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NEWS – TRENDS

Champagne  

and muffins: 

Ulrich Kromer 

congratulates 

Bettina Schall 

on the 

anniversaries 

of the Motek 

and Bondexpo 

trade fairs. 

Grounds for congratulations: the 
guest event organiser P. E. Schall 

GmbH & Co. KG celebrated the 35th 
anniversary of Motek, International 
Trade Fair for Automation in Production 
and Assembly, and the 10th anniversa-
ry of Bondexpo, International Trade Fair 
for Bonding Technology, , last year. Ul-
rich Kromer, President of Messe Stutt-
gart, presented Bettina Schall with a 
bottle of champagne and a large num-
ber of muffins for the employees of 
Schall. Both trade fairs were also held in 
Stuttgart for the 10th time in 2016. 

Congratulations! 
Guest events

Markus Vogt, 

Company Spokesman 

Landesmesse Stuttgart GmbH.

EDITORIAL

More info: www.schall-messen.de

Ever since they opened in 2007, Messe Stuttgart and the 
ICS International Congress Center Stuttgart have main-

tained a forward-looking approach with their commitment to 
the environment. The company is now taking an another im-
portant step towards sustainability. At the same time as the 
construction of the Paul Horn Hall (Hall 10) and the west exten-
sion of the trade fair grounds, Projektgesellschaft Neue Messe 
is installing a gas-fired combined heat and power plant (CHPP) 
in the basement of the ICS. Projektgesellschaft Neue Messe is 
also installing a photovoltaic system covering an area of around 
8,000 square metres on the roof (area: approx. 15,000 square 
metres) of the new Paul Horn Hall. The CHPP is scheduled to 
come on stream in summer/autumn 2017. The new photovol-
taic system will probably be installed after the planned com-
pletion of the Paul Horn Hall at the end of 2017.
According to the preliminary calculation by Peter Mattes,  
Department Director Building & Facility Management at 
Landesmesse Stuttgart GmbH, ”the new CHPP will generate 
around 4,435 megawatt hours of electricity every year”. 
“Around 4,990 megawatt hours of heat energy will also be pro-
duced annually during its operation.” Electricity and heat will 
be consumed for Messe Stuttgart's own use. “The CHPP will 

ensure the basic autonomous supply of electricity and heat to 
the trade fair grounds in future,” says Mattes. “In addition, the 
future photovoltaic system on the new Hall 10 will annually 
generate around 750 megawatt hours of electricity which will 
be used by Messe Stuttgart itself.” 27,000 square metres of  
solar collectors on the roofs of the exhibition halls and the ICS 
International Congress Center Stuttgart, as well as 7,000 
square metres of solar collectors on the Bosch multi-storey car 
park are already jointly producing approximately 4.32 million 
kilowatt hours of electricity every year. This amount of electric-
ity can supply around 1,350 four-person households. 2,375 
tonnes of CO2 are saved every year.
The advantages in regard to sustainability are obvious: “Thanks 
to the CHPP, we can use natural gas more efficiently as an en-
ergy source since it not only generates heat, but also primarily 
electricity for our own consumption,” explains Mattes. “We can 
also shut down the existing gas heating systems with the aid of 
the CHPP if required and therefore reduce resource consump-
tion.” Thanks to the CHPP and the photovoltaic system, the 
amount of purchased electricity from hydroelectric power can 
also be reduced. Last, but not least, Messe Stuttgart is saving 
the environment around 1,400 tonnes of CO2 emissions every 

Messe Stuttgart reducing CO2 emissions 
A new combined heat and power plant, around 8,000 square metres of photovoltaic panels 
on the new Paul Horn Hall (Hall 10) reduce annual CO2 emissions by around 1,400 tonnes. 

Sustainable: 

photovoltaic 

system also being 

installed on the 

roof of the new 

Paul Horn Hall 

(Hall 10). 

year. “Our main concerns are careful use 
of resources and environmentally-friend-
ly behaviour at corporate and individual 
level,” says Ulrich Kromer, CEO of Messe 
Stuttgart. “In 2010 we committed our-
selves to act in this way through our 
'Green Statement' and then in 2016 by 
signing the WIN Charter, a sustainabi- 
lity initiative of the federal state of 
Baden-Württemberg.” “The new photo-
voltaic system on the roof of the Paul 
Horn Hall and the combined heat and 
power plant therefore ideally comple-
ment our commitment towards sustaina-
bility which we have demonstrated as 
the standard bearer for our entire indus-
try since the opening of Messe Stuttgart 
on the Filder,” emphasises Roland Blein-
roth, President of Messe Stuttgart.

More info: www.messe-stuttgart.de
Twitter: #Halle10

Stuttgart in September 2007: the new trade fair centre starts 

operating. After a construction period of just three years, Ger-

many's largest building site was completed. “The new Stutt-

gart trade fair centre is revolutionising the market” was the 

headline in Handelsblatt on 31 October 2007. During the last 

ten years, this striking headline has become reality in measur-

able terms: turnover has doubled and profit has quadrupled.

This significant economic development represents an obli-

gation. That's because Messe Stuttgart also measures suc-

cess by the extent to which it assumes responsibility for the 

environment and society. Economic optimisation is not the 

only aspect to be considered. It was a conscious decision to 

firmly anchor ecology and sustainability at every level of the 

company. The objective: to become the most sustainable 

trade fair venue in Germany.

In 2010 Messe Stuttgart set a ground-breaking standard 

for the industry with the “Green Statement”. This was  

followed in 2012 by accession to the industry code  

“fairpflichtet” which was established by the European Asso-

ciation of Event Centres and the German Convention  

Bureau. Now the next step in our commitment. Messe Stutt-

gart has signed the WIN Charter of the federal state of 

Baden-Württemberg, thus pledging to comply with the  

sustainability guiding principles and further increase sustain-

ability within the company.

This obligation can also be seen externally: at the same time 

as the construction of the Paul Horn Hall (Hall 10) and the 

west extension of the trade fair grounds, Projektgesellschaft 

Neue Messe is installing a gas-fired combined heat and  

power plant (CHPP) and another photovoltaic system cover-

ing an area of 8,000 square metres. Page 4, 5 and 7 of this  

issue of “Message” contain more information on the build-

ing projects and the commitment towards sustainability.  

We hope you enjoy reading the magazine. 

“Responsibility for the  
environment and society”
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Ulrich Kromer,  

CEO of Landesmesse  

Stuttgart GmbH.

TRADE FAIR HIGHLIGHTS

Over 600 kilometres in 24 hours: this was the distance 
covered by the first five teams in the 24-hour moun-

tain bike race at Messe Stuttgart. Bikers competing either 
as individual riders or in teams comprising two, four and 
eight members took part in the race last year on 27 and 28 
August. The 7.5-kilometre-long circular course started in 
Hall 5, went through the Bosch multi-storey car park, over 
the A8 motorway to Plieninger Feld and back again to the 
finishing line also in Hall 5. “Messe Stuttgart offers an ide-
al environment for all kinds of events,” says Stefan Lohnert, 
Vice President Guest Events at Messe Stuttgart, and an  
active participant in Messe Stuttgart's mountain bike team. 

Stefan Lohnert, Vice President Guest Events, during the 24-hour 

mountain bike race at Messe Stuttgart. 

Cool mountain bike event

Messe Stuttgart

Messe Stuttgart is the first trade fair 
company to ban plastic bags on 

its premises. The Stuttgart consumer 
shows took the first step in this respect: 
every one of the more than 1,800 ex-
hibitors at Messe Stuttgart's autumn 
line-up from 11 to 20 November 2016 
was able to stock up on free paper 
bags and therefore dispense with bags 
made of plastic. “We actively request-
ed every exhibitor beforehand to dis-
pense with their plastic bags and in-
stead use ecologically produced exhi-
bition bags made of paper. We sup-
plied the exhibitors with 25 paper 
bags free of charge,” says Project 
Manager Nikitas Petrakis explaining 
the concept. “If actual demand was 
higher, an exhibitor was able to order 
more bags at a small price from  
our partner Apomore 
GmbH,” adds Depart-
ment Director Florian 
Pflieger. 
“We must not only talk 
about sustainability and 
demonstrate it by means 
of different facets in our 
events, we must also act 
accordingly,” emphasis-
es Guido v. Vacano, Vice 
President Lifestyle and 
Leisure at Messe Stutt-
gart. “Ever since it was 
opened in 2007, Messe 
Stuttgart has maintained 
a forward looking ap-
proach with its commit-
ment to sustainability. 
Our central concerns are 
careful use of resources 
and environmentally re-
sponsible behaviour. To-
gether with our exhibi-
tors, we now want to  
go one step further and 
help to reduce plastic 
waste.“

Fairs without 
plastic bags

Messe Stuttgart 

NEWS – TRENDS

Following the elections in the USA, the Brexit decision, de-

velopments in Turkey and the possible impacts resulting 

from all these events on this year's elections in the Nether-

lands, France and Germany, media are insinuating a certain 

degree of uncertainty and are forecasting economic set-

backs. Other topics include the change to alternative energy 

sources, climate protection, digitalisation and Industry 4.0. 

It appears as if the “media inundation” of negative reports 

and interpretations is curbing the willingness to take action 

and, in particular, the propensity to make decisions in the 

economy and society, and is generally creating an air of un-

certainty, albeit only unconsciously. Of course,there is a great 

deal happening in many places at present. We are therefore 

all probably looking for guidance and orientation. However, 

what would happen if the reports had a more differentiated 

perspective? What would happen if politicians used fewer 

tactics and showed a clear strategy instead (as they often do 

in smaller groups)? Would the mood then change? 

Even though they are always slightly offset temporarily on 

account of their lead time, trade fairs and exhibitions were 

and are a yardstick of the economic mood, the propensity of 

industry and small and medium-sized enterprises to invest, 

and consumers' behaviour. If the trade fair industry is taken 

as a barometer, we are doing very well here in Germany. The 

general weather situation is also not so bad in many other 

countries in Europe.

Messe Stuttgart is not only following this nationwide trend 

in the development of trade fairs in Germany, it concluded 

2016 by setting new records in regard to all key figures. As 

far as can be foreseen today and depending on a stable  

economic situation, this will also continue in the next two 

years. In 2017 we will therefore enjoy ten years in and with 

our new location and our new Paul Horn Hall which will be 

“connected to the network” in January 2018 and increase 

our amount of exhibition space to 120,000 square metres.

I would like to wish you, esteemed readers, a good start 

to a quieter and successful 2017. I am looking forward to 

many encounters with you.

Interaction?

RETRO CLASSICS will also be held in Cologne in 2017 for the first time.

Expansion of success concept

RETRO CLASSICS 

Europe's greatest classic car exhibition, RETRO CLASSICS 
in Stuttgart, will also be staged in Cologne this year un-

der the name RETRO CLASSICS COLOGNE. The exhibition 
is therefore active in Germany at the trade fair centres  
in Stuttgart (see Page 20 in this respect) and Nuremberg.  
RETRO CLASSICS BAVARIA was held in Nuremberg for the 
first time in December 2016. 
An exhibition area of up to 60,000 square metres will initially 
be available for RETRO CLASSICS COLOGNE at the Cologne 
trade fair centre from 24 to 26 November 2017. This will en-
sure that the successful Stuttgart product RETRO CLASSICS 
can be fully extended to the Rhine-Ruhr metropolitan region. 
Historic and classic car fans will also meet a large number of 

renowned exhibitors from all segments in Cologne in future. 
In addition to dealers, restorers and manufacturers, aficiona-
dos of historic vehicles and lifestyle will also find a parts mar-
ket, club presentations and a vehicle selling market.
“As an event venue, Cologne will make the RETRO CLASSICS 
trademark, Europe's greatest classic car exhibition, even more 
international,” explains Karl-Ulrich Herrmann, Managing Direc-
tor of RETRO Messen GmbH, commenting on the expansion 
of the successful Stuttgart concept. “The closer proximity to 
the large number of historic and classic car lovers in Belgium, 
the Netherlands, northern France and the British Isles is a  
logical step for us since we were asked several times in the  
past whether we couldn't expand RETRO CLASSICS towards 
the Rhine-Ruhr region. And that's exactly what we are now  
doing,” says Herrmann. 
Gerald Böse, Chairman of the Board of Management of Koeln-
messe, is delighted with the new topic: “The classic car exhibi-
tion is a special attraction for Cologne – in the middle of one 
of the regions of Europe with the highest purchasing power. 
Koelnmesse is a springboard for the further internationalisation 
of the event.” The successful RETRO CLASSICS BAVARIA also 
proves that RETRO CLASSICS in Stuttgart can be expanded. 
Three exhibition halls were estimated for the classic car exhibi-
tion in Nuremberg. Due to the high demand, the exhibition 
made its début in December 2016 in four halls on an area of 
35,000 square metres. Landesmesse Stuttgart GmbH owns a 
majority interest (60%) in the company RETRO Messen GmbH. 
It is also responsible for RETRO CLASSICS, RETRO CLASSICS 
COLOGNE, RETRO CLASSICS BAVARIA, the lifestyle exhibi-
tion EuroMotor, the US Car Meeting in Stuttgart and the Con-
cours d’Elégance RETRO CLASSICS meets Barock.

More info: www.messe-stuttgart.de/das-unternehmen/       
wir-ueber-uns/verantwortung/umwelt
Twitter: #MesseStuttgart

More info: www.retro-messen.de

More info: www.messe-stuttgart.de
Twitter: #MesseStuttgart

Ego-logical: exhibition 

paper bag showing  

motifs by the comic artist  

Marian H. Schönfeld.



The future of learning 
didacta, the world's largest and Germany's most important education trade fair, offers 
specialist visitors a perfect overview of offers and trends in the areas of early education, 
school/university, vocational training/qualification, education and training, and technology. 

How can the opportunities and challenges 
of digitalisation be mastered? How to in-
clude the handicapped? How can we 

shape intercultural education and training? What 
characterises individual learning biographies? 
What knowledge and skills will be required in the 
future? These and many more educational themes 
will be the focus of attention from 14 to 18 Feb-
ruary at didacta 2017 in Stuttgart, the world's 
largest trade fair for the education sector. 
This year, didacta will bring together up to 
100,000 people involved in education, 900 lead-
ing companies from 25 countries, and represent-
atives from politics, business, science and society. 
Encounters and dialogue are the central focus of 
the five-day trade fair – between those involved in 
education, with new technologies, products and 
methods. The promotional support-
ers of didacta are the Didacta Ver-
band der Bildungswirtschaft e.V.  
(Association of the Education Sector) 
with its headquarters in Darmstadt 
and the Verband Bildungsmedien 
e.V. (Association of Educational  
Media) in Frankfurt/Main. 
A topic that will be discussed intensively at didac-
ta 2017 will be digital learning and the education-
ally beneficial use of digital media. For the com-
puter, tablet and smartphone have conquered 
everyday life and reached the educational envi-
ronment of children and teenagers. The “educa-
tion offensive for the digital knowledge-based so-
ciety” started by the German Minister of Educa-
tion Johanna Wanka in mid-October 2016 intends 
to send a clear signal. The aim is to equip Ger-
many's almost 40,000 schools with broadband 
Internet access, WLAN and digital equipment 
over a period of five years. In return, the feder-
al states undertake to implement appropriate 
pedagogical concepts, teacher training pro-
grammes and collective technical standards. 

“With this education offensive, the government 
is finally creating the basis for a nationwide and 
efficient IT infrastructure in German schools,” says 
Prof. Dr. mult. Wassilios E. Fthenakis, President of 
the Didacta Verband e.V. (Didacta Association), 
welcoming the national government's initiative. 
“Digitalisation is one of the great challenges of 
our times, also in the field of education. Properly 
implemented, it offers many chances: improved 
access to knowledge, individualised forms of 
learning, greater independence from time and 
place for learning, increased opportunities for co-
operation in learning. It must therefore become 
an integral component of our school system.” 
However, investments and tasks must “in future 
be coordinated between the national govern-
ment, the states and the local councils so that the 

schools are really disencumbered,” demands  
Fthenakis. “Only then will teachers gain the space 
they need to optimally achieve the pedagogical 
objectives using digital educational services. For 
with regard to education, in the digital age the 
guiding principle still applies that the focus is on 
the learner.” In the work groups of the Didacta 
Association, there is, according to Fthenakis, al-
ready a whole series of concepts, concrete mod-
els and recommendations for action. “Companies 
and organisations in the education sector will 
provide information at didacta 2017 on viable 
solutions that will help schools find their way in 
the digital world,” emphasises the Association 
President, describing the current relevance of the 
trade fair in Stuttgart. The extensive agenda 

The use of  

digital media in 

kindergartens 

(far left) and 

schools only 

really makes 

sense within the 

framework of 

suitable didactic 

concepts and 

professional 

learning content. 

▼

“DIGITALISATION IS ONE OF THE GREAT 
CHALLENGES OF OUR TIMES, ALSO IN THE 
FIELD OF EDUCATION.” 
Prof. Dr. Wassilios E. Fthenakis, President of the Didacta Association

COVER STORY
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on this topic includes the “Day of Action – Digital 
education in the kindergarten”, the “eLearning 
SUMMIT@didacta2017” and the forum “Fit for the 
world of work: School in the age of digitalisation”.
Wilmar Diepgrond, Chairman of Bildungsmedien 
e.V. (Association of Educational Media), also sees 
the federal government's digital pact as “a pio-
neering and long overdue step”. “It's right to assist 
the states financially in face of tight budgets,” says 
Diepgrond, “because it's about the future of our 
children, about educational justice and education-
al success for Germany as a strong economic loca-
tion.” However, the decisive factor for the success 
of the initiative, he says, is the linking of e-didactic 
concepts and the plans of the individual states for 
digitalisation in schools. For without didactic con-
cepts and professional learning content, the provi-
sion of modern technology alone will achieve noth-
ing. “The schools must be provided with massive 
assistance in school development,” emphasises 
Diepgrond. “In addition, a wide range of high-qual-
ity digital and analogue materials is required,” ad-
vises Diepgrond. For this purpose, German produc-
ers of educational media have media offers in their 
portfolios, from interactive school books and panel 
pictures to exercise and examination software, 
learning platforms or blended learning solutions – 
offline, online and mobile. “The true potential of 
digital teaching and learning will only be seen when 
technology makes possible greater educational fair-
ness and our children are optimally prepared for the 
challenges of adult life,” emphasises Diepgrond.
In the area of training and qualification, the digital-
isation of the working world is a dominant theme. 
Increasingly efficient information and communica-
tion technologies, highly developed robots and 
sensors and the digital networking of humans and 
things are having profound effects on work pro-
cesses. What opportunities and challenges will re-
sult from the digital transformation for training and 
further training will be the topic of discussion 
among vocational training experts at the “Voca-
tional Training” forum in Hall 6. The extension of 
education into the virtual world is a central per-
spective. didacta is also largely dedicated to plac-
es of learning outside of schools and to families, 
which are scientifically proven to exert decisive in-
fluence on educational success. “In this context, we 
examine not only where education takes place, but 
also how educational locations should be designed 
in the future,” explains Reinhard Koslitz, Managing 
Director of Didacta GmbH. Companies from the 
educational sector will for the first time provide in-
formation on trends in the design of education lo-
cations at the “LernLandschaften” (learning land-
scapes) activity area in Hall 8 at didacta. 

Platform for specialist 

dialogue: The 

extensive framework 

programme of 

didacta offers visitors 

many professional 

seminars and forums 

for advanced 

vocational education.

The arrival of great numbers of people from crisis 
regions seeking protection also poses huge chal-
lenges for German educational establishments. The 
large number of refugees means that great impor-
tance is now attached to the issue of integration in 
kindergartens and schools, as well as the linguistic 
development of children and youths and language 
learning for adults – exhibitors at didacta will pres-
ent numerous offers relating to these themes. 
There is a great backlog demand for the vocation-
al qualification of asylum seekers. The Institute for 
Employment Research of the Federal Employment 
Agency in Nuremberg assumes “that the vocation-
al training status of the refugees is much lower than 
that of Germans.” According to a survey by the 
Federal Agency of Migration and Refugees in 
Nuremberg around 36 per cent of asylum seekers 
attended a university or high school, and approxi-
mately 31 per cent a primary school or no school. 
The dual vocational training system in Germany of-
fers asylum seekers good preconditions for their in-
tegration into the labour market, in particular in 
sectors with a shortage of young people. 

At didacta, numerous special events will provide 
specialist visitors with the latest information on the 
trend topic of integration and education. In the Ear-
ly Education section, the agenda in the kindergar-
ten seminars will include the themes “language as 
the key to understanding” and “encountering cul-
tural diversity in an open and sensitive manner”. 
The trade fair forums will offer presentations and 
discussions for all visitors, free of charge and with-
out registration, on the main educational themes in 
2017. The “Teaching Practice” forum in Hall 1 will 
deal with topics such as “Pedagogical work with 
refugee children” and “German as a second lan-
guage and literacy acquisition for children with no 
knowledge of German”. At the “Vocational Train-
ing” forum in Hall 6, Michael Futterer, Deputy 
Chairman of the GEW (Union for Education and 
Science), Barbara Bosch, President of the Baden- 
Württemberg Municipalities' Congress, Rainer 
Riechhold, President of the Chamber of Crafts, 
Stuttgart Region, and Georg Fichtner, President of 
the Chamber of Industry and Commerce, Stuttgart 
Region, will discuss the topic of “Vocational train-
ing as the key to integration”. At the “Education 

“THE TRUE POTENTIAL OF DIGITAL TEACHING  
AND LEARNING WILL BE SEEN WHEN  
TECHNOLOGY MAKES POSSIBLE GREATER  
EDUCATIONAL FAIRNESS.”
Wilmar Diepgrond, Chairman of the Association of Educational Media 

▼

Learning from 

each other: 

didacta creates 

space for 

intercultural 

encounters. 

COVER STORY
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and Training” forum in Hall 1, guests  include the 
Baden-Württemberg Minister of Education Dr. Su-
sanne Eisenmann. The forum themes  range from 
digital competence to “hate speech”, from quality 
assurance to vocational orientation in teaching.
By ratifying the UN Convention on the Rights of 
Persons with Disabilities, Germany undertook to 
ensure the inclusion of the handicapped in the 
school system. Since 2009, children with and with-
out handicaps are supposed to be able to learn to-
gether in normal schools. The challenge: Many 
teachers have not received any kind of special ped-
agogical training and clearly reach their limits 
where dealing with handicapped children in their 
lessons is involved. According to a didacta survey, 
approximately one third of those asked would like 
to receive more assistance and offers in the area of 
inclusion of the handicapped. At didacta 2017, 
therefore, scientists, politicians and practitioners 
will discuss the possibilities for individual support 
and inclusion of the handicapped. The Teaching  
forum will arrange presentations for teachers on 
such topics as “Dealing with heterogeneity in  
different types of school”, “Performance assess-

ment in heterogeneous learning groups” and “In-
clusion of the handicapped at grammar schools”.
Overall, at didacta exhibitors from around the world 
will present current offers and trends from all edu-
cational and training sectors in six trade fair halls. 
“Didacta is becoming more international. The surface 
area occupied by foreign companies has doubled,” 
reports Reinhard Koslitz. didacta is divided into five 
exhibition areas: early education, school/university, 
vocational training/qualification, education and 
training, and technology. Products and solutions will 
be showcased, including from the areas of teaching 
materials, music, play and sport materials, educa-
tional media, multimedia, presentation technology 
and software, equipment and systems for science in 
general and vocational education, and room and 
laboratory equipment. There will also be offers for 
training, further training/further education and con-
sultancy. The framework programme comprises 
around 1,500 information and further training 
events – for a well-founded future of learning.

“DIDACTA IS BECOMING MORE INTER- 
NATIONAL IN CHARACTER. THE SURFACE  
AREA OCCUPIED BY FOREIGN COMPANIES  
HAS DOUBLED.”
Reinhard Koslitz, Managing Director of Didacta GmbH

More info: www.messe-stuttgart.de/didacta
Twitter: #Didacta17

At first hand: 

equipment and 

systems for 

science in general 

and vocational 

education.

Vocational training/qualification and the necessary learning aids 

are a central component of didacta. 

COVER STORY
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LOCATION STUTTGART

The Stuttgart region is one of the most important holiday destinations in Germany.  
A current study shows who profits from tourism and why it should be promoted.

Tourism as an economic factor 

The figures speak for themselves: tourism generates to-
tal gross revenues amounting to around €5.1 billion per 

annum for the Stuttgart region. Stuttgart, the state capital 
of Baden-Württemberg, accounts for approximately €2.7 
billion of this figure. This impressive result is revealed in a 
study conducted by dwif-Consulting GmbH, Munich. Stutt-
gart Marketing GmbH commissioned this analysis of the 

economic importance of the tourism industry. The study  
analysed tourism demand, guest expenditure at the holiday 
location, tourism turnover, the profiting industries and the  
associated income and tax effects.
The market is dominated by day tourism as the largest partial 
segment by far. The Stuttgart region attracts around 99.3  
million day guests annually, 52 million of whom come to the 
state capital itself. They make a valuable contribution towards 
year-round utilisation of the infrastructure and spend around 
€3,049.8 million in the city and surrounding region. 
The around 8.4 million overnight stays (2015 figures) in hotels, 
inns, guest houses and youth hostels bring approximately 
€1,501.9 million into the coffers of the commercial enterprises. 
Mention must also be made of the 16.8 million overnight stays 
in private households, which were recorded for the first time 
in 2016. According to the study by dwif-Consulting, this  
represents gross revenues of €2,044.7 million for the region in 
the accommodation industry with €868.2 million for the state 
capital. In the case of day guests, expenditure in shops is  
naturally the dominant factor. For guests staying overnight,  
it is expenditure in hotels and restaurants. The importance of 
tourism as an economic factor is very clearly demonstrated by 

Record attendance: the International Festival of Animated Film attracted around 80,000 spectators to Stuttgart city centre last year.

Winfried Hermann,  
Member of the Baden-Württemberg 
State Parliament and 
Baden-Württemberg Minister  
of Transport. 

1 | What concepts for sustainable and intelligent mobility are 

currently available in Stuttgart and Baden-Württemberg?

Sustainable, intelligent mobility provides the right service for 
everyone and is always environmentally-friendly. We are therefore 
promoting the environmental alliance, interlinking means of trans-
port more effectively and relying on climate-friendly drive systems 
and innovations from the high-tech industry. One example is the 
moveBW Project in which we are supporting the development of 
an app-based mobility assistance for the Stuttgart region. It will 
make it easier for car drivers to switch over and therefore make 
transport more sustainable.

2 | How is the State Government promoting electromobility 

in Baden-Württemberg? 

In our role as the pioneer for electromobility, we are aiming to in-
crease the share of electric vehicles to 200,000 by the year 2020. 

With the Baden-Württemberg II State Initiative for Electromobili-
ty, the State Government provided a total of €50 million as finan-
cial support for five measures between 2012 and 2015. Around 20 
per cent of all German electric vehicles are now already being 
driven in Baden-Württemberg. Around 65 electric and plug-in hy-
brid taxis, 14 electric and plug-in hybrid driving school vehicles, 
61 electric and hybrid buses, 1 electric truck and 139 pedelecs at 
railway stations are increasing the traffic image in a large number 
of communes. We financially supported all 587 publicly accessible 
charging points at 315 charging stations.  They are mainly locat-
ed in the Stuttgart area and provide better safety and a greater 
range. In future we want to create a dense network with a pro-
gramme containing 2,000 charging poles. It will be possible to use 
electromobility throughout Baden-Württemberg by the year 2020.

3 | What role does auto motor und sport i-Mobility play? 

Sustainable mobility must be attractive and hands-on. This topic 
is therefore extremely important at Messe Stuttgart's spring line-
up. As patron of i-Mobility, I have been advocating for three years 
for companies and universities in Baden-Württemberg to present 
ideas and solutions relating to modern and environmentally- 
friendly mobility at the Exhibition for Intelligent Mobility, Environ-
ment and Technology. Children and adults attending this event 
can try out electromobility for themselves on the test course.

THREE QUESTIONS FOR:

value-added. According to the analysis 
by dwif-Consulting in the Stuttgart re-
gion, “income of around €2.3 billion is 
generated overall as wages, salaries or 
profits, around €1.2 billion of which is in 
Stuttgart – enough for an average pri-
mary income for 77,500 people.”
“The study confirms that we must make 
the development of the tourist infra-
structure an important task in the next 
few years,” emphasises Michael Föll, 
Chairman of the Supervisory Board of 
Stuttgart-Marketing GmbH and First 
Mayor of Stuttgart. “We will therefore 
continuously observe the growing mar-
ket in order to remain out in front as  
a holiday destination.“ Armin Dellnitz, 
Managing Director of Stuttgart-Market-
ing GmbH and Regio Stuttgart Market-
ing- und Tourismus, regards the results  
of the study "as an appeal to everyone 
to understand that tourism as an im- 
portant interdisciplinary topic. Invest-
ment in this industry is also an invest-
ment in our region.“

More info: www.stuttgart-tourist.de 
Twitter: #enjoyStuttgart

Around four million people came to the Stuttgart Beer Festival  

on Cannstatter Wasen in 2016. 

erfolgreich
VERNETZEN
. Elektrotechnik
. Gefahrenmelde- und Sicherheitstechnik
. IT- und Kommunikationslösungen

IHR VORSPRUNG 
durch unsere Lösungen

Offizieller Vertragspartner der Landesmesse Stuttgart

Hoppenlaustr. 3-5
70174 Stuttgart 
Tel. 0711/22 00 778-0
info@ziegler-systemhaus.de
www.ziegler-systemhaus.de
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Die clevere
Alternative

member of

Tel. 0049(0)7157-7360 
www.residenz-hotel.de

Ihr Zuhause während des
Messeaufenthalts in Stuttgart.

Hotelapartments mit Küchenzeile,
reichhaltigem Frühstücksbuff et und
Hotelservice zum günstigen Preis.

Nur 9 km vom neuen Messegelände
und dem Stuttgart-Airport entfernt.

The new Cape Collins is a trendy café during  

the day and is transformed in the evening into a bar 

with DJ grooves at the weekend.

Left out instead of being there: Michael Collins, the third 
Apollo 11 astronaut, orbited around the Moon in the 

space capsule while his colleagues Armstrong and Aldrin 
wrote technical history as the first people to land and walk 
on the Moon. In the new café/bar/club “Cape Collins“ the 

Cape Collins 

Message presents select bars and 
venues in Stuttgart and the surround-
ing region for you to try out. 

MESSAGE SERIES: AFTERWORK

LOCATION STUTTGART

The Stuttgart region boasts excellent 
universities and academic research insti- 
tutions. Message is presenting them  
in a series. Today: the Stuttgart Institute  
for Microelectronics (IMS CHIPS). 

The Institute for Microelectronics, IMS CHIPS for short, car-
ries out applied research regarding the development of in-

novative electronic microchips and chip systems. It also sup-
ports small and medium-sized enterprises (SMUs) – primarily  
from Baden-Württemberg – in the implementation of their own 
microelectronic solutions, works with leading international sem-
iconductor companies and suppliers, and is actively involved in 
advanced vocational training. Students can carry out intern-
ships there, write Bachelor and Master theses, and also natu-
rally do a doctorate. 
Under the direction of Prof. Dr.-Ing. Joachim Burghartz, the 
around 100 employees of IMS CHIPS, a civil law foundation, 
operate one of the most modern production and develop-
ment lines for highly complex silicon microchips at the re-
search campus in Stuttgart-Vaihingen. The main research 
fields include silicon technology, user-specific circuits, so-
called ASICs, nanostructuring and CMOS image sensors with 
unrivalled dynamic illumination. 
IMS CHIPS 1983 was established by the federal state of 
Baden-Württemberg in 1983. Then as now, its objective was 
and is to support domestic industrial enterprises in the com-
petition for shares on the global microelectronics market. A 
research association was also founded at the same time. Since 
then, its task has been to provide ideational and material sup-
port for research and development at IMS CHIPS , as well as 
for young scientists and engineers. Its members include com-
panies, associations and individuals. 

The innovative region  
of Stuttgart

IMS CHIPS was established by the federal state of Baden-Württem-

berg in 1983 and, since then, has conducted applied research for 

innovative microelectronics.

STUTTGART FACES:

name of the eternal third man is at least honoured along 
with the place in Florida from where the USA started its 
space missions: Cape Canaveral. 
Why did Bastian Sommer, the owner of Cape Collins, give 
his restaurant such a spacey name? The L-shaped build-
ing on Calwer Platz has a somewhat futuristic style, the 
DJ's desk looks like a space capsule, the foam elements 
arranged like a mosaic on the walls create an even more 
spacey impression - and help to produce the necessary 
lower noise levels in a very practical way when DJs spin 
their funk, soul and rare groove records from Thursday to 
Saturday. This is a requirement due to the strict sound in-
sulation regulations enforced by the city of Stuttgart. 
During the day Cape Collins is a café serving lunch, its 
own roasted coffee specialities, cold-pressed juices and 
craft beer. In the evening it is transformed into a bar of-
fering special “space class cocktails”, exclusive drinks with 
self-produced syrups, extracted herbs or preserved ingre-
dients and – as the name of the establishment suggests – 
classic cocktails such as “Tom“ Collins. 

More info: www.ims-chips.de

Dr. David Klett, 

Managing Director 

of Klett Lernen und 

Information GmbH.

“In contact with the world“
At home in Stuttgart and travelling in Europe: I lead my private 

and professional life, if you like, between these two poles. Stutt-

gart is my home, I live here with my wife and our three children. 

My great-grandfather established Klett Verlag (publishing com-

pany) as a family business in Stuttgart in 1897. In my capacity  

as Managing Director of Klett Lernen und Information 

GmbH, I am responsible, for example, for seven companies in 

the Klett Group. I travel all over Europe in this function and am 

always on the look out for practical publishing products beyond 

school books that help teachers, educators, kindergarten admin-

istrators and school head teachers to do a better job. These 

products range from specialist magazines, loose-leaf publica-

tions, digital charts and complete learning environments through 

to seminar and congress services. I primarily deal with digital 

business models and online marketing topics, and prefer to read 

relevant blogs rather than the traditional Gazette of the German 

Book Trade. That's because the publishing industry is in the  

middle of a massive upheaval, especially also in the area of  

specialist information which we serve.

In times of digitalisation, our employees must also feel more at 

home in the digital world. They must be curious about and en-

joy digital production methods and digitally supported creativi-

ty. We need liberal-minded and intellectually ambitious people 

for this purpose. Since many of these people are around 30 

years old, they are also often on the point of starting a family. 

However, it is not always easy for these people in Stuttgart. As 

far as I know, thousands of children are still waiting here for a 

place in a day nursery. Everything which makes it easy for young 

families to gain a foothold in Stuttgart would therefore be good 

for our company - and certainly many other firms as well. Stutt-

gart is a traditional publishing city containing many publishing 

houses which are important for Germany and some also for 

countries beyond our borders To ensure this continues in future, 

we must stay in contact with the world from Stuttgart. With  

ambitious employees who can feel at home here with their  

relatives in a family-friendly environment.
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TRADE FAIR CALENDER

Green light for the 2017 caravanning season
Excellent market data pointing the way: the caravanning section at CMT 2017 in Stuttgart  
is booked up solid – and will be even more international this year. 

Camping and caravanning are booming in Germany: ac-
cording to the German Caravanning Industry Association 

(CIVD), a total of more than 49,000 new leisure vehicles were 
registered between January and September 2016. This repre-
sents an increase of 18.3 per cent compared with 2015. The 
conditions for the caravanning section of CMT 2017 are there-
fore ideal: between 14 and 22 January 2017, exhibitors will 
present 850 mobile homes, caravans and leisure vehicles dur-
ing the largest new product show at the start of the year. One 
exciting aspect for visitors: “The accessories section is expand-
ing and becoming more international. We can offer our visi-
tors even more diversity and exciting innovations here,” says 
Project Manager Alexander Ege. Vehicle manufacturers will 
also bring a large number of innovations to Stuttgart. In order 
to be able to present the wide range of products in an appro-
priate way, the East Entrance will also be used as an attractive 
exhibition area. “We're booked right up to the last square  
metre. By summer 2016, we were unable to take any more 
registrations for CMT 2017,” says Ege. 

LATEST VEHICLES, ATTRACTIVE DESTINATIONS

The CMT section “camping/caravanning” will be staged in five 
exhibition halls; volume manufacturers will show their new 
products in the L-Bank Forum (Hall 1) . In Hall 2 Knaus Tabbert 
will present the innovations from the company's different 
brands while Hall 3 will be reserved for manufacturers from the 
premium segment and manufacturers with vehicles for begin-
ners. Lovers of campers and vans will meet in Hall 5. In Hall 7 
visitors will find a complete range of accessories along with at-
tractive camp sites and parking locations. This year's caravan-
ning partner region, the northern Black Forest, will also be 
prominently presented at this location. Visitors will also find a 
much larger selection of offroad and expedition vehicles In the 
gallery of the L-Bank Forum (Hall 1) and in Hall 5. A large num-
ber of exhibitors will also make their début at CMT 2017. 
Not only private visitors get their money's worth at CMT. The 
close linking of tourist destinations and state-of-the-art vehicles 
is the attraction of the world's largest holiday exhibition for 
tourism and leisure. On the first CMT weekend the programme 
will be supplemented by the special exhibition “Fahrrad- & Er-
lebnisReisen mit Wandern” (see Page 29) and on the second 
weekend by the special exhibitions “Golf- & WellnessReisen” 
(see Page 40) and Kreuzfahrt- & SchiffsReisen” (see Page 26). 
Trade visitors will also find exciting offers at CMT 2017. The 
close linking of tourism and caravanning is reflected not only in 
the exhibition halls, but also in the range of seminars. Tourism 
directors and resort managers will meet caravanners at the 
“Parking Facility Summit” on Monday, 16 January 2017 in or-
der to obtain information at first hand about the positive ef-
fects of parking facilities for motor homes at holiday destina-
tions. This will be demonstrated by a large number of success-
ful practical examples from the Stuttgart region for instance.The whole world of caravanning 

will be presented in five exhibition 

halls during CMT 2017. More info: www.messe-stuttgart.de/cmt
Twitter: #CMT17

 14. –  22.01. CMT
 The Holiday Exhibition 

 14. – 15.01. Fahrrad- & Erlebnis 
Reisen mit Wandern

  A special exhibition during CMT

 19. –  22.01. Kreuzfahrt- & Schiffs-
Reisen 

 A special exhibition during CMT

 19. –  22.01. Golf- & Wellness 
Reisen 

 A special exhibition during CMT 

 27. –  29.01. MEDIZIN
 Medical trade fair + congress

 27. –  29.01. TheraPro
 Trade fair + congress 

 31.01. –  02.02. Lounges 2017
 Trade fair for cleanroom systems  
 and pharmaceutical processes

 10. – 12.02. MOTORRAD live 
Stuttgart 

 1st international motorcycle exhibition

 14 – 18.02. didacta
 The trade fair for education and training

 01. –  04.03. R+T Turkey 
 Trade fair for roller shutters, doors/ 
 gates and sun protection systems

 02. –  05.03. RETRO CLASSICS
 Europe's greatest classic car exhibition

 09. – 12.03. IBATECH Ankara
 Int. trade fair for bakery, patisserie  
 machinery, ice cream, chocolate and  
 technologies

	10. – 12.03. Slow Food Market Bern 

 14. – 16.03. LogiMAT
 15th international trade fair for distri 
 bution, materials handling and infor- 
 mation flow

 21. –  23.03. R+T Asia (Shanghai)

 28. – 30.03. Fastener Fair

 28. –  30.03. EMV 2017
 Int. trade fair with workshops on  
 electromagnetic compatibility

 29. –  31.03. eltefa
 Biggest regional trade fair for the  
 electrical sector

 07. –  08.04. Invest
 Leading trade fair and congress  
 for finance and investment

 20. –  23.04. Messe Stuttgart's  
spring line-up
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RETRO CLASSICS, Europe's greatest classic car exhibition, 
will be more extensive than ever in 2017 when it takes 

place from 2 to 5 March. The wide range of historic and clas-
sic cars, collectors' vehicles and accessories will be present-
ed this year for the first time on a total area of 130,000 
square metres. The Stuttgart event is therefore continuing to 
increase its market leadership in this segment.
“Another 5,000 square metres of exhibition space have now 
been added with Hall 2,” says Karl Ulrich Herrmann, Manag-
ing Director of RETRO Messen GmbH. “We are delighted that 
this additional space has enabled us to significantly extend the 
programme once again and that we have room for even more 
special shows and exhibitors.” Over 1,550 exhibitors will bring 
more than 3,500 cars and motorcycles to the public exhibition 
in Stuttgart in 2017. Renowned historic and classic car dealers 
from all over Europe will present their most beautiful cars 
while specialists will showcase neo classics, i.e. collectors' ve-
hicles of the future. Parts retailers will set up their stands in 
Hall 9 while private and smaller commercial sellers will offer 
their historic and classic cars in Hall 6, in the gallery in Hall 1 
and on the “Messe piazza” outdoor area. The popularity of 
American cars is increasing continuously and they already oc-
cupy their own hall – just like the “Large Vehicle Show” featur-
ing historic buses and commercial vehicles.

HISTORIC VEHICLES FROM FAMOUS MUSEUMS

RETRO CLASSICS is also known throughout the world for its 
changing special exhibitions. This year northern Italy, the 
“land of motors” will be the focal point with its outstanding 
museums in a complete hall. Illustrious names such as Ferra-
ri, Maserati and Stanguellini promise to be an exciting exhi-
bition experience with historic vehicles that will be brought 
specifically to Stuttgart from private collections in Italy. The 
highlights will include, for example, several rare historic Ma-
serati models such as the Maserati A6GSC 53 Berlinetta de-
signed by Pinin Farina and one Maserati Tipo 61 and Tipo 63 
each from the Panini Museum, one of the best-known and 
most historic museums in Italy. The fascinating world of mot-
orsport will come to life with the display of vehicles of the mo-
tor racing legend Roland Asch in Hall 5. Fans of American cars 
will get their money's worth in this hall on the stand of Rusty 
Garage Milano. The exhibits of Rusty Garage Milano will in-
clude a 1965 Shelby Cobra Daytona Factory Five, a Ford Mus-
tang Fastback from 1967 or a 1970 Chevrolet Chevelle SS.

RETRO CLASSICS broke every record in 
Stuttgart last year. In 2017 the exhibition 
programme will again be extended.

International premium event 
for the classic car industry

Historic and classic cars, youngtimers, collectors' vehicles on two and 

four wheels, clubs and accessories: RETRO CLASSICS 2017 will 

feature the whole world of automobile classics from the past and 

future on a total area of 130,000 square metres for the first time.

Pure technology:  

measuring and  

testing-technology  

for electromagnetic- 

compatibility  

at the international  

trade fair  

EMV 2017. 

Everything for 

beauty: around 

640 companies 

will present 

their products  

at COSMETICA 

Stuttgart.

COSMETICA Stuttgart from the guest organiser KOSMETIK 
International Messe GmbH will offer trade visitors a wide 

range of care, apparative and decorative cosmetics, natural 
cosmetics, nail art, permanent make-up and accessories on 
20 and 21 May 2017. Beauty professionals will be able to ob-
tain information about new products from around 640 exhib-
itors and brands. They can also look forward to a spectacu-
lar show programme and extensive advanced training cours-
es. The trade fair GUT zu FUSS Stuttgart will also be held 
concurrently for chiropodists and podiatrists. 

EMV, international trade fair with workshops on electro-
magnetic compatibility, is Europe's leading event in  

its field. Over 100 national and international exhibitors  
will present products and services from the areas of measur-
ing and testing technology, filters and filter components,  
shielding systems and shielding materials, switch cabinet 
components, mechatronics, EMC services, accreditation and 
certification in Stuttgart from 28 to 30 March 2017. The 
amount of exhibition space has been increased on account 
of the higher demand. 

Attractive duo

More exhibition space 

COSMETICA/GUT zu FUSS Stuttgart

 21. – 22.10. Fachdental Südwest
Fachdental Südwest 2016, which took 
place on 21 and 22 October 2016, was 
the largest meeting point for the dental 
industry and trade last year. The latest 
edition of the specialist exhibition of the 
southwest German dental industry also 
made a big impression by setting new 
records. More than 7,100 trade visitors 
from southern Germany obtained infor-
mation on the stands of the 285 exhibi-
tors at Messe Stuttgart. 

 22. – 25.10. südback
südback, trade fair for the bakery and 
confectionery trades, experienced growth 
once again in all areas. Over 38,000 trade 
visitors, i. e. around 15 per cent more than 
in 2014, obtained information about new 
products and trends from almost 700 ex-
hibitors from 23 countries on an exhibition 
area of 55,000 square metres. 

 26. –  27.10. GlobalConnect
Around 3,000 visitors and 140 exhibitors 
came to the largest German forum for 
exports and internationalisation. During 
congresses, workshops and conferences, 
around 250 speakers provided insights 
into topics such as geopolitical challenges 
and personnel strategies.

	08  – 10.11. VISION 
VISION confirmed its position as the 
leading world trade fair for machine vi-
sion. The industry highlight attracted 
around 10,000 visitors from 58 countries 
to Stuttgart. 

	11. –  20.11. Messe Stuttgart's 
autumn line-up

Twelve exhibitions and 1,825 exhibitors 
provided an extensive and varied pro-
gramme for the around 180,000 visitors 
at Messe Stuttgart's autumn line-up. Au-
totage Stuttgart, South Germany's large 
new car sales exhibition, celebrated a 
successful premiere with 26 makes of car.

TRADE FAIR REVIEW

Guest speaker at GlobalConnect: 
Winfried Kretschmann, Minister-President 
of Baden-Württemberg.

More info: www.cosmetica.de/cosmetica-stuttgart
Twitter: #Cosmetica17

More info: www.retro-classics.de
Twitter: #RetroClassics17

EMV 

More info: www.mesago.de/de/EMV/home.htm



More info: www.fastenerfair.com/stuttgart
Twitter: #FastenerFairStuttgart

More info: www.zweiradmessen.de
Twitter: #motolive17

MOTORRAD live Stuttgart is the latest trade fair in the 
Messe Stuttgart's portfolio, and will be a major event 

on the calendar from 2017 onwards for all fans of two-wheel-
ers. The motorbike and scooter exhibition will be kicking off 
the season from 10 to 12 February 2017 in Halls 7 and 9 of 
Messe Stuttgart. “I am delighted to be able to provide motor-
bike fans from this region with the top-class event that is  
MOTORRAD live Stuttgart, which will serve as a platform for 
presenting the latest ideas from manufacturers each year,” ex-
plains Ulrich Kromer, President of Messe Stuttgart and enthu-
siastic Harley fan. In addition to the exhibition, there will be a 
varied programme of action and entertainment, much of which 
will showcase the grounds surrounding the trade fair halls. 
The trade fair is being organised by event management com-
pany TWIN, which has already had great success with the lead-
ing German motorcycling trade fairs in Dortmund and Leipzig. 
TWIN Managing Director Hans-Jürgen Weigt emphasises the 
advantages to Stuttgart as a location: “Modern halls coupled 
with an urban location in Southern Germany that enjoys su-
perb transport connections: large numbers of visitors can be 
expected. Add to this the impressive purchasing power of the 
motorbike riders in the region.” TWIN is thus expecting to see 
more than 300 exhibitors and around 50,000 visitors. There will 
be special offers for young people and drivers who have re-
cently passed their test. Motorbikes, accessories, clothing and 
latest trends, such as customisation, will also be showcased. 

Mecca for motorbike fans 

In February 2017, the first top-class motor- 
bike fair will take place in Stuttgart.

Messe Stuttgart's 

President Ulrich 

Kromer is certainly 

looking forward to 

MOTORRAD live 

Stuttgart. This is a 

man who likes to 

ride a Harley! 

Fastener Fair Stuttgart 2017, the 7th international exhibi-
tion for the fastener and fixing industry, will be taking 

place from 28 to 30 March 2017 at Messe Stuttgart. Relocat-
ed to Halls 1, 3 and 5, the guest event from Mack Brooks Ex-
hibitions Ltd. has potential for further growth. With 832 ex-
hibitors from 42 countries and 11,060 visitors from 86 coun-
tries, the 2015 event already broke all records. In recent years, 
Fastener Fair Stuttgart has cemented its position as the lead-
ing trade fair for this industry. The trade fair covers all areas 
of the fastener and fixing industry with fastening elements 
and supports for industrial use, fastening elements for the 
construction industry, assembly and installation systems, as 
well as production technology for fastening elements. 

Fixed connections 

Fastener Fair Stuttgart expecting to see 
more growth in 2017. 

The international 

Fastener Fair 

Stuttgart 2017  

will centre on 

connections  

and fastenings.

A classic choice 

for secure 

connections: 

metallic fastening 

elements with 

thread. 
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Im Herzen der Stadt

günstige Verkehrsanbindung

eigene Hotelgarage

Gourmet-Frühstücks-Buffet

S-Bahn zur Messe

Business-Zimmer mit
Internet-Zugang

Klimaanlage

Hotel Unger
Kronenstraße 17
70173 Stuttgart

Telefon: (0711) 20 99-0
Telefax: (0711) 20 99-100
E-Mail: info@hotel-unger.de

www.hotel-unger.de
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Leinfelden-Echterdingen

If you’re on your way to the new Stuttgart trade fair, you’re on your way to Leinfelden-Echterdingen. Here you will also find all the other
essentials of a trade fair town: hotels, restaurants, culture, nature, sport and relaxation. For more information visit w w w . w e l c o m e c i t y . d e

To the fair in next to no time – in next to no time back to your hotel

Leinfelden-Echterdingen
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Boasting a comprehensive selection of products and ser-
vices for efficient in-house logistical processes, LogiMAT 

2017, the 15th international trade fair for distribution, mate-
rials handling and information flow taking place from 14 to 
16 March, will once again be the biggest trade fair for intralo-
gistics worldwide. The anniversary event will stay true to the 
motto of “Shaping Change: Digital – Networked – Innovative” 
and will once again occupy the entire trade fair grounds. 
Significant trends this year will include digitalisation, Indus-
try 4.0, challenges in the communication between man and 
machine, as well as the steady growth of online and om-
nichannel trade. More than 1,300 international exhibitors from 
34 countries will be showcasing important components, such 
as autonomously controlled systems, intelligent containers and 
packaging, as well as the interplay of industrial handling and 
sensors. Over 45,000 international trade visitors are expected 
to occupy the eight halls.
LogiMAT will certainly be living up to its image as a trade fair 
with added value in 2017. It will provide a comprehensive in-
sight into the industry and numerous talks will cover the most 
varied of themes. These talks will be taking place in the centre 
of the individual halls and attendance is included in the price 
of the entrance ticket. Topics range from “NFC and Transpond-
ers in Logistics” to “Operating Concepts for Complex Systems 
in Logistics Centres” to “Showcasing Autonomous Produc-
tion”, all of which include examples demonstrating how Indus-
try 4.0 concepts and technology, where the real and virtual 
world are connected, can change production. 

The world of intralogistics has called Stuttgart home for the past 15 years. The anniversary 
edition of LogiMAT in 2017 will be focusing on digitalisation and Industry 4.0.

There will also be an emphasis on practical elements with 
“How to Correctly Secure Loads on Trailers” or the live perfor-
mance of “Tracking & Tracing Theatre”. This will involve live 
demonstrations of the technology used for automatic identifi-
cation with RFID, barcode, 2D code, sensors and Real-Time  
Location Systems. Here, visitors can expect an entertaining 
take on the latest AutoID technologies. The “Supply Chain 
World” is also worth a visit, where the “LFS-IoT-Connector” 
communication interface will be presented. This interface is 
used to intelligently connect the systems of everything from 
the smallest sensor to the most complex of materials handling 
equipment, or even future technologies such as drones and  
robotic solutions.
In Hall 6, as part of LogiMAT, TradeWorld will be taking place 
for the 4th time, a platform for the optimisation of trade and 
distribution processes in eCommerce and omnichannels. It will 
be demonstrating innovative concepts for the design, control 
and networked digitalisation of procurement, online shopping 
and marketing, payment, delivery, fulfilment, returns and after-
sales. In addition to the exhibition, experts will be discussing 
controversial B2B and B2C topics over the three trade fair days. 
They will be providing first-hand information on everything 
from “B2B Trade in the Digital Age”, “Cross-Channel and Oth-
er Fashion Logistics Trends” to “The Future of Retail Logistics 
– Trade Logistics 4.0 Defined By the Digital World.” 

“Shaping Change: Digital – Networked – Innovative” 

TheraPro, the industry get-together 
in Southern Germany for physiother-

apists and occupational therapists, oste-
opaths, masseurs and speech therapists, 
along with medical trade fair MEDIZIN, 
both taking place from 27 to 29 January 
2017, are seeing a strong demand from 
exhibiting companies and a clear in-
crease in the number of rented stand 
spaces. New exhibitors are predomi-
nantly coming from the areas of soft-
ware and equipment. Institutions are 
also increasingly showing an interest: 
the Federal Association of Medical 
Out-Patient Rehabilitation Centres 
(BamR) and the German statutory pen-
sion insurance association) will be  
appearing at TheraPro for the first time. 

Strong demand 

Moving correctly: Find the right equipment and advice at TheraPro.

More than 1,300 international exhibitors from 34 countries will be presenting the latest intralogistic trends at LogiMAT 2017.

TheraPro

More info: www.messe-stuttgart.de/
therapro
Twitter: #Therapro17

More info: www.logimat-messe.de; www.tradeworld.de
Twitter: #Logimat17

TRADE FAIRS – MARKETS
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Cruises are a popular choice among holiday-makers. With-
in ten years, passenger numbers in Germany have tripled 

to reach more than 2.2 million. This year, Cruise Lines Inter-
national Association (CLIA) is expecting the numbers to reach 
approx. 24 million worldwide. In comparison, 2015 recorded 
22.4 million. 

More and more people are spending their holidays on the high seas. Top of the list? 
The Caribbean and Mediterranean. Attractive destinations in Asia and Australia are  
also increasing in popularity. 

“Cruises have become mainstream,” explains Helge Gram-
merstorf, National Director of CLIA Deutschland. “Hardly  
any other holiday delivers so much for the price paid, with 
countless routes, varied destinations and attractive offers on 
board.” The ship travel business is thus becoming more  
important for the entire travel market – as concluded by  
a study carried out on the German cruise market by the  
German Travel Association (DRV), CLIA Deutschland and  
IG River Cruise.

THE ENTIRE PORTFOLIO OF AQUATOURISM 

A good omen for the Kreuzfahrt- & SchiffsReisen, which will 
be taking place during CMT, the Stuttgart tourism fair, from 
19 to 22 January 2017. “At the Kreuzfahrt- & SchiffsReisen, 
we will be presenting the complete portfolio of aqua- 
tourism,” says Dörte Werner, Project Manager at Messe 
Stuttgart. “Here, visitors will find exhibitors of river and  
sailing cruises, yacht charter and houseboat holidays, as well 
as offers for obtaining a sport boat driving licence. All that in 
addition to ocean cruises.”

All aboard! Cruise holidays experience further growth

Luxury on water: Cruises have long been an international travel hit.

There will be plenty of interesting offers for river and ocean cruises  

at the Kreuzfahrt- & SchiffsReisen, a special area of CMT.

The focus is increasingly turning  
to the theme of jewellery at the 

spring trade fair “Mineralien, Fossilien, 
Schmuck”. Following its successful 
launch in 2016, the special area BEAD-
ERS BEST will be complementing the 
jewellery on offer with products and 
workshops for beading fans. Cross-over 
artists and special guests such as Kinga 
Nichols (USA), Apollinariya Koprivnik 
(Slovenia), Nadya Gerber and Thorsten 
Grotke-Wegner (Germany) will be at-
tending the event and hosting work-
shops on latest trends. Furthermore, 
the trade fair will have precious gems, 
rare fossils and individually designed 
jewellery from jewellers, specialist retail-
ers and collectors to view – and to buy.

Handmade jewellery of the highest quality 

Beading fans will feel right at home in the special area BEADERS BEST.

Mineralien, Fossilien, Schmuck

More info:
www.messe-stuttgart.de/mineralien
Twitter: #MFS17

More info: www.messe-stuttgart.de/kreuzfahrt
Twitter: #CMT17

Quality at a glance: Control will be celebrating ten years in Stuttgart in 2017. 

The 31st Control, International Trade 
Fair for Quality Assurance, will be 

looking to break new records from 9 to 
12 May 2017 during its tenth year at 
Messe Stuttgart. The new organisation 
of space, with halls 3, 4, 5, 6 and 7 ex-
pected to be filled, will see the event 
occupy a good 50,000 square metres of 
exhibition space. 
“With the new layout, it will be possible 
to further optimise planning for the ex-
hibitors and to better control the in-
coming flow of trade visitors,” explains 
Control Project Manager Gitta Schlaak 
from guest organiser P. E. Schall GmbH 
& Co. KG. The globally recognised  
industry event first started in 1987  
at the trade fair in Sindelfingen. With 
the move to Stuttgart, Control quickly 
transformed from a national exhibition 
catering to Central Europe to become 
the world's undisputed leading trade 
fair with very high quota of internatio- 
nal participants.

More info: www.control-messe.de
Twitter: #Control17

Ten years of Control in Stuttgart: The success story continues

Control

TRADE FAIRS – MARKETS
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Eltefa continues to grow,” explains Thomas Walter, Head 
of Industrial Solutions at Messe Stuttgart. “With new exhi-

bition areas and a forum, the event has come a long way since 
1981 when it first started, and is now the largest trade fair for 
the electrical industry.” From 29 to 31 March 2017, more than 
500 exhibitors (2015: 480) and around 25,000 visitors (2015: 
23,000) are expected to attend the 19th trade fair for electri-
cal engineering and electronics. eltefa always manages to gen-

Digitalisation and networking have found their way into all areas of life and business. 
This is more than apparent at the largest exhibition for the electrical industry.

erate excitement about the future, and 2017 will be no differ-
ent. The accompanying programme will include everything 
from the safety pavilion, AZUBI-Powercheck and safety semi-
nar for apprentices to the e-mobility special show with out-
door driving course, the Innovation Forum and the e-house for 
intelligent smart home applications. The architectural event 
“AID Architects & Engineers in Dialogue” will be taking place 
for the sixth time, of particular interest to architects, special-
ised planners and engineers and with plenty of thought- 
provoking ideas for smart energy management concepts. 

FOCUS ON DIGITAL TRANSFORMATION

The dialogue event will complement the eltefa platform of 
“Digitalisation and Networking”. The focus here will be on the 
“Internet of Things (IoT)”, with intelligent building, heating, 
ventilation and air conditioning technology. The new eltefa  
forum “IT Infrastructure and Smart Grids” will explain how  
digital transformation and networking function. Examples of 
innovative infrastructure solutions for IP-based building ser-
vices, accompanied by the corresponding practical solutions, 
will serve to provide manufacturers with guidance. 

eltefa 2017: amperes, volts, bits and everything in between 

Professional advice: Around 500 exhibitors will be presenting the latest ideas from the electrical sector at eltefa 2017 in Stuttgart.

Whether classic analogue or intelligent digital: the comprehensive 

programme at eltefa continues to set the bar high.

Cycling, hiking and other outdoor activities are more  
popular than ever. As part of CMT, Fahrrad- & Erlebnis-

Reisen mit Wandern will be providing inspiration, as well as an 
overview of the latest developments on the outdoors market. 
The leading trade fair for end consumers in the Southern Ger-
man region will be opening its doors on 14 and 15 January 
2017 and providing holidaymakers with all information they 
need to plan their next cycling or hiking holiday. Furthermore, 
Hall 9 will be home to the latest trends, bicycles, high-tech ac-
cessories, as well as popular cycling and hiking regions.
The scope of travel opportunities ranges from short trips in the 
region to mountain excursions in Germany and neighbouring 
countries, to the more unusual long-haul cycling and hiking 
holidays. There will also be plenty of entertainment with a var-
ied stage programme, as well as a holiday cinema showing 
films on dream destinations 
and spectacular activity trips. 
There will also be a cycling 
course that stretches over 
1,200 square metres, where 
visitors can test their skills and 
latest bicycle models. At the 
advice station for hiking equip-
ment, visitors will have the 
chance to test out shoes, 
backpacks and poles, and find 
out more about navigational 
devices and bicycle computers 
at the GPS Forum.

Top trend: Outdoor holidays
Cycling tours, exploring nature or ex- 
periencing the rush of pure adrenaline –  
Fahrrad- & ErlebnisReisen mit Wandern 
2017 has all this and more to offer during 
the first CMT weekend. 

Pedelecs and 

e-bikes are 

especially 

popular among 

Germans.  

The latest 

models will  

be on display  

at Fahrrad- & 

ErlebnisReisen 

mit Wandern. 

Holidays spent 

in the saddle: 

cycling tours 

and trips keep 

you fit and are 

the most 

environmentally 

friendly way 

to discover a 

country and its 

people. 

  More space for R+T 2018
R+T 2018, taking place from 27 Febru-
ary to 3 March 2018, looks set to be one 
of the first events at Messe Stuttgart to 
use the new Paul Horn Hall (Hall 10).  
The hall should be ready in 2018 and will 
provide events that are already full to ca-
pacity, such as the world's leading trade 
fair for roller shutters, doors/gates and 
sun protection, with further incentives 
for growth. In 2018, R+T project man-
agement can once again expect a sold-
out trade fair centre.

  Intergastra making strides 
Intergastra, the international trade fair 
for gastronomy and the hotel industry, 
will be taking place in the new Paul Horn 
Hall (Hall 10) in Messe Stuttgart from  
3 to 7 February 2018. Intergastra is thus 
increasing its total exhibition space to 
110,000 square metres and in doing so 
meeting the strong demand of exhibi-
tors and visitors. “Growth is set to con-
tinue with our broad offer for the host in-
dustries,” says Ulrich Kromer, President 
of Messe Stuttgart. “The new hall and 
the expansion of the West Entrance are 
providing the perfect conditions here.”

	 UNITI expo 2018 in Stuttgart 
UNITI expo, the leading trade fair for the 
retail petroleum and car wash sector in 
Europe, will be taking place from 15 to 
17 May 2018 in Stuttgart. “Based on the 
positive feedback received from visitors 
and exhibitors, we have decided to host 
UNITI expo 2018 once again in Stutt-
gart's trade fair and congress centre,” 
explains Bruno Boroewitsch, co-founder 
and co-organiser of the trade fair. In 
2016, 425 exhibitors and more than 
15,000 trade visitors attended the Stutt-
gart premiere of UNITI expo. 

TRADE FAIR COMPACT

More info: www.messe-stuttgart.de/eltefa
Twitter: #eltefa17

More info: www.www.messe-stuttgart.de/fahrrad
Twitter: #CMT17

“
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Intergastra has room to grow with  

the addition of the new Paul Horn Hall.
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SV Druck + Medien GmbH & Co. KG
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72336 Balingen

Telefon 07433 9893-0
Telefax 07433 4798
info@sv-druckmedien.de

Hand drauf.
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www.sv-druckmedien.de
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More info: www.www.messe-stuttgart.de/invest
Twitter: #invest17

Lounges 2017: 

Cleanroom 

Systems and  

Pharmaceutical  

Processes – latest 

state of the art. 

The medical 

equipment 

manufacturing 

industry meets 

again at Medtec 

Europe in 2017. 

What trends are affecting the financial world? What are 
the challenges facing your personal financial invest-

ments? What are the right products with regard to invest-
ment profile and current market trends? What considerations 
must be made to achieve the best possible return on invest-
ment at an acceptable level of risk? Private investors will find 
answers to these and other questions at the 18th Invest – the 
leading trade fair and congress for finance and investment – 
organised by Messe Stuttgart and the Stuttgart stock ex-
change and taking place on 7 and 8 April 2017. “The wealth 
of information offered on the general topic of investment 
makes Invest a major training congress,” says Andreas Wie- 
singer, Divisional Director of Economics and Education at 
Messe Stuttgart. With over 300 events, it offers a broad spec-
trum covering relevant financial topics, from asset classes such 
as shares and exchange traded funds, to bonds and securi-
tised derivatives. No questions will remain unanswered. 
Visitors will find comprehensive information in panel discus-
sions, live interviews and talks at the congress and stage pro-
gramme under the guidance of well-known financial and eco-
nomics experts. The “New FinTech Heroes” pavilion intro-
duced last year and the “Green Money” trade fair will be  
expanded in 2017, offering visitors the latest topics and pro-

Invest 2017: find out, compare and trade right
Investment in volatile times is an extremely sensitive topic for both finance professionals 
as well as private persons. Stuttgart's Invest, the leading trade fair for finance and invest- 
ment, offers profound expertise which is urgently required at such times. 

The main theme at Invest in Stuttgart again focuses on ecological and economic forms of investment. 

Finance and economics experts will be live at the stage programme.

TRADE FAIRS – MARKETS

Medtec Europe, the International Trade Fair and Con-
gress for Europe's Medical Equipment Manufacturers, 

opens its doors from 4 to 6 April 2017. Last year, the organ-
isers UBM EMEA, with their head offices in Amsterdam, the 
Netherlands, and Messe Stuttgart celebrated the 15th anni-
versary of the trade fair at the Stuttgart venue. In 2016, Med-
tec Europe occupied around 30,000 square metres and about 

630 exhibitors presented 
their equipment, products 
and services. The future of 
Medtec Europe in Stuttgart 
shows continuing signs of 
growth. As a result of con-
structive collaboration with 
the Advisory Board and 
support from the sponsors 
(VDMA), the hosts, UMB 
EMEA, intend to further 
strengthen the market pres-
ence of the trade fair and 
congress event.

Lounges 2017, the Event for Cleanroom Systems and Phar-
maceutical Processes, takes place at Messe Stuttgart from 

31 January to 2 February. Among the novelties at the  
INSPIRE GmbH event are an optimised hall design, the in-
volvement of universities, technical universities and institutes, 
an integrated Dark Zone to visualise contamination before 
and after cleaning, and an Online Lounge Community with 
efficient lead management. 

Strengthen market presence
Medtec Europe

More info: www.expo-lounges.de
Twitter: #Lounges17

More info: www.medteceurope.com/europe
Twitter: #medtec17
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Relaunch for Lounges 
Lounges

fessional investor information straight from the horse's mouth. 
“Only those who have the necessary expertise can act inde-
pendently and successfully on capital markets,” explains Dr. 
Michael Völter, Chairman of the Board of Trustees of the 
Vereinigung Baden-Württembergische Wertpapierbörse e. V. 
(Association of Stock Exchanges in Baden-Württemberg). 
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Gardening and BBQs Expert know-how 
at top level 

GARTEN outdoor ambiente MEDIZIN 2017

Spring awakening this year takes place in Stuttgart from 
20 to 23 April 2017 at the GARTEN outdoor ambiente 

consumer show. On a show garden area measuring over 
1,000 square metres, it then means plunging into stylish gar-
den inspirations and coming up with a wealth of new design 
ideas. For example, test sitting on design lounges made of 
natural stone or experiencing water in all its facets – in the 
form of fountain stones, bubbling spas, water features,  
water walls or pools for small gardens. And all this including 
expert consulting by landscape gardeners who will present 
their show gardens on site.

EASY LIVING SECTION WITH BBQ WALK

Barbecues are part of the modern outdoor lifestyle. BBQ sem-
inars are recording thousands of visitors. This is reason enough 
for Messe Stuttgart to take up this topic with usual compe-
tence. Are you looking for a locomotive-type smoker or do 
you prefer a gas grill for 1,000 Euro? Aficionados of pulled 
pork or spareribs will not be able to pass this trend by.  
A smoker transforms raw meat into a tender, juicy BBQ titbit 
with a delicious smoke flavour. On the other hand, barbecued 
churrasco, pizza and blood sausage are also high on the list of 
favourites with BBQ fans. The Easy Living Section at GARTEN 
outdoor ambiente in the Alfred Kärcher Hall 8, which is also 
hosting HAUS HOLZ ENERGIE at the same time, is bringing  
a new interpretation to open-air spaces. For the first time, 
Messe Stuttgart presents the “BBQ Walk” with a broad, high-
class range of products related to the topic of barbecues. 
Products on view include pellet grills, outdoor kitchens, smok-
ers, garden furniture, BBQ tools and herbs and spices to bring 
a delicious taste at the opening of the 2017 BBQ season. 

The MEDIZIN trade fair takes place 
at Messe Stuttgart from 27 to 29 

January 2017. It is one of the most im-
portant events for the healthcare sec-
tor in South Germany. Messe Stuttgart 
and the Medical Association of North 
Württemberg, who are sponsors and or-
ganisers of the 52nd Medical Congress, 
expect around 280 exhibiting compa-
nies which will present product novelties 
and trends to about 11,000 trade visi-
tors. The TheraPro trade fair also takes 
place concurrently. In addition to the fair 
stands, MEDIZIN covers a wide offering 
of high-ranking further training events 
for doctors and medical professionals. 
“The mixture of novelties on the fair stands and valuable 
know-how for daily practice provided by congresses and  
the accompanying programme make the annual trade fair an 
obligatory date for the healthcare sector,” says Andreas 
Wiesinger, member of the Messe Stuttgart management. 
“Trade visitors from South Germany and neighbouring 
countries will experience the latest developments from the 
world of medicine at first hand and obtain information which 
they can implement directly in their daily work.”
The 52nd Medical Congress of the Medical Association of 
North Württemberg is a meeting place for a top-level ex-
change of news and views. Doctors can acquire the latest find-
ings from various medical disciplines in 90 congress modules 
and over 200 talks. They also have the opportunity to con- 

Gardening and BBQs are the absolute trend. The new “BBQ Walk” at  

GARTEN outdoor ambiente presents high-quality products on this topic. 

Show garden with water wall: an eye-catcher at GARTEN 2017.

Medical professionals obtain valuable know-how for their daily work at MEDIZIN. 

tinue their training in many current topics. Participants can  
collect up to 22 training points as proof of further spe- 
cialist training. 
A special focus of the widely diversified congress programme 
is the topic of emergency medicine. Interdisciplinary talks and 
practical exercises also deal with current topics in oncology, 
neurology, psychology, cardiology and orthopaedics. Concur-
rent with the 52nd Congress of the Medical Association of 
North Württemberg, the seminars held by the Hartmannbund 
for prospective medical professionals are traditionally part and 
parcel of the MEDIZIN exhibition in Stuttgart.

More info: www.messe-stuttgart.de/garten
Twitter: #garten17

More info: www.messe-stuttgart.de/medizin
Twitter: #Medizin17
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Sustainable fashion has nothing to do with dreary ecological clothing. Young labels exhibit their latest creations at FAIR HANDELN.

More and more people want to know where their every-
day products come from and how they are produced. 

What has long become the norm with "eco" labels on food 
products is increasingly developing into an important trend 
in clothing and textiles for ecology conscious consumers. Two 
terms are currently the highlight of discussions: Slow Fashion 
versus Fast Fashion. The general public finally learnt about  
the devastating conditions prevailing in parts of the global 
clothing industry when the dilapidated Rana Plaza collapsed 
in Sabhar (Bangladesh) in 2013, killing about 1,100 textile 
workers, mostly women. Over 60 million people work in the 
textile industry globally, most of them in developing and 
emerging countries. 

THE ONLY SPECIAL SHOW OF ITS KIND IN GERMANY

For the first time, FAIR HANDELN 2017, the international ex-
hibition focusing on Fairtrade and globally responsible trade 
and activities, dedicates a unique special show to the topic of 
“Future Fashion” from 20 to 23 April. “Our aim with Future 

Stylish and sustainable: focus on future fashion 
Fair and ecological fashion with style: FAIR HANDELN 2017 shows how it’s done.

More info: www.messe-stuttgart.de/fairhandeln
Twitter: #fairhandeln17
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Fashion is to increase awareness of fair, sustainably produced 
textiles and to make a long-term contribution to conscious 
consumer behaviour among the population,” says Philipp Keil, 
Executive Chairman of the Baden-Württemberg Foundation 
for Development and Cooperation (SEZ), the technical and 
conceptual sponsor of FAIR HANDELN. The consumer show 
offers a wide rage of modern, sustainable fashion clothing and 
accessories from young labels – mainly from Baden-Württem-
berg – for viewing and buying. The primary target group: 
young, fashion aware and consumption conscious people. Its 
integration in FAIR HANDELN and the Stuttgart spring fairs 
will also appeal to wider sections of the population. The sup-
porting programme includes talks, discussions, films and a 
fashion show to help sensitise visitors. 
Among other topics of the trade and consumer fair are s 
ections such as Fair Trade, Sustainable Tourism, Sustainable 
Finance, Responsible Corporate Governance and Develop-
ment Cooperation.

More info: www.messe-stuttgart.de/marktdesgutengeschmacks
Twitter: #slowfood17

Four days of regional, sustainable and traditionally pro-
duced foods, the joy of cooking and conscious enjoy-

ment: the 11th Market for Good Taste – the Slow Food Trade 
Fair in Stuttgart occupies two whole exhibition halls cover-
ing 21,000 square metres from 20 to 23 April 2017. Over 500 
exhibitors are expected with products complying with the 
basic principle of the high Slow Food quality criteria: “good, 
clean and fair”. 
Visitors to the public event during the Stuttgart spring fairs 
can also expect a comprehensive accompanying programme 
comprising panel discussions, a wide choice of German wines 
in the Vinothek and many delicious morsels in the Cookery 
workshop. The highlight at the “Brewery Craft Market Place” 
is “Beer with regional roots” presenting small and medium 
size breweries which do not exceed an annual production of 
100,000 hectolitres and which have taken on an obligation 
to preserve the traditional art of beer making.
The worldwide unique “Continental Whisky Market” is an ex-
clusive stage for whisky distilleries on the “Old Continent” 
working with products made from regional raw materials. 
Trained spirit and whisky distillers are available to give advice 
and tasting at the “Whiskythek”.

Out of love for the product 

Conscious sustainable enjoyment: Market 
for good taste – the Slow Food Trade Fair.

Tasting and enjoying: the Market for Good Taste – the Slow Food 

Trade Fair only allows products which comply with stringent Slow 

Food quality criteria. 
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MESSE PARTNER: JMT Mietmöbel Deutschland GmbH & Co. KG

A fair without furniture is unthinkable. JMT Mietmöbel 
Deutschland GmbH & Co. KG is the service partner 

of Messe Stuttgart and has its head offices in Hilden  
situated between Cologne and Düsseldorf. The company 
supplies the right interior fixtures and fittings, ranging 
from brochure racks and standard and designer furniture 
through to an enormous choice of accessories and 
high-quality floor coverings. The company's Stuttgart 
team has been active for the regional trade fair for the 
past ten years – on Killesberg up to 2006 and since 2007 
at the new fairgrounds at Stuttgart airport. JMT maintains 
a small store in Messe Stuttgart and is reachable through 
the Messe Stuttgart Service Centre. JMT also has a larger 
branch in Neuhausen on the Filderstadt plains, in close 
proximity to the fairgrounds. Europe's top supplier for 
rented furniture and floor coverings has twelve locations 
throughout Europe, five of them in Germany. 

The JMT team in Neuhausen on the Filderstadt plains works 

out of its Neuhausen subsidiary – not far from Messe Stuttgart. 

Wherever possible ALB-GOLD uses locally grown cereals for its 

pasta products and avoids the use of artificial additives. 

Furniture range made to measure 
Flexible and professional: JMT Mietmöbel Deutschland GmbH & Co. KG has supplied  
the right furniture for fair stands at Messe Stuttgart for the past ten years. 

HIDDEN CHAMPIONS: ALB-GOLD

ALB-GOLD stands for top quality, a large diversity of 
varieties and transparency, from seed to plate. Since 

its foundation, the family-owned company based in 
Trochtelfingen on the Swabian Alb has grown into a mod-
el company in the food industry within a period of just un-
der 50 years. Franz Freidler started the company in 1968 
as a poultry farm marketing its own products directly. His 
son Klaus started up noodle production in 1977 and 
made the ALB-GOLD Group into one of the leading noo-
dle producers in Germany. Today, the company is run by 
the third generation of the family, with Oliver and André 
Freidler and their mother. ALB-GOLD avoids the use of 
artificial additives in its products and uses locally grown 
cereals and free range eggs wherever possible. It also re-
lies on sustainable contacts to raw materials suppliers and 
sales partners. The company is an exhibitor at the 
Stuttgart fairs “Market for Good Taste – the Slow Food 
Fair” and “veggie & frei von ...”.

Guaranteed sustainable 
ALB-GOLD noodles made in Trochtelfingen

More info: www.jmt.de

More info: www.alb-gold.de

Preparations are already in their “hot 
phase” for Moulding Expo, the In-

ternational Trade Fair for Tool, Pattern 
and Mould Making, which takes place 
from 30 May to 2 June 2017. In the run-
up to the event, Messe Stuttgart staged 
the Innonet Innovation Plastic day to-
gether with its network partners on 22 
November 2016. “The meeting provid-
ed an ideal opportunity to get together 
with experts from tool, pattern and 
mould making, research and the plastics 
processing industry before Moulding 
Expo,” says Florian Niethammer, Mould-
ing Expo team director. The 21st Users' 
Forum “Additive Production in Industry” 
took place at the Fraunhofer Institute for 
Production Technology and Automation 
(IPA) on 23 November – also together 
with Moulding Expo as its partner.

The next Moulding Expo will be held at Messe Stuttgart from 30 May to 2 June 2017. 

Industrial climbers from Westiform GmbH 

cleaning the Bosch brand logo.

Messe Stuttgart supports event during concept phase 

Moulding Expo 

More info: www.messe-stuttgart.de/moulding-expo
Twitter: #MEX2017

Irmgard Freidler and her sons Oliver (links) and André manage 

the fortunes of the Swabian family owned company. Cleaning week for the brave: indus-
trial climbers roped down from the 

roof of the trade fair multi-storey car 
park above the A 8 motorway on 18 
October 2016 to clean the Bosch brand 
logo and the “Parkhaus” lettering. 
The complete Bosch logo is 55 metres 
long and eight metres high. Only the 
Hollywood logo is larger. 18,000 white 
and red LEDs provide illumination 
which adapts itself automatically to 
light conditions.

Cleaning up 

Messe Stuttgart

More info: www.messe-stuttgart.de
Twitter: #MesseStuttgart

ALLES WIRD GUT.
Wir sind ein zertifizierter Fachbetrieb für Elektroinstallation – und weit mehr als das. 

Jahrzehntelange Erfahrung, kompetente Beratung und schnelle Ausführung haben uns viele 

zufriedene Kunden mit unterschiedlichsten Anforderungen beschert. Vom Einfamilienhaus 

bis zum komplexen Industrieprojekt. Wir installieren nach individuellen Wünschen: Licht, Wärme,

Energie, Kommunikation und Sicherheit auf höchstem technischen Niveau. Dafür stehen wir 

als mittelständischer Meisterbetrieb mit unserem guten Namen – Berner. 

Berner Elektrotechnik GmbH | Hafenbahnstraße 16 | 70329 Stuttgart

Tel. (0711) 937 456 -0 | Fax (0711) 937 456 -111 | info@berner-gmbh.com | www.berner-gmbh.com

E L E K T R O T E C H N I K
K O M M U N I K A T I O N S T E C H N I K
S I C H E R H E I T S T E C H N I K
A L T E R N A T I V E E N E R G I E N
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K L I M A T E C H N I K
M I E L E F A C H H Ä N D L E R
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TRADE FAIRS – MARKETS

Receive inspiration, obtain new ideas 
and take home lots of creative  

suggestions: KREATIV offers all this 
twice a year. The trade fair for creative 
design is a paradise for fans of DIY  
and handicrafts. 
Within the framework of the Stuttgart 
spring trade fairs, from 20 to 23 April 
2017 KREATIV presents attractive offers 
to visitors from the areas of hobby  
and art supplies, handicrafts, jewellery 
design, home decoration, floristry,  
puppet and doll making, as well as  
card design. 
The themes of the KREATIV special 
shows in spring include, for example, 
“Wedding” with innovative table deco-
rations, individual place cards, table  
arrangements and DIY albums, as well 
as the topic “Scandinavian Design” and 
the marbling or mottling of paper, 
crockery, fabric, flowerpots, furniture 
and cakes.

DIY is still bang on trend

A special show of KREATIV showcases beautiful table decorations for weddings. 

KREATIV 2017 

TRADE FAIR PEOPLE: “Do you know ...?"

I am able to bring everything I have 
learned thus far in my professional 

life to this job”, is how Sabine Sulz-
berger describes her job as a manage-
ment assistant. And that's quite a lot. 
As the right-hand woman to the Presi-
dent of Messe Stuttgart, Roland Blein-
roth, since 2015 the Esslingen-born has 
been organising the appointments and 
engagements of Ronald Bleinroth, and 
also monthly meetings of the Board of 
Management of Messe Stuttgart. Four 
times a year she prepares reports from 
the Vice Presidents for her boss for the 
Supervisory Board meetings of Messe 
Stuttgart. On top of this, she is also re-
sponsible for organising the manage-
ment conference of Messe Stuttgart, 
including location search and agenda. 
Last, but not least, Sulzberger coordi-
nates the ideas management of the 

company, views and arranges sugges-
tions for improvement in advance of 
the monthly committee of experts. 
What skills or attributes should an indi-
vidual have to complete such a diverse 
range of tasks? Exercising extreme 
care and precision when organising im-
portant appointments, adopting a co-
operative approach when dealing and 
interacting with people, having a “feel-
ing” for situations, and transparent, in-
dependent work. Sulzberger possess-
es all of these attributes as a qualified 
hotel manager, long-standing regional 
sales director and marketing manager 
of two big breweries, as well as busi-
ness administrator for the conference 
and congress business. When she is 
not under pressure deadlines she likes 
to go swimming, visit operas and bal-
lets – and to enjoy relaxing holidays. 

Sabine Sulzberger

Sabine Sulzberger, Management 

Assistant, Landesmesse Stuttgart 

GmbH. 

More info: www.messe-stuttgart.de/kreativ
Twitter: #kreativ17

Good advice: At HAUS HOLZ ENERGIE homebuilders and reno- 

vators find the right products and competent contact partners.

See and test drive new sustainable vehicles from big manufacturers 

– just one of the many highlights of auto motor and sport i-Mobility.

HAUS HOLZ ENERGIE – a leading construction trade fair in 
Baden-Württemberg – will run for longer in 2017: For the 

first time the public trade fair for discerning and quality-con-
scious homeowners and apartment owners takes place from 20 
to 23 April for four instead of the previous three exhibition 
days. With all topics from A to Z related to new construction 
and renovation – from alarm systems and central heating to  
financing through to the handover of keys. 
Second new highlight: HAUS HOLZ ENERGIE and Garten 
outdoor ambiente will be showcased together for the first 
time in the Alfred Kärcher Hall (Hall 8) within the framework 
of the Stuttgart spring trade fairs. Advantage for visitors: 
They not only find everything “from the cellar to the roof”, 
but also from the “garden to the home”. 
Some of the special themes of HAUS HOLZ ENERGIE in 2017 
include the area “The new living desire” with sensual design 
and new materials – from modern carpentry items through 
to design classics. Another pavilion is dedicated to the topic 
“Secure and smart home”: with access systems or alarm  
systems, fire alarms, secure doors and windows.

Vehicles with intelligent drive concepts and visions for fu-
ture drive technologies: auto motor and sport i-Mobility, 

a comprehensive information and testing platform, takes place 
again from 20 to 24 April 2017 under the patronage of 
Baden-Württemberg's Minister of Transport, Winfried Her-
mann. Visitors can test drive new sustainable vehicles on two 
and four wheels on the different test tracks – cars, pedelecs, 
electric bikes, cargo bikes, load-carrying bikes, segways or 
hoverboards. There is an abundance of professional advice, 
additional purchase offers, accessories, fashion and tips on 
equipping e-bikes. 
The theme world organised by the Ministry of Transport, 
“Digitalisation and Automation”, provides information about 
the range of intelligent transport and research projects in 
Baden-Württemberg. An exhibition of historic bicycles looks 
back on the history of the bicycle to mark the 200th anniver-
sary. Because the running machine, the prototype of today's 
bicycle, was developed by the Karlsruhe-born inventor Karl 
Drais in 1817 in Mannheim and registered as a patent. 
E-mobility in communities is one of the topics addressed  
in the programme of auto motor and sport i-Mobility.  
The best projects are presented and awarded at the trade 
fair's stage show.

More info: www.hausholzenergie.de
Twitter: #HHE17

More info: www.messe-stuttgart.de/i-mobility
Twitter: #ams17

Dream living spaces for 
builders and renovators

HAUS HOLZ ENERGIE

See, test drive and buy sustainable vehicles

auto motor and sport i-Mobility

“
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Germany's largest and most attractive golf trade fair takes 
place once again in 2017 in Stuttgart. On the second 

CMT weekend from 19 to 22 January, Golf- & Wellness 
Reisen presents a range of top international equipment  
suppliers and the prettiest golf destinations around the  
world to ambitious golfers, as well as the less experienced 
and beginners. 
The large event area provides opportunities for playing and 
for tests on the full-size driving range, the putting green or 
the golf simulator. Famous manufacturers give interesting 
presentations and demonstrations, provide expert tips and 
highlight golfing fashion at the forum of Golf- & Wellness  
Reisen. In 2016, over 30,000 visitors obtained information at 
the holiday trade fair about special types of holidays. In 
2017, more than 250 companies are again expected to pres-
ent their new products, services and offers for the upcoming 
golfing and holiday year.
The German golf industry, compared with other sports and 
golfing nations, can still bank on a wealthy and steady target 
group. According to the German Golf Association (DGV), in 
Germany the organised sport of golf has been registering an 

At Golf- & WellnessReisen in 2017 it is also all about the game with the small white ball. 
The best ager category also ensures steady industry figures. 

increase since the beginning of records in 1951. In 2015, the 
number of organised golf players in Germany rose by 0.2 
percent and reached a new record with 640,181 players. 
Baden-Württemberg had 73,641 golf players in 2015. If  
one compares the period since 2010, golfing in Germany  
has registered an increase of 4.8 percent, other sports in this 
country recorded a decline of member numbers of 1.3 per-
cent, the European golfing nations even registered a minus 
of 7.6 percent. 

BEST AGERS SUPPORT GROWTH IN GOLF

The increase in DGV members is mainly thanks to the age 
group of the best agers: The 50 plus age group grew by 2.9 
percent in 2015. There are currently around 727 golf cours-
es in Germany. Germany is thus still the leading country on 
the European mainland, only England, the home of golf, has 
more golf courses.

The season kicks off in Stuttgart

Yoga has long been more than a 
short-lived trend. According to a 

study conducted by the Professional As-
sociation of Yoga Teachers in Germany 
(BD), over 2.7 million Germans practice 
one of the Far East meditation methods. 
There are currently around 6,000 yoga 
studios and schools in the country. 
At YOGAWORLD for the first time visi-
tors can obtain information about the 
latest yoga and ayurveda products and 
get to know well-known yoga teachers 
within the framework of the Stuttgart 
spring trade fairs from 21 to 23 April 
2017 in Hall C2. Some of the highlights 
of the trade fair include the extensive 
hands-on programme with yoga work-
shops, trial classes and presentations.  
In the ayurveda area visitors find impor-
tant information on healthy eating, 
treatments and food supplements.

Get active: The workshops of YOGAWORLD show beginners how it's done. 

On 11 March 2017 azubi- & stu- 
dientag Stuttgart takes place for 

the 16th time. Companies, universities, 
vocational schools, chambers and pro-
viders of language holidays meet inter-
ested parties for trainee recruitment. 
The trade fair organised by mmm mes-
sage messe & marketing GmbH closes 
the gap between school-leaving qualifi-
cation and career start. Visitors can dive 
into many professional fields, hear excit-
ing presentations and even apply on site. 

Career start

azubi- & studientag Stuttgart

Try out new equipment: The event arena of Golf- & WellnessReisen opens up all possibilities for trade fair visitors.

Platform for young professionals: azubi- & 

studientag Stuttgart 2017.

More info: www.yogaworld.de
Twitter: #yogaworld17

More info: www.messe-stuttgart.de/golf
Twitter: #CMT17

Yoga, ayurveda and healthy eating 

YOGAWORLD

IHR VORSPRUNG 
durch unsere Lösungen

Sicherheitslücken
SCHLIESSEN

Hoppenlaustr. 3-5
70174 Stuttgart 
Tel. 0711/22 00 778-0
info@ziegler-systemhaus.de
www.ziegler-systemhaus.de

. Elektrotechnik

. Gefahrenmelde- und Sicherheitstechnik

. IT- und Kommunikationslösungen

Offizieller Vertragspartner der Landesmesse Stuttgart
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Following its extremely successful première, AMB Iran 2017 in Teheran is moving to a new 
and bigger trade fair centre. Its implementation is already guaranteed until 2019.

Messe Stuttgart is active in Turkey with two successful 
technology trade fairs for bakers, confectioners and 

their industry partners. The subsidiary Messe Stuttgart Ares 
Fuarcılık Ltd.  Şti organises IBATECH Istanbul and IBATECH 
Ankara, which take place on an alternating basis. Its third 
event in the Turkish capital once again focuses on the bakery 
trade from 9 to 12 March 2017 and is a fixed date for many 
professional visitors from Turkey and neighbouring countries. 
At IBATECH Ankara 2015 over 120 exhibitors – including 
companies from Germany, Italy and France – presented new 
technologies and products for the bakery, confectionery,  
ice cream and chocolate industry on 10,000 square metres  
of exhibition space. 

Important growth market
IBATECH Ankara 

The Slow Food Market Berne takes place for the second 
time from 10 to 12 March 2017. The consumer show for 

handmade food products, which is already successfully  
established in Zurich, is also making a guest appearance in 
Berne, the capital of Switzerland, in spring – and represents  
a big step forward for all producers from the midlands,  
western Switzerland and Ticino. 
10,328 visitors and 183 exhibitors came to Hall 4 of the Bern-
expo over the past year for the première of the Slow Food 
Market Berne. “Our hopes that the Slow Food Market in Berne 
is well received were exceeded by far”, states Peter Plan, Pres-
ident of event-ex ag. Around 92 percent of the visitors rated 
the market as very good or good. The proportion of profes-
sional visitors was a notable 13 percent.

Successfully established 

Slow Food Market Berne

Booming construction sector 
R+T Turkey 

Massive interest in second AMB Iran

The premiere of AMB Iran in 2016 was a huge success. There will 

be many more exhibitors taking part in 2017.

Ideal for AMB Iran: New Shahr-e-Aftab trade fair centre in Teheran.

The Slow Food 

Market Berne 

attracted 

10,328 visitors 

to the Swiss 

capital over  

the past year. 

The leading Turkish trade fair for roller shutters, doors/gates and sun 

protection, R+T Turkey, takes place in 2017 for the third time in Istanbul. 

R+T Turkey, the leading Turkish trade fair for roller shut-
ters, doors/gates and sun protection systems, opens its 

doors in Istanbul from 1 to 4 March 2017. It is organised by 
Messe Stuttgart Ares Fuarcılık Ltd.  Şti, the Turkish subsidiary 
of Messe Stuttgart. Around 140 exhibitors from ten countries 
are expected. R+T Turkey gives national and international 
companies an ideal platform for establishing new business 
relationships. The construction sector in particular is ex- 
periencing rapid growth in Turkey. Housing estates, hotels, 
hospitals, office blocks, shopping centres and commercial  
facilities are being built throughout the country. Turkey is also 
considered as the gateway to the markets in the Middle East, 
Russia and North Africa.

DB SCHENKERfairs:   
  customized trade     
       fair logistics in   
    Stuttgart, Germany, 
Europe and overseas.

We get you to your show – and 
back – on-time, every time. 
DB SCHENKERfairs takes care of 
all requirements so that what you 
need, is where you need it, when 
you need it.

We are the official logistics service 
provider at 17 trade fair locations 
throughout Germany.

Schenker Deutschland AG
Branch office Stuttgart
Messepiazza
70629 Stuttgart
Phone +49 711 18560-3300
Fax     +49 711 18560-3349
fairs.stuttgart@dbschenker.com
www.dbschenker.com

Save tons
of .2CO

Messe Stuttgart and the VDW (German Machine Tool 
Builders' Association) want to commit themselves to 

the Iranian market over the long term. Ulrich Kromer, Presi-
dent of Messe Stuttgart, and Dr. Sayyed Mohammad Sayye-
di, President of Exhibiran and operator of the Shahr-e-Aftab 
grounds, therefore signed a three-year contract for AMB 
Iran, the exhibition for metal working. AMB Iran is thus guar-
anteed to take place in 2017, 2018 and 2019.

HUGE EXHIBITOR INVOLVEMENT EXPECTED 

The successful début of AMB Iran took place from 30 May to 
1 June 2016 in the Boostan Goftegoo’s Exhibition & Confer-
ence Center in Teheran. “We carefully designed the first AMB 
Iran as a congress with accompanying exhibition, in order to 
test the water in the new Iranian market with our event part-
ner VDW”, explains Ulrich Kromer. 
Discussions with exhibitors and international associations at 
the AMB 2016 in Stuttgart showed that Messe Stuttgart and 
VDW can expect a much greater exhibitor involvement 2017 
in Teheran. “Due to the high demand we are moving to big-
ger grounds this year”, states Kromer. “Our ambition is to  
expand AMB Iran into the most important metal working trade 
fair in the country. The aim is to double the size of the event. 
The new Shahr-e-Aftab trade fair centre in Tehran is ideal  
for our future plans.”

More info: www.messe-stuttgart.de/landingpages/amb-iran More info: www.slowfoodmarketbern.ch

More info: www.messe-stuttgart.com.tr/r+t/eng/index.html
Twitter: #rtexpo

More info: www.ibatechankara.com
Twitter: #Ibatech17

INTERNATIONAL TRADE FAIRS – MARKETS
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Seit 25 Jahren offizieller Servicepartner 
der Landesmesse Stuttgart

Der Umwelt zuliebe!

Zertifiziert 
in Umwelt-

management

Zertifiziert 
in Qualitäts-
management

Zertifiziert in 
Servicequalität

Zertifiziert in  
Partnerzufriedenheit

...Service 
erleben!

MESSAGE PORTRAIT

Stefan Lohnert has been managing the Guests Events division and the ICS since  
the relocation of Messe Stuttgart to the Filder region. An exciting and versatile job.

“We see ourselves primarily as a host”

Guest trade fairs, congresses, conferences, symposiums, 
sales events, company celebrations, annual general 

meetings, music festivals: We often have to accommodate 
such diverse events. Stefan Lohnert (53), Vice President of 
Guest Events, and thus also the ICS, is the right man at the 
right place. The qualified musician and culture manager is 
well used to reconfiguring big stages. Following various pro-
fessional posts – including President of Tourismus GmbH in 
Bad Saulgau and the Congress Centre in Böblingen – at the 
end of 2006 the Stuttgart-born man joined Messe Stuttgart 
as head of the new ICS International Congress Center Stutt-
gart and the Guest Events division. “A once-in-a-lifetime op-
portunity”, states Lohnert. “At the beginning it was about 
getting the ICS up and running, making its immense spatial 
and technical facilities known, establishing networks with 
city, country and economy”, he remembers. The ICS and 
Lohnert's team received the accolade with the acquisition 
of challenging medical and scientific congresses. At first the 
Guest Events division ran alongside.
This was to quickly change. “Today almost every trade fair 
has an accompanying congress, nearly every congress has 
an accompanying industrial exhibition”, explains Lohnert. 
“The transitions are fluid.” As a consequence, the initially 
separate ICS and Guest Events division have been operat-
ing as a joint Guest Events department for a long time. 

Whether it is on a smartphone, tab-
let or desktop computer: Exhibi-

tors, visitors and journalists can access 
the Internet webpages of Messe Stutt-
gart with all types of end devices. Messe 
Stuttgart is now going one step further 
in terms of user friendliness and is opti-
mising the startingpages of all in-house 
events, as well as the corporate website 
of the company. “First of all we are re-
designing the first page of our in-house 
events in order to use a concept from 
the print area”, states Jens Kohring, 
Online Project Manager of Messe Stutt-
gart. “Following the revision our main 
target groups will find all relevant facts 
about content and service offers of the 
respective trade fair on a single page.” 
Up-to-date, including all important in-
formation, for example about con- 
gresses accompanying trade fairs, 
events in the accompanying pro-
gramme, ticket sales or opening times. 
Videos, photos from the image data-
base of Messe Stuttgart, Facebook and 
Twitter channels of the trade fairs are 
also included on the new startingpages.

New Internet 
startingpages 

FIT & FAIR 

Messe StuttgartSERIES: Messe Stuttgart as an employer

Health is the most important prerequisite for one's 
own well-being and thus also for commitment, 

creativity and flexibility in the company. A few years 
ago Messe Stuttgart laid the foundations for this  
with the company health management system FIT & 
FAIR. In addition to the indoor and outdoor activities 
provided such as tennis, football, back training  
and skiing trips, Messe Stuttgart employees also take 
part in the Stuttgart company run. This promotes  
networking across all departments and improves  

the general work atmosphere.
We are living in a time of increasingly complex demands and needs – in the  
working world and in our private lives. The pastoral care service means our em-
ployees are not viewed as an “economic factor”, but as people, who individually 
seek advice, assistance, support and guidance. There they can discuss pro- 
blems with customers, superiors and colleagues in confidence with an inde- 
pendent representative.
Since 2009 the health days of Messe Stuttgart have been an important module of 
company health management. With height-adjustable desks and chairs we offer 
employees the opportunity to design their own individual and healthy worksta-
tion. In in-house seminars on self-organisation at the workstation or the writing 
workshop, they also learn how to plan their time efficiently, perform their tasks 
purposefully and thus avoid stressful situations. A flexitime model with core and 
basic hours allows employees to arrange their working hours to suit their needs. 
Professional and private interests can be better balanced. Part-time employment 
and alternative working hours such as mobile working are promoted and devel-
oped within the framework of operational possibilities. Our long-term goal is  
to further improve the working conditions, promote health awareness among  
our employees and thus increase their satisfaction. 

Katja Wörner, Human 

Resources & Organi-

sation Coordinator, 

Messe Stuttgart.

Vice President of Guest Events, Stefan Lohnert, wants to make the ICS and Messe Stuttgart internationally even more well known.

There are currently six employees in the sales & marketing 
area who are responsible for the acquisition of new guest 
events, twelve are involved in project management as  
project managers and work closely with customers and 
agencies when implementing events. There have been over 
140 guest events with a total turnover of over 44 million 
Euro in the year (As at: 2015) and around 1,400 guest 
events altogether since the opening of the new trade  
fair grounds. From the small company event to the mega 
trade fair in all halls, from the congress with several  
thousand participants from all over the world to the  
festival for electronic music. 
Lohnert's team orientates itself to the economic structure 
of Baden-Württemberg for the acquisition and processes 
the automotive, IT, financial, medical and health industries 
according to a cluster strategy. But it also markets the ven-
ue throughout Europe and all over the world, for example, 
at industry trade fairs such as ibtm world (see page 47). 
“We already have a strong base on a national and regional 
level, now we want to make the ICS and Messe Stuttgart 
even more well known on the international front, from 2018 
with the new Hall 10”, states Lohnert. The enthusiastic mu-
sician, mountain biker and father has stayed true to his 
motto over the years: “We see ourselves primarily as a 
host. With individual top service from a single source.”

More info: www.messe-stuttgart.de
Twitter: #MesseStuttgart

More info: www.karriere.messe-stuttgart.de
Twitter: #MesseStuttgart

MEDIA – PEOPLE
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13,000 people attended “The Spirit of Lifeplus” annual get-together in Germany in the L-Bank Forum (Hall 1) of Messe Stuttgart.

Small but nice, or would you prefer something really big? Messe Stuttgart and the ICS 
International Congress Center Stuttgart are the perfect setting for every company event.

Flexible venue for company events in the Filder region 

plenary session via video conference. Not a problem for  
the professional event technical services company Neumann 
& Müller, with whom Messe Stuttgart enjoys a very success- 
ful collaboration. 
“We installed 168 tonnes of event technology, not including 
the stage technology. 32 articulated vehicles were used”, ex-
plains Philip Belz, Project Manager of Media Technology at 
Neumann & Müller. While the presentations were held in the 
central event hall, in the standard Hall 3, which is over 10,000 
square metres, various dinner events took place with up to 
4,300 people. A high-quality exhibition in the ICS Interna- 
tional Congress Center Stuttgart offered additional informa-
tion on 5,000 square metres. 
“Small, excellent events can be just as easily implemented  
as large events thanks to our flexible spatial concept”, is how 
Stefan Lohnert, Vice President of Guest Events at Messe Stutt-
gart, outlines the benefits of Europe's state-of-the-art trade 
fair grounds. “We create the desired setting for every event 
entirely in line with customer requirements.”

Find out about new products, generate excitement about 
corporate goals, honour and reward successful employ-

ees and network together: For many companies sales events 
are a starting point and an annual highlight at the same time. 
Important: The right setting, rooms, proximity and creating 
an affinity or connection. If these factors are right, the moti-
vation can shoot through the roof.
Example: “The Spirit of Lifeplus” annual get-together in Ger-
many of a manufacturer for health products with its head of-
fice in Cambridge (Great Britain). 13,000 tickets for the event 
in the L-Bank Forum (Hall 1), the largest hall of Messe Stutt-
gart with 20,000 square metres, were sold in just 90 minutes. 
Tracy McBride, International Marketing Director of the organ-
iser Lifeplus: “Messe Stuttgart is the ideal platform to bring 
together so many people in a pleasant setting. Here we have 
found rooms in the appropriate size, the corresponding ser-
vice and excellent infrastructure.”
For the two-day event the L-Bank Forum was transformed into 
a plenary session, equipped with a large central stage, eight 
big screens suspended from the ceiling and 13,000 seats.  
All over Europe parallel events were broadcast live in the  

A new global 
sustainability 

index rates the 
attractiveness of 
event venues 
based on objec-
tive criteria. As 
one of the first 
cities taking part in Germany, Stuttgart is 4th in the ranking 
of the Global Destination Sustainability Index (GDS). The  
city thus plays a pioneering role in international destination 
bench-marking. 
“The worldwide standardised rating tool offers the opportu-
nity to position ourselves as a conference and congress des-
tination in international competition”, states Karina Grützner, 
Business Development Manager at the Stuttgart Convention 
Bureau (SCB). The strategic partners of the SCB include ICS 
International Congress Center Stuttgart, Messe Stuttgart, the 
Liederhalle Culture and Congress Centre, Stuttgart Airport, 
Wirtschaftsförderung Region Stuttgart GmbH, congress  
centres and the hotel industry in the region.

Pioneering role for Stuttgart 

Advertise Europe's state- 
of-the-art trade fair centre

Messe Stuttgart

Messe Stuttgart 

The congress 

location of 

Stuttgart is in the 

top group of the 

global sustainabil-

ity index GDS. 

Stand of the German Convention Bureau at ibtm world 2016.

At Messe Stuttgart the signs are pointing towards expan-
sion. With the new Paul Horn Hall (Hall 10), Messe Stutt-

gart and the ICS will have even more space and combination 
possibilities in the future for all types of events. At ibtm world, 
one of the largest and most important trade fairs for the con-
ference and congress market in Europe, Messe Stuttgart and 
ICS showcased itself from 29 November to 1 December 2016 
at the Baden-Württemberg stand under the umbrella of the 
German Convention Bureau as the largest trade fair and event 
venue in the region. “From the start of 2018 organisers of 
congresses, trade fairs and events will be able to use even 
more attractive areas and individually combine spaces”, de-
lights Stefan Lohnert, Head of Guest Events at Messe Stutt-
gart. “The expansion of the exhibition space to around 
120,000 square metres opens up completely new prospects 
for customers.” The West entrance neighbouring the Paul 
Horn Hall is also being expanded, where more conference 
rooms and service facilities will be available in the future. 
Around 15,500 visitors came to Barcelona for ibtm world 

 22. – 25.03. 58. Congress of the 
German Society for Pneumology  
and Respiratory Medicine

 Organiser: German Society for  
 Pneumology and Respiratory Medicine 

	27.03. auto motor and sport congress
 Organiser: Motor Presse Stuttgart

	27. – 28.04. German Construction 
Industry Congress

 Organiser: German Concrete and Con- 
 struction Technology Association

	09. – 10.05. PERSONAL 2017 Süd/
Corporate Health Convention 2017 

 Organiser: spring Messe 
 Management GmbH

	15. – 16.05. 9. Annual Congress of  
the Microsoft Business User Forum 

 Organiser: Microsoft Business 
 User Forum e. V. 

	06. – 09.09. 45th Congress of the 
German Society for Rheumatology 

 Organiser: German Society for Rheu- 
 matology 

CONGRESSES / EVENTS IN 2017

More info: www.messe-stuttgart.de/veranstalter
Twitter: #MesseStuttgart

More info: www.messe-stuttgart.de/veranstalter
Twitter: #MesseStuttgart

More info: www.messe-stuttgart.de/veranstalter
Twitter: #MesseStuttgart

2016 – including professionals and managers from interna-
tional associations, event planners, as well as representatives 
from politics and academia from all over Europe and  
the world. The next ibtm world takes place from 28 to 30  
November 2017. 

EVENTS – CONGRESSES
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SIGHTSEEING TIP: Altes Schloss (old castle)

Firm on the outside and festive on the inside: The Altes 
Schloss in Stuttgart is one of the most important Renais-

sance buildings in southern Germany owing to its three-winged 
arcaded courtyard. For 400 years it was the residence of counts 
and dukes of Württemberg and thus the centre of power of the 
state. The origins of the Altes Schloss are assumed to date 
back to the 10th century: Duke Liudolf of Swabia, a son of Em-
peror Otto the Great, is considered to be the builder of the 
first moated castle in the Nesenbach valley. He is said to have 
built the moated castle to protect an existing stud farm – prob-
ably next to a “Stutengarten” (stud farm), which gave the city 
of Stuttgart its name. Following several changes of ownership 
the castle came into the possession of the House of Württem-
berg in the middle of the 13th century. Count Eberhard I trans-
ferred his residence to Stuttgart, had the existing castle  
replaced with a large new building, the so-called “Dürnitzbau” 
(Knights' Hall), and developed the parish church a few steps 
away into the collegiate church and burial ground of the House 
of Württemberg. 
The construction activity of Duke Christoph in the 16th cen-
tury was decisive for the appearance of the Altes Schloss. He 
turned the old castle into a representative, modern residence – 
including a three-winged arcaded courtyard for parties, 
feasts and receptions, the riders' staircase via which one 
reached the Knights' Hall on horseback, luxurious living spaces 
for the ducal family and the castle church, the first Protestant 
church interior in Württemberg. 

MODERN MUSEUM FOR REGIONAL HISTORY

The Altes Schloss was destroyed by bomb attacks in 1944. 
The reconstruction, which was completed in 1969, was not a 
faithful historic restoration, but more a new build. The char-
acteristic outline of the building and the castle courtyard 
were retained, so that the Altes Schloss still feels like the 
times of Duke Christoph in the Renaissance. Today the his-
toric shell houses the largest cultural museum in the state of 
Baden-Württemberg with works of art from the Stone Age 
through to the present day. 
The large regional exhibition is currently still running until 23 
April 2017. Under the title “The Swabians. Between myth and 
legend”, it presents clichés and stereotypes and contradic-
tions to the Swabian concept. Against the background of al-
most 2,000 years of cultural history, the change can be recog-
nised in varied Swabian images – from the “Seven Swabians” 
to today's global players, from the Spätzle press to Industry 
4.0. Because the Swabians can simply do it all – and if they 
have to, even 'Hochdeutsch', standard German.

Historic site for art and culture
From the moated castle to the Renaissance residence through to the largest cultural 
museum of the state of Baden-Württemberg: The Altes Schloss has a vibrant history.

HIGHLIGHTS 2017

  until 19.02. (un)expected.  

The art of coincidence

Location: Kunstmuseum Stuttgart 

(art museum)

	until 23.04. The Swabians. 

Between myth and legend

Where: Landesmuseum Baden-

Württemberg, Stuttgart 

 until 23.04. Oishii!  

Eating in Japan 

Where: Linden-Museum Stuttgart 

  02. –  07.05. 24. International 

Animated Film Festival Stuttgart

Where: Stuttgart city centre 

cinemas  

  15.04. –  07.05. Stuttgart Spring 

Festival 2017

Where: Cannstatter Wasen, 

Stuttgart

RESTAURANT TIP

Modern 

interpretation  

of a wine bar:  

“Der Rote Hirsch” 

in Stuttgart's

Bad Cannstatt. 

The big regional exhibition “The Swabians. Between myth  

and legend” runs until 23 April in the Altes Schloss (top). 

Wine bar or gourmet temple: the Stuttgart region 
offers guests a wide choice. 

Der Rote Hirsch

In terms of culinary delights, “Der 
Rote Hirsch” in Bad Cannstatt con-

fidently moves between Swabian 
classics and modern cosmopolitan 
dishes. There are roast joints, as well 
as homemade Käsespätzle (cheese 
noodles),but also elements from cui-
sine beyond Swabian delicacies. The 
subtitle “Wein.Lokal” (wine bar) rep-
resents the growth of the Weinfak-
tum Bad Cannstatt, whose products 

are served exclusively in the Rote 
Hirsch – with the exception of one 
month. And the many products from 
the state, from the exclusive Cann-
statter sausages to the Swabian 
whisky. There is also a multicultural 
culinary offering on the food menu. 
True to the motto: You can do every- 
thing, but you don't have to.

More info: www.landesmuseum-stuttgart.de
Twitter: #lmwstuttgart

More info: www.derrotehirsch.de

STUTTGART SIGHTSEEING

HOTEL TIP

The Maritim Hotel Stuttgart with 555 

rooms is located in the middle of the city.

The Maritim Hotel Stuttgart has a fresh new look. 25 years after the opening 
of the largest German Maritim hotel, all 555 rooms and suites including bath-

rooms, as well as the function rooms, public areas and the underground car park, 
are up-to-date and modern. In the rooms a beige and anthracite colour combi-
nation ensures a pleasant atmosphere, the bathrooms are equipped with state-
of-the-art sanitary technology and high-quality dark brown granite. The central 
yet quiet location of the building with short routes to Stuttgart's city centre and 
a view of Hoppenlau Park remains. Königstrasse – Stuttgart's shopping street and 
one of the longest pedestrian zones in Germany – is only a few minutes' walk 
away. The historic riding arena and culture and congress building, the Liederhalle, 
is right next to the Maritim Hotel. “As the largest hotel in Stuttgart we boast 
unique conference capacities, which were also completely redesigned in the 
course of the renovation, as were the gastronomy areas, the Reuchlin restaurant, 
the piano bar and rotisserie grill”, explains hotel manager Alexander Buck. Messe 
Stuttgart and Stuttgart Airport are around 13 kilometres from the Maritim Hotel 
Stuttgart and are easily reached on public transport.

Maritim Hotel Stuttgart
Where can you experience a relaxing stay or hold 
meetings during the trade fair? Message presents 
hotels in the region. 

More info:  
www.maritim.de/de/hotels/deutschland/
hotel-stuttgart/uebersicht
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Prof. Dr. Martin Lohmann, 

Scientific Advisor,  

German Holiday 

and Travel Research 

Foundation (FUR) 

We can also rely on German holiday-
makers in the next decade: They will 

probably not travel “any more” or “any 
less” – or also “any differently”. This was 
revealed in an update of our study “Holi-
day Trends 2025” from the data of the 
travel analysis. At first glance this may not 
seem too spectacular, but it is good news 
for the tourism industry. This is exactly 
why tourism is a future-oriented industry. 
On this basis providers can make solid 
business plans, because the demand is vir-
tually guaranteed. 
The general dynamics – also in tourism – 
lie primarily in the changes of the demo-
graphic structure of our society. And it can 
have greater impacts on tourism demand 

than in society overall. 
Particularly among the 
older generation holidays 
belong to the behavioural 
repertoire learned over 
the years. The industry 

must adapt to this continually increasing 
figure of older, active holidaymakers with 
special and attractive offers.
The Germans are also becoming more and 
more flexible in their travel behaviour.  
Alternating destinations are on trend, in-
stead of heading for the same destination 
year after year. This is also why profes-

sional communication for destinations, 
tour operators and hotels is of central  
importance. The current concentration  
on online media should be just one of 
many options. 
It is mainly about stimulating consumers' 
desires for destinations. And this only 
works online to a certain extent. Other 
media – printed magazines or even  
consumer shows such as the Stutt-
gart-based CMT – are indispensable here. 
Comparison portals or the latest app can 
only be used as tools in competition  
between providers. 
Much more important are the personal 
meetings with potential customers, exact 
knowledge of their travel motivation and 
individual consultations and advice. In the 
industry we are currently observing an  
increase in the number of direct bookings, 
for example for holiday homes. 
Whoever takes this into consideration  
as a tourism provider, relies on inspiring 
marketing and does not forget about the 
latest technical trends, has good opportu-
nities in a stable travel market also in  
the future. Because: We can rely on the 
German holiday-makers.

“Tourism is a future-
oriented industry”

“WE CAN ALSO RELY ON 
GERMAN HOLIDAYMAKERS  
IN THE NEXT DECADE.”

Prof. Dr. Martin Lohmann
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P. E. Schall GmbH & Co. KG
Gustav-Werner-Straße 6 . D-72636 Frickenhausen 
T +49 (0)7025 9206-0 . F +49 (0)7025 9206-880
info@schall-messen.de . www.schall-messen.de

Messe Sinsheim GmbH
Neulandstraße 27 . D-74889 Sinsheim 
T +49 (0)7261 689-0 . F +49 (0)7261 689-220 
info@messe-sinsheim.de . www.messe-sinsheim.de

5. Faszination Modelltech 
Internationale Messe für
Flugmodelle, Cars & Trucks
24. – 26.03.2017 Messe Sinsheim

31. Control
Internationale Fachmesse 
für Qualitätssicherung
09. – 12.05.2017 Messe Stuttgart

3. Control India
Fachmesse für Qualitätssicherung
08.– 10.06.2017 Bombay Exhibition & 
Convention Centre, Mumbai

3. Motek India
Fachmesse für Produktions- und 
Montageautomatisierung 08.– 10.06.2017 
Bombay Exhibition & Convention Centre, Mumbai

7. Control China
Fachmesse für Qualitätssicherung
August 2017 
SINEC W5 Hall, Shanghai, China

36. Motek
Internationale Fachmesse für Produktions- 
und Montageautomatisierung
09. – 12.10.2017 Messe Stuttgart

11. Bondexpo
Internationale Fachmesse 
für Klebtechnologie
09. – 12.10.2017 Messe Stuttgart

23. Druck+Form
Fachmesse für die 
druckende Industrie
11. – 14.10.2017 Messe Sinsheim

25. Fakuma
Internationale Fachmesse 
für Kunststoffverarbeitung
17. – 21.10.2017 Messe Friedrichshafen

16. Faszination Modellbau 
FRIEDRICHSHAFEN
Int. Messe für Modellbahnen und Modellbau
03. – 05.11. 2017 Messe Friedrichshafen

22. Echtdampf-Hallentreffen
Dampfbetriebene Modelle von Eisenbahnen, 
Straßenfahrzeugen, Schiffen und stationären Anlagen
03. – 05.11. 2017 Messe Friedrichshafen

13. Blechexpo
Internationale Fachmesse 
für Blechbearbeitung
07. – 10.11. 2017 Messe Stuttgart

6. Schweisstec
Internationale Fachmesse 
für Fügetechnologie
07. – 10.11. 2017 Messe Stuttgart

14. Optatec
Internationale Fachmesse für 
optische Technologien, Komponenten und Systeme
15. – 17.05.2018 Frankfurt / M.

6. Stanztec
Fachmesse für Stanztechnik
19. – 21.06.2018 
CongressCentrum Pforzheim

32. Control
Internationale Fachmesse 
für Qualitätssicherung
24. – 27.04.2018 Messe Stuttgart

26. Fakuma
Internationale Fachmesse 
für Kunststoffverarbeitung
16. – 20.10.2018 Messe Friedrichshafen



www.messe-stuttgart.com

Sharing innovations, meeting people, filling 

architecture with life – typical Messe Stuttgart.

10 years at the new Trade Fair Centre, which is now 

considered one of the Top 10 trade fair locations in 

Germany. For 10 years, modern architecture combined 

with perfect infrastructure – at the heart of one of 

Germany’s most innovative regions. And from 2017 it will be 

even bigger – with the new Hall 10, the Paul Horn Hall.

If that isn’t a cause for celebration!

Messe Stuttgart – Key to Markets.

www.messe-stuttgart.com

YEARS
at the new Trade Fair Centre


