 

Excellent for the long term – intelligent mobility

Expert advice: auto motor und sport i-Mobility will show the latest products and features for environment-friendly mobility. 

auto motor und sport i-Mobility

More info: www.messe-stuttgart.de/i-mobility
Twitter: #imobi18

bikes, cargo bikes, load-carrying bikes, segways or hover-
boards. Hybrid, electric and fuel cell vehicles will be availa-
ble for a trial round on the test track for cars. The indoor and 
outdoor track on around 2,000 square metres and active 
movement areas for two-wheelers will provide sufficient 
space for a thorough test run. In addition, on location there 
will be a number of professional consulting offers, opportu-
nities to buy environment-friendly vehicles, suitable accesso-
ries, as well as fashion and tips on upgrading electric bikes.

http://www.messe-stuttgart.de/i-mobility
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Im Herzen der Stadt

günstige Verkehrsanbindung

eigene Hotelgarage

Gourmet-Frühstücks-Buffet

S-Bahn zur Messe

Business-Zimmer mit
Internet-Zugang

Klimaanlage

Hotel Unger
Kronenstraße 17
70173 Stuttgart

Telefon: (0711) 20 99-0
Telefax: (0711) 20 99-100
E-Mail: info@hotel-unger.de

www.hotel-unger.de

TRADE FAIRS – MARKETS

More info: www.messe-stuttgart.de/kreuzfahrt
Twitter: #CMT18

More space for even more holiday fun on the water. Right 
on time for the 50th anniversary of CMT – the world's 

largest consumer show for tourism and leisure – the new Paul 
Horn Hall (Hall 10) will open for CMT 2018: in future the new 
home for the Kreuzfahrt- & SchiffsReisen special show. With 
the new “ship hall”, the cruise and ship travel offers will  
be able to benefit from larger, prominent and eye-catching 
presentation areas. 

NEW HALL FOR CRUISES AND SHIP TRAVEL

On the second CMT weekend from 18 to 21 January 2018, 
Messe Stuttgart will for the first time place greater emphasis 
on the current growth markets for yacht chartering, sailing 
and houseboat holidays. With new exhibitors and partly  
also with original boats from this important future-oriented 
holiday segment. 
Stable growth figures are also reported by the CLIA (Cruise 
Lines International Association). According to the CLIA, in 
2016 around 24.7 million passengers boarded the ocean 
cruise ships. Increase over the previous year: around 2.1 per 
cent. For 2017, the association expects further growth and 
anticipates passenger numbers of approximately 25.8 million. 
“One of the many reasons why the cruise sector will remain 
successful is the individual offers for guests from all over the 
world,” says Cindy D‘Aoust, President and CEO of the CLIA. 

Sights on growth markets
Cast off for the Kreuzfahrt- & SchiffsReisen 
special show at CMT 2018. 

Full steam ahead: 

More and more 

holiday-makers 

are taking to the 

water. The cruise 

and charter sector 

expects increasing 

turnover again  

in 2018.

http://www.messe-stuttgart.de/kreuzfahrt
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More info: www.expo-4-0.com
Twitter: #TecStyleVisions

One admission ticket – four trade fairs: EXPO 4.0 from 15 
to 17 February 2018 will bring together the trade fair 

quartet TV TecStyle Visions, WETEC, GiveADays and POS 
Masters under a single roof. And will provide specialist visi-
tors with a perfect platform for all areas of visual communi-
cation and haptic advertising. TV TecStyle Visions is aimed at 
textile finishers, WETEC at specialists in advertising technol-
ogy, digital printing, digital signage and luminous advertis-
ing. At the independent platform GiveADays, everything will 
revolve around advertising articles, and at POS Masters the 
focus will be on marketing, design and technology at the 
point of sale. Around 600 exhibitors and 16,000 visitors are 
expected to attend the four trade fairs.

LARGER PRESENTATION AREAS 

The special new feature at the 10th TV TecStyle Visions is the 
hall allocation: “Together with Messe Stuttgart, we will for 
the first time provide our exhibitors with Hall 8 and the new, 
larger Hall 10 as the exhibition area,” says Roland Gruber, 
Managing Director of gmk Veranstaltungsservice GmbH, who 
together with Nicole Dalkomo from Messe Stuttgart as pro-
ject manager will be organising TecStyle Visions. In the Paul 
Horn Hall (Hall 10), above all the textile producers will pres-
ent themselves. Hall 8 will be the large technology hall with 
the latest machines and technologies for textile finishing.

Successful trade fair quartet 

At EXPO 4.0 in 2018, everything will revolve 
around visual communication and advertising.

TV TecStyle 

Visions within  

the framework of 

EXPO 4.0 will 

present the latest 

technology to 

textile finishers  

in Stuttgart. 

http://www.expo-4-0.com
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Entering a future market: this is possible at 
R+T South America 2018.

INTERNATIONAL TRADE FAIRS – MARKETS

Discover potential

R+T South 

America in Brazil 

will profit from 

the positive 

figures expected 

in the domestic 

economy.

The International Pavilion at R+T South America, taking 
place in São Paulo from 9 to 12 May 2018, offers you  

a low-cost and risk-free entry onto the Brazilian market.  
Manuela Keller, Project Manager for R+T South America,  
explains it this way, “We know there are one or two obsta-
cles to market entry in Brazil, for example import duties and 
import regulations. The International Pavilion at R+T South 
America therefore provides newcomers with an opportunity 
to discover the market potential and meet their first business 
partners. The number and quality of visitors at the opening 
event showed us there is a need for high-quality products 
from abroad.” The offer on the joint stand is aimed at com-
panies from the sun protection and doors/gates sectors 
which are testing the Brazilian market for the first time or 
wish to further expand existing contacts. 
R+T South America will be taking place for the first time  
in 2018 at the São Paulo Expo which is South America's most 
modern exhibition grounds. In 2016, 52 exhibitors – 35 from 
abroad – attended the exhibition première and presented 
their products to over 6,000 trade visitors who came mainly 
from Brazil.
Currently, the prospects are good for new entrants to the Bra-
zilian market. The Brazilian economy is on a rising trend: the 
first figures for 2017 and the prospects for 2018 give cause for 
optimism. The World Bank forecasts an economic growth of 
0.5 per cent in Brazil by the end of the year, and 1.8 per cent 
for 2018. This is also influenced by new stability in industrial 
production. Between January and April 2017, imports in-
creased by 9.5 per cent to 46.8 billion US dollars. Another 
good sign is the increase in the gross national product  
which is predicted to rise in 2018 by 2.5 per cent according to  
Germany Trade & Invest (GTAI). 

More info: www.rt-southamerica.com
Twitter: #rtexpo

http://www.rt-southamerica.com


M&S Messebau congratulates the 
„Neue Messe Stuttgart“ on their 10th 
anniversary and says thank you for the 
„out of this world“ partnership!

If only a few square meters or 
complete halls: we always create 
individual and temporary archi tecture 
for presenting your company at its 
best.

Find out more about us here:
www.ms-messebau.com

M&S Systeme und Service 
GmbH & Co. KG  
Albstraße 9
73765 Neuhausen auf den Fildern
T.    +49 7158 9024 0
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New key themes 
R+T Asia

More info: www.ibatech.com.tr

More info: www.rtasia.org/en
Twitter: #RTAsia

Market for organic products 

Slow Food Market Berne

More and more consumers in Switzerland are opting for or-
ganic food. In 2016, market growth was about 7.8 per 

cent according to Bio Suisse, the federation of Swiss organic 
farmers. Sales rose to a new record of over 2.5 billion Swiss 
Francs. These are excellent conditions for the 3rd Slow Food 
Market Berne taking place at the Bernexpo from 2 to 4 March. 
Over 9,400 visitors and 195 producers came to the Swiss cap-
ital for the second event of the Slow Food exhibition in 2017. 
The heart of the consumer exhibition is “The market – an ex-
perience for the senses” which includes regional specialities 
presented for tasting, discovering and buying.

More info: www.slowfoodmarketbern.ch

The 12th event of IBATECH Istanbul takes place on 12 to 
15 April 2018. The international trade fair for bakery,  

patisserie, ice cream, chocolate and technologies is the lead-
ing event of its type in Turkey and in the Eurasian economic  
region. Over 74,500 trade visitors from 114 countries came 
to IBATECH on the Bosporus in 2016. This was an increase of 
17 per cent over 2014 and a visitor record. There was also a 
record number of exhibitors. A total of 366 companies from 
18 countries presented their innovations. IBATECH is organ-
ised by the Turkish subsidiary of Messe Stuttgart, Ares 
Fuarcılık Ltd. Şti.

R+T Asia 2018, the leading international trade fair for roll-
er shutters, doors/gates, windows and sun protection sys-

tems, takes place at the Shanghai New International Expo 
Centre on 20 to 22 March 2018. New key themes in the doors 
and gates sector are the “Hospital Forum” for doors and 
gates in hospitals and the “Industrial Building” special exhibi-
tion. It targets visitors from all branches of industry and is 
sponsored by the China Hardware and Electromechanical 
Chamber of Commerce. Over 1,000 Chinese textile design-
ers will exchange news and views on the combination of win-
dow decorations, indoor sun protection and interior design at 
“Soft Outfit” which now comes with a new congress format. 

Bakery fair on the Bosporus

IBATECH Istanbul

http://www.slowfoodmarketbern.ch
http://www.ibatech.com.tr
http://www.rtasia.org/en
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MESSAGE PORTRAIT

The future is already here in most cases. It just needs to be discovered: Guido v. 
Vacano, Vice President of Lifestyle & Leisure, and his team put life into this slogan.

‟We go the extra mile for our customers”

This man really loves his job. When Guido v. Vacano,  
Vice President of Lifestyle & Leisure, speaks about con-

sumer events at Messe Stuttgart, his enthusiasm simply 
shines through. For the fairs, the people who make them 
and those who fill the exhibition halls with life. It may be 
true to say that v. Vacano and the 30 members of his 
team never run out of ideas for new events. Quite the 
contrary. “Over the past 10 years, we have implemented 
about three new topics a year,” quickly calculates v.  
Vacano, who hails from Bietigheim. “Among them are 
fairs such as Comic Con Germany, auto, motor and sport 
i-Mobility, FAIR HANDELN, Kreativ in spring, veggie & 
frei von and many more which today belong to the suc-
cessful consumer show portfolio of Messe Stuttgart.” But 
if there’s one thing that v. Vacano knows: if you want to 

Living for fairs: Guido v. Vacano wants to give  

visitors and exhibitors new surprises every time.

be successful in this hotly contested segment, you have to 
develop new topics continuously, gradually develop exist-
ing ones and – even if it hurts – “get rid of dead wood if 
we're no longer able to meet our performance promises 
to exhibitors and visitors at a particular event.”
Figures for the Lifestyle & Leisure division speak for them-
selves: v. Vacano‛s team currently services around 30 con-
sumer shows at the Stuttgart location and three spin-offs 
abroad, i.e. the China tourism and caravan exhibition and 
the two Slow Food Markets in Zurich and Berne. “Every 
year, about 600,000 visitors come to fairs in our  
sector,” says the graduate economist. “Visitor and exhib-
itor figures are on the increase. Customer satisfaction  
indices are very good.”

PERSONAL CONTACTS AND TRUST

So, is it time to ease off? Not for v. Vacano. That’s be-
cause visitors are becoming increasingly demanding. On 
top of that, established exhibition business models may 
lose their shine over the years. Then it's time to find new 
formats and – whenever practical, says v. Vacano – we 
have to “think out of the box”, even if at first it may seem 
unorthodox. Or “we go the extra mile for our custom-
ers.” For example, “To attract an event concept to Stutt-
gart such as Comic Con Germany, with its mixture of 
comics, cosplay and actors, in the face of competition 
from Berlin or Hamburg, we are willing to take on the risk 
together with the organiser,” explains v. Vacano. “For  
example, we deploy the resources available to Messe 
Stuttgart instead of just hiring out halls.” The model 
works. For example, Comic Con Germany has achieved a 
top reputation in the scene in just two years: visitor and 
exhibitor figures are spot on.
Do you need any more examples? How about the trans-
port service for the spring fairs and MesseHerbst in the 
autumn? For a minimal fee, a service provider ships visi-
tor shopping bags to their homes. Or when it came to 
the new 2,000 quare metres LEGO World at Spielemesse 
2018, this was only made possible through close partner-
ship with the LEGO association of Schwabenstein 2x4 in 
Stuttgart. “Such successes are only possible through per-
sonal contacts, trust, innovative thinking and long-term 
connections with colleagues and partners.” Of this, v.  
Vacano is certain. Fun at work then comes naturally. 

MEDIA – PEOPLE
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Recruiting videos: moving images for better applicants

Messe Stuttgart

Skilled workers and managers today and in future acquire 
their very personal media consumption and viewing  

habits as members of the “Y(ouTube) generation”.  
This means, when competing on the labour market for the 
right associates, companies who use moving images to  
recruit for job vacancies are more successful today and will 
be more so in future.
“Messe Stuttgart has understood the sign of the times,” says 
Jan Hilbert, Senior Personnel Manager at Messe Stuttgart. 
“This is why we try more and more to entice enthusiastic  
apprentices and skilled staff for jobs in our company.”  
Contrary to classic image films, recruiting videos target  
potential applicants. They are not intended to act as ad- 
vertising. Instead, they contain authentic interviews to give 
short insights into what it's like to work in the job vacancies 
of Messe Stuttgart advertised. 
“Our videos are incorporated in the job vacancies section on 
the Messe Stuttgart website. Their purpose is to increase the 
number and quality of applications, among other things,” ex-
plains Hilbert. “On top of that, they are part of our external 
employer branding and an important tool for positioning 

Create enthusiasm from moving images: recruiting video of  

Messe Stuttgart. 

More info: www.messe-stuttgart.de/das-unternehmen/karriere
Twitter: #MesseStuttgart

Messe Stuttgart as an attractive employer brand in view of 
the many large industrial companies in the region.” Recruit-
ing videos from Messe Stuttgart are produced by our Com-
munication business unit in close collaboration with the  
Human Resources & Organisation department.

One year of Social Intranet Messe Stuttgart (SIMS): is this a 
reason to celebrate? For Stefanie Kromer, Communica-

tion Manager at Messe Stuttgart, the answer is a definite yes: 
“Meanwhile, SIMS is frequently and intensively used in the 
company. Currently, 456 users are registered, both associates 
of Messe Stuttgart in Germany and abroad as well as external 
service providers.” 
There are 372 workspaces at present, that is to say inter- 
disciplinary work groups with interactive information ex-
change on joint projects. For example, Messe Stuttgart  
associates and external agencies coordinate advertising  
campaigns for events. 
The benefit of SIMS: “Plans or other documents are always 
available at a particular workspace in their latest version. 
Everyone works on the right version,” says Kromer. “This dis-
penses with the annoying sending of emails to and fro as well 
as working on external Internet platforms.” 
But SIMS is also a forum for campaigns and novelties at 
Messe Stuttgart itself – from the classic canteen plan or  
offers for company sports, relaxation training or joint hiking. 
One of the aims of the new SIMS structure was also reached: 
the number of emails in the mail boxes of Messe Stuttgart 
associates has diminished.

One year of SIMS: more communication, fewer emails

Messe Stuttgart

Stay interactive: Social Intranet of Messe Stuttgart (SIMS).

A SIMS update is planned for summer 2018. “The new  
version promises, among other things, even faster speeds 
and more search function options,” says Kromer. And what is 
very important in the age of smartphones, tablets and other 
terminals, the new SIMS is even better for mobile use since 
over 50 per cent of SIMS users already have access to the  
Intranet from their mobile devices now. 

More info: www.messe-stuttgart.de
Twitter: #MesseStuttgart

http://www.messe-stuttgart.de/das-unternehmen/karriere
http://www.messe-stuttgart.de
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Ground-breaking: Messe Stuttgart and the ICS are prepared for medium and long-term development in their industry.

What mega-trends will define the German convention and congress sector by 2030? 
Messe Stuttgart and the ICS take part in a study by the German Convention Bureau.

Well-equipped to face future challenges 

Messe Stuttgart is already well prepared for future conven-
tion trends. “When it comes to mechanisation and digitisa-
tion, we are constantly up-to-date with the latest state of the 
art thanks to the competencies of our service partners,” ex-
plains Lohnert. On the topic of sustainability, which compris-
es the three pillars of ecology, economy and social engage-
ment, Messe Stuttgart has been playing a role model since 
its entry into the industry,” says Lohnert. “From the start, 
Messe Stuttgart specified the architectural requirements per-
mitting barrier-free access to the growing number of senior 
citizens who visit conventions and congresses as a result of 
demographic change.”
At Messe Stuttgart, the security of customers and associates 
is also top priority. “Our security concept is continuously up-
dated,” says Lohnert. “Here we cooperate with state and 
government authorities. We contemplate the current securi-
ty situation in Germany and Europe, increase the number of 
security staff, extend camera surveillance and produce an  
individual prevention plan for every event taking place on our 
grounds.” On the topic of mobility, Messe Stuttgart and ICS 
score points due to their optimum accessibility by public 
transport, the airport which can be reached on foot, and the 
charging stations for e-mobiles and e-bikes.

On the hotly contested convention and congress market, 
only venues that are flexible enough to keep pace with 

important current and future developments in the industry 
will survive in the medium and long term,” says Matthias 
Schultze, President of the GCB German Convention Bureau 
e. V. in Frankfurt/Main. 
The mega-trends which are defining the industry were sur-
veyed in a study entitled “Convention and congress of the 
future” and recently published by the Berlin Institute for  
Futures Studies and Technology Assessment (IZT) on behalf 
of the GCB and its members, among them Messe Stuttgart. 
Experts identified eight general mega-trends and the result-
ing action fields in a document of almost 100 pages. Accord-
ing to the GCB, these trends include globalisation, mechani-
sation and digitisation, the scarcity of resources, demogra- 
phic change, mobility and security. 
“With the ICS, Messe Stuttgart has one of the youngest Ger-
man convention centres on its portfolio, even ten years after 
it was first opened,” says Stefan Lohnert, Vice President of 
Guest Events and member of the Board of Management. 
“Nevertheless, we are always very interested to find out how 
we can respond practically to social developments, for exam-
ple the new convention formats. On top of that, the study 
provides us with the chance to conduct an in-depth construc-
tive dialogue with our customers.”

More info: www.messe-stuttgart.de
Twitter: #MesseStuttgart

EVENTS – CONGRESSES

http://www.messe-stuttgart.de


Tagen Sie im Herzen Stuttgarts in der Liederhalle

Am Puls der Zeit

Stuttgart

Messe Stuttgart and the ICS International Congress Center 
Stuttgart are attending IMEX the world's largest exhibi-

tion for incentive travel, meetings and events in Frankfurt/Main 
on 15 to 17 May 2018. The two companies will be on the  
regional joint stand which has the slogan “Stuttgart2Go“.  
Together with the Stuttgart Convention Bureau the two com-
panies are both attending ibtm world in Barcelona on 27 to 29 
November 2018. 

Advertising the location
ICS International Congress Center Stuttgart

Joint stand of  

the Stuttgart 

Region at IMEX,  

the world-wide 

exhibition for 

incentive travel, 

meetings and 

events in Frank- 

furt am Main.

	 07.01. 25th Youth Conference 
  for World Mission 2018
 Organiser: Lebendige Gemeinde   
 (Living Community) 
 ChristusBewegung (Christ Movement) 

	 10.02. Gabi Steiner  
 Annual Kick-off 2018 

 Organiser: Andreas Steiner e. K.   
 Coaching and event planning

		20 – 21.02. DSAG Technology  
 Days 2018

 Organiser: DSAG Dienstleistungs GmbH

 23.02. 6th LBV Entrepreneur Day 2018 
 Organiser: Landesbauernverband in      
 Baden-Württemberg (LBV)

		20.03. ams Congress 2018 
 Organiser: Motor Presse Stuttgart  
 GmbH & Co. KG

		16 – 17.04. 10th Annual Congress of  
 the Microsoft Business User Forum 

 Organiser: Microsoft Business User   
 Forum e. V.

CONGRESSES / EVENTS IN 2018

More info: www.messe-stuttgart.de
Twitter: #MesseStuttgart

http://www.messe-stuttgart.de


SIGHTSEEING TIP: Mercedes-Benz Museum

The Mercedes-Benz Museum is a real 
landmark: for both Mercedes-Benz 

and Daimler, for the City of Stuttgart, the 
State of Baden-Württemberg, for Ger-
many and for Europe. Since it was 
opened in 2006, its futuristic architec-
ture and unique exhibits have attracted 
people from all over the world – 
avowed car fans and those who be-
come fans at the latest after their visit 
to the museum. With its 160 vehicles 
and 1,500 other exhibits, the museum 

Museum with ‟Five Stars” claim 
The Mercedes-Benz Museum in Stuttgart takes its visitors on a unique time journey 
through over 130 years of automotive history, and this includes future visions as well.

The Mercedes-Benz Museum has about 160 exhibits from its company history. 

building is a single treasure trove – from 
the invention of the automobile by Carl 
Benz and Gottlieb Daimler through to 
the future of mobility. 
The current exhibition highlight on 
show is for motor racing fans. Until 8 
April 2018, they can visit the special exhi-
bition “50 Years of AMG”. The main 
players are vehicles, engines and other 
exhibits from the history of the perfor-
mance and sports car brand founded in 
1967. That was when Hans Werner Au-

frecht and Erhard Melcher started their 
engineering firm. Before that, the 
Mercedes-Benz employees had built 
racing cars privately based on standard 
cars sporting the three-pointed star 
emblem. It was not long before they 
started tuning up customer cars to 
sports performance. Over the years, 
this developed into an extensive port-
folio of racing cars and high-perfor-
mance series cars. In 1990, Mercedes-
Benz and AMG entered into a cooper-
ation and in 1999, the Group became 
majority shareholder of AMG. Since 
2005, Mercedes-AMG GmbH is a fully 
owned subsidiary of Daimler AG. 
160 vehicles with the star emblem are 
part of the permanent exhibition of 
the Mercedes-Benz Museum. The 161st  
exhibit is an attraction in itself. Just 
turn the large flywheel of the replica of 
the first patent Benz motor vehicle and 
the single cylinder engine of the three- 
wheeler comes to life to take passengers 
on a trip round the museum.

Hotel recommendations

Quality Hotel Schwanen
Stuttgart-Airport/Messe

Obere Bachstraße 1
D-70794 Filderstadt
+49 711 7878250
info@hotelschwanen.de
www.hotelschwanen.de

QualityHotelSchwanen_85x55mm.indd   1 20.02.17   14:51

ADVERTISEMENT

The extraordinary hotel and  
       restaurant in Tübingen

The trade fair grounds can be reached in only 25 minutes. 
Hechinger Str. 59, 72072 Tübingen

Tel: +49 7071 94666-0, www.lacasa-tuebingen.de

More info: www.mercedes-benz.com/
de/mercedes-benz/classic/museum

STUTTGART SIGHTSEEING

http://www.mercedes-benz.com/
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HIGHLIGHTS 2018

  Until 02.04. The master of 
Messkirch. Catholic magnificence 
at the time of the Reformation
Venue: Stuttgart State Gallery 

  Until 08.04. Bodyguard –  
The musical
 Venue: Stage Palladium Theatre 

  Until 29.04. “The family.           
An archive”
 Venue: Literaturmuseum 
der  Moderne (Marbach/Neckar) 

  21.04. – 13.05. 80th Stuttgart 
Spring Festival
Venue: Cannstatter Wasen

  Until 13.05. Hawai‘i
 Venue: Lindenmuseum Stuttgart

  20.02. – 30.12. Disney‘s         
“The Hunchback of Notre Dame”
Venue: Stage Apollo Theatre,  
SI Centre Stuttgart

  Until 30.12. A wealth of Treasures.  
Antiquity. Celts. Kunstkammer.
 Venue: Landesmuseum Württem-
berg

RESTAURANT TIP

Star cuisine: 

the Goldberg 

Restaurant & 

Winelounge 

in Fellbach.

HOTEL TIP

Rural charm with motorway junction  

close by: the Hotel-Restaurant Römer- 

stein in Gültstein near Herrenberg. 

The family-owned hotel-restaurant Römerhof is located in the village of Gült-
stein, but it is far from being off the beaten track. It takes only five minutes by 

car from the rural splendour to reach the A 81 motorway. Guests take 20 minutes 
by car or taxi to get to Stuttgart international airport and also Messe Stuttgart. 
By local public transport it takes about 40 minutes. The city centres of Stuttgart 
and Reutlingen are reachable within half an hour.
The rooms at the Hotel-Restaurant Römerhof are equipped with TV, a desk and 
an en-suite bathroom. WiFi and private car parks right next to the room  
are also free of charge. Breakfast is served every morning in the light-flooded 
breakfast room. 
The elegant restaurant serves all dishes – French or classic Swabian cuisine – 
made with fresh produce from the region. The owners place great value on in-
house production, for example they mature meat for steak themselves to achieve 
even greater quality. The surrounding Ammertal valley is an excellent spot for  
hiking and biking. The hotel patio also invites you to relax after a strenuous day 
at the exhibition. 

Hotel-Restaurant Römerhof 
Where can you experience a relaxing stay or hold  
meetings during the trade fair? Message presents  
hotels in the region. 

Wine bar or gourmet temple: the Stuttgart region 
offers its guests a wide choice. 

Goldberg restaurant and wine lounge

Modern, timeless, elegant but with a homely feeling: these apparent con-
tradictions are what the Goldberg Restaurant & Winelounge in Fellbach 

seeks to combine. Awarded one Michelin star, the kitchen staff led by Philipp 
Kovacs presents a “cross culture cuisine reduced to the essential”. Asian in-
fluences play a role here as well as other characteristic cuisines from all over 
the world but includes “the emotional association to products from the re-
gion”. In the wine lounge, Kovacs serves wines from the “Local Heroes” and 
products from top international wine growers “by the glass”. This can accom-
pany – if you like – delicious tapas à la Kovacs.

More info:  
http://römerhof-herrenberg.de

More info: www.goldberg-restaurant.de

http://r�merhof-herrenberg.de
http://www.goldberg-restaurant.de
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OPINIONS

Prof. Dr. Martin Lohmann, 

Scientific Advisor, German 

Research Community for 

Holiday and Travel (FUR)

When the CMT took its first steps in 
Stuttgart 50 years ago, – at the be-

ginning, everything was very modest à la 
Swabian – it was just what the country and 
the Swabian region needed. Whereas wan-
derlust was still largely a theoretical notion 
for most Germans in the fifties of last cen-
tury, by the 1960s and 1970s, around half 
the population were already able to treat 
themselves to holidays far from home.  
Travelling became democratised and its 
value for relaxation and education benefit-
ed more and more people. What we take 
for granted in our country today is in reali-
ty an important social achievement which 
currently about three quarters of Germans 
can enjoy regularly. 

A review of the past 
decades shows that 
travelling has not only 
become cheaper, the of-
fers on the travel market 
are becoming more and 
more differentiated. Take 

travelling with children, for example. In the 
past, the tourist industry described this as 
family holidays – and that was it. Today, 
there are finely graduated holiday options 
for parents with toddlers, small children, 
preschool children or schoolchildren. The 
tourist industry is not tired of defining their 

customers into even finer target groups. 
People who travel with their children  
really appreciate this. Tour operators apply 
the same criteria to travel offers for winter 
sports enthusiasts or people with disabili-
ties, for example. 
However, the fact that this new differentia-
tion brings with it a certain amount of com-
plexity is unavoidable. How can consumers 
find the right offer from the abundance of 
possibilities, especially now that travel  
globalisation is increasing the diversity of 
offers exponentially? Whereas most Ger-
mans at the start of their career as world 
travel champions – admittedly an exagger-
ation – merely had a choice between North 
or South Tirol, today, they can choose  
between Sweden, Mauritius, Myanmar  
and even the North Pole, although the 
North Pole would cost a tidy sum. But it 
would be possible. 
Tour operators who offer their customers 
this new diversity and want to win them  
for the right offers therefore need meeting 
places and consultation areas such as  
the CMT. Today, the world's largest  
consumer show for tourism and leisure 
links supply and demand and raises  
people's desire to visit foreign lands,  
peoples and cultures. This is true today, 
just as it was 50 years ago.

‟Desire to visit foreign 
lands, peoples and cultures” 

‟WHAT WE TAKE FOR  
GRANTED TODAY  
IS A SOCIAL ACHIEVEMENT.”

Prof. Dr. Martin Lohmann
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Messen und Ausstellungen 
2018 – 2019

Messe Sinsheim GmbH
 Neulandstraße 27  D-74889 Sinsheim 
 +49 (0)7261 689-0  +49 (0)7261 689-220  
 info@messe-sinsheim.de  www.messe-sinsheim.de

37. Motek

Internationale Fachmesse für Produktions- 

und Montageautomatisierung

08. – 11.10.2018 Messe Stuttgart

38. Motek

Internationale Fachmesse für Produktions- 

und Montageautomatisierung

07. – 10.10.2019 Messe Stuttgart

7. Schweisstec

Internationale Fachmesse 

für Fügetechnologie

05. – 08.11. 2019 Messe Stuttgart

14. Optatec

Internationale Fachmesse für optische 

Technologien, Komponenten und Systeme

15. – 17.05.2018 Frankfurt / M.

14. Blechexpo

Internationale Fachmesse 

für Blechbearbeitung

05. – 08.11. 2019 Messe Stuttgart

6. Stanztec

Fachmesse für Stanztechnik

19. – 21.06.2018 

CongressCentrum Pforzheim

32. Control

Internationale Fachmesse 

für Qualitätssicherung

24. – 27.04.2018 Messe Stuttgart

33. Control

Internationale Fachmesse 

für Qualitätssicherung

07. – 10.05.2019 Messe Stuttgart

12. Bondexpo

Internationale Fachmesse 

für Klebtechnologie

08. – 11.10.2018 Messe Stuttgart

13. Bondexpo

Internationale Fachmesse 

für Klebtechnologie

07. – 10.10.2019 Messe Stuttgart

26. Fakuma

Internationale Fachmesse 

für Kunststoffverarbeitung

16. – 20.10.2018 Messe Friedrichshafen

2
0
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2
0

18

17. Faszination Modellbau 

FRIEDRICHSHAFEN

Int. Messe für Modellbahnen und Modellbau

01. – 04.11. 2018 Messe Friedrichshafen

6. Faszination Modellbahn

Internationale Messe für Modell- 

eisenbahnen, Specials & Zubehör 

09. – 11.03.2018 Messe Sinsheim

35. Modellbahn

Internationale Ausstellung 

für Modellbahn und -zubehör

15. – 18.11. 2018 Koelnmesse

nternationale
 odel lbahn
 usstel lung

I
M
A35. 

P. E. SCHALL GmbH & Co. KG
 Gustav-Werner-Straße 6  D - 72636 Frickenhausen
 +49 (0) 7025 9206-0  +49 (0) 7025 9206-880 
 info@schall-messen.de  www.schall-messen.de



Space for more growth: the new hall 10 at Stuttgart exhibition centre will from January 2018 have an auspicious 

new name: Paul Horn Hall. The existing hall area has been expanded from 105,200 to 120,000 square metres. 

An architectural marvel. We are delighted at our successful partnership with Stuttgart Trade Fair Centre.

www.phorn.de

Experience our precision tools in Stuttgart at the AMB show and Moulding Expo.

HORN – EXCELLENCE IN TECHNOLOGY

Top performance: The new Paul Horn Hall
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